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Highly soil-resistant “Ranchtile” is designed especially for 
on-grade installations. You'll find it in more and more new 
homes. Here’s why: 

RANCHTILE is soil resistant .. . more soil resistant, and easier 
to maintain... than any other resilient tile. This soil-resist- 
ance makes it a perfect flooring for today’s casual, indoor- 
outdoor way of living. Also has great resistance to grease 
and staining. 

RANCHTILE is resilient, quiet and comfortable under foot. 
Highly resistant to marring, scuffing, scarring. Has excep- 
tional resistance to denting from furniture. 

RANCHTILE is decorator-styled. It gives you a wide scope of 
15 patterns in 2 design groups that add a luxury look to 
every on-grade home. Customers can move right in... with- 
out any extra expense! 


For home or business... 
you get the finest choice of allin... 


INLAID LINOLEUM ¢ RANCHTILE® LINOLEUM e VINYLFLOR e VINYLTOP 
LINOLEUM, VINYL, VINYLBEST, RUBBER, CORK AND ASPHALT TILES e 
CONGOLEUM ® AND CONGOWALL® ENAMEL-SURFACE FLOOR AND WALL COVERINGS 


RANCHTILE has an initial cost that is less than that of most 
other floorings suitable for on-grade installation. As com- 
pared to cheaper products, the difference in initial cost is 
more than compensated by the low maintenance cost of 
“Ranchtile.” 

RANCHTILE is a Gold Seal exclusive. You and your custom- 
ers are given the assurance of the Gold Seal Guarantee... 
satisfaction or your money back. 


SPECIFICATIONS: Install Gold Seal “Ranchtile” over on-grade or sus- 
pended concrete . with or without radiant heat. 9” x 9” tile. 
Standard gauge. 15 beautiful, textured patterns. “Ranchtile” is ap- 
proved for use in homes, motels, schools, and churches. Use amaz- 
ing, new Gold Seal “Three Twenty”* adhesive . .. the adhesive that 
requires no mixing. For complete information, write: Builders’ Serv- 
ice Dept., Congoleum-Nairn Inc., Kearny, N. J. 


* Trade-Mark 
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FLOORS AND WALLS 


CONGOLEUM-NAIRN INC., KEARNY, N. J. 











ONLY NUTONE CIVES YOU A 





10 Year Guarantee 


on Ventilating Fan Crilles 








Prevents Service Troubles ! 


10 BASIC CEILING AND WALL MODELS, $24.25 to $39.70 List 





Designed by one of Denver’s leading architectural firms and 
built by the Carey Construction Company in southwest 
Denver, Holiday Homes combine the comfort of traditional 
design with handsome, contemporary styling. 


Within minutes of Colorado’s famous mountain parks, the 
Carey development comprises over 125 homes, 100 of which 
have been completed, with others now in the planning stage. 
Smaller homes range from $12,000 to $15,000, with larger 
homes up to $20,000. 

No matter what the price range, Holiday Homes are of the 
finest construction. All bathroom fixtures are AllianceWare 
and every kitchen is equipped with an AllianceWare double- 
bowl sink. The builders know that AllianceWare meets their 
demands for quality throughout. 


AllianceWare-porcelain-on-steel has unusual features appre- 
ciated by builder and home owner alike. Every AllianceWare 
tub has a patented “grab-rail” construction for safety in enter- 
ing and leaving the bath. The exclusive AllianceWare wall hung 
method of installation keeps tubs from shifting or settling. 
The AllianceWare wall-guard flange prevents seepage where 
the tub joins the wall. 








Lighter weight makes handling and installation easier. And 
there’s a choice of five beautiful colors as well as white. 


ALLIANCEWARE, INC. e Alliance, Ohio 


Plants in Alliance, Ohio and Colton, California 
Bathtubs - Lavatories « Closets « Sinks 





In connection with his building activities Mr. Carey has received many 
awards. These include “Best Homes for Families with Children” by 
Parent’s Magazine; also Minneapolis Honeywell’s “National Home 
Week Promotion” and Practical Builder’s “Merchandising Contest.” 


sa Soin sae 


Carey Holiday Homes—Denver, Colo.; Architects: Baume & Polivnick; Builders: Carey Construction Co.; Plumbing Contractor: Louis Cook Plumbing Co.; 
Plumbing Wholesaler: Ben Cook Supply Co. (Smail illustration shows typical AllianceWare Sink Installation in Holiday Homes.) 


Published monthly by TIME Inc., 9 Rockefeller Plaza, New York 20, N. Y. Entered as second-class matter at New York, N. Y. 


HOUSE & HOME August 1955. Volume 8, Number 2. 
Subscription price $6.00 a year. 





When You Install the NuTone Bathroom Package.. 


he Bathroom SELLS the House! 


NuTone 


Heat-a-lite 


Model 901 
$49.95 list. 


SAFETY IS A BIG SALES FEATURE. . 
and NuTone 


especially in bathrooms, 

Ceiling Heaters prevent danger of burns 
or shocks because they are built into the 
CEILING . . not in dangerous wall location. 


Exclusive NUTONE HEAT-A-LITE . . (U.S. 

Patents 2,689,906 & 2,697,163) keeps 
bathrooms ‘toasty warm" by forcing air 
around into every corner of the room. 
Provides balanced heat all around body. 


NUTONE HEAT-A-LITE offers these 
exclusive features. All three in one: 
1. Air circulating fan. 
2. Armored heating element. 
3. Prismatic ceiling light. 


Also available—NuTone RADIANT 
CEILING HEATERS . . with exclusive 
safety cooling system. 2 Models, 
$24.95 list. U.S. & For. Pats. Pend. 
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U.L. 
listed. 


Even your lowest 
cost homes can 
afford to include 
BOTH of these 
NuTone Products. 


Nulone 


VENTILATING FANS e 
CEILING HEATERS © DOOR CHIMES 


RANGE-HOODS 


Non eilinas 
or Steam 


NuTone 
Bathroom 


Model 881 
$24.95 list. 


HOME BUYERS ARE “SOLD” on the idea 
of draft-free ventilation in the bathroom . . 
to avoid lingering odors or damaging 
steam. NuTone's 881 Fan is designed for 
“inside plan" or “outside wall" bathrooms. 


1. ADJUSTABLE BRACKET. . 
sagging. No blocking needed. 
2. REMOVABLE FLANGE .. Allows smaller 
opening in ceiling. Draft-free damper. 
3. SNAP-IN MOUNTING . . No loose parts, 
screws, or wing nuts. No rattles. 
4. WATERPROOF MOTOR. . Resists 
constant bathroom moisture. U.L. listed. 
5. CONVENIENT HANDLE . . For easier 
“Snap-in" installation. Tension Mounting. 


6. LOUVRE GRILLE . . Permits free flow of 
air, yet hides inside. Center thumb screw. 


Prevents 


Send for NuTone's complete catalogs 


NUTONE, INC., Dept. H-8, Cincinnati 27, Ohio 















"We use new Gold Bond TWINSULATION 
to insulate our houses. When we 
are showing prospects through 
a house we tell them about 
TWINSULATION and what 


4t does. Believe us... 


+8 Bann 









say BOB AND RAY SWIFT, prominent Sioux Falls, South Dakota 
builders. They have insulated their $18,000—$40,000 houses 
with efficient, new Gold Bond TWINSULATION. 


Add SALES APPEAL to your houses with 
Gold Bond’s foil-covered TWINSULATION 


‘*We’ve found that Twinsulation’s small extra cost proof rock wool. It reduces the cooling load so 

is repaid many times over by the greater sales drastically that you can now offer air conditioning 
appeal it adds to our houses;’ say the Swift broth- even in the moderate priced home — because with 

ers. ‘‘Its shiny aluminum covering has tremendous Twinsulation you need a much smaller capacity 
attraction. We point it out to prospects and they unit. And you can show your prospects the big 





are impressed—the women especially, because savings Twinsulation brings them in annual cool- 
they know how food packages insulated with sil- ing —and heating — costs when they buy one of 
very aluminum keep out heat.”’ your homes ! 

New Gold Bond double-action Twinsulation is Send for complete technical information on 


the only insulation that gives you an aluminum Twinsulation* and the other high quality Gold 
heat-reflective covering all around a core of fire- Bond Rock Wool Insulations. Write Dept. HH-85. 


NATIONAL GYPSUM COMPANY @ BUFFALO 2, NEW YORK 





PAINTS AND ACOUSTICAL ASBESTOS ROOFING 
PLANKS AND TILES INSULATION TEXTURES TILES AND SIDING 


LATH, PLASTER GYPSUM BOARD INSULATION BOARDS ROCK WOOL 


Build better with mn erm 
Gold Bond * » ROCK WOOL INSULATION 


*Twinsulation is a registered trade mark of the National Gypsum Company. 
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Prize Homes Feature KWIKSET “600” Line Locksets 


oh finer lock fer finer homes 


Woe 


LOCKSETS 6O oO 


LINE 


KWIKSET SALES AND SERVICE COMPANY, Anaheim, Cal. 
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BUILT-IN REFRIGERATOR AND FREEZER UNDER-COUNTER DISHWASHER FOOD WASTE DISPOSER UNDER-COUNTER WATER HEATER 





TCL cad 


Who could resist 
a built-in kitchen like this? 


These seven wonderful Westinghouse Appliances can make 


the kitchen the most glamorous room in your houses. 
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BUILT-IN RANGE — SURFACE UNIT AND OVEN 


Capitalize on the fast-gaining trend to built-in 
kitchens! These handsome, matching Westinghouse 
Appliances are not dream models—they’re here 
right now. 

Each a leader in its field .. . each packed with out- 
standing features, including color . . . these built-in 
units will transform the kitchen into the top sales- 
room of your homes. You'll be surprised at what a 
difference this complete package will make. 


You'll be delighted, too, with the new freedom in 
planning with Westinghouse Built-in Appliances. 


you CAN BE SURE...IF is Westinghouse 
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BUILT-IN LAUNDROMAT® 25 


They offer wide flexibility of arrangement, a high 
degree of space organization, and a contemporary 
styling that catches the imagination. 

And remember, these built-in appliances are by 
Westinghouse—a name that means quality to your 
prospects, a brand with a proud record for service. 
For complete details, contact your nearest distribu- 
tor or write direct. 
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WESTINGHOUSE ELECTRIC CORPORATION 
Electric Appliance Division, Mansfield, Ohio 





TI a BUILT-IN AIR 




















ONLY 15 INCHES DEEP — fits snugly into 
wall with no “overhang” inside or out! 



















NEAT OUTSIDE GRILL — doesn’t mar the ex- 
terior beauty of your home or building! 














AT LAST! YOU CAN OFFER THE SALES-MAGIC OF He ae 
BUILT-IN AIR CONDITIONING IN NEW HOMES, aecemecs =| E 
APARTMENTS, HOTELS, MOTELS, OFFICES, FACTORIES... jc 


@ For less than the cost of window units! 
@ For less than HALF the cost of a contrabisystem! 


@ With no operating cost for apartment ~~ ae 
builder-owners! 











a 


Now for the first time, here’s a built-in air conditioner you can install in 
one room or every room! What’s more, it’s only 15 inches deep—nothing 
juts into the room or protrudes outside the wall to mar the beauty of your 
homes—inside or out! 

The LEWYT is a complete individual unit that fits into any outside 
wall—has its own controls and thermostat built right in! 

Its cost to you is amazingly low because it’s sold through direct factory 
representatives to builders! And banks will include it in their mortgages. 

What’s more, the LEWYT gives you many other big features like extra- 
quiet operation, no duct-work, easy installation! 

Why not see how the LEWYT can fit into your building plans—mail 
the coupon today! 





ALEX LEWYT 


is President of LEWYT Air Con- 
ditioner Corporation. Maker of 
the famous LEWYT Vacuum 
Cleaner, Alex Lewyt has been 
making air conditioners for other 
air conditioner manufacturers as 
well as producing many other 
types of electro-mechanical 
equipment for Industry and 
the Government for many years. 





SPECIAL FOR HOME AND APARTMENT BUILDERS! Now cash in on 
the sales-appeal of built-in air conditioning with just a small investment. 
Buy the complete unit, or if you wish buy only the “shell” which can be 
installed during construction. Then simply slide in the air conditioner at 
the tenant’s or buyer’s option. 


Seeeeeseeeoeeaeoeoeeeoeeeeeeeeeeeeeeeeeeeeeeeeeeeee 
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CONDITIONER 
"OVERHAN “INSIDE OR OUT! 


ALREADY BEING USED BY 
THE COUNTRY’S TOP BUILDERS! 


Many progressive builders are already including 
the LEWYT as standard or optional equipment! 
Why not see how the LEWYT can give your building 
the sales-magic of BUILT-IN air conditioning, too! 















Birchwood Park 





2600 home development in 
Jericho, Long Island, N. Y. 
Builder: Sasnow & Schwartz 


















301 East Sixty-Sixth Street ae 


498 room apartment 
New York, New York 
Builder: Simon Bros. 
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Hollywood Hills Apartment-Hotel 
230 room apartment 
Miami, Florida + 
Builder: Galvin-Wohl 


i 
t ” : 
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f LOOKS LIKE A SMART GRILL! Nothing blocks light from windows or juts into 
room! No problems with windows—even casements. No ducts to install! 











Migeie>, 
— ie OF Par: 


? PLUS ® Oakdale Green, Long Island, N. Y.; Sam 


Gutterman, Brightside Homes, Long Island, N. Y.; 
Gazel Homes, Plainview, N. J.; N & H Construction 
Co., Cleveland, Ohio; Arthur Schwartz, Phila., Pa.; 
Frank Robino, Cedar, Del.; Chesner Bros., Hartford, 
Conn.; Kessler-Wohl, N. Y. City; Peter Doelger, Inc., 
New York City. 


4 ONLY LEWYT GIVES YOU ALL THESE 
| OUTSTANDING FEATURES! 


i “overhang” inside or out— 
. pata Rie 14%” high, 32% wide! 


e No ducts to install! 


MAIL COUPON TODAY 















iet! Easily serviced from inside! % | or Plone EVergrees “T 
Ns non ble in various cooling capacities! eo LEWYT AIR CONDITIONER CORPORATION I 
e Available t anty! UL appro re + I 57th St. and Ist Ave., Brooklyn 19, N. Y. | 
i rr : 
© ea tra power for extra hot days! 4 ! Please send me more information on your ! 
e 2-speeds—extra Pp for heating—optional! :3 1 revolutionary new LEWYT WALL AIR | 
e Reverse-cycle pump & |= CONDITIONER! | 
ell, diacetate | 
] company... ce: 
| pe - | 
LEWYT AIR CONDITIONER CORPORATION | aa eae | 
57th St. and Ist Ave., Brooklyn 19, N.Y. CHFY OMB STATE _ ; ' 
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Build with the best = CECO Metal Windows 


Better Engineered 
Better Made 


Better Hardware 








CUSTOMER BENEFIT 
Here is beauty with function. Steel Case- 
ments with muntins omitted create the 
illusion of a wall of windows. 100% ventila- 
tion can be provided. __ 























CUSTOMER BENEFIT 

Flexible, versatile Aluminum Casements, a% ‘a corner 
design or combined with picture re create striking 
architectural Fate 
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CECO STEEL PRODUCTS CORPORATION 
Offices, warehouses and fabricating plants in principal cities 
General Offices, 5601 W. 26th Street, Chicago 50, Illinois 





In construction products 
Ceco ENGINEERING 


makes the big difference 








They All Add Up to CUSTOMER BENEFITS 


The SOLD sign goes up quicker 9n homes built with 
Ceco Metal Windows, because your customers can 
easily see the advantages these finer windows offer. 
Slender muntins mean more light gets in. Tight weather- 
seal means inclement weather is kept out. And when it 
comes to beauty, nothing surpasses these functionally 
designed windows, handsome and then some. (Sree) 


CUSTOMER BENEFIT 

Rooms !ook big as all outdoors with com- 
bined Ceco-Sterling Aluminum Double- 
hung and Picture Windows. No painting, 
no sticking, no warping. 























To: Ceco Steel Products Corporation 
5601 West 26th Street, Chicago 50, Illinois 


Please send me these booklets. Check either one—or both. 
C1) Steel Windows and Screens. No. 1001 
0 Sterling Aluminum Windows. No. 6013 


MY NAME iS 





MY ADDRESS 
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To your prospects the house you build is a 
home... and there is no better way to change 
a house into a home that will se// than by de- 
signing the much wanted kitchen appliance 
. a KitchenAid Automatic Dishwasher by 
Hobart... right into the kitchen plans. 


Only KitchenAid has the exclusive Hobart 
revolving power wash system—the same pow- 
erful washing principle that has been proven 
in commercial dishwashers by Hobart in the 
largest hotels and restaurants in the world. 
Only KitchenAid has separate motor and 


You build a house... but you sell a home! 


blower-fan circulating electrically heated air 
for clean, quick drying. 

Two independently sliding plastisol-coated 
racks (top rack adjustable for greatest capac- 
ity), and the front opening door makes for 
easiest loading. Simplest to install in either 
under-counter free-standing, or sink-dish- 
washer combination models .. . gravity-drain 
or automatic pump-drain models. 

A built-in Kitchen Aid Dishwasher by Hobart 
can help you change the ‘For Sale” sign on 
the lawn to a “Sold” sign in the window. 
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The World’s Largest Manufacturer of Food, Kitchen and Dishwashing Machines 





Complete specifications for all models in the 
complete KitchenAid Dishwasher line are 
listed in Sweet’s Architectural File. 


KitchenAid Home Dishwasher Div., The 
Hobart Manufacturing Co., Troy, Ohio. In 
Canada: 175 George Street, Toronto 2. 


KitchenAid Home Dishwasher Div. 

The Hobart Manufacturing Co., Dept. KHH, 
Troy, Ohio 

OD) Please send me literature. 


0 Please send me name of nearest distributor. 
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VAN-PACKER 
JOBBER CITIES 


ALASKA: 
Seattle, Wash. 


COLORAO: 
Denver 
CONNECTICUT: 

Hartford 


DIST. OF COLUMBIA: 
Washington 


FORIDA: 
Jacksonville, Orlando, 
Pensacola, Taliahassee, 
Tampa 


GEORGIA: 
Albany, Atlanta 


IDAHO: 
Boise 


ILLINOIS: 
Aurora, Blue Island, 
Chicago, East St. Louis, 
Elgin, Fairfield, 
Glen Ellyn, Joliet, 
Libertyville, Lombard, 
Mendota, Moline, Peoria 
Rockford, Springfield, 
Sterling, Urbana 


INDIANA: 
Evansville, Fort Wayne, 
ary, Hammond, 
Indianapolis, Lafayette, 
Logansport, Marion, 
South Bend, Terre Haute, 
Vincennes 


IOWA: 
Cedar Rapids, Clinton, 
Davenport, Des Moines, 
Fort Dodge, Mason City, 
Ottumwa, Sioux City, 
Waterloo 


KENTUCKY: 
Louivsille, Paducah 


MAINE: 
Auburn 


MARYLAND: 
Baltimore 


MASSACHUSETTS: 
Chicopee, South Boston 


MICHIGAN: 
Bay City, Detroit, 
Ferndale, Flint, 
Grand Rapids, Jackson, 
Royal Oak, Saginaw 


MINNESOTA: 
Duluth, Mankato, 
Minneapolis, St. Paul, 
Virginia 
MISSOURI: 
Columbia, Kansas City, 
St. Louis 
MONTANA: 
Billings, Great Falls 
NEBRASKA: 
Grand Island, Omaha 
NEW JERSEY: 
Newark 
NEW YORK: 
Albany, Binghamton, 
Buffalo, Floral Park, 
Odessa, Syracuse, 
Yonkers 
NORTH CAROLINA: 
Charlotte, Fayetteville, 
Raleigh 
NORTH DAKOTA: 
Bismarck, Grand Forks, 
Rugby, Williston 
OHIO: 
Akron, Chillicothe, 
Cincinnati, Cleveland, 
Columbus, Dayton, Lima, 
Mansfield, Marion, 
Toledo Youngstown, 
Zanesville 
OREGON: 
Portland 
PENNSYLVANIA: 
Harrisburg, North 
Bessemer, Philadelphia, 
Pittsburgh, Primos 
SOUTH CAROLINA: 
Columbia, Greenville 
SOUTH DAKOTA: 
Pierre, Rapid City 
TENNESSEE: 
Knoxville, Memphis 


AH: 
Salt Lake City 
VERMONT: 
Burlington 
VIRGINIA: 
Norfolk, Richmond 
WASHINGTON: 
Everett, Seattle, 
Spokane, Yakima 
WEST VIRGINIA: 
Wheeling 
WISCONSIN: 
Madison, Milwaukee, 
Sheboygan Falls, 
Wausau 


Masonry chimney permanence at 20-40% saving 
er Packaged Masonry Chimney 


with Van-Pack 






Brick-Panel Hou 
cement-asbestos has beauty of brick, 
blends with all homes. Deep-embossed 
housing is brick red with natural color 
mortar lines. Also available in buff or 
white, on quantity orders, at no extra cost. 


NVan-Packe 
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PACKAGED 
MASONRY 


Van-Packer Corporation 


Goes up in 3 hours or less, no special skills needed. 
Completely packaged including flashing, the Van-Packer is a 
factory-built, all-fuel masonry chimney—1/10th the weight of 
brick. It gives the homes you build the permanence and safety 
of genuine masonry, yet saves you 20-40% in cost of time and 
material over brick. Workman (above) is applying joint 
cement, provided with chimney, to first 2 ft. flue section. Ceiling 


Chimney 


Bettendorf, lowa 





suspended fe 





sing of rugged Safe, permanent masonry materials 
go into Van-Packer Chimneys. Flue sec- 
tions have insulating value of 24” solid 
brick; 54” fire clay tile liner withstands 
2100° F. The Van-Packer Chimney is 
built to outlast the home it serves. 














For complete details on 


Van-Packer Chimneys, send 


for Bulletin 19-RS-1 


Phone DAvenport 5-2621 





ature saves space, lets you place heating plant 
anywhere. Flue section, 14” OD, installs between joists 16” OC 
without joist cutting. The Van-Packer Chimney is UL listed 
for coal, oil, or gas for all home heating plants and incinerators. 
It is approved by all major building codes. Immediately 
available through your local lumber and building material 
dealer or heating contractor. 


Immediate delivery to job when 
needed. Shown in truck are all parts for ~ 
8 ft. Van-Packer Chimney with 4 ft. ‘ 
housing. See “Chimneys” in your classi- 

fied telephone directory for Van-Packer 
distributor; or write Van-Packer Corp. 

















pias 




















Find Your 
Nearest Distributor 
in The 


‘Yellow Pages’ 





Van-Packer Jobbers are located in the cities listed at left 


If there is no jobber conveniently located to you, 
write Van-Packer Corp. for Bulletin 19-RS-1. 
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M-480 Two 75-watts. 
M-478 Two 60-watts. 


Striking polished copper 
pan with brass gallery. 


Genuine opal glass. 
Finish: Polished Copper. 





(ld favorites 
with new appeal 


ial 


— 


{ 
i 
t 
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XQ 

P ~ 
M-406 One 60-watt. 
M-408 Two 60-watts. 
M-410 Two 75-watts. 
M-412 Three 60-watts. 
M-414 Two 100-watts. 





Popular drum-type fix- 
tures. Genuine pure white 
Opal Glass. Easily con- 


new MOE Light Pinsk:Chronsium. 


WHITE OPAL DRUM FIXTURES 





¥ FREE 
The pronounced preference for Moe Light fixtures shows up again sieieseieinehiaiiaanaee 
ft. | and again. No wonder. Moe Light gives you a wider selection, more L pechmeatinanenthates S- 
ssi- f up-to-date styling, more realistic pricing. Look at this selection from ttt 
2 the new Moe Light collection. Then look up your distributor. It’s a 1 Moe Light, Dept. HH-8 ; 
“_ step towards easier sales, more sales and bigger profits. ! (Division of Thomas Industries Inc.) 
; Fort Atkinson, Wisconsin 
; Gentlemen, send me a FREE copy of the 
~ new full color Moe Light catalog. 
/ i 
MOE ly. ; BNA nnn anne ceneeeneenennnnn 
' 
PANY NAME... 
— (Division of THOMAS INDUSTRIES INC.) SSE 
nada: ‘cronto ; 1 
In Canada: 1401 The Queensway, T: 14, Ontario, Canada Pe ae 
' 
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WHY they call 
~ Worthington 








Residential 


air conditioning 
“the builder's line” 


V Unit for every job—and pocketbook! 








testicles 
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V No call-backs! v Sales-building national ads! | 


With the complete Worthington Resi- 
dential Air Conditioning Line, you can 
handle the year ’round cooling and heat- 
ing problems of homes large and small— 
custom or project built. 

And when you install Worthington’s 
low-cost equipment, you can forget about 
it. Itll do a job—and keep doing it. 
Dependability like that is worth money 
to you and every builder. 


Builders also like the bang-up national 


advertising job Worthington’s doing. This — 


big-money campaign reaches every corner 
of the residential market in such maga- 
zines aS SMALL HOMES GUIDE, HOUSE 
BEAUTIFUL, and HOUSE AND GARDEN. 
Result: the Worthington name helps you 
sell houses. 

‘The builder’s line’’? You can say that 
again! A4.598-H 
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Meet 3 newcomers in Worth 


WORTHINGTON’S BRAND-NEW AIR- 
COOLED CONDENSING UNIT. Install it any- 
where—outdoors, breezeway, garage, base- 
ment, All electric—no water used. It'll do 
an efficient job in even the hottest weather 
because of powerful condenser air-blowers. 
2-, 3- and 5-hp. 


COMPANION COOLING COILS. Worthing- 


ton’s new broad line of Remote Duct Cool- 
ing Coils provides you with a wide range 
of capacities and sizes that will simplify 
your application and installation problems. 
Light-weight, easy-to-install unit is avail- 
able in 2-, 3- and 5-ton capacities. 


ington’s air-cooled line! 








AIR-COOLED CONDENSERS, These new 
Worthington units feature over-sized con- 
denser coils; powerful, quiet condenser air- 
blowers; continuous-duty blower motors; 
weather-proof cabinet. They convert water- 
cooled air conditioning units to air-cooled 
operation. 2-, 3- and 5-ton capacities, 








ere eee 


Look at these other Worthington residential units! 





“WORTHINGTON’S COMPACT 


YEAR-ROUND UNIT measures 
only 29” deep by 42” wide by 70” 
high. Ceramic-coated heat ex- 
changer, gas or oil-firing. Com- 
pletely automatic summer and 
winter operation. 





GAS-FIRED BOILER. Sectional cast 
iron, AGA approved for all 
gases. Enclosed in handsome cab- 
inet. Readily suited for use with 
heating coils in packaged units for 
year-round application. 54,000 to 
378,000 BTU input. 
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“ADD-ON” RESIDENTIAL COOL- 
ING UNITS convert present warm 
air furnaces to year-round cool- 
ing and heating. When additional 
air delivery is needed. fan section 
shown on top of unit is used. 3- 
and 5-ton sizes. 


WATER-COOLED CONDENSING UNITS. Worthington’s 
packaged water-cooled condensing unit fits anywhere 
—closet, basement, attic, even in the garage. Com- 
pressor, condenser, and controls come in one compact 
cabinet. Use it with Worthington’s Remote Duct Cool- 
ing Coil, for existing homes or new construction, 
Available in 3- and 5-ton capacities, 


Want to know more about Worthington’s complete line of residen- 
tial air conditioning equipment? Contact your nearest Worthington 
dealer or write to Worthington Corporation, Air Conditioning and 
Refrigeration Division, Section A.4.59B-H, Harrison, N. J. 


WORTHINGTON 
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Climate Engineers to Industry, Business and the Home 











In Johns’ Temple Terrace Heights (De 


8,500 Visitors Opening Day=|41 





BE JOHNS, president of Johns Builders & Development Co., 
knew built-in kitchens had become the hottest selling feature you 
could offer in a home. He was quick to see the “extra” impact he could 


gain by featuring top quality Hotpoint Customline built-in appliances 


ia Silas 


in low-cost homes! 


When he announced his new Temple Terrace Heights homes, he 


PARR phat 





featured Hotpoint Customline Kitchens in all his advertising. And he 





capitalized on the fact that he was the first to offer Hotpoint Customline 





Appliances in the Tampa area! 

The new, ultra-modern 3 bedroom homes now being sold by Johns 
in Temple Terrace Heights range in price from $10,850 to $13,150. 
They offer a choice of Hotpoint Automatic Electric Customline built-in 
appliances, plus many other quality “‘extras.”’ The resulting fast turn- 


over of these new homes proved the value of Johns’ merchandising 


Hotpoint ... Gr (plin | 


RANGES © REFRIGERATORS © DISHWASHERS © DISPOSALLS® © WATER HEATERS ° 
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Kitchens Spark Low-Cost Home Sales 
Development, Tampa, Florida! 





=|41 Homes Sold The First Week! 


strategy and the “‘pull-power’’ of Hotpoint Customline Kitchens. 


Start putting the many advantages of Hotpoint Customline built- 





ins to work for you now. With the complete, matched Hotpoint Custom- 
line, crafted in beautiful stainless satin chrome... you can tailor a 
glamorous Hotpoint built-in kitchen to fit any budget. You can offer 
the widest choice of built-in kitchen arrangements . . . including from 
two up to seven Hotpoint Customline Appliances . . . plus additional 


features such as Hotpoint’s Remote Control Pushbutton Cooking! And 





remember, Hotpoint Customline Kitchens can be covered by FHA and 
VA mortgages and included in regular monthly payments! 

Have your Hotpoint Distributor show you how leading architects, 
builders, and remodeling contractors are using Hotpoint Customline 
Built-In Appliances to increase their sales. Consult him before starting 


your next project. He’ll give you many helpful ideas! 


y Golden Oppottawity 


000 FREEZERS © AUTOMATIC WASHERS © CLOTHES DRYERS © AIR CONDITIONERS 
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Hotpoint Super De Luxe Laundvet 


HOTPOINT CO. (A Division of General Electric Company) 5600 West Taylor Street, Chicago 44, Illinois 
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YALE San 


New sliding door * 
hardware 


accommodates more doors with less inventory 








De Luxe Series 


for 2, 3 or 4 by-passing doors. Double nylon wheels 
with permanently-lubricated bronze bearings glide 
on solid aluminum track. Mount on top or side of 
door with single or double track. Escutcheon or 
finger pulls, door stops and satin-finish alumi- 
num guide strips included. 





Costsaver Series 


gives extra, space-saving convenience at 
budget prices. Use with single or bi- 
parting doors with or without wall 
pocket. Quiet single nylon wheel with 
permanently lubricated bronze bear- 

ings glides on extruded aluminum 

track. Escutcheon and finger 

pulls, door stops and alu- 

minum guide strips 

also available. 








Now-make the whole house a Yale Job 


Designed to Complement Complete line of 





Each Other Screen Door Closers 
5300 SERIES 506 AIRLINER CLOSER 570 LIQUID DOOR CLOSER 
CYLINDRICAL LOCKSETS — 








FOR EXTERIOR DOORS 


Offers single-key convenience in 
4 distinctive basic designs, 8 es- 


Smooth, steady 
action with sim- 
ple thumb turn 








cutcheon patterns and 3 metals; Fits between doors only 2” regulation 

gleaming brass, brushed bronze apart. Accessible adjustment , 

and satin-finished aluminum. screw. Spring mechanism 

Famous Yale security. sealed from dust and moisture. 

5200 SERIES 507 PNEUMATIC CLOSER 1011 PUSH-PULL CATCH 


TUBULAR LOCKSETS 


FOR INTERIOR DOORS betas 
‘ } Easily install- 
Single-key convenience in brass ; 7 4 ed on screen or f 














or aluminum with 5 decorative . ; ‘ storm doors by 

escutcheons. Push-button lock- Slim, rugged design at low price. drilling only 

ing, famous Yale quality, pin- No exposed parts. Installation one hole. Easy action, secure 
tumbler saaiipall priced to 1S. done in a matter. of minutes closing. A home-owner's delight. 
fit your budget. with only a screwdriver. 











Sliding Door Hardware, 5300 and 5200 Series \ en ‘() j/ 

Locksets, Yale Screen Door Closers. Address: \ oS \ ¥ = ae 7 ] YA LE & TOW N E 
THE YALE & TOWNE MF. CO. Ve se | 

LOCK & HARDWARE DIV., WHITE PLAINS, N. Y. Y YALE REG. U.S. PAT. OFF. 


18 HOUSE & HOME AUGUS 











m 








AUGUST 1955 


MARLITE WALLS 


Give dry wall construction that “look of luxury” 
with new Marlite Plank and Block. Builders have 
discovered this easily installed plastic-finished pan- 
eling means faster completions with more sales 
appeal. And home buyers appreciate Marlite’s 
beauty, easy maintenance, and elimination of peri- 
odic redecorating. 

Prefinished in 10 ‘Companion Colors ” styled by 
Raymond Loewy Associates in a semi-lustre finish, 


that’s the beauty of Marlite | 


PLASTIC-FINISHED WALL AND CEILING PANELING 


help you get 
the right price for 


your new homes 


plus 4 distinctive wood patterns, Marlite is “at 
home” in every room from basement to attic. It 
goes up fast with a special tongue and groove joint 
which eliminates joint coverings. And all fasten- 
ings are concealed in the finished job. 

For complete information, see your building ma- 
terials dealer, refer to Sweet’s File, or write Marsh 
Wall Products, Inc., Dept. 822, Dover, Ohio. Sub- 
sidiary of Masonite Corporation. 


Marlite is made with Genuine Masonite® Tempered Duolux® 














THE WATER | 
(oy Moly —hs 
THAT 
FLUSHES 
POLITELY 


















We invite you and the people you serve to become 
more closely acquainted with the water closet that 
flushes politely. It’s the famous CASE Non-Over- 
flow One-Piece* water closet with the WHISPERING 
FLUSH. Because it’s the finest available, you'll build 






















WITH THE } 
your profits and your reputation every time you in- \ WG 
stall a CASE One-Piece. WH\*3 

You get customer-winning features like non-overflow bowl; safe-guard- if FLUSH 


ing antisyphon ballcock; pressurized cleansing rim flush; large water area; 
healthful seat height; streamlined, up-to-the-minute design, time tested, 
with the whispering flush already known throughout the Building and 
Plumbing industry. 

Remember, you can offer the CASE One-Piece water closet in 32 pastel colors 
and sparkling black and white...the widest vitreous china color selection 
on the market. Check your Case distributor in the “Yellow Pages” or write: 


W.A. CASE & SON MFG. CO., 33 MAIN STREET 
BUFFALO 3, NEW YORK 


ar 


1853-1955 


* PATENTED 





CASE QUALITY VITREOUS CHINA PLUMBING FIXTURES * 
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selected again! 


FOR ANOTHER GREAT BUILDING PROMOTION 


HOUSE & GARDEN 
SEE hbatae yf Lead 


Fabrow fashion window walls open new vistas in design 

for the year’s most exciting house! Designer-builder 
Richard Pollman chooses beautiful Fabrow windows 
in natural wood to achieve 


Big house or little house, Fabrow flexible fenestration 
gives you the advanced contemporary look, lighter, 


brighter interiors at lower cost. Helps win top 
honors for your homes in all price levels. 


ABROW MFG., INC. 7208 Douglas Road, Toledo, Ohio G2WAL.QIH 











— 


Joints of Chase Copper Water Tube and Chase Solder-Joint 
Fittings mean a radiant heating job that lasts longer! 


Because they’re strong solder joints, installation is faster and easier! 
the connections you make with Chase 











‘ ay Together, Chase Copper Water 
Copper Solder-Joint Fittings stay Tube and Chase Solder-Joint Fit- 


i l . 
leak-proof for good! tings mean a quality radiant heating 


And because Chase Copper Water __installationthatwillprotectyour rep- 
Tube comes in long lengths of 60 to _utationfor good work! Bothare avail- 
100 feet, fewer fittings are required, able from your Chase Wholesaler. 


The Nation’s Headquarters for Brass & Copper 
‘ Albanyt Chicago Detroit Los Angeles New York St. Louis 
Atlanta Cincinnati Grand Rapidst Milwaukee Philadelphia San Francisco 
Baltimore Cleveland Houston Minneapolis Pittsburgh Seattle 
® Boston Dallas Indianapolis Newark Providence Waterbury 
Charlottet Denver Kansas City, Mo. New Orleans Rochestert (tsales office only) 


BRASS & COPPER CO. 


WATERBURY 20, CONNECTICUT +» SUBSIDIARY OF KENNECOTT COPPER CORPORATION 
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by Monsanto 




























































































i > 
\ : t . : 
Sen “4b ee. 
£ 5 
2 2 
~~ PR ee ee aie 1 























Reinforced plastic panels are used 
to give a terrace privacy and protection 
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Never before has a building material matched 
both the versatility and durability of panels that are 
molded of reinforced plastic. 


These colorful panels, molded of fibrous glass bonded 
with polyester resins, are being used more and more 

in new construction and modernizing. Present 
applications include roof and sidewall insets, partitions, 
awnings, carports, windbreaks and planting boxes. 
Ready-to-install panels are available in pastel and 
deep colors. Panels are translucent. They admit light 
but maintain privacy. No surface finishing is required. 
The material is light in weight, dentproof, rotproof. 
It can be sawed, nailed and drilled. It weathers rain 
and snow, sun and temperature change. 


Many building supply houses now carry stocks of 





SERVING INDUSTRY... WHICH SERVES MANKIND 


reinforced panels. They are available flat or corrugated, 
in a wide variety of sizes and colors. 


Basic ingredients for the polyester resins which are 
used in molding reinforced plastic panels are made by 
Monsanto Chemical Company. These include Monsanto 
styrene monomer and phthalic and maleic anhydride. 


The Department of Architecture of the 
Massachusetts Institute of Technology has recently 
published a report titled “Plastics in Housing.” 
This study was made possible by a grant-in-aid from 
the Market Development Department of Monsanto 
Chemical Company, Plastics Division. Copies of the 
report are available at $2.00 each. Address 
Monsanto Chemical Company, Plastics 
Division, Dept.HH-8 Springfield 2, Mass. 


MONSANTO 









' sesamiae 


|. co toma Aerial view of Ellinor Village, famous family 
oe” resort on Florida coast... 700 ranch type villas 
all being equipped with American Kitchens. 


"'We chose American 
Kitchens for beauty 
and durability” 


says Merrill Ellinor, owner of Ellinor Village. 





‘‘As the site for the Mrs. America contest finals, our villas 
and kitchens are used by the outstanding homemakers from 
every state in America’’ said Mr. Ellinor, ‘‘and of course our 
equipment must be the best.”’ 

‘We are installing American Kitchens in all our Ellinor 
Village homes ... to give our guests the most modern kitchen 
equipment and to make their vacation visits as pleasant as 
possible,’’ Ellinor declared. 

Ease and swiftness of installation—the savings on labor 
costs ... the work saving conveniences of American Kitchens 
as well as their beauty are other reasons why more and more 
builders are choosing American Kitchens to satisfy their 
customers. 

Let us prove to you... how famous builders use better 
quality American Kitchens at lower prices to sell homes faster. 


World Famous Family Resort 





Ellinor Village, Daytona Beach, Fla., 
site of ‘Mrs. America’’ Contest 
Finals, installs... 




















Mrs. America of 1956, Mrs. Ramona Deitemeyer of Lincoln, Nebraska, is 
shown inthe American Kitchen of the Mrs. America house in Ellinor Village. 


roe ee ne ee eee ee -| 











24 


Amonisan Kileheng. s= Your Homes Faster! 


AMERICAN KITCHENS DIVISION (Alco) CONNERSVILLE, INDIANA 


| American Kitchens 
| AVCO Manufacturing Corp. 
Connersville, Ind. 


I'd like to have “no obligation” quotation on my 
next kitchen. 


O Please send your new Architects’ and Builders’ File. 





Name 
Address 
City __Zone___ State 
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LIGHTER, 
SAFER 
STAIRWAY 
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i Here’s a decorating idea that makes a lot of sense Architects: Palmquist & 
: a Ate’ Ie Wright, Detroit. Designer- 
: ... and is as exciting as it is practical! See how Builder: Richard B. Poll- 


man, Detroit. 


the beautiful panels of Blue Ridge Patterned Glass 
flood the stairway with light. Being translucent, 
the glass wall provides privacy yet transmits the 
light. Blue Ridge Patterned Glass is neutral in 
tone . . . fits perfectly with any color scheme or 
decorating style. 

There is a variety of patterns for a variety of 
effects. You can choose from linear, checkered or 
over-all designs, and use plain, textured or Satinol* 
finish. The wide range of lovely patterns lets you 
use a uniform size and similar framing in many 
houses, yet gives each a distinctive treatment. BLUE RIDGE 
Panels of Blue Ridge Glass are wonderful for PATTERNED GLAS Ss 


remodeling, too. 








BLUE\ Made by BLUE RIDGE GLASS CORP. 


L 
OF 


Sold by LIBBEY: OWENS- FORD Glass Distributors (GLASS) 


Your L-O-F Glass Distributor or Dealer can 
give you more information and show. you samples. 
Look for him under ‘‘Glass” in the yellow pages 
of the phone book. ‘® 









—--—--—--------—-------—, 


Libbey-Owens-Ford Glass Co., Dept. B-785 
608 Madison Avenue, Toledo 3, Ohio 


Please send me my copy of the Blue Ridge book of ideas on decorating with 
Our 16-page book _ illustrates patterned glass. 
many ways leading architects 


and designers have used this 





versatile glass for striking effects 


in homes. Mail the coupon. Street 














| 

| 

| 

| 

| Name (please print) 
| City Zone———_State 
| 
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‘=>=\ when it's a R6-WAY 


Y 
\ 


Far be it from us to suggest that the sale of a house depends on the 






garage door. But a Ro-Way door can help make the sale easier, close it Only o GARAGE offers 
quicker! * COMPLETE PROTECTION 
Take Ro-Way appearance, for example. There’s a look of quality in 
every line . . . a simple beauty that enhances any style of architecture = 
... an eye appeal that goes a long way in creating a favorable first im- ° FINISHED APPEARANCE 
pression about the entire house. AN EXTRA ROOM 
Then there’s Ro-Way performance . . . the smooth, easy, quiet opera- : 


tion that goes with Taper-Tite track, Seal-A-Matic hinges, ball bearing 
rollers, and Power-Metered springs perfectly balanced to the weight of 
the door. 

And when it comes to construction details, nothing beats a Ro-Way. 
Mortise and tenon joints are both glued and steel doweled. Sections are | ref 
rabbeted for weather-tight joints. Millwork is both drum and hand : ee a i 


sanded. Hardware—entirely fabricated by Rowe—is both Parkerized ieitiddatinn corvies. See 5 
and painted for maximum protection. your classified tele- E 
It all adds up to a “plus” for your home-buying prospect .. . a ‘‘plus”’ phone directory for tl 
that implies quality throughout the house. Get full details from your ae Ro-Way Dis- 
ri . 


Ro-Way distributor, or write direct for free literature. 


howe a RO-Way fy cou doorway | 


ROWE MANUFACTURING CO., 1152 Holton St., Galesburg, Illinois 


AUG 
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How builder cuts labor a 
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Guaranteed for life of building. No 
other brand of insulating sheathing—only 
Celotex—is guaranteed by the manufac- 
turer for the life of the building! This 
is your assurance of highest quality — 
backed by Celotex practical job advan- 
tages, a decisive sales factor in your favor. 


Check these big selling-features . . . 
CELOTEX DOUBLE-WATERPROOFED INSULATING SHEATHING 


1. Goes up 30% Faster. Easier to cut and 
fit. Results in up to 157% less waste. 


2. insulates and Weatherproofs as it 
builds. All at one cost. No building paper 
needed. 


3. Saves on Material Cost. The 254.” 
sheathing costs no more — usually less — than 


ordinary sheathing . . . and the 14” almost 
always costs less! 


4. Laminated for Extra Strength and rigid- 
ity. Yet its density is controlled to assure max- 
imum insulating value. 

5. No Corner Bracing Needed to meet 
F.H.A. requirements, with 4 ft. wide, 2542” 
thick Celotex Insulating Sheathing. Has ap- 









yours only in 


proximately 30% greater strength than ordi- 
nary sheathing with let-in bracing. 


6. Excellent Base for Wood or Asbestos 
Shingles. Use special methods for direct ap- 
plication; or just apply over Celotex Impreg- 
nated Backer Board. 


7. Double-Waterproofed. Outside, by pro- 
tective asphalt coating. Inside, by special proc- 
essing of the fibers. Yet has more than twice 
the vapor permeance advocated by govern- 
ment agencies. 


8. It Is the Only Sheathing made of tough, 
strong, long Louisiana cane fibers — protected 
by the exclusive Ferox® Process against dry 
rot and termite attack. 





Build Better... Better Build with Genuine 


CELOTEX % 


INSULATING SHEATHING 


The Celotex Corporation, 120 S. LaSalle Street, Chicago 3, Illinois 
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with easily-applied, time-saving 


Double -Waterproofed 





CELOTEX INSULATING SHEATHING 


“Until we started using Celotex 
Double-Waterproofed Insulat- 
ing Sheathing, we never knew 
what it was like to schedule 
construction with any certainty. 
Now we find economy of time 
and costs are almost guaran- 
teed, labor alone being cut 
over 30%. The speed and ease 
with which Celotex sheathing 
goes up is remarkable. And 
wet-weather delays are a thing 
of the past. Even after heavy rains, we're back on the job with little 
time wasted . . . sure that Celotex has done a job of maximum pro- 
tection in sealing out damaging moisture.” 





Clint Miller, Clint Miller Building & Realty Co., Akron, Ohio 
President of Ohio Home Builders Assn.; 
National Director of NAHB 


From all sections of the country come similar reports of builders well- 
sold on the practical job advantages of Celotex Double-Waterproofed 
Insulating Sheathing. Important costs savings are made while you 
build stronger, more comfortable homes with fully insulated sidewalls 
as an added sales benefit. Remember — only Celotex Insulating Sheath- 
ing gives you all the big advantages listed at the left. 


Celotex National Ads: Your Big Business-Builder! 


Month after month ... throughout hitting barrage. Tie in with this 


1955, you'll see the Celotex great 
new advertising campaign at work 
for you .. . with eye-catching ads 


in THE SATURDAY EVENING POST, 
BETTER HOMES & GARDENS, 
AMERICAN HOME and many other 
leading publications. Capitalize on 
this residential construction market- 


Its double 
waterproofed / 


powerful sales help by stressing to 
prospects that your homes are built 
with genuine Celotex Products. It 
will pay off in increased, easier-to- 
make sales . . . because over a third 
of a century of national advertising 
has created nationwide preference 
for the brand name Celotex! 
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Photo, courtesy Ador Sales, Inc. 


How Woven Pile Weatherseal 
keeps wind and rain out 
lets light and scenery in 





You can keep rain, dust and drafts out of the 
homes you design or build (and keep condi- 
tioned air inside) by specifying doors and win- 
dows weathersealed with Schlegel Woven Pile. 

Only Schlegel Weatherseal gives you these 
advantages: 





1. Positive sealing action. You can drench a door 
or window sealed with woven pile with a 


i i / torrent of hurricane velocity. Not a drop will 
seep through. The most subtle draft can’t get 
past. 
nar »n lin ] lA 
Lowest priced in the — c 16" x 19 ge : 2. Friction-free action, Listen as you lift a window 
glass door and interior light automatic, if yo or glide a door on Schlegel Woven Pile 
wish completely equipped a real Duy: Weatherseal. The flexible fibres are thousands 


of lively bearings which the door or window 
rides easily, quietly. 


3. The best of both. Only Schlegel Woven Pile, 
“ ee aN i oe developed over half a century, offers those 
Write for Brochure & Name of Your Distributor operating advantages balanced so well. For 


SSRN Sa every type of window and door—wood, steel, 
aluminum ... riding, sliding, swinging—there’s : 


_— —_—_—_—_—_—A__A 
ENCE R Soot a Schlegel flush design that provides friction- 
<> > free action while sealing out the weather. 
For samples and catalog of Schlegel Certi- 
fied Woven Pile Weatherseal, in its many de- 
signs, write us a letter. 


In Copper, Stainless or 4 Colors! 


Industrial Textiles Since 1835 


enlege/! 














IKolalthnolaitl alate Company 
ROCHESTER 7, N. Y. © OAKVILLE, ONT., CANADA 


"Complete engineering service against weather’’ 
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How COPPER drainage systems pay 


their own way—make money for you! 





more efficient — costs 


é bs REAL COST OF USING COPPER for sanitary drainage 
systems—including savings in construction, faster com- 
pletions, and easier sales—can be much lower than you think. 

The savings are there because of the unique advantages 
of ANACONDA Copper Tubes: 


Pre-assembly at the shop. Lightweight and ease-of-handling 
copper tubes and fittings permit more pre-assembly at the 
shop—more efficient, faster work. This also minimizes time 
plumbers must be in the house—helps you schedule other 
work more efficiently—can mean faster completions. 


Simplifies construction. No need to juggle design or build 
space-consuming plumbing walls because a 3” copper tube 
stack with fittings can be installed within a standard 4” 
partition. You can put the plumbing where you want it for 
most efficient construction. 


Long lengths and light weight lower construction costs. On 
long runs, the standard 20’ lengths of ANAconDA Copper 
Tubes mean fewer joints, faster installation. A 20’ length of 
3” Type DWV copper tube weighs only 34 lb. 

The bonus to you is that, with all these cost-saving advan- 
tages, you still offer a superior job, with extra sales appeal. 
To the prospective homeowner, an ANACONDA Copper Tube 
drainage system means quality, long life, high resale value. 

For detailed information, write for a free copy of “Copper 
Tube Drainage Systems.” Address: The American Brass 
Company, Waterbury 20, Conn. In Canada: Anaconda 
American Brass Ltd., New Toronto, Ontario. 5512 
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Pre-assembly at the shop is quicker, 
Because 
AnacondA Tubes and Fittings are about 
% the weight of their equivalents in 
ferrous materials, you can prefabricate 
whole assemblies like this. 












ANAconpDaA Copper Tubes are available in all standard 
wall thicknesses—Types K, L, M and the new lighter 
weight Type DWV, which offers additional savings 
in job costs. Types M and DWV are recommended 
for all lines of the sanitary drainage system above 
ground, and Types K and L for that part of the 
system buried underground. 

Within the past few years, many state and local 
sanitary plumbing codes have been modernized to 
include approval of the use of copper tube and solder- 
type fittings. Others are in process of revision. The 
recently issued American Standard National Plumb- 
ing Code (ASA A40.8—1955), published by The 
American Society of Mechanical Engineers, lists cop- 
per tube as approved material for sanitary drainage 
systems. 


ANACOND 


COPPER TUBES 


Available through plumbing wholesalers 









‘An air conditioned home will sell before we 
even get it up for formal sale,” states Mr. 
Moody, owner and operator of the Moody 
and Pickett Construction Company in Mont- 
gomery. ‘On the other hand, a house that 
isn’t air conditioned just sits around tying 
up our investment. 

‘**Most of the homes built by our company 
rangein price from $15,000 to $25,000. Builders 
down here who mean business know the home- 
buying public is looking for better living.With 





“The Worthington air conditioning-plus-heating plant 
is compact—doesn’t need much more space than a 
heating unit would take up by itself. All units are in- 
stalled in the hall closet and require only eight and one 
half square feet of valuable floor space.” 


What successful builders think of home air conditioning 


‘‘Our air conditioned homes 


are sold 
before they’re even finished!” 


says builder Tom Moody of Montgomery, Alabama 


air conditioning, the family stays home more, 
children are healthier, cooking is more enjoy- 
able, the air is cleaner, housework is simpler.” 


AIR CONDITIONED HOME CONSTRUCTION DOUBLING 


Summer air conditioning is needed in Mont- 
gomery for about three months of each year 
and to some extent for six months. This year 
Montgomery home builders figure on a 100% 
increase in air conditioned houses, with more 
being planned all the time. 

“Last year was our first try at air condi- 
tioning,”’ recalls Mr. Moody, ‘“‘and we only 
air conditioned four of the 27 homes we built. 
This year nearly all of the 30 units we plan 
will be air conditioned.” 


AIR CONDITIONING PAYS FOR ITSELF 


““Many people just don’t know how reason- 
able a complete home air conditioning sys- 
tem really is. Potential home buyers are sold 
when I show how the total cost is only 10% 
of the price of the house and takes around 
$50 a year to run. They’ll save at least that 
much on the cost of cleaning rugs and furni- 
ture. Cleaner air means less floor refinishing. 
Cooler air means less staining from perspira- 
tion on chairs and couches. In the long run, 
air conditioning pays for itself. Another sales 
point is that part of the cost includes the 
heating plant, an outlay necessary without 
air conditioning.” 

AIR CONDITIONERS CHARGED WITH 

“FREON’’* SAFE REFRIGERANTS 


The Worthington air conditioning units 
which are proving such super-salesmen for 





Mr. Moody operate with Du Pont ‘‘Freon” 
fluorinated hydrocarbon refrigerants. As a 
matter of fact, most air conditioning units in 
service today use ‘‘Freon’”’ refrigerants be- 
cause they’re safe, nonflammable, virtually 
nontoxic. If anything should go wrong with 
the equipment, there’s no harm done, no 
danger to anyone. 

“‘Freon”’ refrigerants meet building codes 

everywhere, serve every type and size of air 
conditioning equipment. For your air condi- 
tioning needs, specify equipment charged 
with “Freon” refrigerants made by Du Pont 
. .. the name you can depend on. 
LEARN HOW OTHERS use air conditioning to help 
sell homes. Read Du Pont’s brochure ‘‘What 
Successful Builders Think of Home Air Condi- 
tioning.’’ For your free copy write to E. I. du Pont 
de Nemours & Co. (Inc.), ‘Kinetic’? Chemicals 
Division 128, Wilmington 98, Delaware. 


FREON 


REG. U. S. PAT. OFF. 


SAFE REFRIGERANTS 


**Freon”’ is Du Pont’s registered trade-mark 
for its fluorinated hydrocarbon refrigerants. 


QUPOND 


REG. U. 5. par. OFF. 
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“We put a lifetime ) 
of good looks and 
fire-safety into our roof ~ 









S say Sherman Huffman, Melvin Huffman 
teges §=6and Z.G. Huffman, Jr., of Huffman Bros., 
4+ Charleston, West Virginia, builders of 


%s ~~ this hillside ranch house. 















Gold Bond ‘Economy 250” forms 


an attractive, maintenance-free roof 


“We used Gold Bond Corrugated Asbestone —_ exposure and 6” lap. Roof sheathing was elim- 
to give this fast-selling Charleston house a inated and the factory pre-cut sheets went up 
roof that will stay bright and fresh looking fast and easily. As a result, we not only put 
permanently and stand up in all kinds of up a beautiful roof, but saved on materials and 
weather. ‘Economy 250’ has a heat reflective —_—_ labor at the same time. There’s a very defznite 
value that keeps homes considerably cooler. place in today’s home construction for Gold 
These features mean a great deal to prospec- § Bond ‘Economy 250’.” 


tive home buyers. See how this economical roof can help you 


“We used a staggered joint method of roof build your home sales. WRITE Dept. HH-85 
construction, putting on 24” by 42” panels of for full roof construction details on the 
Gold Bond Corrugated Asbestone with an 18” Charleston House. 


NATIONAL GYPSUM COMPANY @ BUFFALO 2, NEW YORK 
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LATH, PLASTER GYPSUM BOARD INSULATION BOARDS ROCK WOOL PAINTS AND ACOUSTICAL ASBESTOS ROOFING 
AND LIME PRODUCTS PLANKS AND TILES INSULATION TEXTURES TILES AND SIDING 


Gold Bond E . . CORRUGATED ASBESTONE 


Build better with 
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BLO-FAN* MODEL 210 










From Melbourne to Manhattan, builders and contractors 
are banking on Blo-Fan’s nationally advertised, 
easy-to-demonstrate features to add extra sales appeal! 
Like the exclusive ‘combination -blade,” designed for 
super-smooth elimination of kitchen smoke and odors. 


Your profits will jump, too, with lower installation costs thru 
compact design and built-in time-and-work savers... 

and rugged, built-to-last construction that ends call-backs 
that cut into profits! 






® Exclusive combination 
blower-and-propeller fan blade! 






® Lifetime Neoprene mountings 
for whisper quiet operation 





© 9 speed control for full power 
anywhere, anytime (On model #210 
only; 3 speed controls optional * 
on other models) 












ONLY 


© Fits between floor joists or 
studding; needs only 34" headroom 









® Ducts thru roof or joist area 


' P via wall, cabinet or soffit 
' © Built-in shutters prevent 
Zz) eo (~7 OZ N back drafts 


® Stainless chrome steel grills 













® No tools needed to remove fan and 
motor assembly for cleaning 






HAS THIS 
BLADE! 


A Pryne exclusive 
design! Scoops up smoke 
and odors and 
immediately redirects 
their discharge thru 
horizontal duct in 


continuous stream... 
eliminates back- wash indian 
“bottleneck” for 
greater efficiency. 


ORDINARY “PROPELLER” BLO-FAN “BLOWER” 
ACTION ACTION 


® Backed by 5 year guarantee 













#206 S500CFM 3speed* 38 watts 
#208 750CFM 3speed* 58 watts 
#209 750CFM 3speed* 58 watts 
#200 950CFM 3speed* 89 watts 
#210 1200CFM 9speed 136 watts 


PRYNE & CO., INC. 
BOX 698, POMONA, CALIF. 


Please send more information about the Pryne Blo-Fan. 
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Af ee is the floor that can close 

the sale when you open the door 

of a new home. Even in a bare room 
the lustrous beauty of Higgins Oak 
Block Flooring fairly sings of warmth 
and comfort, whispers irresistibly 

that it is as easy to care for 

as a new table-top and won't 


show wear in a lifetime. 


This is the most durable wood 
flooring you can buy. Bonded under 
great pressure and intense heat, its 
thicker, tougher, wax-treated wearing 
surface can withstand many times 
the impact and abrasion the floor 

will ever receive. With a price that 
makes it practical in a modest home 


or in a mansion, Higgins Block 


jie 


is easy to install over ANY type of 
id subfloor—and the wax-treated 
factory finish means you can deliver 
the home sooner; the floor is ready 


for use as soon as it’s down. 


3: SOR nit ee eee 


The handsome Orange, California homes 
shown here were built by W. I. Wilkie, 
who has found—as builders all 


over the country are finding—that 



























SEE SWEETS: Architectural i Light Construction 7d Industrial Construction - 


BONDED 


The wood made world famous in Higgins hardwood-hulled fighting craft 


eee he es Smet 
“a eae, 





“My experience has made me mighty glad that we 
chose Higgins Oak Blocks . . . my associates and I 
feel they’re the very best. The young couples who 
buy our homes consider these beautiful hardwood 
block floors a criterion of the kind of materials to 
be found elsewhere in the house. Our salesmen 
say Higgins Oak Blocks help sell a lot of homes.” 


—W. I. WILKIE, Developer 


Higgins floors SELL HOUSES! 


The trend is to Higgins Hardwood Block Flooring because: 


New Flush Fit eliminates dust-catching grooves, gives floor desirable “finished 
on the job” look; also available with slight beveled edge. 

Super-Surtace is thicker, (wears longer, can be sanded and refinished as often 
as necessary. 

Prefinish saves upward of a week job time. 

Can be used over radiant heat. 

Water repellent, vermin and rot resistant. 

Lifetime beauty, minimum upkeep. 

Easy to install over any subfloor. 





















H OOD BLOCK 


HIGGINS INDUSTRIES INC. — BOX 8169 — NEW ORLEANS 22 — PIONEERS AND WORLD'S LARGEST 
MANUFACTURERS OF LAMINATED HARDWOOD BLOCK FLOORING 
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*... They’re Lupton Windows” 


it’s a builder pointing out a quality 
feature of a new house — or an owner 
showing-off his new home. Whichever tt 
is, when they say, “ they're Lupton 
Windows,” they say it with pride. 


Like “virgin” wool, or “sterling’’ silver, 
or “solid” mahogany, ‘‘Lupton” coupled 
with ‘‘windows’’ has come to be accepted 
as a standard of quality. So, build with 
Lupton Windows and gain these benefits . . 


First, it’s easy to find the window you 
need in the wide selection of Lupton 
styles and sizes . . in steel or aluminum. . 


even picture windows. 


Second, you offer lasting beauty with 
Lupton Windows. There’s no warping, 
no shrinking, no swelling — just perma- 
nently trim lines in sturdy metal. And, 
with Lupton Aluminum Windows you 
offer an added plus — there's no painting 


ever. 


Third, there’s the satisfaction that comes 
from selling and installing an accepted 


product that has stood the test of time. 
Back of the Lupton name is 50 years’ ex- 
perience in designing and manufacturing 
metal windows. Careful workmanship and 
rigid inspection assure day-after-day efh- 
cient window operation with little or no 
maintenance. 


That's part of the profitable Lupton story. 
Find out how you get more . . . and offer 
more . . when you say — “‘they’re Lupton 
Windows”. Check with your local Lupton 
representative — listed in the Yellow 
Pages — or write direct to. . 


MICHAEL FLYNN MANUFACTURING COMPANY 
Main Office & Plant: 700 E. Godfrey Ave., Phila. 24, Pa. 


New York: 51 E. 42nd St., New York 17, N. Y. 
Los Angeles: 672 S. Lafayette Pk. Pl., Los Angeles 57, Cal. 


Stockton Warehouse & Office: 
1441 Tremont St., Stockton, Cal. 


Sales Offices & Representatives in other principal cities 


LUPTON 


REG. U. S. PAT. OFF. 


METAL WINDOWS 




















Lupton Casement 
Steel or Aluminum 
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Lupton Aluminum 
Double Hung Window 
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In this distinctive modern bathroom, standard American-Olean Tile pat- ~ With American-Olean Tile, you can design any type of room in any period 







terns, run vertically between the strip windows, create a custom-designed and color scheme. This Early American bathroom is a good example of 
look which enhances the proportions of the room. Specifications: Plate the versatility of ceramic tile. Specifications: Plate 50. Wallis: 57 Forest 
29. Walls: 29 Oyster Gray. Counter Top: 33 Nutmeg. Floor: 1%’’ Squares, Green. Decorative Tiles: Blossom H53-C305 in allover pattern. Counter 
White and Dark Gray. Top: 52 Daffodil. Floor: CB645 random, ruddy range. 











Your ideas look best in TILE 





Your old room looks like new, when you remodel with tile. Tile lets you Sunshine pouring through the skylight of this ranch-type bathroom can't 





bring bright, practical colors to a dim interior, adds to the original beauty. fade the clear colors of A-O Tile! You can use tile with any type of interior! 
Specifications: Plate 51. Walls: 21 Cornflower. Floor: Brickpoint Star, Specifications: Plate 47. Walls: 47 Brite White and 81 Spruce Green. 
Sand Buff and Azure Textone with Black centers. Shelf Niche: 17 Maize. Floor: Turquoise Shadowflash with Black lines. 
‘These illustrations show the wide variety of tre 
ee ee ee Send for These Helpful A-O Booklets | 
possible with standard piapiabanaes cal can tie units. *‘"New Ideas in Tile” gives color illustrations and 
A bathroom well styled in ceramic tile adds a strong sales complete specifications for an eye-catching array of 
feature to the homes you build. Whether your need is for residential tile installations. Booklet 600 shows tile 


applications in schools and hospitals, while Booklet 























dramatic modern or mellow traditional, tile offers 205 is a complete tile catalog. Booklet 700 gives full 

you design possibilities as unlimited as your imagination. catalog information on china bathroom accessories. 
Best of all, A-O Tile is so practical! It provides ' 
; : 7 ; . ' 
work- and worry-saving features which are vitally important Se H 
: ? 1073. Cannon Ave., Lansdale, Pennsylvania ' 
to home owners, whether they are starting new or Please send me the following booklets: 
. . . . . ! 
remodeling. You can adapt tile ideas to suit almost C] “New Ideas in Tile"—Residential uses of Tile : 
any need, any floor plan, any budget. |_| Booklet 600—Tile in Schools and Hospitals } 
: C] Booklet 205—Tile Catalog i 
é [_] Booklet 700—China Bathroom Accessories i 
it H 
4 : : Name Titl | 
ry Naal-idlovel ats @)i-to] alm Mil mm Ores 7 : 
; Firm Name i 
: ] 
Executive Offices: 1073 Cannon Avenue, Lansdale, Pennsylvania i Address ' 
. . H 
Factories: Lansdale, Pennsylvania « Olean, New York - City. Zone State } 
Member: Tile Council of America L H 


















10% 


OF AMERICAN 
HOMES 


49% 


ARE URGENTLY 
IN NEED 
OF REPAIRS 


ARE ‘‘SLUMS” 


We have a house to put in order... 


E HAVE A HOUSE to put in order . . . and it’s the 
house where America lives. 
Think over those figures above. Of our 45,000,000 
non-farm homes, better than 10% —5,000,000 —are 
out-and-out slums. And another 20,000,000 are in 
poor to fair condition. 
Something must be done—both to correct the slums 
of today and prevent the slums of tomorrow. 


How do slums start? Usually just one house starts 
to slide downhill and soon a whole block changes. 
Pride is lost. Other houses are neglected, decay spreads. 


So the 20 million homes in need of basic repair and 
improvements deserve equal attention. The time to 
stop the spreading blight of slums is before it starts. 


What’s your stake in stopping slums? 


If you think your town is different, just look around 
you... If you think slums only affect persons who live 
in them, think again. 

Slums raise taxes and lower property values of the 
whole town. They raise rates of crime, delinquency and 
disease. Everyone has a real stake in stopping slums. 
And that includes you as a businessman. 

Your firm is certainly dependent on the welfare of 
the community where you do business. But it’s more 
than good business—it’s good citizenship to take part 
in efforts aimed at civic improvements. It’s the respon- 
sibility of every business. 


What can your firm do? The answer to America’s 
housing problems starts with individuals. But to roll 
back slums is such a big job it’s going to take more than 
individual effort. It will need the cooperation of your 
business and many others. 

Some slums should be torn down and a fresh start 
made. Others can be remodeled and made to conform 
to better living standards. So it is up to you to support 
every sound program which seeks adequate housing 
for all our people. 


New help is now available 


There is a new national, non-profit organization called 
A.C.T.1.0.N.—The American Council To Improve 
Our Neighborhoods — which is designed to help all 
individuals or groups interested in putting America’s 
house in order. 


Write them for a free copy of “HANDBOOK FOR 
ACTION.” It contains advice and guidance on the 
fight against slums. Address ACTION, Box 462, 
Radio City Station, New York 20, N. Y. 





American Council To Improve Our Neighborhoods 


HOUSE & HONE 

































v 
‘ ae 


Floor is Armstrong Craftline® Inlaid Linoleum, Style No. 5102. 


a good remodeling idea, with 


the modern fashion in floors 


The attached garage is a big remodeling opportunity today, for it offers 
ready-enclosed space that can be incorporated into the house without all 
the expense of additional construction. In this house, the floor was built up 
from the old garage level then finished with Armstrong Linoleum. The same 
flooring helps to unite the new area decoratively with the old and adds both 
beauty and practicality. Besides its almost unlimited choice of designs, 
colors, and textures, Armstrong Linoleum offers economy. It is moderate in 
price, never needs costly refinishing, and adds wall-to-wall beauty without 
the expense of carpeting. Show your prospects this picture—let them see 
for themselves what a good basic remodeling idea can do for their home— 
when it's planned with Armstrong Linoleum, ‘‘the modern fashion in floors." 


LINOLEUM © CORLON® ¢@ RUBBER TILE © CORKTILE @ 


Send for detailed sketch 
plan of this family room, 
converted from an attached 
garage. List of furnishings 
included. Write Armstrong 
Cork Company, 108 Sixth 


St., Lancaster, Pennsylvania. 


DINING ROOM 


Nn 


pe ne | 


KITCHEN | LIVING ROOM 


ACTIVITIES ROOM 


(Old Garage) (Old 


Drive) 


(Aymstrong FLOORS 


EXCELON® TILE © CUSTOM CORLON TILE © ASPHAIT TILE ©® LINOTILE® 




















2" x 4" plates to concrete floor 





Carpet gripper anchored to concrete 
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REMINGTON STUD DRIVER 


saves up to 80% fastening 
costs on special’ jobs 


When it’s an unusual fastening 
job that has to be done quickly, 
efficiently —let the Remington 
Stud Driver take over. There are 
special guards, interchangeable 
with the standard guard, that 
adapt it for practically any appli- 
cation. And the Stud Driver’s 
cartridge-powered action enables 
one man to set up to 5 studs a 
minute—a saving in time and la- 
bor of approximately 80% over 
old-style methods. 


Setup time is cut to a minimum 
with the Stud Driver. There are 
no holes to drill; no laborious ham- 
mering is necessary. A squeeze of 
the trigger and the tool’s powerful 
cartridge drives the stud home— 


“If It’s Remington—It’s Right!’ 


Remington WPhIN 


\ Listed & Approved by 
\ 4 Underwriters’ Laboratories, Inc. 

















solidly and permanently into steel 
or concrete. Compact and port- 
able, the Stud Driver has a field 
of use limited only by where a 
man can go. 


DISCOVER FOR YOURSELF how 
this lightweight (6 lbs.) fastening 
tool can cut costs for you. Let us 
send you our new booklet which 
shows how the Remington Stud 
Driver anchors furring strips, 
structural channels and many 
other fabricated materials to con- 
crete or steel. Just clip and mail 
the coupon for your free copy. 






rakes 
Industrial Sales Div., Dept. HH-8 \Qhit ©. 
Remington Arms Company, Inc. 


Bridgeport 2, Connecticut A 


Please send me a free copy of the new book- 
let showing how I can cut my fastening costs. 


Name 





' Position 














& 


HOUSE & HOME 








ME 





iia SRE oe 








M#POCE ~ ite 
armored beauty on the kitchen floor 








_ > When model homes 
om ee = <e Csare built to show the 
oe... fe blic the best i 

5 > = hy public the best in 
=> —]> new appliances, new 


products, new color 
schemes and better building materials, the design- 
ers pick from the best in the field. In this model 
kitchen, Vina-Lux vinyl-asbestos tile sets the pace 
in color and beauty, in simplicity of maintenance, 
in down-right satisfactory performance. 


Vina-Lux colors blend particularly well with to- 
day’s new color schemes and new trends in ap- 
pliances and cabinets. 


This modern plastic flooring saves the homemaker 
time and effort — requires no on-the-knees’ scrub- 
bing, little care and no hard cleaning chores. Its 
smooth surface wipes clean easily with a quick 








mopping — stays attractive and bright without wax- 
ing. Spilled foods, greases and most common house- 
hold products cannot harm this new and better 
flooring material. 


Learn more about America’s leading vinyl-asbestos 
tile — send for Vina-Lux samples and color chart 
or ask us to have a qualified representative call and 


give you the full story. 


REINFORCED } VINYL TILE 


AZROCK PRODUCTS DIVISION e UVALDE ROCK ASPHALT CO. 
FROST BANK BUILDING @ SAN ANTONIO, TEXAS 
MAKERS OF VINA-LUX © AZROCK @ DURACO e AZPHLEX 














Weldwood ‘‘best sellers’ — powerful salesmen for your model homes 


Invest only $22 to $64* in beautiful wood paneling in a model home—get back 4 or 5 times the value in a higher price or faster sales! 


THESE ARE THE PANELS most in demand by homeowners, architects 
. . feature one paneled wall in your next model 
home—offer it as standard or optional in all models—see what a 
big difference it makes in your sales! 


and builders . 


(A) KORINA® the exotic 
blond wood imported ex- 
clusively by us from the 
Belgian Congo. In a living 
room it complements any 
type of furnishings, tradi- 
tional or modern. 

About $53. 

(B) KNOTTY PINE — cheerful 
in the kitchen, handsome 
in playroom or family 
room. About $35. 

(C) RIFT OAK. Its rich mellow 
texture enhances a fire- 
place wall, a den or library. 
About $64, 

(D) wetoTex® the popular 
striated wood patented by 


Weldwood. Looks fine fin- 
ished natural, painted or 
stained. About $24. 

(E) SEA-SWIRL® and suRF- 
woopb® create rustic, 
weather-beaten effect that 
is most unusual. Fine for 
den or playroom. Clear 
faced Sea-Swirl about $30; 
knotty Surfwood about $22. 
(F) NovoPLY® the dramatic 
new panel that gives a 
wood-mosaic look to a wall. 
In pine about $25, 
PLANKWELD® panels are 
edge grooved, 16%” wide 
by 8’ high. Easily installed 
with metal clips supplied; 





installation method hides 
nail heads. Package con- 
tains about 108 sq. ft. Can 
be installed directly on 
studs. Plankweld needs no 
finishing whatsoever! Ap- 
propriate for any room in 
the house. Available in 
birch, walnut, oak, knotty 
pine, Korina, Philippine 
mahogany and Honduras 
mahogany. 

(G) Philippine Mahogany 
Plankweld about $54. 
(Honduras Mahogany 
about $61.) 

(H) Birch Plankweld about 
$54, 


SEND THE COUPON for more details, then see your lumber dealer 
for actual Weldwood panels and samples or visit any of the 87 
United States Plywood showrooms in principal cities. 


Xf Beats sia 
+ 








*All prices are approximate and are based ona 
wall 8 feet high, 12 feet long. 


Weldwood pancune 


United States Plywood Corporation 
World’s Largest Plywood Organization 








United States Plywood Corp. ‘ x 
55 W. 44th Street, New York 36, N. Y. 


Rush details on the full Weldwood line of hardwood 
paneling. HH 8-5 





AUG 


























Do All Three Clearing Jobs 


> with One HOMELITE 


Chain Saw 










New Versatile Attachments for 
Model 17 Chain Saw Will 
Clear Everything from Brush 
and Brambles to Four-Foot 
Trees. Save Money on Equip- 
ment and Job Time by Follow- 
ing These Three Steps: 


] Clean Out Underbrush — Attach the new Homelite 
Brush Cutter to your Model 17 Chain Saw .. . in min- 
utes. Perfect balance makes it a cinch to operate. Clears 
dense undergrowth, brush and small saplings four times 
faster than hand-clearing methods. Friction-free flexible 
shaft delivers full 3.5 horsepower to 10-inch circular saw. 





” " “ tng: . ~~ = - 
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a» 2? Clear Small Trees and Saplings — In a jiffy the new 
we Homelite Clearing Attachment converts your Homelite 
Model 17 Chain Saw to a fast-cutting, light-weight clearing tool. 
Plunge cuts or plunge bucks and makes limbing an easy job. Open 
guide rail prevents pinching and binding... takes the backache out 
of knocking the small ones down and cutting them up for haulage. 


3 


With its new attachments the Homelite Model 17 Chain Saw will give 
you the versatile, fast-cutting, dependable performance you need to 
save time and make real profits from clearing. Ask your Homelite 
Representative for a free demonstration or write for information. 


ENLZY, 
oe” “%. 


Now For The Big Stuff — With the standard guide 9 _.* ie 

bar you can bring down trees over four feet in diameter. (*) al = L. é T cd 
The Homelite Model 17 is light in weight, easy to handle and .- 
packed with more horsepower per pound than any other one- ““avicé CORPORATION 


man chain saw ever developed. (3.5 hp — 22 Ibs.) 5808 RIVERDALE AVENUE + PORT CHESTER, N. Y. 
Carryable Pumps * Generators + Blowers + Chain Saws 
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Fabulous FOODARAMA ‘y KELVINATOR | 





Here's still further proof 
that Kelvinator exclusives 
help sell homes! Mr. John D. 
Harrison, former president 
of the Builder’s Association 
of Metropolitan Detroit, 
who is a nationally known 
builder of quality homes, in- 
stalled a Foodarama in the 
Mr. John D. model home of his new 
Rantane “Bloomfield Farms” subdi- 
vision in suburban Detroit. Here’s what he says: 
“We are happy beyond words! On our opening day 
we enjoyed a very large crowd and the center of attrac- 
tion was the freezer and refrigerator in one beautiful 
cabinet. The people who visited the model were 
unanimous in their acclaim.” 

You can profit by Mr. Harrison’s experience and 
bring new beauty and sales-appeal to. your homes 
with the exclusives only Kelvinator can offer. Write 
today to Dept. HH-8, Kelvinator Division, Ameri- 
can Motors Corp., Detroit 32, Mich., for the full 
story of how Kelvinator exclusives can help sell 
homes. There’s no obligation. 








Ex cl usive! Kelvinator is the only major appliance manufacturer that is participating in the Geod American Homes Program for 1955! *Patent applied for. 


Go Maeclruseeatove and be ee | 
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Floor plan of the ‘“‘Yorkshire’’ model home, one of the 7 basic models available in ‘“‘Bloomfield 
Farms,” in prices from $21,950 to $31,500. Note how easily the Foodarama fits in the kitchen. 
This handsome Foodkeeper offers every convenience in a compact cabinet only 47" wide! Its 
modest price allows it to be featured in homes in practically every price bracket! 


ees 

EXCLUSIVE! Only Kelvinator Electric Ranges 
have disposable aluminum oven liners* for 
easier cleaning. Dual Picto-Heat switches 
for better cooking. Bonus Broiler so you can 
broil and bake at the same time. And, like 
Kelvinator Refrigerators, they are available 
in 8 new Decorator colors and white. 


_ 
EXCLUSIVE! Only Kelvinator Automatic 
Washers have 2 completely automatic wash- 
ing cycles with Tel-A-Fabric Signal Lights. 
One cycle for heavy loads and a separate 
cycle for light loads and fine fabrics. Match- 
ing Kelvinator Dryers protect woolens and 
cottons by using low heat, greater air volume. 
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State legislatures push through laws 
on urban renewal and public housing 


Wisconsin bill empowering council to kill 
Milwaukee housing authority awaits signing; 
licensing and tempo rulings also considered 


IN THIS MONTH'S NEWS: 


(a partial index) 


MORTGAGE WAREHOUSING: NY Federal Re- 
serve puts damper on excessive ware- 
HOUSING. OPACRICES «.. 6 o.c'6s cess cwcodeves p. 44 


HOME REPAIR set for industry-wide promo- 
tion in '56 under joint sponsorship of 
manufacturers, dealers and trade asso- 
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more builder-architect cooperation. .p. 45 
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REGULAR DEPARTMENTS: 





SIN, aes saw dete’ o's boc xcs. borvalac p. 51 
EE ER ete ee re p. 49 
RY IWS. fei ctina 385.9 i. tk ob d RECE p. 62 
WNGOTS AS WORE a. occ cin ccc nccccndess p. 66 








AUGUST 1955 


Chief housing topics before the 46 state legis- 
latures which met or are still meeting in 1955 
were urban renewal and public housing. 

Also ran: authority to buy or sell tempos, 
architects’ licensing laws and community fa- 
cilities legislation. 


Some turned it down. One of the inter- 
esting results of the legislative hassling over 
whether to pass redevelopment enabling laws 
was that several states turned such proposals 
down. Some 19 states dealt with redevelop- 
ment or renewal bills. The majority passed 
them. But there were exceptions and they 
were spread all over the nation. The New 
Mexico legislature defeated a motion for an 
enabling act. So did Texas, Washington and 
Vermont, An urban renewal enabling bill 
passed the Colorado House but was defeated 
in the Senate. In Iowa, a redevelopment 
enabling bill died on adjournment. 

On the more positive side, North Dakota 
became the 3lst state to have laws allowing 
redevelopment agencies to use the power of 
eminent domain to acquire blighted areas for 
resale to private developers. (Five territories 
also have such enabling legislation.) And 
two states—Kansas and Georgia—where such 
laws have been ruled unconstitutional or 
found unworkable passed legislation bringing 
the statutes into line. 

There were a number of variations in the 
states’ approach to the problem of doing 
something about blight in their own home 
towns. At least six state legislatures (and 
Alaska) had enacted laws to amend rede- 
velopment legislation so that it could be ap- 
plied to urban renewal plans. The six: Maine 
(for Portland only), Massachusetts, Minne- 
sota, Missouri, Tennessee and Wisconsin. 
Colorado defeated such a motion. Indiana 
passed amendments to its redevelopment law 
making it effective outside Indianapolis. 


Steam-up in Wisconsin. The biggest 
struggle on a public housing issue occurred 
in Wisconsin, where the legislature passed 
two hot bills by a 24-9 vote: one would give 
the Milwaukee common council the right to 
run or abolish the Milwaukee housing au- 
thority and to sell city housing projects to 
private operators; the other would require a 
referendum before the city could construct 
any housing project which would pay less 
than full real estate taxes to the city. The 
bills had not been signed by the governor 
by mid-July. Observers felt that if he signed 
them, a court test of their constitutionality 
would be certain. Lobbying on both sides had 
been fierce. For passage: the Wisconsin Assn. 
of Real Estate Boards, Milwaukee County 
Property Owners Assn. and the realty boards 
in Madison and Milwaukee. Against: the 
Wisconsin State Federation of Labor, the 


Milwaukee Construction Trades Council, sev- 
eral Milwaukee AFL groups, Mayor Zeidler, 
Housing Authority Director Richard Perrin 
and the City of Milwaukee itself, represented 
by an assistant city attorney on the authority 
of the common council. 

Other action on public housing measures: 


killed bills 


sale of 


» Arkansas and Massachusetts 
which would have authorized the 
publicly-aided projects to private parties. 


> Two states—Minnesota and New York— 
passed bills prohibiting racial discrimination 
in selection of tenants in such projects. 


>» New York also passed two bills on reloca- 
tion of tenants: one permits a family residing 
in an area to be cleared for publicly-assisted 
housing to be admitted to another project 
of an authority or municipality if the income 
ceiling does not interfere; the other increases 
from $100 to $200 the maximum amount that 
the state housing commissioner may pay for 
relocation of any displaced tenant. 


Sewer control and tempos. Other devel- 
ments on the legislative front ran the gamut. 
An important one was action in Florida em- 
powering counties there to build, buy and 
operate water and sewer systems in unincor- 
porated areas. The bill was amended to allow 
private companies to continue to operate sys- 
tems where they are doing so satisfactorily. 
Other action: 


> Tennessee passed a law requiring that local 
health officers must approve subdivisions for 
sewage disposal systems prior to final ap- 
proval by local planning commissions. 


> California failed to remove the written 
notice clause from the Architectural Prac- 
tice Act; passed a bill to regulate brokers’ 
fees in realty loans (title and other paper 
work costs shall not exceed $250, for one 
thing) and approved a measure allowing sav- 
ings and loan associations to lend for repairs 
and renovation of homes under Title III of 
the Servicemen’s Readjustment Act. 


> New Jersey’s legislature, still in session 
last month, was considering a bill to grant 
municipal conservation officials authority to 
fight blight, another to permit amortization 
of savings bank loans at 4%— instead of 
5%—for 20 years. 


> California passed legislation forbidding local 
authorities to acquire tempos by relinquish- 
ment after Sept. 7. The bill validated the 
relinquishment that has been going on, how- 
ever, and made it possible for localities to con- 
tinue running the tempos they have. Montana 
extended to May 1, 1959, the authority of local 
agencies, including housing authorities, to 
operate temporary or veterans’ housing they 


had acquired. 
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NY Federal Reserve blinks caution light at 
mushrooming mortgage warehouse deals 


The Federal Reserve Bank of New York last 
month adopted a cautionary policy toward 
mortgage warehousing that could effect con- 
siderable change in next year’s supply of 
mortgage credit. 

It was clear that the central bank officials 
wished to keep such warehousing operations 
from getting out of hand. Top echelons of the 
New York banking fraternity were made aware 
that the Fed was not fond of helping com- 
mercial banks set up large mortgage ware- 
housing arrangements, especially when they 
involved medium-term or longer commitments. 
It was possible, in fact, that the big member 
banks might not be able to discount with the 
Fed at all for future operations in this field. 


Question of inflation. The Fed reported- 
ly felt that the present mushrooming of mort- 
gage warehousing had inflationary potentiali- 
ties if not held within reasonable bounds, 
Warehousing is not new, but it has undergone 
distinct change since the days when it was 
used primarily to help the home builder’s mer- 
chandising program through temporary tight 
money periods. The turning point was the big 
Prudential Insurance Co. deal last year (Feb. 
News), an agreement with more than 150 
banks to expand the insurance company’s 
mortgage lending capacity to $350 million. 
This type mortgage warehousing is a pe- 
culiar example of profit for all under a system 
in which the participants are playing the 
wrong parts. Commercial banks are expected 


ordinarily to stay in short-term negotiations at 
low interest. Savings banks and life insurance 
companies are supposed to make long-term 
loans at higher interest. But when a bank 
buys $1 million of mortgages from an insur- 
ance company and agrees to sell them back in, 
say, two years the end effect is to move the 
bank into long-term operation. And the in- 
surance company has taken on the role of 
borrower—not because it is running out of 
funds but because it can and wishes to expand 
its investment over ordinary flow of income. 
The bank gets about 344% on the mortgages; 
the insurance company clears about 1% on 
servicing; the mortgages carry no risk because 
they are government-insured. 


Question of supply. The New York Fed’s 
point of view had apparently changed when 
warehousing started growing. A limited “di- 
version” of short-term, low-interest commercial 
credit into long-term, higher-interest mortgage 
credit could be tolerated or overlooked. But 
when the yolume began to soar—accentuated 
by the pressure on New York savings banks to 
build their mortgage portfolios in order to pay 
increased dividends—officials thought it was 
time to put a flag out. The effect of the Fed’s 
signal for a showdown could have an important 
effect on the mortgage market next year. The 
question before the house: how much tighter 
would things get if the insurance companies 
could no longer leapfrog their holdings 
through warehouse deals? 


Operation Home Improvement ready to go, 
sets $100,000 budget for repair program 


A giant sales promotion program to make 1956 
the biggest year ever for home improvements 
has picked up sneed, talent and money since 
it was first formulated three months ago. 
Operation Home Improvement will coordi- 
nate the efforts of manufacturers, dealers, 
builders and trade associations to make it easy 
for the home owner to smarten up his house, 
First steps toward setting up Operation were 
taken by F. Stuart Fitzpatrick, veteran man- 
ager of the US Chamber of Commerce’s con- 
struction and civic development department, 
who lined up 27 trade associations (among the 
early ones: NAREB, NAHB, NRLDA, Na- 
tional Association of Lumber Mfrs., the US 
and the National S & L Leagues, the Pro- 
ducers’ Council, the Portland Cement Assn., 
the National Electrical Contractors Assn., the 
Association of Master Plumbers and the Na- 
tional Paint, Varnish & Lacquer Assn.) and 
40 manufacturers. Fitzpatrick continues as 
chairman of Operation’s coordinating commit- 
tee, Executive director of the program is Jack 
Doscher, formerly an assistant to Lire Pub- 
lisher Andrew Heiskell. Doscher is taking a 
year’s leave of absence from Lire and is 
setting up a small administrative office in New 
York. Doscher expects to assemble an ad- 
ministrative staff of six or eight persons, is 
presently looking hard for a couple of as- 
sistants—one from industry, one from a trade 


association—whose services could be contrib- 
uted by their employers, expenses paid by 
Operation Home Improvement. 

Official kickoff ceremonies for Operation 
Home Improvement will be held Jan. 15, 1956, 
when the Administration is expected to launch 
the program. The promotion campaign will 
last through the year. Last week, HHFAd- 
ministrator Albert M. Cole, meeting with 
Doscher, FHA Administrator Norman Mason, 
Fitzpatrick and association heads in Washing- 
ton, pledged the Administration’s “active sup- 
port.” House & Home previously had helped 
to gain industry support for the idea by hodd- 
ing a lunch for manufacturers in New York, 
in joint sponsorship with NRLDA and NAHB. 

OHI’s budget, in the neighborhood of 
$100,000, is being underwritten by both associ- 
ations and manufacturers. To date, $16,000 
has been raised to get the ball rolling, spear- 
headed by a firm commitment of $5,000 from 
National Gypsum Co. An ad hoc committee 
on fund raising has been formed under the 
chairmanship of A. J. Watt, general merchan- 
dising manager with US Gypsum Co. 


Not directly tied in with Operation Home Im- 
provement, but certainly an auspicious move 
toward rehabilitation on a local level is a plan 
shaping up in Cleveland to have at least a 





dozen renovated houses on view there by Oct. 
11, in time for the National Retail Lumber 
Dealers’ convention. 

The scheme will work on a before-and-after 
basis, with each renovated house contrasted 
with a similar, unmodernized model. One pair 
of before-and-afters will be moved to Cleve- 
land’s Public Square under sponsorship of the 
local AIA chapter, working with NRLDA and 
NAHB. Other sponsors will work with the 
housing editors of national magazines, turning 
out as fine a renovation job as possible on 
each old house, within the limits of the style 
and economic level of the neighborhood in 
which the job takes place. 

General chairman is John C. Maddox, ex- 
ecutive vice president of the advertising firm 
of Fuller & Smith & Ross, Inc. President 
Loring C. Gelbach of the Central National 
Bank of Cleveland is chairman of the advisory 
committee, composed of approximately two 
dozen of Cleveland’s outstanding civic and 
business leaders. 


Bogged-down housing bill 


threatens basic programs 


“I thought Congress killed public housing 
once and for all last year when we voted to 
stop the program after a final installment of 
35,000 units.” 

Rules Committee Chairman Howard Smith 
(D, Va.) voiced this loud complaint last 
month as the Capitol Hill legislators struggled 
to put together a decent compromise housing 
bill from the bits and pieces of suggested 
legislation bogged down in committee. Even 
after the House banking committee had 
stripped the Senate version of its more out- 
landish provisions—had cut public housing, 
for example, back to 35,000 units for two 
years—it was more than the Rules commit- 
tee could swallow. A tie vote there had held 
up clearance of the bill for floor action. 

HHFAdministrator Albert Cole held a 
press conference and said, “I believe we will 
have a housing bill and I believe it will be 
quite close to the President’s recommenda- 
tions.” Cole added that there were some 
basic conditions on which the Administration 
would not compromise—notably 35,000 units 
of public housing and a middle-ground policy 
of leaving part of the brunt of urban renewal 
up to the cities—and threw in a couple of 
other matters of concern: college dormitory 
legislation (“I fear that they will eliminate 
private lending for that purpose”) and the 
Administration’s belief that the Home Loan 
Bank Board should not be independent. 

Meantime, legislation much needed by the 
building industry was caught in the log jam. 
An emergency resolution had extended the 
Title I home repair program to July 31 and 
pushed along the Wherry and Defense 
Housing Acts and the remnants of last year’s 
public housing program. But no interim ac- 
tion had been taken to raise the FHA mort- 
gage insurance ceiling. Latest calculations 
were that the agency would exhaust its in- 
surance authority by early September. Best 
bet was that the stalemate would be broken 
in one of two ways. Either the Rules com- 
mittee would relent and let the House take 
up the bill or another extension would be pre- 
pared, raising the FHA insurance ceiling and 
continuing other essential portions of the pro- 
gram in their present form. This would keep 
things going until Congress met again. 
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AIA calls problems of community 















living ‘overwhelmingly pressing’ 


Convention decries shortsighted remedies for 
planning troubles; calls for more and closer 
cooperation between architects and builders 


Members attending the 87th annual con- 
vention of the American Institute of Archi- 
tects spent more time worrying about the 
spaces between buildings—and what went on 
there—than they did about the buildings them- 
selves. 

Some 650 architects meeting in Minneapo- 
lis were warned by Keynote Speaker Albert 
Mayer that problems of community living 
had become “overwhelmingly pressing” and 
that single remedies applied singly were 
only making things worse. Said Mayer: “Glit- 
tering opportunities have become splitting 
headaches. Great tools have become great 
nuisances . . . [used] to prolong and deepen 
obsolescence.” The much-advertised single 
remedies, Mayer felt, were unrelated to each 
other, hence failed to solve the over-all prob- 
lems: “Brilliant and gifted traffic engineers 
have injected street widenings, parkways, 
freeways, parking meters . . . All wonderful, 
all spectacular, all costly, and all ultimately 
self-defeating. . . . ” His tentative choice for 
a coordinator for these piecemeal soiutions: 
the architect, both as a professional and as 
a citizen. Yet Mayer held out little hope. 
“We may be able,” he said doubtfully, “to 
do a great deal about this gloomy picture 
. . . ['m not too optimistic.” 

Urban Renewal Consultant Carl Feiss 
painted a similarly gray picture: “We are 
the most potent nation . .. yet we have not 
proved that we are the most livable. We 
build big but not well. We criticize others 
but not ourselves, We are not beautiful.” 
Like Architect Mayer, Architect Feiss sug- 
gested action on two levels: as professionals, 
architects should treat each small problem 
as a contribution to the greater problem of 
renewing the community; and as ciiizens, 
architects should actively support citizens’ 
committees on planning, zoning and housing. 

Cooperation between builder and architect 
—a perennial talking point at all such con- 
ventions—was discussed in a panel session 
called “The Architecture of Community Ex- 


pansion.” Talk on both sides was plain. Here 
was one of the most prominent builders in 
the US saying: “In my travels around the 
country I have been appalled by the stand- 
ard of development housing.” And here was 
one of the most prominent home architects 
in the US saying: “Our client, the builder, 
is a very knowing man.” 

Leading AIA advocate of builder-architect 
collaboration, Chicago’s Morgan Yost, came 


NEW AIA PRESIDENT George Bain Cummings 


of Binghamton, N. Y. (third from right) shakes 


hands with John N. Richards of Toledo, elected 
2nd vice president, as new Secretary Edward L. 
Wilson of Ft. Worth (left) looks on. Reelected 
officers are ist Vice President Earl T. Heit- 
schmidt of Los Angeles (right foreground), and 
Treasurer Leon Chatelain of Washington, D. C. 


GOLD MEDAL WINNER William M. Dudok (be- 
low), pioneer Dutch architect, receives award 
from outgoing President Clair W. Ditchy. 









to the point at once: “The home builders 
are there as our potential clients. If we don’t 
develop this field, the industrial designers 
will—as indeed they have done in other 
fields.” Said Yost: “We must watch con- 
sumer reactions, try to improve the product 
as faults appear. . . . This is not only a 
field of prosperous architectural practice. It 
is also a field of singular contribution to 
our people.” 


Builders must cut down on the profit motive 
and upgrade the product, says Tom Coogan 


Thomas Coogan, ex-NAHB president, mort- 
gage banker and big builder, also laid it 
on the line: “From now on the successful 
builder will have to make his product more 
attractive and drop the attitude of just 
wanting to make money fast.” Some of the 
architects could hardly believe their ears. 


“The builder needs help in land planning 
and in architectural design . . . his house 
should be half sold when it leaves the draw- 
ing board,” said Coogan. 

How well can builder-architect collabora- 
tion work out in practice? Coogan was not 
willing to let the architects off too easily on 


continued on p. 47 


AFTER-HOURS DISCUSSION GROUP includes Carl Feiss of Washington, D. C., Robert E. Alexander and 
Mrs. Alexander of Los Angeles and John T. Howard, president of the American Institute of Planners. 
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that one: “To give architects a completely 
free hand in working with builders is a 
mistake. The architect 
works on a team. He is 
doing product design, 
and must consider over- 
all appeal to the mass 
market. Both builder 
and architect must learn 
to compromise. Each 
must develop recognition 
and respect for the 
other’s problems.” Coogan made it clear that 
he saw the problem: “I don’t think houses 
should be sold like automobiles, as annual 
models. Periodic changes will be necessary, 
but we're not looking for new gimmicks 
every year—we’re looking for better design.” 
Before adjourning, AIA also: 


Reynolds 


COOGAN 


” 


> Presented its highest professional honor, 
the Gold Medal, to Willem Marinus Dudok, 
pioneer Dutch architect, who responded with 
a plea for more romance, more humanism in 
contemporary architecture. 


> Announced five honor awards to major US 
buildings, 22 awards of merit. Among the 
latter: four houses, none of them designed 
for merchant builders (June issue, News). 
Said one AIA official: “We can’t help it if 
none of the good builder houses are sub- 
mitted to the annual competition.” 


> Elected George Bain Cummings, Bingham- 
ton, N. Y., president (he was unopposed). 
Other new officers: John N. Richards of 
Toledo, second vice president; Edward L. 
Wilson of Ft. Worth, secretary. The only 
officer candidate of the young modernist 
faction—Hugh Stubbins of Lexington, Mass. 
—was defeated. Said one young architect 
before the votes were counted: “If they 
don’t accept at least one of us this time, 
they may wake up some day and discover 
they’ve lost us all.” One reason for recur- 
ring defeats of avant garde architects: the 
AIA has yet to agree to a more democratic 
voting procedure by mail ballot. A_resolu- 
tion to poll members on their preference 
for a ballot by mail was again defeated. 


> Made 42 members fellows: 

Robert Evans Alexander, Los Angeles; George 
Boggs Allison, Los Angeles; Harris Armstrong, 
Kirkwood, Mo.; Donald Barthelme, Houston; 
Walter Francis Bogner, Cambridge, Mass.; Ernest 
Born, San Francisco; Frank A. Childs, Chicago; 
Anthony Salvatore Ciresi, Cleveland; Hervey 
Parke Clark, San Francisco; Elisabeth Coit, New 
- York; Harry Francis Cunningham, Lincoln, Neb.; 
William Henley Deitrick, Raleigh, N.C. John 
Cobb Dennis, Macon, Ga.; Howard Samuel Eich- 
enbaum, Little Rock, Ark.; Louis McLane Fisher, 
Baltimore; Noel Leslie Flint, Chicago; Raphael 
N. Friedman, Chicago; Philip Hubert Frohman, 
Washington, D.C.; Frederick G. Frost Jr., New 
York; J. Lister Holmes, Seattle; Thomas Worth 
Jamison Jr., Baltimore; Karl Fred Kamrath, 
Houston; Theodore Oscar Land, Minneapolis; 
Ernest Langford, College Station, Texas; Arthur 
Mann, Hutchinson, Kansas; Lloyd Morgan, New 
York; Charles H. Nes Jr., Baltimore; Ernest 
Pickering, Cincinnati; Igor Boris Polevitzky, 
Miami; Andrew Nicholas Rebori, Chicago; John 
Lyon Reid, San Francisco; John Noble Richards, 
Toledo; Isidor Richmond, Boston; Louis Rosetti, 
Detroit; Donald Kenneth Sargent, Syracuse; 
Dewey Anderson Somdal, Shreveport; Leonard 
Adrian Waasdorp, Rochester, N.Y.; E. Todd 
Wheeler, Wilmette, Ill.; Julian H. Whittlesey, 
New York; Fred Talbott Wilson, Houston; Sam- 
uel Wilson Jr., New Orleans; Henry Lyman 


Wright, Los Angeles. 
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FHA eases seven MPRs, tightens rules 
on concrete block, increases garage sizes 


FHA made nine changes in its minimum 
property requirements last month. Seven 
were relaxations. Two rules were stiffened. 

This was the start of what is proposed as 
a semiannual overhaul of the standards that 
govern FHA and VA home building. The 
revisions—the 53d set in FHA’s -2l-year 
life—were signed July 5 by Deputy Com- 
missioner Charles E. Sigety. The relaxa- 
tions are effective as soon as field offices get 
copies. Field offices have 90 days after re- 
ceiving the orders to impose the stiffer 
requirements, 

Building technicians estimated that if a 
single house took advantage of all the relaxa- 
tions savings might run as high as $600. FHA 
Chief Architect Neil Connor pointed out that 
the savings could be used to increase the size 
of a house, or equip it better. 


Oversize autos— in one of the stiffer rules, 
FHA took notice of complaints that autos, 
growing longer and longer, are outgrowing 
some garages. It upped its minimum inside 
garage length from 19 to 20’. Specifications 
for concrete block were tightened up “be- 
cause of evidence of failures due to poor 
quality of concrete blocks.” 

Here are the relaxations: 


Final acceptance—up to now, FHA has 
demanded that all equipment be installed 
and operating, all utility connections com- 
pleted and working before it will actu- 
ally deliver insurance on a house. The rule, 
the agency decided, is not practical. Hence- 
forward, FHA can issue insurance “if assur- 
ances acceptable to the chief underwriter 
are evidenced that satisfactory connections 
will be made.” 


Sill and plate anchoring—FHA will 
permit a wood joist floor without anchoring. 
FHA said investigation has shown that many 
wood joist floors have stood up well without 
anchors, 


Corner bracing—FHA now will permit 
corner bracing to be installed on the inside 
face of studs. The agency will no longer in- 
sist that they be let into the corner post. 
Corner braces must still be’ let into studs. 
sill and plate, however. The agency noted 
that Forest Products Laboratory data in- 
dicated the simpler bracing produces struc- 
tures that withstand racking adequately. 


Nails, trim setting & puttying—FHA’s 
rule had been that nails in exterior wood 
trim must be set and sealed with putty 
after the prime coat of paint. Now, the putty 
seal is required only if builders use nails 
less corrosion-resistant than hot-dipped gal- 
vanized or aluminum nails. 


Painting of galvanized sheet metal— 
FHA dropped its requirement that unexposed 
portions of galvanized sheet-metal, when 
used for flashing or roofing, must be painted. 
Several other paint MPRs get new numbers 
and are shuffled into the painting and dec- 
orating section of the MPR manuals, These 
involve no changes. 


Gutters & downspouts—FHA will require 
them only where soil conditions, drainage 
of surtace water, eave flashing, etc. are likely 
to produce dampness, flooding, erosion or 
other water damage. The old rale varied 
from office to office; in most it was at the 
discreiion of the chief underwriter. 


Finish floor—FHA will now accept ply- 
wood or other hard-surfaced materials as 
finish floor in both new and existing hous- 
ing, if the ownek will install wall-to-wall 
carpet at his expense. (Wall-to-wall carpet 
remains ineligible for inclusion as part of 
realty.) 


More changes coming. At midmonth, 
FHA had at least. three more MPR changes 
in the works. They: involve insulation, thick- 
ness of interior wall plaster, and slabs-on- 
ground, New rules for the first two had 
been drafted when reflective-insulation and 
gypsum manufacturers persuaded FHA to 
postpone their issuance long enough to let 
the materials interests submit more evi- 
dence. The manufacturers hoped to persuade 
FHA to amend its views. The slab-on- 
ground changes were awaiting completion 
of a technical study by the Building Research 
Advisory Board. 

The nine changes are the first handiwork 
of FHA’s five-months-old architectural stand- 
ards advisory committee. Its aim was to 
recommend MPR revisions to make possible 
“a more livable house that in the long run 
will cost less money.” Its seven members 
who meet two days every other month in 
Washington, are: Edward H. Fickett, Los 
Angeles architect who specializes in small 
house design; Architect-engineer Harold D. 
Hauf, head of the ‘department of architecture 
at Rensselaer Polytechnic Institute, Troy, 
N. Y.; Leonard G. Haeger, former NAHB 
technical director who recently joined Big 
Builder William Levitt; Irwin Jalonack, con- 
sulting engineer of Old Westbury, N. Y.; 
James T. Lendrum, director of the Univer- 
sity of Illinois’ Small Homes Council; David 
C. Slipher, technical director for Builder 
Fritz Burns on leave as field director for 
ACTION; and Howard P. Vermilya, vice 
president of American Houses Inc., New 


York. 


House denies funds for 
Commerce-BLS research 


A Senate-House conference committee finally 
turned down cold last month the Commerce 
Dept.’s request for $800,000 to double its 
building research program. Commerce had 
hoped to study, among other matters, building 
material requirements for given volumes of 
housing and other construction. The Bureau 
of Labor Statistics was still hoping to get at 
least $50,000 of the $165,000 it had asked 
Congress for to study housing characteristics 
and the doings of small and volume builders. 
Almost certain to be dropped was a BLS plan 
to gather data on labor requirements for 
building, a counterpart to the doomed Com- 
merce study. 


NEWS continued on p. 49 
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Another reason why QP Bathroom Fixtures 


put more sales appeal in your homes 


From the kilns of Universal-Rundle came the 
world’s first colored vitreous china bathroom 
fixtures ... giving U/R a head start on the solu- 
tion of the problems of color-matching. Today, 
the name “Universal-Rundle” on colored bath- 
room fixtures means beauty, quality, long life 
—harder-than-steel surfaces that resist chip- 
ping and crazing. 

Today, with more and more prospective 


THE WORLD’S FINEST BATHROOM FIXTURES 


Universal y, Rundle 


home buyers seeking a greater dollar for dollar 
value, you can add sales appeal to your homes 
by installing customer-accepted Universal- 
Ruidle colored bathroom fixtures. Nationally 
advertised U/R fixtures come in 5 glorious col- 
ors—Azure Blue, Desert Tan, Verdant Green, 
Mist Gray and Jonquil Yellow. Write for the 
new U/R catalog and see why U/R bathroom 
fixtures put more sales appeal in your homes. 


324 River Road, New Castle, Pennsylvania 


Plants in Camden, New Jersey; Milwaukee, Wisconsin; New Castle, Pa.; Redlands, California; Hondo, Texas 
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Building materials companies 
among nation’s top 500 firms 


At least 50 manufacturers of materials for the housing industry and 
two prefabricated home companies appear in a listing of the nation’s 
500 largest corporations—in order of sales—published in the July 
issue of FoRTUNE, sister magazine of House & Home. 

This breakdown does not include several giant firms like General 
Electric and General Motors, even though their home appliance 
divisions owe most of their sales volume to the housing boom. Other 
omissions: manufacturers who contribute to home building whose 
principal interests lie elsewhere (examples: Remington Arms, whose 
powder-driven fasteners still are only a sideline, and Aluminum 
Company of America, whose home-building products are not yet the 
major part of its business). US Steel should probably not be counted 
among the estimated 50, for its prefab division, US Steel Homes, was 
smothered in the enormousness of the parent firm’s $3.25 billion sales 
last year. Sherwin-Williams Paint Co. published no sales figures, but 
would undoubtedly have qualified for listing among the big 500. 

Eighteen of the 50 firms were in the top half of Fortune’s list, a 
sure indication that the building industry has not shifted from its 
position as keystone of the economy. Six building material firms— 
Briggs, Pittsburgh Plate, American Standard, Crane, Weyerhaeuser, 
Johns-Manville—had sales totals high enough to put them in the 
top quarter of the list. Half a dozen lumber companies made For- 
TUNE’s listing: Weyerhaeuser, US Plywood, Diamond Match, Long- 
Bell, Hines and Georgia-Pacific Plywood. The two prefabbers were 
Harnischfeger and National Homes, 417th and 480th on the list. 
respectively. 

Among the building material companies that figure prominently on 
the Fortune list, showing comparative sales and net profits in 1954: 


NET 

SALES PROFIT 
Am. Radiator @ Std. Sanitary ............ccccceee $303,386,000 $20,423,000 
Weyerhaouser Timer © soc iiics cieivceiieececeges 262,497,000 35,510 000 
RRR ATARI = oon id vn V's 002 i5 do Dene ich 253,152,000 16,656,000 
Ft Be Ee eee eT ary Seay OCD are 217,557,000 11,914,000 
NMatinnal Gurmeeie res Cs65 die Cece ibe ig lee coe 126 649,000 13,144,000 
PUORORS. 2 Siac ah 6 ik hon hn OS Sivas CSRS eee 94,805,000 5,096,000 
Vale GG TOC Beis iss a ccs dwaltyad a wie en eae ke bs 87,893,000 1,821,000 
Sins Rar Ee a's Fb oi cs oo cess pecdee cSckeu 84,439,000 12,626,000 
PN Bru Chav eck eine Che eke ites Sroesacaae 76,424,000 4,629,000 
COMMON, .... iekwel eal ReVEtEKe Vel ss MACE CENT OOD cd wi 62,258,000 3,203,000 


MORTGAGE MARKET QUOTATIONS 


(Originations quoted at net cost, secondary market sales quoted with servicing by seller) 
As reported io House & Home the week ending July 15th 


5% equity or more No down payment 





FHA 4/’s VA 4's VA 4's 
Origi- Second- Origi- Second- Origi- Second- 
City nations ary nations ary nations ary 
Boston local 100-101 a 100-101 a par-101 a 
Out-of-state a 97-99 a 98-98!/5 a 96-98 
Chicago 97-99 98-99! 96-99 98-9917, a a 
Denver 98-par 98-par 98-99 98-99 96'/.-99 9612-99 
Detroit 9772-992 98-99'/o  96-99'/n 97-99!/2 b b 
Houston 99-par 99-par 99-par 99-par 97-98 97.98 
Jacksonville 98-par 98-par 96-par 96-98 96-97tt 96-97tt 
Kansas City 97-98 98-99 98 99-par 96-97 97-987 
° i, e V/, . | 
New York 99-9917, 99-9917, 99-99!/, 99-991/, 66 «ed-66 
Philadelphia par par $9-par 99-par 98-99 98-99 
San Francisco par par 98-99'/, 98-99!, ee * 
Washington D.C. par 99-par 99-par 98-par 9714-99 97-98!/.* 
‘No market. + Very limited. 
» Extremely limited volume. tt Without closing costs in cash, 
* Typical range; bottom prices slightly lower. ** [Information not available. 
SOURCES: Boston, Robert M. Morgan, vice pres., Stockton, Whatley, Davin & Co.; New 
pres., Boston Five Cents Savings Bank; Chi- York, John Halperin, pres., J. Halperin & 
cago, Maurice A. Pollak, vice pres. & secy., Co.; Philadelphia, Robert S. Irving, exec. 
Draper & Kramer, Inc.; Denver, Aksel Nielsen, vice pres., W. A. Clarke Mortgage Co.; 
pres., Title Guaranty Co. Detroit, Robert H. San Francisco, William A. Marcus, senior 
Pease, pres., Detroit Mortgage & Realty Co.; vice pres., American Trust Co.; Washington, 


Houston, John F. Austin Jr., pres., T. J. George W. De Franceaux, pres., Frederick 
Bettes Co.; Jacksonville, Tohn D, Yates, vice W. Berens, Inc. 


AUGUST 1955 


nine jon STS Te 


NONFARM HOUSING STARTS 





June starts dropped by 3,000 from the previous month to 129 000, 
but were still plumped-up enough to boost the adjusted annual 
starts rate to a significant 1,320 000. 


BUILDING MATERIALS PRICES 


Index 1947 - 1949 = 100 Source 
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Building materials prices took a fractional dip of -1 in June, the 
first break in the slow rise that started a year ago. Millwork 
dropped ‘a whole point and offset small increases in lumber (up 
.4 point to 124.6) and nonmetallic minerals, which rose to 123.5 
from 123.2. 


FHA AND VA APPLICATIONS 


80,000 


Dwelling Units 
70,000 |— + 
{ 


FHA 
60,000 


50,000 





40,000 f } > 


30,000 











FHA applications rose in June to 32,440, an increase of 1,329 over 
the figure for May. One-to-four-family units made up 30,715 of 
the total. VA appraisal requests dropped by 16,856 to the second 
lowest monthly point of the year, at 52,424. 
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Milcor No. 4 Expansion Casing Bead. 


pee owners like the effect 
of spaciousness achieved by using 
Milcor Casing Bead around doors and 
windows. They appreciate the simple 
beauty that harmonizes with modern 
interior decoration. 


They also like the fact that Milcor 
Casing Bead doesn’t warp or shrink. 
It’s easy to keep clean—there are no 


MILCOR CASING BEAD ADDS TO 
APPEARANCE, PERMANENCE, SALABILITY 





cracks to become dirt-clogged. That’s 
because the expanded metal wing 
which is part of the Milcor Casing 
Bead provides a secure plaster bond. 

There’s a Milcor Casing Bead that 
fits the homes you’re planning — in 
both solid and expansion-wing types. 
Milcor Catalog No, 254 shows the 
complete line. Available upon request. 














MiccoR casinG BEAD 


INL. ND STEEL PRODUCTS COMPANY 
= 4057 WEST BURNHAM STREET © MILWAUKEE 1, WISCONSIN 
BALTIMORE 5, MD., 5300 Pulaski Highway * BUFFALO 11, N. Y., 64 Rapin St. * CHICAGO 9, ILL., 4301 S. Western Blvd. 
CINCINNATI 25, OHI0, 3240 Spring Grove Ave. « CLEVELAND 14, OHIO, 1541 E. 38th St. © DETROIT 2, MICH., 

690 Amsterdam Ave. « KANSAS CITY 41, MO., P. 0. Box 918 * LOS ANGELES 58, CALIF., 4807 & 49th St. « NEW ‘YORK 
17, N. Y., 230 Park Ave. « ST. LOUIS 10, MO., 4215 Clayton Ave. 
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SIDELIGHTS _ 


FLLW before the Senate 


The day after the House turned thumbs 
down on funds for the controversial Air 
Force Academy in Colorado Springs, Frank 
Lloyd Wright appeared briefly before the 
Senate Banking Committee, recommended “a 
fresh start to give the American people some- 
thing they can be proud of.” Wright was not 
kindly disposed toward plans for the acad- 
emy advanced by Skidmore, Owings & 
Merrill. “To me it’s just a cliché,” he said 
after the hearing. “It’s not modern architec- 
ture; it’s not architecture at all.” Before the 
committee he proposed that a contest be held, 
with plans from three winners circulated 
among the public schools of the nation for 
a sort of grassroots vote. “They seemed to 
be agreeable to what I had to say,” he said 
of the Senators. “I think it’s time Congress 
took a hand in our architectural future.” A 
few days later Skidmore, Owings & Merrill 
showed the Senate committee revised. draw- 
ings, calling for less glass and more masonry. 


Plywood promotion plan 


Plywood jobbers meeting in Portland for a 
convention that ran concurrently with that of 
the Douglas Fir Plywood Assn. adopted an 
unusual plan to promote plywood at the retail 
level. 

The scheme, approved by the National Ply- 
wood Distributors Assn. and endorsed during 
the past month by 300 distributing ware- 
houses, calls for a levy of 15¢ a thousand sq. 
ft., to be paid by jobbers who have ware- 
houses. 

The distributors’ association set up a corpo- 


ration to execute the plan so that non-NPDA 
distributors could be included. Bookkeeping 
will be handled by plywood mills. The nation 
has been divided into 75 market areas to give 
jobbers the benefit of retail advertising in pro- 
portion to what they pay in. 

Potential promotional fund: $500,000 a year 
from 1,000 jobbers. 

Other plywood news from Portland: 


> Howard B. Garrison, 47, vice president and 
general manager of Evans Products Co’s. west- 
ern division, was elected president of DFPA, 
succeeding Eberly Thompson, executive vice 


president of M & M Woodworking Co. 


> Leonard E. Hall of Portland was elected 
president of the 12-year-old, 156-member 
NPDA. 


At the same time in Seattle, 600 US and 
Canadian lumbermen and wood products 
makers at a convention of the Forest Products 
Research Society, heard more reports on the 
technological advancements in store for the 
wood products industry. For housebuilders 
this would mean such new materials as sand- 
wich boards of good quality wood glued to a 
core of sawmill chips and scrap, and particle 
boards made from sawdust, shavings and saw- 
mill waste bonded under heat and pressure 
and surfaced with paper or veneer. 


Builders design Japanese house 
Cliff May and Chris Choate will have a 


Japanese-style house ready for fall showing 
which Choate says “will probably be the 
most .exciting house . . . to be introduced to 
the “housing market in some time.” Prime 
features of the model will be a lounging plat- 


- EOPLE: San Francisco FHA Director Richard Briggs 


resigns after five years in office to join Eichler Homes 


FHA lost one of the best men in its organization 
when Richard W. Briggs, director of the San 
Francisco office, resigned late in June to become 
executive vice president of Eichler Homes. Com- 
. oe mented NAHB President 


—] 
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& Earl Smith: “You can say 
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s anything laudatory about 
: Dick Briggs you want and 
I'll sign my name to it. 
He is an outstanding man 
and a real friend to the 
industry—in fact, one of 
the finest men I’ve ever 
met.” Briggs, in  accus- 
tomed fashion, was not 
overelaborate in explain- 
ing why he resigned. ‘For 
not all financial,” he told 
House & Home. “The administration has been 
fine. I have no gripes, no complaints or any- 
thing. I am happy.” 

Briggs had been in government service for 21 
years, starting with the Home Owners Loan Corp. 
in Chicago in 1934 and working up to becoming 
FHA director in San Francisco in 1950. During 
the past five years the office has handled the 
largest volume of any FHA office in the country. 
(Detroit is a close second.) The present monthly 
case load in San Francisco is 4,000-5,000. 


BRIGGS 
personal reasons .. . 


AUGUST 1955 


When the FHA investigation stripped the 
agency of most of its top Washington men 16 
months ago, some advisers urged Commissioner 
Norman Mason to name Briggs as deputy com- 
missioner. They felt Briggs’ experience would 
help the agency overcome the loss of men in 
touch with policy and procedure, combined with 
an influx of green Republicans to the district 
offices.* Briggs must have wanted the job. 
Friends said he held off from accepting several 
other offers at higher pay because he was dedi- 
cated to FHA. The deputy commissionership 
went instead to Charles E. Sigety, 32, a New 
York lawyer without previous housing experience. 

In this context, Briggs’ statement that his per- 
sonal reasons for resigning were “not all finan- 
cial” is palpably true. But the salary question for 
FHA’s regional men is a tough one. Briggs was 
making $11,550 when he resigned. A majority of 
state directors are in the $9,600-$10,600 bracket. 
Many a housing expert questions whether FHA 
could ever rebuild a top staff under such Civil 
Service salary scales when comparable talent in 
* An appointment to the Arkansas office was blocked recently 
by Sen. J. W. Fulbright (April, News) on the grounds 
that the appointee had previously failed an examination for 
construction examiner. Turnover in FHA’s 76 field offices 
has been considerable since the last national election. A total 


of 62 field directors have been appointed by the present 
administration. 





form and suspended ceiling—the latter faced 
on the bottom side with aluminum and onion 
sacking for informal living, plus the benefits 
of reflected heat. “Our basic thinking,” said 
Choate, “is to introduce to the American public 
a house which incorporates some of the func- 
tional living features of a Japanese house.” 


Less work, more dinner 


Housewives in Austin Air Conditioned Village 
save 22 hours of cleaning a month and dish 
up higher-calory meals than their perspiring 
neighbors, according to Ned Cole. His defini- 
tion of comfort, indicated by tests in the 
village: constant air movement, humidity be- 
tween 40% and 60% without wide variations 
and a temperature of 75-78 degrees. 


Census puts vacancies at 2.2% 


A survey made by the Census Bureau during 
the second quarter of the year shows a nation- 
al vacancy rate of 2.2%. This compares with 
a 1.6% rate in 1950. Census put rental hous- 
ing at 1.8% and housing for sale at .4%. The 
Bureau hopes to compile further figures for 
rental projects of 100 units or more. 


Blight blamed on municipalities 


American cities are guilty of “shocking neg- 
lect” in their approach to slums, according to 
the President’s 25-man Commission on Inter- 
governmental Relations. The group generally 
endorsed the administration’s housing policies, 
but laid blame on states and municipalities for 
not solving their housing problems. Their in- 
action, said the commission, “has resulted in 
government subsidies on an increasing scale.” 


private building can earn so much more. 

James C. Belda, assistant director in the San 
Francisco FHA office and formerly with VA 
there, was named acting director. Briggs’ job 
with Eichler, incidentally, was newly-created. He 
did not replace anyone. 


Other recent changes in FHA field personnel: 
John J. Kayetan, sales manager for the Acme 
Steel Co. in Phoenix, took over as director 
of the local FHA office, succeeding George A. 
Hillier (the latter moved to Washington head- 
quarters); Stratford E. McKenrick left the Bal- 
timore office to become operations commissioner 
in Washington for Zones I and II; Lanham Evans 
left his directorship of the west Texas area to 
become commissioner for Zone 5 in Washing- 
ton; Builder Walter A. Russell of Walla Walla 
was appointed director of the Spokane office; 
Edward J. Dee moved up from the post of as- 
sistant director in Ft. Worth to the vacant di- 
rector’s position; Arthur M. Cross, for eight years 
chief appraiser in FHA’s Miami office, resigned 
to enter private business. 


CONGRATULATIONS: to Builder Jack Beatty, 
on his election as mayor of Bal Harbour, 
Fla. (pop. 224) on the outskirts of Miami; to 
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World’s most 
elamorously lighted 


room holds many 
sales ideas! 





To lighting concepts in this “Celestial Room”, created by General Electric 
lighting specialists, are far advanced over anything in even today’s costliest 
homes. In daring and imagination, it looks like a room in 2055 instead of 
1955. But it’s full of down-to-earth, practical ideas you can use (even in the 
most modest homes) to add the show-oft selling points that alert builders use 
to close sales. 

Here are some of the secrets of the “Celestial Room’s” beauty and useful- 
ness; It’s lighted by ceiling-recessed G-E color reflector lamps—twelve in all, 
with four pink, four blue-white and four yellow lamps. 

Three dimmers, each controlling ceiling lamps of a single color, can pro- 
duce an almost unlimited number of changes in color and intensity, ranging 
from a gentle glow to a blaze of sunlight. The changes in brightness and color 
values seem to create a new kind of world indoors. 

Valance and cornice lighting in the room uses General Electric 20-watt 
fluorescent lamps, also on dimmers. 

Any or all of these General Electric Light Conditioning ideas can add sales 
appeal to your living, dining and recreation rooms. For more information on 
these and scores of other light conditioning ideas, write General Electric, 
Dept. 482-HH-8, Nela Park, Cleveland 12, Ohio. 


GENERAL @@ ELECTRIC 





ioe 





No, the lamp in the background can’t light 
the chair as well as shown here. Most of 
the light on the chair comes from a 
distance — from a G-E 75-watt reflector 
spotlight recessed in the ceiling, and from 
a valance on the wall behind the chair. 








The desk is lighted by a ceiling-recessed 
spotlight. In addition, General Electric 
40-watt fluorescent lamps are mounted in 
the wall valance over the desk, to add 
diffused light to the whole area. 
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Delivery On Time! 








Morton Macht, president, The Welsh Construction Co., Baltimore, Maryland says. . . 


“Youngstown Kitchens are delivered to our 
jobs when we need them!” 


“We have never had any of our jobs tied up by lack of kitchen oe 
equipment. We are featuring colored kitchens and since it 

would be impossible for us to warehouse the large quantities 

we use in the various colors, you can see that it is important 4. 
that we have immediate delivery when needed. This has ® 


long been obtained from the local Youngstown Kitchens dis- \ MULLINS MANUFACTURING CORPORATION + WARREN, OHIO 
tributor. World’s Largest Makers of Steel Kitchens 





HOW YOUNGSTOWN KITCHENS CAN HELP YOU 


e 87 strategically located warehouses—job-timed delivery ’ 
of all standard units in color or white ~~ ear Te — 





@ Mass-production savings—plus savings on installation of Pe 
completely prefabricated units NAME (Please print) 


@ Color at no extra cost—Star White, Dawn | C Please send me apm 


oye Yo town Kitchens’ 

Yellow, Meridian Blue, Sunset Copper ” | “Specifications Book.” 

ot aes AR cae 

. — ; ts ats (1) Please have your dis- ADDRESS 

@ National advertising boosts builders featur- | tributor representative call 
° rs ° ° . ° i in kit - 
ing Youngstown Kitchens during National oa 


ning—no obligation. 
Home Week 
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By the makers of famous FOLDOOR-—tne one complete line of 


FABRIC-COVERED FOLDING DOORS 





- HOLCOMB & HOKE 


i> oa | 





FOL es 

OLD oor Pay litt FOLDING DOOR : 
Specified by architects for finest homes, First door in the middle-price range to Choice of smart builders and home- 
schools, churches, institutions offer all 4 ‘plus features makers in the lower-price field fi 
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first folding door with 


all 4 PLU? features... 


at a cost you get back 
many times over! 


Whether you already make your homes more sala- 
ble by installing folding doors . . . or whether you 
have been holding back for want of a better door 
... this news is for you! 


It concerns new FoLpoor “‘Beautyline”’— with four 
great plus features—now available from FOLDOOR 
Distributors and Dealers. Consider this combina- 
tion of exclusive advantages: 


i. MORE STOCK SIZES— 11 in all—to 
fit virtually every residential opening, as well as in 
many stores and offices. With FoLpoor ‘‘Beauty- 
line”’ you eliminate swing space, give about 7 sq. ft. 
of extra living space (worth $80-90) around closets, 
wardrobes, between rooms, etc. 


2. EASIEST TO OPERATE — Unlike “ac- 
cordion type’’ doors, FoLpoor is the slimline 
Multi-V door with 61% less hinge friction. The 
fabric is always back-to-back; it forms no large air 


pockets to retard easy operation. Solid nylon trol- 
ley wheels assure lifetime feathertouch action. 


3. MORE NEW FEATURES— Only Fot- 
pooR “‘Beautyline’’ in the modest price range of- 
fers such features as matching cornice, super-rigid 
Truss-Embossed hinges, all-metal hardware—and 
many other exclusives. 


4. AS LOW AS $22.45* — list complete. 
Packed in individual cartons, for easy stocking 
and reshipping. Complete installation instructions 
and self-selling tell-all tag on every door. 


Compare the space-saving, sales-making advan- 
tages of FoLpoor “‘Beautyline’”’ for your new 
homes. Contact your Fotpoor Distributor or 
Dealer for all the good news on availability, sizes, 
specifications and costs. Or write: 


Hotcoms & Hoke Mre. Co., INc., 
1545 Van Buren St., Indianapolis 7, Indiana. 


Ask your FOLDOOR distributor 
for “‘Profitunity’’ sales boosters 


Your FoLpoor Man will work with you in developing a program to 
help speed your home sales—with Fotpoor ‘‘Beautyline.” 


For quality at rock-bottom cost 
-- built to retail from $19.95* 


There’s room in the cost sheet of even low-budget homes 
for this quality and value leader. No other fabric-covered _ 
door can begin to match it—at the price. 


HOLCOMBE & HOKE 


Fol-Bak 


FOLDING DOOR 





* aut PRICES SLIGHTLY HIGHER IN WESTERN STATES 























In Canada: Foldoor of Canada, Montreal 26 
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the extra sales appeal of the OPEN FIREPLACE 


ols mate)’, am ol-Mmelele (Yo re 
LOWER PRICED HOMES 
with Lyangfire. .. the. 














COMPLETE FIREPLACE FORM 





ARE YOU TAKING ADVANTAGE OF THESE 
TIME AND MONEY SAVING FEATURES ? 


1. Adjustable Flue Connection . . . where needed, 
flue connection enlarges to support: larger flue tile. 


2. Extra Large Smoke Dome . . . gives gradual 
funneling from throat all the way to the flue. 


3. New Tight-Seal Throat Damper . . . seats 
tightly all around without packing. 


4, Exact Draft Control . . . Intermediate settings 
control excess heat loss, in a simple Rachet or 
popular outside “Rotary”. Neither relies on short- 
lived springs or friction. 


5. Well Proportioned Opening . . . Depth and 
height are carefully related to gain broadest view 
of fire, most radiant heat and fuel capacity. 


6. Square-Sides... gives larger heating chambers, 
easier brick lay-up, saves masonry. 


7. All-Around Sealing Flange . . . gives quick, 
permanent leak-seal around hearth as well as front. 


8. Air Inlets and Outlets . . . conveniently located, 
“Ductops” lift to form difficult part of ductwork. 


9. Firebox Walls . . . back and side walls angled 
for greatest heat. Heavy boiler plate . . . double 
welded for greater than “one-piece” strength. 


10. Extra Long Baffles . . . in heating chambers, 
conduct incoming cool air to heat center at back 
wall, 


See your LOCAL BENNETT SUPPLIER 


for full details and low prices on the new mason 
designed Benefire Unit, and also the complete line 
of dampers, ash dumps, grilles, grates, lintels, etc. 


Write to 855 Call Street for complete new catalog. 








FG)  @ 
WITH Lenofire THE WHOLE FIREPLACE 
COSTS LESS . . . OPENS A WIDE NEW 
MARKET IN LOWER PRICED HOMES 


Now you can incorporate your customer’s 
“dream” fireplace even in your moderate 
priced homes. Benefire is the complete fire- 
place form .. . saves up to a ton of costly 
masonry on each fireplace . . . builds a per- 
fect fireplace quicker and easier . . . New 
throat damper really closes tight, without 
packing . . . New “Ductops” make duct 
work cheaper than laying solid masonry . . . 
Let’s look at some of the new features that 
now put an open fireplace within the reach 
of all your customers. 


THE COMPLETE FORM 
FROM HEARTH TO FLUE... 
Benefire is a complete form —all 
around and right up to the flue. 
T] Just set the unit on the hearth, 





F place the flue on the unit, and 
/ lay up the masonry. 








¥ NEW SQUARE FORM... 
Square sides on the new 
Benefire eliminates slow, 
troublesome diagonal courses. 
Incidentally the bigger air 
chambers of the new Benefire 
occupy more space, save ma- 
sonry in addition to giving 
larger heating capacity. The 
average size now “displaces” 
116 bricks — half a ton of 
masonry. 




















NEW “DUCTOPS” . . . Here is 
a real time saver. Just bend up 
the “knock-outs” to the required 
angle and you have a form for 
the troublesome part of the duct 
work. Now with “Ductops” it’s 
actually faster and cheaper to 
build ducts than to lay solid 
masonry. If you run the outlets 
straight up and have the grilles 
near the ceiling (where they 
look and work best) you can 
save up to another half-ton of 
masonry! 


BENNETT IRELAND. INC 
Sc. 
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Robert T. Morrill of Beloit, Wisconsin, elected 
president of the National Association of Plumb- 
ing Contractors; to Vern R. Huck, named Builder 
of the Year by the Building Contractors Associa- 
tion of California; to Architect J. Warren Platner 
of Birmingham, Mich., for receiving the advanced 
research award under the Fulbright Program and 
the Rome Prize for architectural research; to 
Theodore Irving Coe, technical secretary of AIA, 
for receiving the Producers’ Council’s award of 
recognition for leadership and outstanding serv- 
ices rendered to the construction industry; to 
Fred J. Samerdyke, formerly with US Steel 
Homes, who will head Harnischfeger Homes, Inc., 
new subsidiary of Harnischfeger Corp. 


Builder W. Hamilton Crawford of Baton Rouge 
was elected chairman of the board of directors 
of NAHB’s National Housing Center in Wash- 
ington, succeeding Nathan Manilow. Manilow 
will continue on the seven-man board. 








NAMED: Robert Szold, elected president of the 
United Housing Foundation in New York, suc- 
ceeding the late Louis Pink; Builder Anthony S. 
Zummo, first vice president of the Long Island 
Home Builders Institute, named national chair- 
man of NAHB’s labor committee; Architect 
Archibald Coleman Rogers of Annapolis, Md., 
appointed executive director of the Greater Balti- 
more Committee; E. J. O’Leary, sales manager 
of the Ruberoid Co., elected president of the 
Asbestos-Cement Products Assn.; Thornton E. 
Stokes, former president of Clyde Porcelain Steel 
Corp., elected president of Lumber Fabricators, 
Inc.; Charles Morearty, officially named _ presi- 
dent of the newly-formed, 40-firm Sliding Glass 
Door & Window Institute in Los Angeles. 





Robert E. Merriam, defeated in Chicago’s may- 
oralty election last spring, was appointed assist- 
ant to Budget Director Rowland Hughes in Wash- 
ington. Merriam served eight years in Chicago’s 
city council, where he gained a close acquaint- 
anceship with housing problems. 


Albert C. Crew was appointed director of Fed- 
eral Home Loan operations, succeeding the late 
E. E. Reardon. Crew has been with the HLBB- 
supervised Federal Savings & Loan Insurance 
Corp. since 1935. 

Jack W. Sinclear, executive director of the 
Stanislaus County Housing Authority in Cali- 
fornia, was under indictment on seven counts of 
embezzlement of public funds. He was charged 
with billing the Authority for items for personal 
use and with cashing checks made out to ficti- 
tious persons. 


St. Louis Labor Leader Evan R. Dale, sentenced 
last winter to 15 years in prison for attempting 
to extort more than $1 million from a contractor 
at the Joppa, Ill. atomic energy plant, received 
another 10-year sentence for income tax evasion. 


DIED: Albert E. Wilson, 76, architect with the 
Mamaroneck, N. Y. firm of Wilson & Rahm, 
who was awarded the Silver Medal for resi- 
dential design in 1931 by the Architectural 
League of New York, June 17 in Mamaroneck; 
Herbert Bartholomew, 43, former president of 
the San Francisco Housing and Planning Asso- 
ciation and son of the nationally known city 
planner, Harland Bartholomew, June 24 near 
Placerville, Calif.; Lester A. Russell, 72, a lead- 
ing realtor in Dallas for more than half a cen- 
tury, member for the last six years of the Na- 
tional Realtors Washington Committee, June 26 
in Dallas; J. Clydesdale Cushman, 68, New York 
real estate executive, and a founder in 1917 of 
the National Association of Building Owners & 
Managers, June 30 in Upper Montclair, N. J.; 
Burton Ashburton Tripp, 67, landscape architect. 
July 1 in Alexandria, Va. 
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New! MATICO ARISTOFLEX 


Two great ideas meet in one grand product... and 
smart floor decor takes a long step forward! Aristoflex 
vinyl-plastic tile brings the advantages of easier main- 
tenance, better resilience, and increased durability to 
one of America’s most outstanding floor styles. 


Now, for the first time, popular MATICO Confetti 
patterns are available in highly desired Aristoflex 
vinyl-plastic tile. The fine vinyl lustre makes Confetti 


PAT. PENDING 


colors even more attractive to assure greater satisfac- 
tion whether this new tile is used with modern or tra- 
ditional furnishings. And, of course, Aristoflex-Confetti 
comes in low-cost standard gauge. 


Consider any of thirteen striking multi-color Aristoflex 
Confetti Patterns for your next project. The beauty of 
its style and the excellence of its performance make it 
a happy choice for every type of installation. 


MAS TIC TILE CORPORATION OF AMERICA 
Joliet, Ill. ¢ Long Beach, Calif. « Newburgh, N. Y. 


Manufacturers of: Aristoflex * Confetti * Parquetry * Asphalt Tile * Cork Tile * Plastic Wall Tile 


Dtt-f-Color Styling ine VINYL 


vinyl-plastic tile flooring in CONFETTI patterns 


MATIC. 
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Na ro) 
Guaranteed by ” 
Good Housekeeping 
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The kitchen becomes the “heart of the home” 
in the 2nd architect idea for builders in 


Frigidaire’s new “Kitchen Plan” program 


Read how architect Harwell H. Harris’ kitchen design 
helps you sell the room that sells the house 


Director of the School 

of Architecture, Uni- 

versity of Texas, Har- 

well Harris is world re- 

nowned for his work in 

the residential archi- 

tecture field. In his 

enthusiasm for Frigid- 

aire’s Kitchen Plan program, he went so 

far as to define the type of family living in 

his house. “In a house devoted to the 

values of family life, the kitchen is truly 

the heart of *he house’’, says architect 

Harris, who believes in giving this room 

the importance it deserves. Grouping 

activities and separating them tends to 

lessen the confusion and lack of privacy 
too often found in smaller homes. 

In the kitchen and dining area, both 


planning and equipment combine to pro- 
vide efficient working space, ease in serv- 
ing and a pleasant place to dine. The 
efficient, streamlined Frigidaire Appliances 
aid immeasurably in making this room 
functional in every respect. 

The principle of separation of function 
is carried throughout the house. The din- 
ing space may be entered directly from 
hall or terrace without passing through 
any other room, even the work space. The 
sleeping area is separated from the rest of 
the house to provide privacy, and also 
seclusion during illness. Children’s rooms 
are large enough to give them a sense of 
ownership and a place for retreat. This 
leaves the living room a quiet bay, capable 
of being closed off from the rest of the 
house and dedicated to adult activities. 
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Here, the influence of the Frigidaire 
Appliances on the over-all plan is 
clearly shown. At left, the Frigid- 
aire Imperial Washer and Filtra- 
matic Dryer are separated from the 
food-preparing section by the cen- 
tralized planning desk. The built-in 
Frigidaire Wall Oven and Imperial 
Cold-Pantry food freezer-refriger- 
ator are placed to expedite work 
flow as well as to save space. The 
sink is located so as to be easily 
reached from all food preparing 
centers as well as the Frigidaire 
Automatic Dishwasher. 


ee (TOTO ULL ee 





Here, the feeling of spaciousness 
and indoor-outdoor living is appar- 
ent. The Frigidaire Fold-Back Cook- 
ing Units on the handy work table 
leave the entire top free for food 
preparation when not in use. They 
lower at a finger touch when 
needed. The placement of the work 
table so that it can be used from 
both sides by two people adds great- 
ly to the whole kitchen’s efficiency. 














Tucked away in a compact closet 
are the Year-Round Frigidaire Con- 


ditioner, that heats in winter, cools e 
with refrigeration in summer for 
true, one-temperature comfort all 
year—and the trouble-free Frigid- 


aire Electric Water Heater that pro- 


vides clean, dependable hot water é 
for pennies a day. Built and backed by General Motors 


For information about how a Frigidaire Air Conditioner fits into the Harwell Harris Plan, turn the page. > 


Frigidaire Division, General Motors Corp., Dept. 1002, Dayton 1, Ohio 


FREE PLANS! 
Frigidaire Kitchen Plan BSD 102 includes 
floor plans, detailed drawings of kitchen 
or ; yee 
and related areas, elevations, specifica- 
tions of materials, equipment, colors. 


MAIL COUPON TODAY! CN Siasciensten Zone......State.... 
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complete details of 


In Frigidaire’s second “Kitchen Plan” program, Architect Harris 


makes full use of Frigidaire Year-Round Conditioner 


| 


to achieve a really One-Temperature Home 
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Cools in Summer— Heats in Winter 


And remember these other Frigidaire Conditioners 


are designed so builders can provide 


air conditioning in any home 


Multi-matic Conditioner 
adds summer cooling 
to heating systems 











yeaa Teams up with almost any forced air heat- 
ing plant, often using the same ductwork, 
or it can be installed to operate independ- 
ently. 2, 3 and 5-ton models. Available 
with or without blower.Can also be divided 
into sections for easy installation in attic 


or crawl space, 

Frigidaire Room Conditioners 
fit regular and casement windows 
Available in a wide range of capacities. 


Easily adapted, if desired, to ‘through the 
wall”’ installation. 















Takes no more space than 
many furnaces alone! 






Designed for compact building plans, the Year-Round Frigi: 
aire Conditioner even fits into a closet. Provides both auto: 
matic heating and cooling in a single, compact unit. Easy! 
install almost anywhere, it is only 46” wide, 25” deep, at th 
base, and 75” high. Choice of natural, manufactured or L! 
gas and oil-fired models. Famous Frigidaire XD Meter-Mis 
Compressor supplies cooling power in 2 and 3-ton capacitie 
Operates with air cooled, water cooled or evaporative ci! 
denser. Cushioned blower for quiet operation. Provides filte! 
ing, circulation and temperature control 365 days a yed 












Frigidaire “¥ 
Conditioners 


Built and backed by General Motors 
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NOW A COMPLETE CERTAIN-TEED BESTWALL® “PACKAGE” 
FOR BETTER DRY WALL CONSTRUCTION 


everything 

you need 

—from WALLBOARD 
to PAINT— 

from a 


From Bestwall® Gypsum Wallboard 
to the new Bestwall Paints, you can 
now get everything you need for 
better dry wall construction from a 
single source—Certain-teed. 


Start with the wallboard. You will 
find Bestwall is light, strong, easy to 
apply. The first gypsum wallboard 
to be reinforced with Fiberglas* 
for easier handling, better nailing, 
greater flexibility. 





Completely New Packaging 


Our boxes and bags have been completely 
redesigned —providing just the right quan- 
tities for every use, 


Ceortain-teed 








For wallboard joints Certain-teed 
Bestwall Joint System offers you a 
choice of two different treatments to 
suit your preference for workability. 


The Il-material treatment uses 
Bestwall Joint System Cement for 
both embedding the Bestwall Tape 
and topping over it in finishing joints. 
The cement is also used for “‘spot- 
ting” nail heads. 


The 2-material treatment provides 
Bestwall Bedding Compound for 
embedding tape and covering nail 
heads, and Bestwall Topping Com- 
pound to cover bedded tape and to 
finish joints and nail heads. 


In redecorating, use Bestwall Spack- 
ling Compound and Patching Plaster 
for repair work. And finish off with 
the new Certain-teed Bestwall Paints 
for the prettiest colors this side of 
a rainbow. 


It’s a complete Certain-teed “‘pack- 
age’’ that can save you time 
and money—make better work 
quicker and easier to do. See your 
Certain-teed dealer for complete in- 


formation, or write direct now. 


*TM OCF Corp. 





REG. U.S. PAT OFF. 


Quality made Certain . . . Satisfaction Guaranteed 








NEW BESTWALL 
PAINT PRODUCTS 














Bestwall Softone Alkyd Flat Enamel 
and Toners combine the restful, “glare- 
free’ qualities of a flat paint with the 
durability of high-gloss enamels. 


Bestwall Semi-Gloss Enamel and 
Bestwall Interior Gloss Enamel are the 
perfect finishes for all interior walls and 
woodwork where a rich, satinlike luster or 
high gloss is desired. 


Bestwall Bestone Washable Latex Paint 
produces a tight, smooth surface that won’t 
give dirt a foothold. 


PLUS: Bestwall Primer Sealer ¢ Bestwall 
Casein Interior Wall Paint e Bestwall 
Powdered Primer ¢ Bestwall Masonry Paint 
Bestwall Powdered Colored Texture Paint 
Bestwall Powdered Texture 


CERTAIN-TEED PRODUCTS CORPORATION 


ARDMORE, PENNSYLVANIA 

EXPORT DEPARTMENT: 100 EAST 42ND ST., NEW YORK 17, N.Y. 

ASPHALT ROOFING © SHINGLES © SIDING © ASBESTOS CEMENT ROOFING AND SIDING SHINGLES 

GYPSUM PLASTER © LATH © WALLBOARD © SHEATHING © ROOF DECKS © FIBERGLAS BUILDING INSULATION 
ROOF INSULATION © SIDING CUSHION © PAINT PRODUCTS 
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No construction delays 


when you choose Armstrong 
furnaces and air conditioners 



























































It isn’t luck that Armstrong dealers 
work so closely with builders. 

They are backed by a distribution 
setup which gives them what they need 
when they need it. A nearby Armstrong 
distributor with a huge inventory of 
Armstrong furnaces and summer air 
conditioners. A distributor who is com- 
mitted to quick action when home con- 
struction is involved—even to the 
extent of stocking, or having quickly 
available, standard and special controls, 
sheet-metal supplies and so on. 

When you specify Armstrong you 





COLUMBUS, OHIO 


Send for your free sample copy 
of the New-Home Promotion Kit 


Columbus 8, Ohio or Des Moines 9, lowa 


ARMSTRONG FURNACE 


COMPANY 


Mail to ARMSTRONG FURNACE COMPANY, Dept. HH 














know installation will fit into your con- 


struction schedule . . . om time. 

A ship-shape job, too. Craftsmanship 
which sells. 

And after the sale, satisfaction which 
goes on selling for you, year after year. 

Plus straightforward, written guaran- 
tees which take the bear off your back 
if anything should go wrong. 

And, for the first time in the industry, 
a complete, cost-free promotion kit to 
help you sell. Simple, effective. Write 
for a sample kit, or mail the coupon 
below. You'll like it, 


DES MOINES, IOWA 


eo 
(SL 


G 
DVERTISING =4 


PUBLISHED 


5 Sn 
Lreenseo WE 


I'd like to see your New-Home Promotion Kit. If it's 

the same old run-of-the-mine stuff | can't use it, 

but if it's real merchandising help I'll consider it. 
Name 











Address 
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OPINIONS 


These intellects shed the following light on 
matters of moment to housing: 





Builder Thomas P. 
Coogan, president, Hous- 
ing Securities Inc.: 


“Contrary to popular opinion and many state- 
ments, the Housing Act of 1954 has had little 
or nothing to do with the high volume of hous- 
ing. The building boom was created and is 
supported by the easy money policy of the 
government initiated last year. The no-down 
payment and the no-no-down have been avail- 
able for years in a VA program but unusable 
until the easy money policy created investment 
pressure that forced investors to buy these 
loans, heretofore unmarketable. The volume 
has come from the definite switch from FHA 
to VA for easier terms.” 





Arthur Weimer, dean of > 
the school of business, © 
Indiana University, in % 
the. Savings & Loan : 
News: 3 

<< 


. While high building rates tend to in- 
crease obsolescence rates, their effect is not 
limited to older houses. Houses completed in 
recent months may, because of poor location, 
improper design and inadequate equipment, 
suffer high rates of obsolescence. By con- 
trast, some of the older houses which have 
the advantages of favorable location and at- 
tractive design have resisted obsolescence 
rather successfully and are likely to continue 
to do so. It is a mistake to assume that ob- 
solescence is directly related to the age of 
houses. 

“This suggests that in their mortgage lend- 
ing policies, savings and loan managers must 
give special attention to location, design and 
equipment .. . to avoid high obsolescence. . . . 
A general increase in housing demand over 
future years cannot be expected to compen- 
sate for mistakes by builders in placing houses 
in poor locations, designing them improperly 
or using inefficient equipment.” 


Mayor Joseph S. Clark Jr. 
of Philadelphia, testify- 
ing before the Senate 
= banking committee: 





“This whole problem of urban shelter is prob- 
ably the most serious single problem which 
we face as municipal administrators, Our pic- 
ture is terribly dismal. Urban blight is get- 
ting ahead of us faster than we are able to 
cure it. We don’t have the financial resources 
to solve the problem on our own feet. The 
Commonwealth of Pennsylvania . . . is also 
broke. That is why we are here again, as we 
are year after year, with a tin cup in our hand 
asking for federal assistance.” 

NEWS continued on p. 6° 
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MAKE THIS. LITTLE FINGER TEST 


Here is the way you can prove to yourself and your prospec- 
tive customers that Dura-seal equipped window units give 
smooth, easy window operation no matter what the atmos- 
pheric conditions. Make the “Tittle Finger” Test. Simply lift 
or lower a window equipped with Dura-seal, using your little 


finger. You'll be amazed at how perfectly the window 1s bal- 


anced for easy open, easy close! 
Dura-seal is the combination metal weatherstrip and sash 
balance that seals out winter . - - gives 444 times the weather 
protection . . . Saves 30% to 40% on heating bills. What's 
more, Dura-seal is custom-fitted for a more attractive appear- 
ance and has specially coated Si-Vel springs for silent action. 
Write today for complete information. Ask for the facts about 
Dura-seal equipped window units. 

Zegers, I ncorporated 


8092 South Chicago Avenue, Chicago 


ZEGERS 


Combination 


iia ete Metal Weatherstrip 
and Sash Balance 


17, Illinois 





ere is Proo 


toat Dura-seal egusjped windlowe give smooll, GA8y gperiMion. 
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Look For 


ZEGERS 
Duawewe 
On The Metal! 


See Dura-Seal in operation at National 
Housing Center, Washington, D. C.— 
Home Builders Association, Chicago— 
Architects Samples Corporation, New 
York City—and at leading lumber 








dealers. 
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MATCHING CONCAVE CABINET HARDWARE NO. 500 CONCAVE SERIES IN REGULAR 


AND BLACK ROSE® FINISHES 


WATCH FOR AN 
IMPORTANT NEW 
WESLOCK ITEM 


TO BE ANNOUNCED SOON 


WESLOCKS FOR SLIDING POCKET DOORS 


all eyes are on 


-WESLOCK 


The style leader in 
residential builders hardware 


‘Weslock creations add distinctive 
Styling to basic dependability, 


and ease of installation 
NO. 95 SCREEN DOOR LATCH 


at budget prices. 





W 
ESTERN WESTERN LOCK MFG. CO. 


I 


GENERAL OFFICES FACTORY 


211 NORTH MADISON AVE LOS ANGELES 4 AL! HUNTINGTON PARK, CALIF 
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VORNADODUCT 
Prefabricated, insulated, patented Fiberglas duct 
work. Drastically reduces installation costs. Outer 
covering of aluminum foil is a perfect moisture 
barrier, and 3%” thick Fiberglas gives maximum 
insulation. Assembled by merely folding pre-scored 
sheets together and taping edge 
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NOW you can PLAN central 
AIR CONDITIONING for 

5 or 6 room houses for as little 
as 6Oc a sq. foot INSTALLED 


Ormacd0ot new 
RESIDENTIAL AIR CONDITIONERS 


Vornado lets you plan for complete air conditioning in 
homes of 1,000 to 1800 square feet for as little as 60¢ per square foot. 





Vornado air conditioners can be installed with full assurance 

of owner satisfaction and years of carefree operation. 

Vornado’s completely self-contained, air-cooled units}require no 
troublesome water towers, or plumbing connections. | 

New engineering principles and streamlingd production methods 
have reduced the cost, and cok these powerful; Het compact, 


units possible. eee aplggnd cap he completed j in 
one day. Available in Both. d3%2- H.®@ . Sizes, \ » Soy 3 
Vornado residential air ren bi A % dV peprante 


3 
A — 








See your Vornado distributor today. He'll show you how 
you can put Vornado air conditioning in your homes, and keep 
your sales prices competitive and well within the reach 

of the average home buyer. 


Products of 


THE O. A. SUTTON CORPORATION 
Specialista in the mamufjacture off comfort cooting appliances 


Wichita, Kansas 
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SMOOTH STRETCH OF HETEROGENEOUS HOMES AT HOUSTON’S BIG PARADE 


BUILDERS 


Perade of Homes in Houston 
draws 75,000 in two weeks 


Houston’s home builders trotted out 30 houses 
and a bomb shelter for the near biggest and 
undoubtedly the best Parade of Homes in the city’s 
history. A crowd of 75,000 circulated through the 
strip of exhibit houses (see photo, above) during 
the two weeks they were on view in the spacious, 
carefully-planned Meyerland subdivision. 
Variety was the spice of the parade. The first 
split level in a Houston subdivision was shown 
by Alan Huvard. W. K. King put up a flat- 


topped structural steel house. Robert W. Clemens’ 
Parents Magazine and American Gas Assn, home 
was on view. The Houston Home Builders Assn. 


sponsored a big, L-shaped rancher designed by 
Edmund Langwith and Robert King, with Wilson, 
Morris & Crain, AIA, consulting architects. 
(Clear Span Engineering Co. built the sunken 
bomb shelter that went with the Home Builders 
Assn. house.) 

Architect-developer Clemens was committee 
chairman of the parade, with B. F. Williams vice 
chairman, Other builders in on the festivities: Jim 
West, Leroy Walker, Krist Hubert, D. R. Hamlin, 
Vv. L. Yarbrough, G. A. Fraser, S. L. Campbell, 
Paul Wolf, Wayne Beckner, Ervin Boessling, 
Frank Ogren, Sam Johnson, Earl Gilbert, Wilbur 
Moore, Fred Wall, R. A. Tyler, S. E. McCrory and 
Phil Cox. 


Big Hawaiian development begun 
by Fritz Burns and H. J. Kaiser 


Industrialist Henry J. Kaiser and Big Builder Fritz 
Burns of Los Angeles, who first teamed up for 
fast-production home building in 1945 with forma- 
tion of Kaiser Community Homes, are going 
heavily into resort development in Hawaii. Burns 


Jury issues views on craze for family rooms 


A jury of five St. Louis architects awarded this open-plan home first prize 
among 41 entries in a contest for a ‘‘Missouri House’’ suitable for subdi- 
vision development. Conditions were three bedrooms, a maximum 1,250 
sq. ft. and no basement. Chester Roemer and Thomas Baer, both of Hell- 
muth, Yamasaki & Leinweber, took the $1,000 first prize, offered by the 
St. Louis chapter of the National Society of Arts and Letters. The judges 
noted that at least 90% of the designs submitted included a multipurpose 
or family room and questioned the desirability of using up 250 sq. ft. of 
the allotted space in this manner. They accepted the concept, but argued 
that a multipurpose room was better used in conjunction with a kitchen 
than with a living room and that it was poerly used when it served merely 
as an expanded corridor between bedrooms and baths. Second prize win- 


ner: Edward F. Gordon. 


AT WORK: 


reports that their investment in land there has 
passed the $3 million mark. “We have assembled 
almost 20 acres in fee simple on the ocean front 
in the Waikiki area,” he noted, “in an area where 
real estate is usually measured by the square foot 
and then only a leasehold basis.” The developers 
also purchased the Niumalu Hotel for $1,262,000 
and are at work rebuilding the main part and 
regrouping the cottages around three new swim- 
ming pools. Architect Welton Becket is designing 
a 500-room hotel to be built on the ocean front. 
The Kaiser-Burns master plan calls for two more 
hotels of the same size and additional cottages. 
Other planned improvements: a tropical lagoon 
1,000 ft. long, complete shopping facilities and 100 
beach cabanas. 


New materials center in San Francisco 
provides exhibits, research and lunch 


A first-of-its-kind construction materials center, 
combining exhibits, a library, workrooms for 
architects and product testing facilities, was ready 
to open in San Francisco. 

Brainchild of Designer Victor M. di Suvero 
(he has worked with Joseph Eichler, Conway & 
Culligan and Myers Bros., among others), the 
3,000 sq. ft. center is located in the heart of the 
“architectural area.” (Wendell Spackman, presi- 
dent of the Northern California chapter of AIA— 
which has endorsed the project—has his office 
across the street.) “The center didn’t grow out of 
thin air,” di Suvero said recently. “In our work 
we'd developed a large sample collection and more 
and more people were getting interested, asking 
questions, calling us up... .” 

Financing of the $30,000 center will be covered 
by charter member dues of $12.50 a month from 
the first 160 manufacturers displaying their wares 
and $25 a month for successive exhibitors. Di 


Suvero had close to 200 signed up before opening, 
expects to have 400 shortly. He calls the place “a 
three-dimensional Sweet’s catalogue.” In addition 
to the new materials section in the San Francisco 
center, there will be a workroom where architects 
can bring clients and working drawings to fill in 
product specifications, space for exhibitors to sub- 
mit products to builder reaction, a fully-equipped 
kitchen (architects are supposed to take turns 
playing guest chef of the week for the luncheon 
crowd) and a research department to answer 
specific questions about prices or products. Di 
Suvero, when he raises more capital, hopes to open 
centers like this one in half a dozen big cities 
across the nation. 


California builder at work on 225 
1,200 sq. ft. homes for $13,500 


Builder Roy Jensen of Pleasanton, Calif., who 
puts up about 100 homes a year, has sold the first 
70 of 225 colorful three-bedroomers with 1,200 sq. 
ft. of open-plan space (see photo). He offers a 
dozen variations of a basic plan worked out by 
J. W. Goodhue & Associates of Livermore, which 
includes two baths. Price: $13,500. The exterior 





Elliott H. Dopking 


is sage-colored boards and batten with matching 
stucco and a white rock roof. Interiors have been 
smartened up by Color Consultant Nancy V. Rubey 
with a number of hot weather hues, including 
apricot, avocado and turquoise. Pleasanton is a 
fast-growing community, at least partially because 
of its nearness to the University of California’s 
radiation laboratory. Jensen’s lots are small—65’ x 
98’—but he has been able to cut down on regi- 
mentation by switching angles of house placement 
and has gained privacy with the customary board 
fences. 


New York architect quits split levels 
for rancher with jacked-up basement 


Architect Michael D. Schwartz of New York, who 
has to date concentrated on split levels in Little 


Falls, N.J. and New Rochelle, took most of the 
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Extended Gable 
Carport and 24:12 
Pitch Roof optional 
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BED ROOM 
No.4 
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THYER’S 
“SILVER PLATTER” PROFIT SYSTEM 


4-BEDROOM 

BATH AND A HALF, 810%" 
MODEL 440 

WITH CARPORT 
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Two of the four bedrooms 
have two outside expo- i 


sures. Living and sleeping 
oreas are widely sepa- 
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Financing Service —Your local Thyer Factory Repre- 
sentative will be glad to help you arrange construc- 
tion and permanent financing for FHA, VA or con- 
ventional loans. 


the family that likes back- 
yard, outdoor living. | . 
{Available in Southern and 
Gulf Coast States only.) 13-088" 
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Big as it is, luxurious as it looks, this factory-assembled beauty will 

stir sales excitement in modest income neighborhoods when folks 
learn how very little it costs to own a rambling, Southern-built Thyer 

can provide a turn-key building service that delivers ° ° ° . 

Sesiibei 40 0 tiene enalient ables, O66 prenent Oi home. The ingenious design of roof extension over carport almost 


service is available in all Southern and in most doubles the width of the sweeping front elevation. 
Northern states.) 








Local Field Service —Thyer factory representatives 
located in 33 states are ready to assist you in erect- 
ing, land development, arranging financing, and 
planning local advertising and model home showings. 





Turn-Key Contracting Service —For developers who 
wish to build 50 to 100 houses at a time, Thyer 


ae 
é 
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Prompt truck delivery from our Southern plant to your site for 





National Advertising Support—A hard hitting program quick and easy erection...puts you in business right away with some- 
vihacanin erboapiasendean carping lade test thing to show while others are being erected. You’ll like to deal with 
pects—helps create buyer interest in Thyer Homes. : § . 
Thyer. Why not have our factory representative explain the Silver 
Parents’ Seal — Thyer fabricated Platter Profit System in greater detail and acquaint you with the full 
units have been awarded Par- 


Thyer line of conventional-construction, factory-assembled homes, 


THE THYER MANUFACTURING CORPORATION 


Northern Division Southern Division 
2853 Wayne Street, Toledo 9, Ohio 515 E. Yazoo Street, Dept. 4, Jackson, Mississippi 


ents’ Magazine Commendation 
Seal. 
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One sure way to make people dissatistied|n 


Show them a BRIGGS}, 





In Beautyware Sea Green: B300 Marquette Tub, B6420 Prince Closet, Twin B3500 HS Lowell Lavatories 





—And TWO Bathrooms of Briggs Beautyware 
will really help to clinch the sale! 


OP mee ee ee 


BRIGGS MANUFACTURING CO. SOO Buhl Building, Detroit 26, Michigan 


Y with their old homes 


BEAUTVWARE bathroom 


gane 


The bathroom (like the kitchen) has become 
one of the most important “‘showplaces” in the 
home. Also, it is often in the bathroom that 
an old home shows its age most. 

That means that bathroom fixture design 
and styling are of greater importance today 
than ever before. A colorful, modern bathroom 


with new Briggs Beautyware dramatizes the 





disadvantages of the old home - - adds many 
powerful extra reasons for getting out of the old 
place, and into the new one. 

The outstanding features listed below are 
making Briggs Beautyware the first choice of 
more and more value-minded builders, archi- 
tects and plumbers - - more and more quality- 
conscious home owners and buyers. 








Newest Sea-tone Colors 
The fresh, bright, unfading shades of 
Briggs fixtures add beauty and distinc- 
tion to any bathroom—make decoration 
easy, impressive and tasteful. 





Glass-Hard Surfaces 

All Briggs fixtures—porcelain enameled 
steel or vitreous china—have glass-hard 
surfaces which are stain-proof and fade- 


_proof—and so easy to clean. 





Rugged Construction 


peo a fixtures—from rugged 
bathtubs of reinforced steel to sturdy 
fittings of quality brass—give a life- 
time of satisfaction and service. 





Trouble-Free Fittings Hi-Style Vitreous China 
All Bri i specially designed, Vitreous china Beautyware is made 
pre ene thing Soma fiain Callie elated caye—sclenlt 
tested to assure a long life of enjoyable worked, glazed and fired to 
and dependable service. ceramics of highest quality. 


Compare features 
with any other 
fixtures 





Safety-First Design 

The exclusive safety bottom of Bri 
bathtubs is a great safety feature. In 
addition are safety hand-grip, wide rim 
seat and leak-proof wall flange. 





Time-Saving Installation 
Beautyware offers builders and plumb- 
ers many exclusively designed features 
which facilitate installation and speed 
up home building schedules. 





Superior Value 

Beautyware quality is also economical 
—putting finest color fixtures and an 
extra bath or lavatory within reach of 
more people than ever before. 














WHAT'S A “BUILT-IN” 
WITHOUT REAL SALES FEATURES? 
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America’s Finest Built-In Range 













BEST DEAL YET TO HELP SELL HOMES FASTER! 


Builders everywhere report complete sellouts from model homes equipped 
with Suburban gas and electric ranges. And no wonder! One look at your 
Suburban kitchen and home buyers see more wife-saver features they want— 
than in any other built-in range on the market! Here are just a few of 
Suburban’s real selling features you’ll be interested in, too. 

ONLY built-in that takes same size cabinet opening for gas or electric 
oven. ONLY built-in with exclusive ‘““Coppertan”’ finish plus other distinctive 
porcelain enamel colors and stainless steel. First built-in with ‘‘Look-In”’ 
oven window (electric). First built-in with eye-level controls (electric). Want 
to know more? Send for the complete story today. 











SAMUEL STAMPING & ENAMELING CO., Dept. D-4, Chattanooga, Tenn. 
At no obligation to me, please send complete information checked below: 


_ 
as : Be “Hi 
SE soe Jat i tt 3 
SUBURBAN [ ] SUBURBAN [_] SAMCO SAMCO SAMCO 

| GAS BUILT-IN ELECTRIC BUILT-IN GAS RANGE GAS HEATERS GAS FLOOR FURNACES 


Name Address 
City State 
I'm a (_] Builder of New Homes _ [_] Kitchen Remodeler 






























ARCHITECT’S REVAMPED SPLIT LEVEL 


split out of his popular model and enlarged it 
(see photo) to fit the higher-bracket Westchester 
County trade. “Zoning restrictions call for 100’ 
minimum frontage in many of the better sections,” 
he commented recently, “in addition to minimum 
cubage requirements of large volume. One an- 
swer to this problem is a simple-to-construct, barn- 
like structure allowing the ease of circulation 
found in the ranch house as well as the volume 
economies of the split level achieved by jacking up 
the basement high enough for windows.” 
Schwartz extended the living room and bedroom 
of his New Jersey model 8’ apiece and added slid- 
ing doors for both rooms giving on a terrace and 
a roof deck. The front entry is still split level, 
opens on an upper level of 1,670 sq. ft. and a 
sunken recreation room of 860 sq. ft. Backed-up 
baths are about midpoint in the elongated struc- 
ture. Schwartz has sold his first model and has 
started construction of 17 more. He says the 
homes are “selling themselves.” Prices are in the 
$27,000-$31,000 bracket without land. Schwartz 
may work out a smaller version for use in less 


‘ 


stringently zoned areas. 


Oddstad plans $10 milion project 
on high ground in Oakland, Calif. 


Big Builder Andy Oddstad, who has peppered the 
San Francisco peninsula with his Homes by Ster- 
ling (he recently opened Linda Mar to 157 fami- 
lies, who moved in en masse in one day) was 
planning a $10 million subdivision in Oakland 
that would be the biggest thing the city had seen 
in more than a decade. Location in question was 
a hilltop site offering one of the best views in the 
entire Bay area. The planning commission had 
received protests from residents, fearful that the 
area would not develop “normally” and that the 
project houses would not fit in with existent 
homes. But the commissioners seemed anxious to 
promote the development “within the framework 
of planning commission rules and city laws.” 


Heat pump for every house 
in first all-electric village 


A 432-home project, billed by the General Electric 
Co. as “the world’s first all-electric community,” 
was opened in Fullerton, Calif. by Kusa, Inc. 
Every home has a heat pump. No combustible 
fuel is used in the project at all. 


Nonwhite housing hurdle: neighbor 
requires vacant ground and fence 


Ex-NAHB President Dick Hughes recently came 
up against a couple of powerful do’s and don’ts 
of home building. He bit the dust on the first 
one. Before he could start work on a proposed 
200-home project for Negroes on the outskirts of 
Pampa, Tex.—alongside a Negro school and park 
—he had to sign a written agreement that the far 
half of the property would be left vacant during 
the lifetime of the owner of the adjoining farm. 
He also had to agree to build a 6’ fence down the 
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~ Michael Schwarts 










Only WATER can give a home all these 
COMFORT ann CONVENIENCE FEATURES! 





With modern baseboard or radiant panels, every 
inch of the house is kept in warm, draft-free 
comfort. 








In a water cooled home, correct compen- 
sation can be made for summer heat gain, 





The B & G Hydro-Flo 
System provides a year 
‘round supply of hot 
water for kitchen, laun- 
dry and bath. Plenty for 
automatic clothes and 
dish washers. 


Hydre-Fie Systems 


*Reg. U.S. Pat. Off.' 





Snow melting coils 
F can be installed un- 
j der drives and side- 
walks and circulated 
with hot water from 
a B & G Hydro-Flo 
System. 






& 





G This is today’s most versatile provider | Next, Hydro-Flo snow melting equipment can be added, 
of year ‘round comfort and conven- to keep drive and sidewalks free of snow and ice. And 
ience! All the benefits of a B & G___ now or later, summer cooling can be provided in a 
Hydro-Flo System can be enjoyed at once or added as _ choice of several ways. 


the owner's budget permits. Get the complete story—send for free booklet. 


Starting with the basic Hydro-Flo Forced Hot Water 


3 ‘ Heating System, you give your homes radiant, sunny 
) q warmth ... draftless rooms .. . warm floors. Automatic 
: modulation keeps indoor temperature uniform—no & LL & Os % ETT 
: wasteful over-heating. In addition—a limitless supply COMPANY 
ie . . 
i of domestic hot water, heated by the same boiler that Dept. DZ-10, Morton Grove, Ill. 
; heats the house. Canadian Licensee: S. A. Armstrong Lid., 1400 O'Connor Drive, West Toronto 
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Your symbols of success 


in selling more quality homes 


The first is the famous Balsam-Wool insulation guarantee 
—a guarantee so complete that only Balsam-Wool can 
offer it. Here is extra assurance of quality for your pros- 
pects—assurance of lifelong comfort, low fuel bills, low 
air conditioning costs. 

The second profit-builder for you is balanced insulation. 
That means the right combination of Balsam-Wool® 
Sealed Insulation—Nu-Wood® Insulating Sheathing— 
storm sash—weather-stripping—to assure maximum 
comfort in any home, any climate. 









BALSAM-WOOL Guaranteed Insulation 


Insulating Sheathing 





Today, the balanced insulation idea is sweeping the 
country—and you can cash in on it! Waiting for you at 
your lumber dealer’s is a complete Balanced Insulation 
sales set. It contains everything you need to sell Bal- 
anced Insulation to the home owner as a big feature of 
your quality homes. 

Only your lumber dealer sells Balsam-Wool—and only 
he has the Balanced Insulation Builders’ sales kit. For 
fast home sales see him soon! Wood Conversion Co., 
Dept. 236-85, Ist National Bank Bldg., St. Paul 1, Minn. 
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eee offers deluxe features for the 


saves cost for the builder 


owner 





The All-New American-Standard Kitchen 


does both with 


The all-new American-Standard 
kitchen offers the builder an economi- 
cal packaged kitchen that can be cus- 
tomized by the home owner simply by 
adding accessories at any time. 

The American-Standard kitchen 
saves money for the builder through 
faster, easier installation, as de- 
scribed below. And, although it is 
popular-priced, it has all the con- 
struction features that make a kitchen 
really deluxe: sound-deadened doors 
. . . base cabinet drawers and wire 
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For example, any undersink cabinet can be 
assembled in minutes—by one man—from a 
few easy-to-handle component parts. This 
miracle of construction is made possible by a 
revolutionary assembly principle called 
SNAP-LOCK. An interlocking assembly chan- 
nel aligns all the cabinets, clamps them to- 
gether, and also fastens base cabinets securely 
to the separate, telescoping sub-base. Only a 
pair of pliers is needed for assembly! 


one line 


shelves that slide smoothly on nylon 
. .. wire shelves in wall cabinets, ad- 
justable at one-inch intervals . . . 
sub-bases that permit variable height 
installation of cabinets. And it’s made 
of sturdy steel for lasting appeal! 
American-Standard kitchens are 
convertible ... let you offer com- 
petitively priced kitchens that home 
owners can tailor to suit their par- 
ticular needs with easy-to-add shelves, 
drawers and accessories. There is a 
wide range of cabinet sizes and styles 


—including cabinets for built-in ovens 
and range surface units—which afford 
wide latitude in planning. 

It’s a handsomely designed kitchen 
. . . with horizontal cabinet styling 
that makes the kitchen look more 
spacious . . . counter tops, sinks and 
handle color-guards that offer just the 
right amount of color for distinctive 
kitchen decorating. See this new 
beauty soon... and you'll see the way 
to add new glamour, new sales-appeal 
to the homes you build. 
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American-Standard products provide 


extra comfort, convenience, beauty 


for easier home sales 


Modern Heating. Home-buyers show a fast-growing preference for the clean, even, 
draft-free heat that only hot water heating provides. Take advantage of this popular 
trend by installing hot water heat in its new, modern form—a dependable American- 
Standard cast-iron boiler combined with space-saving Heatrim baseboard panels. 
Since the heating panels replace wood baseboards and bulky radiators, they permit 
complete freedom for decorating and arranging furniture. 


New G-4 Boiler. This gas-fired boiler is neat and compact ... stands only 4744” high. 
The drafthood, manifold and controls are completely enclosed in an attractive Forge 
Red jacket .. . will actually add to the appearance of your homes and small com- 
mercial buildings. The cast-iron G-4 Boiler is designed for quick, easy assembly. 


American-Standard has earned a repu- 
tation for leadership by always provid- 
ing the newest and finest in product de- 
sign and construction. Thus, when you 
install American-Standard products you 
are making your homes extra modern, 
extra saleable . . . and taking advantage 
of the strong American-Standard brand 
reputation with prospects everywhere. 
They have confidence in the house that’s 
equipped with these quality products. 
Shown on these pages are a few of the 
smartly styled, quality constructed prod- 
ucts currently winning the praise of your 
prospective customers. These handsome 
products are designed for outstanding 
comfort and convenience in use .. . will 
add an extra measure of sales appeal to 
the homes you build, and assure years 
of dependable service. For complete in- 
formation just write to the Plumbing and 
Heating Division, American Radiator 
& Standard Sanitary Corporation, P. O. 
Box 1226, Pittsburgh 30, Pennsylvania. 
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New Quality Fittings. This new line of fittings feature ultra- 
modern styling and is finished in polished, non-tarnishing 
Chromard for permanent beauty and easy cleaning. Shown here 
are graceful Quality fittings for the bath, lavatory and kitchen. 
Featured in the bathroom installation is a compact Restal 
Receptor Bath—the ideal way to add an extra bath in limited 
space. All new American-Standard fittings have self-aligning 
escutcheons for neater, easier installation. 


New Monogram Fittings. These luxurious 
fittings, finished in rich satin chrome, can 
be distinctively personalized with the 
owner's initials. They are available with 
clear, crystal-like handles or in five attrac- 
tive colors to harmonize with handsome 
American-Standard bathroom fixtures. 
Handles can be bought separately so home- 





owners can change the color scheme of their 
bathrooms if they so desire. 





New Dental Lavatory. 
This useful and sanitary 
addition to the modern 
bath helps relieve bath- 
room “rush-hour” traffic... 
helps teach children bet- 
ter teeth-cleaning habits. 
Made of vitreous china 
with flushing rim and 
back-flow preventer, the MERICAN=~ tandard 
Dentaledge is available in 
all American-Standard col- 
ors. Only 14” x 14” in size. 














ALL ALUMINUM SLIDING DOORS 


designed for 


built for | MULTIPLE HOUSING 


priced for 

















* LET IN THE SUN 
WITH SUN VALLEY 





Now...at last...an all aluminum sliding 
glass door designed specifically for mul- 
tiple housing projects and low budget 
installations. New improved production 
techniques have made it possible to pro- 
duce a quality door at the lowest price 











ever before offered. 


Prices on Suet “JUNIOR Door 


All doors 6’, 10” high 
DOOR WIDTH OPENING LIST PRICE 
6’-0” (2panel) . . . . $ 90.00 
8-0" (2panel) . . . «~ $102.00 
10'-O” (2panel) . . . «~ $114.00 
12'-0” (2panel) . . . . $126.00 


@ locking stiles may be reversed permitting 
sliding unit to be right or left. 


@ all aluminum 
@ aluminum etched for corrosion resistance. 











e@ units will accommodate glass of 3/16”, 
7/32” or 1/4” thickness. 


@ quantity discounts available. 


For further information on the Sun Valley Junior 
and Sun Valley Aluminum Sliding Glass Doors, 
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middle of the property. Result: only 100 units 
now planned, instead of 200. 

Hughes solved his other problem. He was con- 
fronted with the fact that only three of 50 small 
houses he had built and priced at $6,150 had sold. 
He decided there were three reasons: he had 
used a car shade (with a trellis, not a roof) in- 
stead of a carport; the closets did not have 
doors; the driveway was gravel instead of con- 
crete. So he paved the driveway (cost: $100), 
put sliding doors on the closets (cost: $125), 
sawed off the car shade, raised the price of the 
house to $8,000 and sold them all in three weeks. 
Says Hughes: “This proved to me that there is 
no use breaking my neck trying to build very low 
cost houses and ram them down the throats of 
people I don’t want to buy them.” 


Architect urges built-in hi-fi 
for $25,000-and-up homes 


Architect Edward Fickett of Los Angeles believes 
that more home buyers are going to want space for 
high-fidelity music apparatus this year and _ is 
building it into his houses. Last year about 15% of 
families who bought 30 Fickett homes in Bel-Air 
for between $25,000 and $50,000 wanted hi-fi. He 
thinks one of every four will want it this year. 
There is nothing very difficult about making 
hi-fi arrangements part of a new home. Fickett is 
perhaps a little more advanced than some others 
simply because he is willing to take a chance on 
his customers wanting the extra space in the house. 
(Architects generally agree that built-in hi-fi space 
is not feasible in homes priced for less than 
$25,000.) But under his method the cost of supply 
ing space for equipment and conduits to wall loud- 
speakers (see plan) adds up to only $150. 
Fickett uses the simplest plan for housing the 
record-playing equipment—i.e., puts it in a closet. 
GMB Corp., which is building his $25-35,000 
homes in Bel-Air and the San Fernando Valley, 
gays it can absorb this added cost as an extra 
service to the buyer. How far a builder could 
absorb the cost of a less-basic system—a storage 
wall for the machinery instead of a closet (twice 
as expensive) or a living-room cabinet for it 
(three times as costly)—is something else again. 
Meantime, the cost of a hi-fi system is still higher 
than for an ordinary record player. Lower costs 
in the future could create demand so that archi- 
tectural planning for hi-fi would become a must. 











4ntey Foon jtv. 


CLOSET POSITION for a three-speaker hi-fi set, 
as designed by Architect Edward Fickett. 
(House is his NAHB prize winner.) Fickett 
places wall speakers in den, master bedroom and 
dining area, avoids the kitchen because of pos- 
sible grease damage to the loudspeaker screen. 
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KITCHEN 5) Here is an unusually designed L-shaped home wit 
ig BED ROOM ecaee 1144 f of ivi hii 
te pep ROOM re x96 ¥ sq. ft. of living area, a spacious living room, a 
rs piu separate dining room, an L-shaped kitchen, a bath- 
on eked Meelile MMs Malelh mmmCMNe(-lul-1celtl ME 1) 4-le Ml ol-tol delet Mo lile Mee) 
: roomy 36 x 24 basement 
in To give your customers a wide choice, there is one 
. model with built-in fireplace, anothere model with 
0. porch, a wide variety of unique window arrangements 
he and distinguished roof designs, including two models 
a with the unusual scotch hip roof. 
", Most models have flower boxes, shutters, 
i The NEW double course cedar shakes, bevel siditg, aaa 
s . roof projections, along with choice of modern 
: Series C-820 °°" ; 
ce Tah i-talel@melalom-> a(-lalel@mel-leelgeliolaiae) (elas 
it ... Spacious A 36 x 36 L-shaped home that will fit on most 
in. ; 
a yet low incost lots with 50 frontage and, best of all, through 
sts Inland engineering and construction know-how, 
. it can be erected and sold at a lower price than 
other homes with comparable features. Write us 
for complete information using your letterhead. 
Wire or phone for appointment. Phone 3880. 
C-820 _.<ciiete =. C-823 
. i” Bescriasel ow a 
ee 
/; Ls lity Feat 
eck these Glualty Features... 
a ® Distinctive Designs ® Aluminum Double Hung Windows ® Large Dining Space in Kitchen ® One Model with Porch 
a ® Finest Engineering ® Large Picture or Panorama Window ® Window over Kitchen Sink ® Double Course Cedar Shakes 
Bs ® Conventional Type Construction @ Aluminum Double Foil Insulation ® Enameled Steel Kitchen Cabinets © Bevel Siding : 
pt ® Highest Quality Materials ® Insulated Sheathing with Formica Counter Tops ® Distinguished Roof Designs 
a ® Precision Manufacturing ® Hardwood Floors ® Quality Hardware—Complete © Wide Roof Projections 
® Beautiful Exteriors ® Birch Flush Doors © Gypsum Drywall Interior ® Decorator Colors Inside and Out 
® Well Planned Interiors ®@ Mechanical Folding Door ® Bathroom and a half ® Flower Boxes 
® Spacious Rooms ®@ Extra Wall Space for Furniture ® Recessed Bath Space ® Shutters 
® Large 36’ x 24’ Basement Arrangement ® Linen Closet in Bathroom * Wrought Iron Columns 
(8 ® Oversized Closets @ L-shaped Kitchen ® One Model with Fireplace @ Full Sized Dining Room 
ott. Se 
ett > V 4 § eS f 
nd a | V | | | | di Homes 501 College St. P. O. Box 915 
os @ Re \uy lg | oa ia CORPORATION Piqua, Ohio, Phone 3880 
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presenting the new 


dehydrates all refuse and rubbish 










QUALITY 
GUARANTEED | 
by GIVEN : 


World’s Largest Manufacturer 
of Garbage Disposers 









Another low cost, quality feature 
to get you faster, greater sales! 


Now...a new companion-product to the 
famous Waste King Pulverator garbage 
disposer to add even greater sales appeal 
to homes and dwellings. Backed by the 
Waste King quality you know and trust, 
the new Waste King Incinerator affords 
the greatest convenience in disposing of | 
all burnable refuse and rubbish. 











Precision engineered, packed with supe- 
rior features the smartly styled Waste ~\ 
King Incinerator is your best saleable Ne 
feature! : 




















These exclusive features account for Waste King Incinerator’s 

outstanding performance and trouble-free operation. 

King Incinerator requires less than 3 square 
feet of floor space. 

* Large capacity. Disposes of all waste. Paper 
boxes, bones, newspapers turn into a fine 
powdery ash and drop into the lower chamber 
for easy removal. 

* Economical to Operate. No wearing parts, low- 
est maintenance cost. Years of trouble-free, 
satisfactory service, 


* Compietely Automatic. No dials, buttons, or 
valves to adjust. Exclusive Flame-Monitor 
maintains a safe constant temperature for con- 
tinuous operation. 


* Stays Cool. Glass fibre insulation throughout 
retains heat inside, keeps outer surfaces cool. 
Completely safe. 


* Easily installed in basements, porches, kitch- 
ens, playrooms and garages. Compact Waste 


SELL YOUR HOMES FASTER WITH WASTE KING! 


For catalog information write: 


GIVEN Manufacturing Co. 
Dept. HH8, 3301 Fruitland Ave. 
Los Angeles 31, Calif. 


he 
Waste hing 






















INCINERATOR ~ Your Name. 
ee Firm Name. 
ay Address 
“The Eyes Buy the Visible Feature!” 
City. Zone. State. 
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Sirs: 

E. M. Everhard, vice president in charge of 
ardization Round Table on exterior openings 
practical if the industry will just get be- 
sult in greater volume of building and every- 
one in the industry should benefit. 


tion with your sponsorship of this program. 








LETTERS 













FOR FEWER WINDOWS: YES 






Several of my associates, including Mr. 







sales, have reviewed your report of the stand- 







(June issue). We believe the program is 






hind it. 


Greater economy in construction should re- 









You may count on our continued coopera- 








O. F. WENZLER 
Manager sales technical service 


Libbey-Owens-Ford Glass Co. 














Sirs: 

Splendid article! 

From our experience as large distributors 
of metal windows we know that there can be 
a great reduction and standardization of sizes 
if all major manufacturers cooperate with 
architects in establishing realistic standards 














of sizes. 






NorMAN Gorpon, sales manager 
Clonick Steel Co. 


Chicago 









































Sirs: 
...1 do believe that a 60” height is needed 
along with one possible additional width. 
... 1 think that the glass companies will go 
along with you but the big job will be to get 
the window companies all to change. 
Earnest W. Maurer, president 
The Maurer Co., Inc. 
Rochester, N.Y. 








BUT WHO SHOULD PAY? 






























Sirs: 
sp 
You know our sincere interest in the prob- b 
lems of our industry and our profession, and U 
that we have joined you in many crusades. A ea 
period of industry change can pose conflicts re: 


between your client’s best interests and in- 
dustry and professional interests. When new 
products are brought out, even though they be 
simpler, often they cost more during the pe- 
riod of amortizing their design and tooling 
costs until their distribution is substantial. 


















We do not feel that in all cases our clients ant 
should be asked to subsidize these changes ler 
for the manufacturers. Yor 

Joun N. HicHianp Jr., A/A a 
Buffalo, N.Y. ve 
sho 
REALTOR’S ROLE gal 
or a 
Sirs: 
T 


Every realtor and builder should have a 

copy of the May issue for his file. It is chock ceec 
full of sound thinking for them—not only for ind 
today, but for the future. i 
. .. | was greatly impressed with your re- 

peated reference to the role the realtor . 
continued on p. 82 : ged] 
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The exterior (above) and the 
kitchen (right) of one of the 
3 bedroom homes in the 47 
home Greenmeadow develop- 
ment, Brandywine Hundred, 
Wilmington, Delaware. 


Irv Medgebow, 
of Franklin Builders Homes, 
Inc., Wilmington, Delaware, 
reports the Greenmeadow 
be Development is 


“ | Sold Out—and 3 out 
of 4 Buyers Chose 


“ | Modernfold Doors 


] go 


get 


dent “WHEN WE GAVE the buyers in our Greenmeadow 
development the choice of conventional sliding 
doors or MODERNFOLD’s new Spacemaster door, 
three out of four chose MODERNFOLD! They like 
MODERNFOLD’s easy accessibility, the extra wall 
space it gives them, and its durability. We, as 
builders, selected MoDERNFOLD because of its 


rob- 


id 
ca } easy installation and structural superiority. One 
flicts reason Greenmeadow sold out so fast has been 
bs the use of MODERNFOLD.” 
hs Most home buyers are intrigued with a door 


» pe- that folds completely within the door frame. 
ling MopERNFOLD does things no other door can do, 
=e and ends wasteful door swing, as well as the prob- 
nges (lems of poor tracking, warping and refinishing. 
Your own salesmen can demonstrate the smooth, 
accordion-like action of MODERNFOLD doors, and 
show prospects how much “living room” they 
gain with MoDERNFOLD, used either in a doorway 
or as a room divider. 
a The construction of a MODERNFOLD door ex- 
hock () Ceeds the highest standards of the folding door 
y for industry. The balanced, double-strength steel 
framework is mounted on overhead tracks and 
_., [| built to last the lifetime of the house. The rug- 
-p.2 )8edly handsome vinyl covering wipes clean with 
\Just soap and water. 
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With MopERNFOLD doors, it’s easy and inexpensive to give homes power- 
ful sales appeal by adding to their spaciousness, beauty and usefulness. 


The Mopvernroto Custom 
line—for closures of any size 
—is available through 
Mopernroto distributors. 
Look under “Doors” in city 
classified directories. The 
“*Spacemaster" line — for 
standard small closures—is 
available at your building sup- 
ply dealer. Or write New Castle 
Products, Inc., Dept. H-20, 
New Castle, Indiana. In Can- 
ada: New Castle Products, 
Ltd., Montreal 6, 


fealeleo(-igahrelle| 
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© 1953, NEW CASTLE PRODUCTS. INC. 
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Rustproof Ducts of 


ov REYNOLDS 
ALUMINUM 


It’s the certainty of central air conditioning—for you, soon 
—that makes this Mark of Quality ever more important. 
Moisture will condense on ducts carrying cool air... rust 
damage could be serious, could even require tearing down 
walls. Make sure of rustproof ducts...look for this seal that 


REYNOLDS 
ALUMINUM 


identifies Reynolds Aluminum. Write for 





folder that also tells how aluminum 
speeds air flow, improves efficiency. 
Reynolds Metals Company, 
General Sales Office, 

Louisville 1, Kentucky. 











So Many Ways.. 


The advertisement at the left, 
appearing in August “BETTER 
HOMES & GARDENS,” is the 
latest in the Reynolds consumer 
campaign on aluminum ductwork. 
Other advertisements appear in 
SMALL HOMES GUIDE and 


LIVING FOR YOUNG HOME- 
MAKERS. They promote a 
home-selling feature which 
builders can usetotheiradvanta ge. 


® REYNOLDS 
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In more and more features of a home, the use of alumi- 
num impresses the prospective home-buyer as a def- 
inite Mark of Quality. He'll look at the aluminum 
flashing on the roof . . . let his eyes travel down to the 
aluminum gutters at the eaves ... dwell appreciatively 
on the aluminum windows, storm sash, screens. He’ll 
note the aluminum louvers, siding, awnings. 

And when he steps inside, still more aluminum 
marks of quality await him. The threshold is alumi- 
num...the hardware on the doors...and, more im- 
portant now than ever, the aluminum duct-work. The 
gleam of this modern metal says: here is beauty, effi- 
ciency and rustproof permanence at money-saving cost. 
Wherever it’s seen, aluminum helps make the sale! 

For standard building products designed in Rey- 
nolds Aluminum, call your regular supply source. For 
other product requirements, call the nearest Reynolds 
office listed under ““Aluminum’’ in classified telephone 
directories. Or write for descriptive literature. 
Reynolds Metals Company, 

General Sales Office, Louisville 1, Kentucky. 


This seal, color-printed on Aluminum Foil, 
is a means of identifying products or. 
parts “Designed in Reynolds Aluminum.” 


REYNOLDS 
ALUMINUM 





Aluminum makes neater, clean- 
er thresholds—easy to install, 
long lasting, modern looking. 








Aluminum — doors 
and windows never warp or 
bend, always look good. 





Aluminum siding never needs 
painting, can't rot or crack. 
Fire resistant, tool 





Aluminum hardware is pre- 
ferred for its soft lustre, its 
modern white-metal look. 


5 
For quick reference see Catalog = in Sweet’s Architectural File. 


ALUMINUM™ 
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can and must play to assure adequate, honest 
housing for the American public. 
E. Frep KEMNER, chairman 
Realtor Committee of NAREB 
Philadelphia 





STATISTICS FOR A HUNCH 








Sirs: 

We had almost completed planning our 
$17,000-20,000, 350-home project, Rolling- 
wood Estates, when we read your May issue. 

Frankly, we were working on a hunch. You 
have given us statistics that make our hunch 
sound like a cinch! 

James H. McCartny, vice president 
The McCarthy Co, 
Los Angeles 








Keeping abreast 
of your needs 


ma 


NEW DEPTH 


Sirs: 

I gathered many comments about the 
minority housing report (April issue) during 
a tour of our local FHA offices. . 

Then we had all of the FHA directors at a 
conference in Washington and they made 
many worth while comments about it. 


, It reaches a depth in analyzing the several 
facets of the housing picture not accom- 
1 ; plished heretofore. 


Greorce W. SNOWDEN 


WtheOetteled Minority Group Housing Advisor 
_. & FHA, Washington 





A New 125,000 Btu Input, = i kubos 


Winter Air Conditioner BZ Sirs: 
(Gas- or Oil-Fired) : Congratulations on your fine presentation 
of what the hot-water heat industry is doing to 


...With important features that make it a standout— 


This latest addition to Mueller Climatrol’s Suburbanaire line is a 
versatile multi-application unit. It meets the requirements of either 
a lowboy or a highboy unit in basements, utility rooms, closets — 
for perimeter, conventional small-pipe or other installations. But 
here are the important features that make it your best furnace buy: 


Eye-appeal — has enclosed burners and controls. Compactly styled 
— requires minimum floor space — gives maximum installation 
versatility. 


Efficient, fuel-thrifty—jincorporates outstanding design features 
that insure fuel-thrifty, quiet, clean operation — long life and owner 
satisfaction. 


Buy-appeal — carries the strongly advertised, nationally-known 
Mueller Climatrol name that spells “quality” to your home-buying 
prospects. Yet the units are competitively priced to fit your budget. 


Let your local Mueller Climatrol dealer spell out the many fea- 
tures that make these new units a better investment for you. Or, 
write us for complete specifications. 


MUELLER CLIMATROL, vept. 185 © 2020 W. Oklchoma Ave, © Milwaukee 15, Wis, 
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meet hot air competition (April issue) and 
promote more comfort in new homes. 
LINCOLN PIERCE, general sales manager 
American-Standard 
New York City 


SET FOR COMFORT 


Sirs: 

It has been our feeling for years that the 
thermostat should not be calibrated in degrees 
but marked cooler-warmer, and should be set 
for comfort. 

... The more authoritative material such as 
this (March issue) there is released, the bet- 
ter air-conditioning installations will be. 

Cuares V. BONHAG 
Northeastern Engineering Co. 
Paterson, N.J. 


ALOHA! 


Sirs: 

I will be very grateful if you will give me 
the name of the manufacturer of the work- 
man’s “stilts” (March issue). 

... A darn helpful magazine and this issue 
the most helpful of all. 

HERBERT JACKSON, manager 
Kahului Development Co., Ltd. 
Kahului, Maui, Hawaii 


continued on p. 86 


HOUSE & HiOME 





ynest 


rman 


REB 


our 
ling- 
ssue, 
You 


unch 


ident 


the 


iring 


at a 


nade 


veral 


com- 


ation 
ng to 


and 


nager 


t the 
grees 


Ingersoll 


The beauty of Ingersoll 
Plumbing Products is 
obvious ... the quality is 
inherent, but harder to see. 
Only by specifying 
Ingersoll can you be sure 
of the quality backed 

by Borg-Warner reputation. 
Take a look at some of 
these quality advantages. 
It costs you so much less 

Lo ob <0} (Toh ah doh tb ab d=) ohb tc tales al 


with Ingersoll. 


Acid resisting porcelain finish completely 
encompasses all INGERSOLL porcelain on steel 
plumbing products .. . top and bottom. 

Won't discolor due to stains won't rust 


out on bottom 


Exact die-formed dimensions are only 
possible with steel plumbing fixtures. Changes 
in roughing-in, cabinet cutting or 
bathroom construction are never required. 

Highest grade raw materials including 
pure, deep drawing vitreous enameling steel, 
practically eliminates problems that cause 
rejects and higher price of other fixtures. 


Smooth surface and modern appearance 
without ripples is only possible with steel fixtures 
as wet enamel is applied to the 


micrometer smooth surface of the steel itself 


Abrasion resistance of porcelain on steel 
coupled with a smoother surface means far less 
wear and easier cleaning through years of 
service glalss smooth finish retards 


olla mele lalsia-talas 


Light weight of steel fixtures means fast, 
neat accurate installations. One man can easily 
handle and install where two were previously 


required. Chance of damage greatly reduced. 


Write for complete information on the modern, quality line of Plumbing Products 


INGERSOLL PRODUCTS DIVISION 


Borg-Warner Corporation 


1000 WEST 120TH ST., CHICAGO 43 





"We can't afford to fool 


I 


Vernon and James Smith, Dallas builders, discuss 
plans for homes in the new Lochwood addition 
with a Lennox air conditioning expert. 
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| atound.., 
that’s why we do business with L ENNOX 


say these leading Texas builders 


‘When you build hundreds of homes as we do 
each year,” say Vernon and James Smith, “‘you 
just can’t afford to fool around. So we give our 
business to Lennox. That way we have an all- 
season air conditioning expert on our staff at no 


‘We can count on skilled Lennox crafts- 
men to install Lennox equipment on 
time, even on tight production sched- 
ules. Prompt follow-through service is 
assured, though we hardly ever need it. 
We've had but a few service calls in 
3,000 Lennox installations—a real trib- 
ute to Lennox advance engineering.”’ 


extra cost, giving us prompt, reliable and com- 








FOR COMPLETE INFORMATION get in touch 
with your Lennox dealer or wire collect today to 





“Our homes are all ready for economic 
installation of summer air conditioning 
now or later. Two= to six-ton cooling 
units use the same blower, filter, ducts 
as the matching heating unit. Lennox 
has the industry’s most complete line of 
central air conditioning units—air- or 
water-cooled for installation anywhere.” 


your nearby Lennox plant. The Lennox Furnace 


Company, Air Conditioning and Heating, founded 
1895: Marshalltown and Des Moines, Iowa; Syra- 
cuse, N. Y.; Columbus, Ohio; Fort Worth, Tex.; 
Los Angeles, Calif.; Salt Lake City, Utah; Deca- 
tur, Georgia. In Canada, Toronto or Calgary. 











plete service from planning right down through 
promotion. It starts with selection of the proper 
type of equipment, and Lennox has the best and 
the most—heating and air conditioning units for 
installation in basement, utility room or closet; 


compact Stowaway for attic or crawl space.”’ 


“A Lennox air conditioning expert is a 
sales conditioning expert, too. He helps 
us plan our promotions around the 
more than a dozen selling aids in the 
Lennox model home promotion kit. 
We especially like the personalized 
tract brochures and the Lennox ‘mys- 
tery voice’ that makes anything talk.” 


IT’S GOOD BUSINESS TO BUY 


LENNOX 





THROUGH 5,422 ALL-SEASON 


AIR CONDITIONING EXPERTS 
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les with the’ Magic Ring. 


Look for the 
New Blue =a 
Super “‘Hush-Cushions” 





HERE’S WHY — 


1 


Waste King attracts more home sales and rentals than 

any other visible feature costing up to five times more. 

It’s your lowest cost, highest quality feature! 

Waste King is now a household word that means greater 

convenience. Saves time, steps, and work by eliminating 

garbage automatically.It’s your best new saleable feature! 

Waste King features exclusive Lifetime Grind Control 

for clogproof, longer service and exclusive Super “Hush- 

Cushions” for smoother, quieter, operation! —_ 
Waste King’s service record is best in the industry... HURTS fy hing 
Less than 1% callbacks. Relieves the builder of post-sale Sa 
complaints. 


Waste hing 


PULVERATOR # 


America’s Finest Garbage Disposer 


“The Eyes Buy the Visible Feature!” 


A PRODUCT BY GIVEN MANUFACTURING CO., LOS ANGELES 
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SIMPLIFICATION PROPOSED 


Sirs: 

Some builders and mortgage bankers wish 
to eliminate VA, merging its housing functions 
with FHA which would administer the GI 
loan program. Others would rather be in a 
position to negotiate with both VA and FHA 
for the best terms possible. 

A possible solution to this impasse: 

To have a VA ruling making it mandatory 
on all VA offices to accept FHA valuations as 
the reasonable value of a property when re- 
quested by the builder to do so and, as is now 
done, accept FHA inspections and accept as 
satisfactory to VA any subdivision approved 
by FHA and require only that final plan and 
final record plat and covenants be submitted 
to VA. 

This would be optional as far as the build- 
ers and bankers are concerned, i.e. the builder 
with an FHA commitment could submit a 
copy of it to VA, if desired, and VA would be 
required immediately to issue a Certificate of 
Reasonable Value in the same amount, accept- 
ing the FHA appraisal on the property with- 
out delay. Alternately, if the builder felt he 
could get a better deal from VA, he could 
submit his case to VA in the usual way. 


As FHA has the professional staff to do a 
good job, this should lighten the work load 
on VA and would probably not throw a lot 
more work on FHA because many subdivi- 
sions are handled with both agencies anyway. 

This could eliminate the duplication of VA 
and FHA processing. Yet now both ap- 
praisals at neoded if we wish to be in a posi- 
tion to sell to veterans as well as nonveterans. 

J. Witt1am Brosius Jr. 


Brosius Homes Corp. 
Frederick, Md. 


« 


~ 


SUBFLOORING SPECIFIED 
Sirs: 

After careful study of this new system of 
subflooring (April issue), we have decided to 
specify it in our first 200 houses. 

VERNE R. MUELLER, purchasing agent 
Sherwood Forest Estates 
Bayville. N. J. 


ERRATUM 
Sirs: 

I don’t know where you got your informa- 
tion on our “Three-Twenty” adhesive (June 
issue), but somebody must have thrown you 
a curve. We never guaranteed rubber or 
vinyl below grade with any kind of adhesive. 

K. R. BAUMLER 


Congoleum-Nairn 


e@ No curve. Careless batting transposed Three- 
Twenty with Armstrong’s Chemical-Set which is 
used below grade.—Eb. 
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A FUNCTIONAL DESIGN! 


\ 


FULLY FORMED, ONE-PIECE 
CONSTRUCTION combines top 
and backsplash—eli tes metal 
moldings at front, back and cove. 


\ 











LESS COSTLY TO INSTALL! 


3 STANDARD LENGTHS provide 
flexibility in application—meet 
any counter layout. Molding-free 
design saves time. 


WIDELY ADVERTISED! 


AMERICAS HOME | 

. a hace Prguii}/ 
ie 
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wETWORK 
TV 
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MILLIONS OF NEW HOME 
PROSPECTS have seen MICARTA 
Unitop ads in mass circulation 
magazines and on Westinghouse 
“Studio One” TV. 











distributed by UNITED STATES PLYWOOD CORPORATION 
largest plywood organization in the world 


@ Westinghouse 
micaria 


OECORATIVE SURFACING 


“I have this wonderful new counter in my kitchen" 


Betty Furness, Westinghouse “Studio One” TV 











WIDE PROMOTION HAS PRE-SOLD THOUSANDS 
OF NEW HOME PROSPECTS ON THE 


new fully formed Unitop 





Sales-minded builders will appreciate the appeal of this decidedly different 
counter top. For here is a design that combines top and backsplash in one 
piece—and eliminates metal moldings completely! It’s one seamless, graceful 
sweep of colorful MicartTa plastic surfacing bonded to Weldwood® Plywood. 
Thousands of prospective home buyers—pre-sold by national advertising 
and network TV—will be looking for the fully formed Micarta Unitop in 
the new homes they inspect. Why not add this powerful sales feature to your 
new homes? Complete factory fabrication and a molding-free design suggest 

that you can do so—at a saving! 
For details, see your United States Plywood dealer, or just use the coupon. 
J-06605 


a ¢ @® §.0:. 8 8 @ C8 ©@. 8.0 & 67674 € 26 6 6 @ & U6 °S..6- 6 Bae 


United States Plywood Corporation 
55 West 44th Street, New York 36, N. Y. 


[_] Please send full information on the new MICARTA Unitop. 
(_] Please send names of selected Unitop fabricators. 


Name 





Address 





City. Zone State 
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HERE’S WINDOW BEAUTY 
THAT WRAPS UP SALES 























Andersen \\indowalls 


TRADEMARK OF ANDERSEN CORPORATION 








Ab 
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Residence in Rockford, Illinois, C. Edward Ware, architect. 


To this modern home Andersen WINDOWALLS, framing 
a spacious yard, add a powerful selling feature. Here you 
see Andersen Flexiview Units installed above operating 
Andersen Flexivent Windows. WINDOWALLS assure sun- 
shine, fresh air, a view... yet always close tight to bring 
the comfort of weathertight walls. They’re both windows 
and walls...Andersen WINDOWALLS, made of toxic 
treated, insulating wood. 

You can get more information on Andersen wWIN- 
DOWALLS for homes you plan or build from your lumber 
and millwork dealer, Sweet’s Files, or by writing Andersen. 
WINDOWALLS are sold throughout the country including 
the Pacific Coast. 





ANDERSEN CORPORATION + BAYPORT « MINNESOTA 
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The Honeywell Fire Belle System detects a fire automatically in 
as many as 30 different locations —and sounds a loud, warning bell. 
A light on the fire panel instantly gives its location. 


Help sell your houses by easing 


parents’ fear of fire. . 


New Honeywell Home 
Fire Alarm System! 


Heres an exciting new sales feature for your homes—the 
Honeywell Home Fire Detection System! Prospects, 
especially parents, are quickly attracted by its “peace of mind” 
appeal. 

The Honeywell Fire Belle has a handsome, flush-mounted 
bell panel—usually located in the central hall or master bed- 
room—which sounds the alarm when fire is detected by any of 
the remote detection elements. 

This panel provides for three oe fire detection zones 
with a combination test button and signal light for each. 

A flexible system, the Honeywell Fire Belle is easily installed. 
As many as 10 elements in a particular zone are connected 
in a simple series circuit using low-voltage door-bell type 
wiring. Wiring is easily concealed in walls or ceilings. 

For an illustrated booklet on the Fire Belle... 
and for prices, call your local Honeywell office. 








You can also write to Honeywell, Dept. HH-8-87. 
Minneapolis 8, Minnesota. 


The Fire Belle detection element has 3 parts: a mount- 
ing plug; a fusible-link cylinder which ruptures and 
causes the central alarm to ring when abnormally high 
temperatures are sensed; and an unobtrusive snap-on 
cover which can be painted to blend with any decor. 














How To “Storm-Sash” 
the walls of a 
5=Room House for *30. 


Here's a big sales feature .. . for little added 
cost. Sisalation, a positive vapor barrier, pre- 
vents paint peeling, wood rotting, plaster crack- 
ing. An insulator, equal to 1” of fibrous insulation, 
it keeps your houses cooler in summer . . . warmer 
in winter. Reenforced for fast application without 
tearing. Send coupon for sample. 


Copper Armored Sisalkraft — Concealed 
flashing for 1/5 cost.of heavy gauge copper. 


Sisalkraft — Rugged, waterproof building 
paper ... sub fill membrane. 


ISALATION 


POSITIVE VAPOR BARRIER... REFLECTIVE INSULATION 


Send Coupon for Samples... 


AMERICAN SISALKRAFT CORPORATION 
Dept. HH-8, Attleboro, Massachusetts 


Please send samples and more facts on Sisalation __ Copper 
Armored Sisalkraft __ Sisalkraft — 
POR Nee phe hess > ERREON DESY S U6 0 cee 
Compony.... 
ooccee Weed 0 oN s oo tS cocccdenseve 


AMERICAN SISALKRAFT CORPORATION 
Attleboro, Mass. © Chicago6 * New York 17 © San Francisco 5 
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PROFIT NOW FROM CONVENIENT, NEW 
BULLDOG 














PATENTED 


It provides movable outlets... 
eliminates outlet planning! 





Here’s the most advanced, most convenient elec- 
tric outlet system ever devised —BullDog Electro- 
strip®. Receptacle plugs lock into the strip at 
any spot along its length—make it every inch an 
outlet, Electrostrip is neat, attractive . . . can be 
mounted easily on any surface . . . and is ideal both 
for new construction and for modernization. 











AGT 











Electrostrip is installed easily and 
quickly . . . anywhere. Packaged 
in convenient roll form, it 
can be cut to any desired length. 


Pa 
Although rugged, it can be formed 
by hand to bend around corners 
and obstructions. Its ivory color 
blends with any color scheme. 


The feed-in device can be used 
as either an end or a center feed. 
Electrostrip is perfect for homes, 
hotels, offices, stores, institutions. 





For modernization, the feed-in End caps halt runs of Electrostrip Fused or nonfused plugs lock 
device can be connected to exist- wherever desired. Absolutely safe, into the strip anywhere along its 
ing wall outlets. No replaster- the strip is rated at 20 amps, 125 length . . . eliminate extension 
ing or ‘‘wire-fishing’’ is necessary. volts. It is listed by Underwriters’. cords and over-loaded outlets. 




















Sold only to electrical contractors through BullDog distributors. See 
yours, or write BullDog Electric Products Company, Detroit 32, Michigan. 


BULLDOG 


ELECTRIC PRODUCTS COMPANY 
A Division of 1-T-E Circuit Breaker Company 


IF IT’S NEW... . IF IT’S DIFFERENT 
oy WP IES Belen. «ee 


Export Division: 13 East 40th Street, New York 16, New 
York. In Canada: BullDog Electric Products Company 
(Canada), Ltd., 80 Clayson Road, Toronto 15, Ontario. 
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LEVITTOWN STANDARDIZES ON CTA 
NEW 3M CLAY TILE ADHESIVE 


Levitt gives nod to the ‘‘new method’ for 
all clay tile applications in giant project 


MANUFACTURER CITES BENEFITS OF 
SASE, SPEED, ECONOMY, STRENGTH 


The new adhesive method of installing clay tile 
has hit the “big time’’. Levitt and Sons have spe- 
cified CTA-11, the clay tile adhesive made by 
Minnesota Mining & Manufacturing Company, 
for all clay tile installations in Levittown, Penn- 
sylvania. The huge planned community, upon 
completion, will house a population of over 70,000 
—forming a new city of 17,000 homes. 


In Levittown, the tile on every bathroom wall will 
be put up with an easy-to-use adhesive, unlike 


anything most builders have ever seen before. For 
new CTA-11 can be spread right out of the can. 
No premixing is necessary and a trowel is the only 
tool needed. Almost any plumb surface will do— 
plaster, plywood, metal, cement block, “dry wall’’. 
The operator spreads the adhesive, sets up the 
tiles and finishes the job by grouting in the usual 
manner. Rooms can be occupied inside of 24 hours. 


With CTA-11, the job is easier, faster and more 
economical. Savings in total installation costs run 
steadily around 20%. Superiorities in finished job 
quality are also claimed: 1) Tiles do not crack 
with settling ... the adhesive “gives” enough to 
adjust to settling. 2) The adhesive has a shear 
strength of over a ton per tile. 3) Installation is 
moisture-proof. 


For further details on CTA-11, interested archi- 
tects, builders and tile contractors are advised to 
consult a building supply dealer or write to 3M, 
Department 128, 417 Piquette, Detroit 2, Michigan. 


¥ MINNESOTA MINING AND MANUFACTURING COMPANY ADHESIVES AND COATINGS DIVISION 


417 PIQUETTE AVE., DETROIT 2, MICH, e 


GENERAL SALES OFFICES: ST. PAUL 6, MINN. ¢ 


EXPORT: 99 PARK AVE., N.Y. 16, N.Y. ¢@ 


CANADA: P.O. BOX 757, LONDON, ONT. 
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NEWS 


LETTERS 


MOST TALKED-ABOUT HOUSE OF THE YEAR 
Architect Eduardo Catalano’s test house near Raleigh, N. C. has a 
14,000 sq. ft. roof supported on only two points. 


ROUND TABLE REPORT 

Continuing a series on dimensional standards, H&H meets with 
spokesmen for industry groups and manufacturers concerned with 
bathroom design to explore how standardization can cut plumbing costs. 


HOUSE & HOME’S CONSUMER MAGAZINE REVIEW 
On the newsstands this month: a new House of Ideas, a remodeling 
feature and garden structures. 


TWENTY WAYS TO FIND LAND 
First in a series on the builder’s No. 1 problem, this article reports 
ways to find land which have worked for builders across the US. 


NEW SPIRIT IN ST. LOUIS 
Three small building firms grow big on fresh design: Fred Kemp and 
Robert Edwards, James and George Londoff and Glenn Todd. 


‘““GRADEMENT’’ ROOM REPLACES BASEMENT, MAKES SALES 
Andy Place of South Bend, Ind. meets a tough local market by adding 
a basement equivalent above ground, moving into the quality field. 


STORE FIXTURE HARDWARE FOR HOUSES 
Completely adjustable, this hardware is being used successfully by 
Martin Bartling, Andy Place, Jack Sargent. 


FOUR MORE NEW WAYS TO BUILD BETTER FOR LESS 
Fifth in a series of articles presenting new building techniques designed 
to cut costs and improve the final product—the house. 


HOUSE & HOME DETAIL SHEETS 
Third in a series: this month’s sheets are concerned with data for 


constructing corners. 


FIFTEEN NEW WAYS TO USE PLYWOOD 

Western plywood industry jubilee unveils striking designs by Anshen 
& Allen, Campbell & Wong, Jones & Emmons, Smith & Williams and 
Chris Choate. 


SMALL SOUTHERN BUILDER GROWS BIG 
Builder Clayton Powell of Savannah cashes in on HOUSE & HOME 
cost-cutting recommendations, to develop a fleurishing business. 


NEW PRODUCTS 


TECHNICAL PUBLICATIONS 


Architect Eduardo Catalano’s experimental house. Photo: © Ezra Stoller. 














LOCATION: Raleigh, N.C. 
EDUARDO F. CATALANO, 
architect (Argentina) 
ATILIO GALLO, structural engineer 
FRANK WALSER, general contractor 
FRANK CALDWELL, associate 


Drawing (below) explains double- 
twist of roof shell, seen also in_pic- 
ture at top of page. Roof surface is 


a glass fiber mat finished off with a 


plastic coating. Two low points of 


roof are supported on concrete but- 
tresses. Note carport under roof over- 


hang in picture at right. 











WHY ARE 


PEOPLE TALKING ABOUT 


THIS HOUSE? 


OEzra Stoller 


For three reasons— 
because the house has a 4,000 sq. ft. roof supported on only two points; 
because its roof is a 214” thick wooden “slab” that spans 8714’ in one fantastic leap; 


and because this is a structure that is all “skin” and no “bones.” a structure that reaches 
into the magic design world of the soap bubble and the cobweb, a structure that reflects the 
most advanced engineering know-how of our time. 

In brief. the house is a glassy square sheltered under a laminated wood shell twisted 
into the shape of a giant potato chip, The result is a flight of engineering fancy so daring, 
so nearly unbelievable as to make most structures of 1955 seem ponderous and obsolete by 
comparison. The house was designed and built in Raleigh. N.C., by the young Argentine 
architect Eduardo Catalano, for his own use. 

But this is not just an essay in science fiction. The implications of Catalano’s roof bear 


directly upon important structural problems of today. For details, please turn the page. 
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Bettman Archives 


TIYE STRUCTURE: FROM BONES... 


Most buildings today are “skin and bones”—*“bones” of 
wood, steel or concrete, with “skins” of sheet materials 
applied to that structural skeleton. 

Architects and engineers have known for years that 
“skin and bones” construction can be both wasteful and 
inefficient: if the typical one-story frame house were re- 
evaluated today, chances are that the true structural 
strength of such materials as plywood sheathing or plate 
glass would prove to be actually greater (in some re- 
spects) than the strength of the “bones”—the 2 x 4s and 
so on. Yet the “skin” is rarely given structural credit in 
the engineering of houses: more often than not its weight 
is considered a structural liability, while its structural 
assets are completely ignored. 

Designers in other fields long ago recognized the 
tremendous potential strength inherent in the skin, and 
particularly in the curved skin. And so, step by step, the 
“bones” started to disappear—and the “skin” was made 
structural. This is as striking an advance in the history 
of building as the progress from lintel to arch. 

One way to make the skin structural is the way of the 
ege—a parabolic shell, the dome of old. Another is to 
twist the skin in such a way that its resistance to bending 
becomes vastly increased. To explain: a flat shoehorn 
would bend, but a scooped shoehorn of equal thickness 
is strong enough to push a size 9 foot into a size 8 shoe. 

All of which is by way of an explanation of the signifi- 
cance of Catalano’s roof structure. He has taken a ridicu- 


»»» LO SKIN 


Ed 


Courtesy of American Museum of Natural History 


Animal skeleton and_bal- 
loon-frame diagram from 19th 
Century carpenters’ manual 
symbolize traditional — build- 
ing techniques using a “bone 
structure” which is then fin- 
ished off with a nonstructural 
“skin.” Catalano’s approach 
uses the skin only and then 


structurally. 


lously (214”) thin wooden “slab,” and by giving it a 
double-twist added enormously to its structural strength: 
few US codes would permit a span of more than 8’ for a 
21,” thick plank deck. Yet Catalano’s 21/4” deck has a 
clear span of 87'-6"! 

His double-twisted shell is called a hyperbolic para- 
holoid, because you will always get a pair of hyperbolas 
when slicing the shell horizontally, and a parabola when 
slicing it vertically. In plan, the roof is a 62’ square. One 
of its diagonals is a parabolic arch, while the other is an 
upside-down parabola. Hence the double-twist. 

The entire roof area of about 4,000 sq. ft. is supported 
on only two points—i.e. at each end of the arched para- 
bola. These two ends are set on hinged steel joints em- 
bedded in deep concrete buttresses. Two 4” H-struts in ten- 
sion balance the other two ends of the roof against high 
winds. The fascia is made of steel to absorb the outward 
compression stresses concentrated along the four edges of 
the roof. The 214” thick wood shell consists of three lay- 
ers of fir flooring strips, laminated with nails and topped 
off with plastic-on-glass-fiber roofing. The cost of the 
finished roof with all footings was about $10,000—only 
$2.50 a sq. ft. 

The shell was built in place on a scaffold consisting 
of straight-line members, each one with a different slope. 
Work on this structure was done by Catalano at North 
Carolina State College. where he teaches. His house is 
the first practical application of his experiments. 


Tent caterpillars build 


. 


“skin structures” very similar 
in form to Catalano’s hyper- 
bolic parabsloid. In_ these 
structures, the skeleton is 
eliminated altogether and the 
skin is given tremendous 
structural strength by being 


warped in two directions. The 


diagram at left shows how. 





Construction details show 
(top to bottom): one of two 
concrete buttresses and wing- 


shaped roof beyond; section 











and close-up of buttress, ex- 
plaining use of three 1” diam. 


cables to connect the two but- 





tresses underground; section 
©Ezra Stoller 


of house along one parabolic 
diagonal with its 87'-6” clear 


span between supports; and, 


at bottom, interior of huge 





laminated shell balanced on a 


hinge set into the concrete. 











Eduardo Cata-sno i 
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Paved terrace (left) is an extension of the family and 
living rooms at the south end of the house. Most cabinet- 


work and the sunbathing platform outside were kept at 


uniform 28” height above floor to establish a continuous 


line of reference throughout, the plastic structure. This 


line is the sill-height on two sides of the house (opposite). 


THE PLAN: A TERRACE AND A PARASOL 


The 62’ square roof covers a square interior that 
is recessed 12’ on all four sides to measure 38’ 
, 38’. To the north. beyond the bedroom areas. 
there is a narrow spur that projects out from under 
the roof and contains all utilities: to the south, 
heyond the family and living rooms, a large, paved 
terrace forms an extension of the indoors. 

Catalano, with his Latin background, brought 
into this house an almost classical sense of for- 
imality: the terrace is really a patio, bounded by 
low masonry walls. You step down into that patio 
from above, then find the house proper to your 
right—in effect an extension of the patio, separated 
from it only by large sheets of sliding glass, and 
sheltered by a gigantic parasol. 

To emphasize this continuity of indoor and out- 
door space, Catalano made one _ horizontal the 
dominant plane both in the house and in the patio. 
This horizontal plane, 28” high, is the sill line on 
two sides of the house; it is also the level of built- 
in cabinetwork (see opposite) and the level of the 
big wooden sunbathing platform that projects out 
over the terrace (see above). 

This 28” level is particularly important in Cata- 
lano’s house because there is no effective ceiling 
plane—only the undulating shape of the wooden 
roof. In looking at the plan (left), you should 
remember that this double-twisted roof dips down 
over the southeast and northwest corners, rises up 
on the southwest and the northeast. Large trees on 
the site provide natural sun protection, help reduce 
air-conditioning costs. When the leaves are off in 

— the winter, the sun reaches deep into the kitchen 


2. Family room 3. Kitchen 4. Living room 5. Master bedroom 6. Girl’s bedroom 


7. Boy’s bedroom 8. Laundry 9. Air conditioning at the center of the plan. continued on p. 99 
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SPACE: 


CAVES AND A BOWL OF GLASS 


© Ezra Stoller 


Although this house has walls of glass, it is no glass house 
in the familiar sense. For Catalano has used the undulations 
in his roof shell to give glass bowl openness to some of his 
spaces, cave-like privacy to others. 

The family room (opposite) is very glassy, tery open. 
The sun floods into it in the winter, and the view out from 
it shows lovely trees and slopes. Here the roof rises up and 
points toward a view. 

But only a few feet to the east there is a small intimate 
living room (see above). Its walls are glass also, but here 
the curve of the roof dips down, encloses the space and gives 
it privacy. At the opposite corner of the house, where the 
roof dips down again, it gives a similar sense of shelter 
and intimacy to the master bedroom. The fourth corner. up 
and out in the air, makes for a carport at the northeast end 
of the house. 

It is in the nature of a hyperbolic paraboloid that. despite 
its double curvature, all lines parallel to its straight edges 
are straight lines also. Hence it was quite easy to scribe the 
glass walls to the soffit of the shell. To preserve the 
visual integrity of the undulating shell. Catalano kept all 
interior partitions away from its soffit, filled in the area 
above such partitions (and above storage walls) with 
straight-edged strips of clear glass. 

For the time being, Catalano’s house is still a labratory 
test. But let no one shrug off this house as impractical: for 
whatever form the “skin-structures” of the future may take, 
there is little question that they may replace much of our 
present “bone-construction” before many more years are 
out. When this happens, the world of building will recognize 
this house as a major experiment in that development. 


Gene Heil 























Standardization Round Table seeks 
to sell more baths by cutting cost 


Here is a unanimous recommendation for cutting bathroom costs by standardiz- 
ing their dimensions on a 32” module, thereby making possible the great econ- 


omies of panelized walls and component plumbing. 


The recommendation was developed at a Round Table jointly sponsored by the 
American Standards Association, House & Home, and the Research Institute 
of the National Association of Home Builders. On the panel were spokesmen 
for all the industry groups most directly concerned with bathroom design and 
construction—architects, builders, prefabricators, plumbing contractors—and 
top executives of representative manufacturers of all the products used in the 


bath—fixtures, accessories, piping. and wall and floor surfacing. Said the panel: 
piping £ 


‘All our recommendations are designed primarily for the builder’s house (which 
now accounts for well over 80% of all new residential construction). But the 
savings they offer are so great and the flexibility they permit is so broad that 
they should serve the custom house almost equally well. They may even help 
bring down the cost of modernizing old bathrooms and putting new bathrooms 
in old houses and so stimulate the home improvement market, which now ab- 
sorbs each year about one-fifth of all the new fixtures. 


“Our recommendations are designed to work with any plumbing code, without 
waiting for the great further savings that will be made possible by the nation- 
wide acceptance of a national plumbing code. All the dimensions we recom- 
mend are multiples of the American Standard 4” module. 


“As dimensionally coordinated bathroom components are developed, the pro- 
ducers can speed their acceptance by making it easy for architects and builders 
to find them. To that end a special catalog or directory of modular components 
will soon be urgently needed.” The full report follows on the next seven pages. 
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Round Table report: 






















for the manufacturers 


H. RK. Barrett, financial vice president 
Philip Carey Manufacturing Co. 

C. H. Burcnenat, chairman of board 
Cambridge Tile Co. 

Kart M. Craus, director of research 
The Mosaic Tile Co. 

M, V. Corry, director of merchandis:ng 
Philip Carey Manufacturing Co. 


Donatv Coucn, vice president 
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Richmond Radiator Co. 

Gienn A. Hutt, vice president 
Ferro Corp. 


Universal Rundle Corp, 
R. E. Jorpan, president 
The Mosaic Tile Co. 
P. W. Kerr, president 
Henry Weis Manufacturing Co., Inc. 
Howarp S. Ninson, president 
Fiat Metal Co. 
Carter T. Powtock, vice president 
Crane Co. 
croxs C. J, RopMan, president 
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Alliance Ware, Inc. 


Crype M. Wuirttraker, president 
Universal Rundle Corp. 
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Architectural Standards Division 
Federal Housing Administration 
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it Dr. A. L. JoHNsoN, director of research div. 


Any family that needs three bedrooms needs at least two baths, and most 
families with only two bedrooms would be more than glad to have a bathroom 
for each. 


Why then does only one new house in five have the much-needed second bath? 
Why do some cities have more television sets than bathrooms? 


The biggest reason is cost. A minimum bathroom usually costs 
$20 a sq. ft. and often more than $30 


In these costs the three main fixtures — tub, water closet, and lavatory — play 
only a minor part. They cost only a third as much as piecing the walls together 
and covering them half way up with a second wall for water protection. In most 
places they cost only half as much as assembling the rough plumbing on the site 
from a hundred or more small fittings and lengths of pipe. 


The one best way to get bathroom costs down low enough to put at least two 
baths in new houses is to standardize and coordinate enough of their dimensions 
to permit a great simplification in the way bathrooms are put together. 


Until we achieve that simplification thousands of builders who now try to 
squeeze $2 out of their bathroom bill by installing lavatories almost too small 
to wash in will have to go on wasting a hundred times that amount on their 
rough plumbing and their walls. 


The revolution in home building since the war redoubles the importance of 
standardization. If we were still building houses one or two at a time, as we 
were just a few years ago, we could afford to spend time on the job making 
small pieces fit. But as assembly-line methods take a larger and larger part in 
‘ome building, the need of components sized to fit together becomes urgent. 


The one best way to save money 
is to standardize on a wall module 


To translate into working standards the de facto standardization that has already 
taken place, we recommend that under a standard 8’ ceiling all builders’ house 
bathrooms should be planned on a 32” module and a 16” half module, thereby 
integrating the spacing of the fixtures with the construction of the house itself. 
This standardization and integration should be detailed and formalized as 
American Standards through the American Standards Association. 


One 32” module would accommodate the end of a standard tub 30” or 28” wide. One 


32” module would provide the wall space needed behind the water closet. One 32” 
module would provide the wall space needed behind the lavatory. 


Two 32” modules would be needed the long way of the tub. With the tub itself 60” 
long, these two modules would allow the 4” more needed to make the wet wall 8” thick 
instead of 4’. Additional 32” or 16” modules could be added as needed to make room 
for additional fixtures or just to make the room more spacious. 


We believe these modules would leave architects and builders all the freedom 
they need to plan bathrooms large or small with any desired line-up of fixtures. 
With this flexibility they would combine a much better chance to achieve the 
economies of dimensional standardization and coordination, including: 


1. The great economy of panelized walls and ceilings; 
2. The great economy of component plumbing; 
3. The great maintenance economy of hard-finished 


waterproof surfaces throughout. continued 











The 32’ module we urge would encourage the development of... 


1. Standard 

ceiling-high wall panels 

of ceramic tile, 

plastic, porcelain enamel or other 


hard-surfaced material 





Not more than 9 of these panels (plus a door) would be needed to enclose a 5’ x 8 bathroom. In 
a 5’ x 8’ bathroom the door opposite the tub would have to be 24” wide to fit into a 28” wall space— 
leaving a full 32” module for the wall section between the door and the wet wall. None of us sees 
any advantage in a larger door. In a small room the less space the door swing takes the better. 


Only four more panels 





would be needed 
to enclose a bathroom 


twice as large 





Templets sketched by Round Table Member Vincent Manas 


2. Rough plumbing templets, 
half a dozen of which 

would meet the needs 

of all the 


common bathroom layouts 


These templets in turn would encourage manu- 
facturers to develop many combination fittings 
that are economical only if they can be used in 
thousands of homes. These would save much of 
the labor now wasted assembling too many small 
pieces of pipe. (A single casting used by one 
large builder eliminates five common fittings that 
weigh three times as much and take up four 


times as much space.) 
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3. Standard hard-finished ceiling panels, luminous or otherwise, 
into which ventilation, lighting, 


and supplementary heating units could be preassembled 





Only three such ceiling panels 32” x 60” would 
be needed for a 5’ x 8’ bath. 
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4. A standard framing templet 


With the major items thus coordinated, it should 
be easy to coordinate the dimensions of the 
smaller bathroom items (medicine cabinets, soap 


recesses etc.) 


Plumbing contractors and journeymen plumbers alike 


can profit by simplified standards 


Money is not the only reason we must find 
some way to put pathrooms together with 
far less waste. 

A bigger reason is the need of saving 
labor, for (like every other industry) home 
building will soon find the shortage of 
labor the No. 1 bottleneck on its expan- 
sion. 

1965 


: : ; 
Between now and American in- 


1.600.000 new 1.300.000 new 


houses. Without a major change in method, 


baths in 


how then can we hope to find plumbers to 
install 4.000.000 new baths in the 2.000.000 
new homes we will have to build each year 
during the sixties ? 

It is not true that either the plumbing 
contractor or the journeyman plumber feels 


he has a vested interest in the present high 





thing else is standardization that will let 
them cut their inventory costs and simplifi- 
cation that will enable them to sell more 
fixtures and handle more business by mak- 
ing hetter use of their increasingly-hard-to- 
vet-and-keep skilled labor. 

Journeymen plumbers in turn will find it 
easier to get higher hourly wage scales if 


they do not have to be paid for a large 


' dustry hopes to increase its production 42% cost of the way plumbing must now be percentage of needless work. In a labor 

with an increase of less than 15% in its pieced together, shortage economy such as we are entering 
labor supply. Industry will be biddine Contractors could make a lot more money — nobody stands to gain by make-work in- 
4 against industry for workers and few indus- installing two baths economically than they elliciencies which may have helped sustain 


ad ENR CR 


tries can meet their production goals with- 
out a great increase in the efficiency and 
economy with which they use the labor they 
can get. 

Already this year builders are finding it 
hard to get plumbers enough to install 
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can make installing one bath uneconomical- 
ly. The more waste they can squeeze out of 
their costs the better their profit margins 
should be. for it is seldom possible to pass 
the full cost of waste along te the customer. 


What the contractors want more than any- 


employment when there were more men 
than jobs. 

The plumbers stand to gain as much as 
the contractors and builders from the added 
employment they would get from install- 


ing two baths instead of one in every house. 


Continued 








Johnson: This industry has 
had a Standards Commit- 
tee for many, many years. 


Claus: An 8” center on the 
supply would take care of 
4, 8, or 12” fixtures, 


Haeger: With dimensional 
standardization you could 
preassemble the plumbing. 


the way to the ceiling. 


Scheick: The water protec- Yost: We can’t specify 
tion material should go all what the manufacturers 
don’t put in their catalogs. 


The bathroom has already come half way to the formal standardization we need 


The bathroom is already the most stand- 
ardized room in the builders’ house. Three 
times out of four its dimensions are either 
5’ x 7 (the FHA minimum) or 5’ x 8’. 
Most tubs are 5’ long, 28” or 30” wide, 
14” to 16” high, and most builders have 
pushed the standardization further by pre- 
ferring the 14” height and the 28” width, 
which is economical in both steel and cast 
iron. Most lavatories and water closets re- 
quire from 24” to 32” of wall space. Most 
medicine cabinets are 2’ high. In most 
bathrooms all the fixtures are lined up 
for economy along one wall, backed up 
against the kitchen or a second bathroom. 
Even in expensive custom houses few bath- 
rooms are more than 32” longer and 32” 


wider, for those few added inches are 
enough to more than double the area of the 
basic 5’ x 8’, 

Planned and coordinated standardization 
is the one best way to cut costs, but the de 
facto kind of standardization we find today 
in the bathroom saves home builders and 
home buyers hardly a penny, for hundreds 
of small pieces still have to be cut to size 
and fitted on the site—in assembling the 
walls, the drainage system, and the water 
supply. 

Builder members of our panel tell us it 
takes more on-site labor to put together the 
walls and plumbing of one small bathroom 
than it takes to frame a three-bedroom 
house. And the average bathroom costs 


at least five times as much per square foot 
as any other room except the kitchen. 

What we need now is to have the Ameri- 
can Standards Association translate the de 
facto standardization that has already tak- 
en place into coordinated American Stand- 
ards, so that the makers of each bathroom 
wall and plumbing component can plan it 
for quick and easy installation in a co- 
ordinated whole—often as part of a larger 
subassembly than is now possible. 

These American Standards will save hun- 
dreds of millions of dollars a year, per- 
mitting very profitable economies in whose 
benefits home owners and home builders, 
plumbers, and manufacturers should all 
share. 


Here are five ways fixture manufacturers can help us provide better baths for less 


We recognize the high cost of new tool- 
ing and equipment and so we do not ask 
the fixture manufacturers to make any 
change in their dimensions. Ipdeed, no 
change is needed to fit the 32” module we 
recommend. We do, however, urge them to: 


Speed up the standardization of the 
parts of their fixtures 


For lack of producer pressure far too little 
progress has been made by the American 
Standards Association Committee that has 
been working intermittently on this prob- 
lem ever since 1928. 

What sense does it make, for example, 
that plumbing contractors must carry hun- 
dreds of different washer sizes and styles in 
stock, with a washer inventory that may run 
into thousands of dollars? 

It is encouraging news that some manu- 
facturers have at last standardized on a 
single washer for all their fittings and have 
at last developed interchangeable spindles 


that will work in any bath, lavatory or 
kitchen sink fitting of their own make. We 
can see no reason, however, why this kind 
of standardization cannot be made industry- 
wide instead of just company-wide. 


Bring out a good wall-hung toilet for 
the builders’ house market 


It should carry an installed eost not more 
than $40 higher than a floor toilet. Using 
the 3” connection now permitted by 80% of 
the codes, a wall-hung toilet could be 
plumbed and supported (on two pairs of 
studs connected with a brace) within the 
8” thickness builders commonly allow for 
the wet wall. 

The wall-hung toilet offers four im- 
portant advantages— 


1. getting the bowl off the floor makes the 
floor easier to clean; 


2. raising the outlet above the floor makes 
the fixture easier to install: 


3. putting the seat back close to the wall 
saves space, since the toilet would not ex- 
tend so far into the room; 

4. finish floor material can be laid much 
more easily and laid after the fixtures are 
installed, thereby reducing the danger of 
damage during construction. 


Provide hangers to fasten the tub to 
the studs right at the rim 


Then as the house settles the tub will not 
pull away from the wall above it. Wher- 
ever possible, the tub flange should extend 
far enough behind the wall to keep shower 
water from getting through the joint. 


Provide matching flanges to attach to 
the tub apron 

These would cover up to tub height the gap 
left between the 28” or 30” tub width and 
the width of the 32’ module at either end. 


Standardize on a 12” roughing for all 
toilets. 
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Rodman: We would much 


prefer to make all tubs 


14” high. 


Pollock: This is a 
important thing for us. 


very 


Francisco: Is anything 


wrong with a 48" sheet? 


Jordan: We'll gamble on 
getting the top. 


Hutt: We'd like to tackle 
the ceiling. 


Hall: 90% of all bathtubs 
are already standardized on 
just one length and only 
two heights. 


Ainsworth: A pious hope 
for standardization is not 


enough, 


Poliman: Why can’t we go 
down the line on 
stand 


right 
simplification and 
ardization? 
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We assume that any good home builder 
will take advantage of these ways to save 


In designing any bathroom, and most par- 
ticularly any dimensionally standardized 
bathroom, substantial savings can be as- 
sured by recognizing that: 


1. it is much cheaper to line up all the 


fixtures along a single wet wall; 


2. it is much cheaper not to make the wet 


wall a bearing wall; 


3. it is much cheaper to frame the wet wall 
as a double wall of 2 x 3’s 8” thick to pro- 
vide a clear space for the pipes and so avoid 
the cost of cutting holes through the studs; 


4. it is about $30 cheaper to put the toilet 
between the tub and the lavatory, for that is 
the only way to branch without any back 


venting or wet venting. 


Manufacturers should consult 
architects and builders on their design problems 


Panelizing the bathroom and carrying the 
hard surface up to the ceiling will create 
new and difficult design problems, but they 
are no more insuperable than the design 
problems already raised (and solved) else- 
where in the house by the increasing trend 
to panelization. 

The architects among us believe that any 
attempt to make a succession of 32” panels 
look like a homogeneous wall would be a 
mistake; that it would be better to make a 
feature of the dividing line between the 
panels than to try to hide it. They are espe- 
cially insistent that chrome strips should 
not be used to hide the joints. 


In most bathrooms it will be better not to 
use wall panels the same color as the fix- 
tures (colors are often hard to match in 
different materials), and some _ colors 
should not be carried above a wainscot line 


’ up from the floor. 


No manufacturer should venture into 
panelization without getting the ad- 
vice of a good architect at every step 


Manufacturers would also do well to con- 
sult with the Research Institute of the Na- 
tional Association of Home Builders before 


committing themselves to any design. 


The module will make ceilings and floors easier too 


The 32” wall module will facilitate making 
the bathroom ceiling as waterproof as the 
walls; and it will facilitate the develop- 
ment of panels with which a complete ceil- 
ing could be erected in either three or four 
pieces 32” wide and either 60”, 76”, or 92” 
long. (Sometimes a 16” wide filler panel 
will be needed.) These panels will require 
a vapor barrier jointing (as will the panels 
on the outside wall). 

In like manner the 32” module will give 
producers of bathroom floor-covering mate- 
rials a half dozen standard dimensions to 
which to dimension their products or as- 
semblies of their products. 


We believe most bathrooms, inside or 


Shower stalls must overlap 


Even minimum shower stalls will not fit 
inside the 32” module, and many of them 
are 36” x 36”. Nevertheless the 32” mod- 
ule is wide enough to leave space for them 
by a slight overlap into the module pro- 
vided for lavatory or water closet. 

The back of a prefabricated shower stall 
should be so designed that no other wall 


outside, should be ventilated through the 


ceiling, and where electricity is used the 
ceiling is the best and most economical lo- 
cation for the supplementary heat source 
that is so desirable to take the morning chill 
off the bath. It should be easy to incorpo- 
rate ventilators and electric heating units 
in prefabricated ceiling panels. (Built-in 
gas heaters should be located opposite the 
wet wall, and for safety they should be not 
less than 4’ above the floor. This is also the 
best location for electric heaters not incor- 
porated in the ceiling.) 

We hope these standard dimensions will 
encourage the use of luminous translucent 


ceilings of glass or plastics. 


the module 


29or" 


will be needed behind it in two 32 
modules. That means the back of the stall 


corner 


should cover the 8’ ceiling height. and it 
should be so formed that 32” of its width 
can fit against the studs, but 4” can overlap 
the adjoining wall panel. If the back is 
metal it should be coated with sound-dead- 
ening material and have a ground coat. 


continued 
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Whittaker: . . . the indus- 
try has attempted to stand- 


Connor: There’s nothing in 
the book to forbid the tub 
ardize on two centers. under the window. 


Demarest: Can anyone tell 
us why the standard lava- 
tory has been 31” high? 


Bloom: We have to carry 
about $5,000 worth of dif- 
ferent washers in stock. 





Medicine cabinets can be standardized most economically at 24” x 32” overall 


Thirty years ago medicine cabinets were 
pretty well standardized on three sizes. To- 
day this standardization is gone, and some 
companies offer as many as 22. 

Producing. distributing, and stocking so 
many sizes must be expensive and we do 
not believe it is worth the added cost. 

We recommend a standard 2’ rough open- 
ing height for the recessed medicine cabinet. 
set into the wall from 4 to 6’ up from the 
floor. The mirror front can extend 6” or 
even more above the opening if desired 


without upsetting this standard. 


Maximum standard width for the recess 
would be 2884”, for the cabinet would pre- 
sumably be centered in a 32” wall module 
behind the lavatory and allowance must be 
made for setting the end stud of the wet 
wall with one face flush with the corner. 
If the flanges and mirror front cover the 
full 32” width there will be no need of any 
other wall covering over the studs in that 
module on either side of the cabinet. We 
hope this saving will make it profitable for 
builders to standardize on medicine cabi- 
nets of this size. The smaller cabinets so 


Bathroom windows raise some special problems 


A special window size 5’ long is needed to 
fill the end of a 5’ bathroom wall to wall, 
fastening directly to the studs on either side. 
Such a wall-to-wall window is the one best 
way to make a 5’ bathroom seem bigger. 
It is also a good way to cut costs, for it re- 
moves the need of patching the wall at 
either end to fit a shorter window. These 
5’ long windows should be available to fit 


rough openings both 2’ and 3’ high. 


The objections to a window over the tub 


can be minimized if: 


1. it is double glazed (in cold climates) ; 


Lavatories for adults should 


Today’s lavatories are far too low for adults. 
Our best guess is that their 31” standard 
height was borrowed from the marble- 
topped washstands on which washbasins 
and pitchers stood in the years before they 
were connected to running water. If that is 
so, the architects and builders among us be- 
lieve our ancestors were smarter than we 
are, for the bottom of a basin sitting on top 
of a 31” table is more than 31” above the 
floor, whereas the bottom of a basin set 
down into a 31” lavatory may be as low as 
25” above the floor, forcing most adults to 
bend way over to get their hands in the 
water and making ‘t especially inconvenient 


for women to wash their hair. 


2. the window does not have to be opened: 


3. the sill is either high enough so shower 
water will not collect on it or, better still, 
is protected by a hard surface of ceramic 
tile, enamel. plastic or other material which 


will not be damaged by water. 


The two reasons for putting a window in a 
bathroom are: 1. tradition; 2. daylighting. 

Bathroom windows need not be openable. 
for an openable window is neither the best 
nor the cheapest way to ventilate even an 
outside bathroom. An exhaust fan costs less 
installed and does a better job getting rid 


Everybody knows that raising the kitchen 
sinks to 36” has made them much more con- 
venient and easy to use. Now we believe 
the Plumbing Standard Committee of the 
American Standards Assn. should explore 
carefully the desirability of raising to at 
least 34” the standard height of lavatories 
for adult use. With a built-in fixture, 
the extra height can well be used for addi- 
tional storage. Supply and drainage pipes 
should come through the walls at a stand- 
ard height low enough for either 31” or 
34” rim levels. 

Standardizing the counter width of built- 
in lavatories at 32”, would eliminate the 
need of any wall surfacing behind them 


often used for economy do not meet today’s 
vrowing need for medicine and cosmetic 
storage space. 

We recommend incorporating in the med- 
icine cabinet a double base plug and a low 
intensity light source (either incandescent 
or fluorescent) projected far enough to 
light up the wall behind it and so reduce 
glare. No matter what other illumination 
there may or may not be, a supplementary 
light is needed at the mirror. 

Preferably the cabinet will include in its 
2’ height an open shelf 514” high. 


of steam and odors. Even without a fan, a 
12” x 24” gravity exhaust in the ceiling 
should meet FHA rquirements for any 
bathroom up to 50 sq. ft. 

Wall panels to cover the studs behind the 
tub can all be 60” wide. but they will be 
needed in different heights, depending on 


OTA 


whether the window height is 2’ or 3’, 
whether the lintel height is 6’-8” or 7’, and 
whether the tub height is 14” or 16” (or 
1514”). A 12” or 16” panel will be needed 
above the window (just as a 12” or 16” 
panel 28” wide will be needed above the 


door). 


be 34” high; built-in counters should be 32” wide 


in the lavatory module. There would be 
some advantage in standardizing their front- 
to-back dimensions at the same depth that 
has been generally accepted for kitchen cab- 
inets; namely, a 25” work surface to give a 
slight overhang over a 24” deep cabinet. 

For anything above minimum houses 
most of us believe it is poor economy to buy 
a small lavatory bowl. To do so means 
sacrificing both sales appeal and utility for 
too small a saving. The smallest bowl costs 
a builder only a few dollars less to buy. not 
a penny less to plumb and install. We be- 
lieve home buyers are quite smart enough 
to recognize the many advantages of the 
larger size. 
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Place: The public would 
be as happy with a 
wide tub as with a 30”. 
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Barrett: Too many sizes 
make inventory troubles. 


Dappert: Jt will take Rube 
Goldberg’s half sister to 
figure it out. 


Fitzgerald: Cun’t they use 
a templet for that? 


Highland: Habit can be 
extremely expensive. Be- 
cause the horse smelled it 
took 30 years to get the gar- 
age attached to the house. 


Burchenal: You can make 
them any height. 


Manas: [t's perfectly prac- 
tical to support and plumb 
a wall-hung toilet in the 
8” a builder normally al- 
lows for his wet wall. 


Coftey: Way back in 1923 
there were only three medi- 
cine cabinet sizes, but look 
how many we have today! 


Nilson: We need standard- 
ization in the second bath 
too. 


ROUND TABiE 


Pipe size standards should be raised 


The 34” water main found in most builder 
houses is no longer adequate for the two- 
bathroom house with its growing numbers 
of plumbing-connected appliances — dish 
washers, clothes driers, disposers, etc. and 
with the increasing use of water for lawns 
and gardens. This is doubly true where 
copper tube is used, which has a smaller 
though smoother bore. 

We urge NAHB to assume leadership in a 
movement for more adequate water mains 
and promulgate a 1” voluntary standard for 
the water main (just as NAHB has already 
assumed leadership in the adequate wiring 
movement by making the 100-ampere entry 
box a voluntary standard). The 1” main 
will bring in 80% more water at the same 
velocity. but it will seldom add more than 
a few dollars to the cost of the house, and 


Slipher: Everybody wants 
more bathrooms, but today 


they cost too much, 


Durston: The trend is tu 8 


minimum rather than 6'-8 


there are few ways so little more money can 
contribute so much to the utility and con- 
venience of a house. 

Inside the house the branches should be 
larger than is now customary. They should 
be engineered to provide an adequate flow 
of water to all the fixtures and appliances 
with a velocity of not more than 8’ per 
second. Otherwise the plumbing will be 
noisy with water hammer and hissing. 

Water pressures above 70 lbs. will be 
noisy; above 85 lbs. they will wear out the 
faucets and may damage the pipes and in- 
crease maintenance costs. Where the com- 
munity supplies water at high pressure the 
builder should put on pressure reducing 
valves. This is very inexpensive for a group 
of houses and will soon pay for itself in 
lower maintenance. 


Couch: Every bedroom 


deserves a bath. 


Pipe holes in the panels should be predrilled 


The location of pipe holes coming through 
the wall panels should be standardized 
whenever possible, even though tools are 
available to drill these holes on the site 
through ceramic tile, plastics, or porcelain 
enamel. 


For the guidance of American Standards 
Association in standardizing these locations, 
we suggest that: 


Over the tub the faucet and handles 
should come through the wall with the 
handles 8” on centers 26” above the floor 
where they can be reached both by persons 
standing in the shower or sitting in the tub. 
This will put the supply nozzle the required 
2” above the rim level of both a 14” or a 
16” tub. The shower pipe should come 
through the wall 6’ above the floor, permit- 
ting a 5’-6” shower head height. 


Under the lavatory the supply pipes 
should come through the wall 8” on cen- 


ters. With an offset swivel this spacing will 
work with any lavatory now on the market 
with no change except in the tailpiece. 
The height for the supply opening should 
be 24”; for the drain opening it should be 
20”. These heights would work with lava- 
tories set either at the traditional 31” height 
or the preferable 34’. 


Behind a floor type water closet the 
tank supply should come through the wall 
at a height to be standardized somewhere 
between 4’ and 8” above the floor and 6” 
to the left of the water closet center. 


Towel racks in the walls should be lo- 
cated opposite the fixtures 42” above the 
floor, to screw into studs 32” or 48’ o.c. 


We do not recommend recessed soap 
dishes behind the lavatory. Beside the 
bath a 6” x 6” self-draining soap dish 
should be recessed 24” to 30” from the wall 


at the head of the tub. continued 
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On the newsstands a. 


New design ideas that will influence your prospects 





Better and more modern design will get a further powerful boost this month 
as consumer magazines with a combined readership of 50 million go on sale 
throughout the country: American Home (circ.: 3.074.666) devotes most of 
its August issue to remodeling—making modern ones out of traditional ones. 
llouse & Garden (whose 1954 “House of Ideas” was somewhat conservative ) 
has a modern glass house for 1955. Living has a story about modern architec- 
ture in the Northwest—and so it goes. Even garden shelters have taken on a 


new look (see below , 


Garden shelters for protected outdoor living 


RE NN IES RRR er ES MNS TILL NA NRT, 


“Sitting around (in your garden) is no fun if 
you are getting blown apart, rained on or 
scorched by the sun... (this) garden shelter 


owes its style to its soaring roof and the 


House beautiful 


dramatic glow of a translucent... ‘skin.’ ”’ 


A prefabricator designe: this H 


Circ.: 517,023 





John Carmak, landscape architect. Photo: Maynard Parker 


Photo: G. de Gennaro; courtesy American Home 





A 36-page portfolio devoted to all aspects of re- Modern post-and-beam b : 
* modeling, including financing. Example (above) ecom 
Remodeling by Architect Edla Muir shows how back porch 


was turned into spacious second living room by 


N HOME 


extending slab and roof. 





i RRR ER NI RAN REESE 8 SCTE. LEI ERET TEE, Circ.: 520,303 
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HOUSE & HOME’s consumers magazine review 


Photo: Kertesz 








H&G asked Prefab Designer, Richard Pollman, peace and quiet, while chiidren are dedicated to 
this House of ideas and Architects Palmquist & Wright to design its noise .... The solution is a house that permits 
1955 House of Ideas. Principal idea: two-level plenty of freedom for both generations. This 
living (one for parents, the other for children). house... [has] the advantages of two separate, 
Says H&G: “All families must cope with the one-story houses under one roof.’’ Because the 
fact that . . Parents are inclined to relative site slopes, both levels have access to outdoors. 


Photos: Charlies Pearson 


q wt 














In a 14-page story Living shows inexpensive, = 4,..... sop row are by Architects 


becoming Northwest trademark houses near Seattle and Tacoma. They have _— Ralph Anderson & Dale Bened 


large glass walls, post-beam-and-plank con- Steve Dam, Robert Jones. 
struction, flat and shed roofs, panelized exterior = p14. row: by Architects Ralph 
walls, etc. Says Living: ‘‘An example of North- inker Molwer & Robert Marquette, 
western progress in architectural pianning.” Paul Hayden Kirk (last two. 
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First in a series on land problems 





Ten million houses built since 1945 have left almost no close-in land for builders 


If you are running out of lots study these 


“Without a doubt, the No, 1 problem of all 
home builders today is land. The problem 
here is definitely acute.”—Leonard Stone, 


Beaumont, Texas. 


“Land procurement here is a tough problem.” 
—John Bellinger, North Syracuse, N. Y. 


“Builders everywhere have the same land 


20 WAYS TO FIND LAND 


Land is a problem for builders because they need a special kind of 
land. They can’t use just any land. They need buildable land and 
salable land. 

It must be close to main highways, shops, schools, churches, and 
the right part of town—but not too close to industry, nuisances or 
houses in a lower price class. And builders in each price class need 
land whose original cost and developed cost makes sense for them. 
A $12,000 house builder cannot use land that may be perfect for an 
$18,000 or $25,000 house. The small-volume builder has problems 


problems we have in Salt Lake. From 44 all his own. 
years’ experience we know that the land prob- : 
guvtdtex. As land gets scarce, builders get desperate, tend to plunge. But 
lem is like a leaky hose. You plug it one a ; ca : é 
igi and te Beaake ont su annther”~Ane in these highly competitive days, they must be more cautious than 
Bettilyon, Salt Lake City. ever because the public will not buy houses in the wrong location. 
Of all their many land problems, the first is to find the land. : 
° ° T 
, : ere are 2 ravs whic -s ar i success > are 
it. any: dine samant ata mean de> Here are 20 w ry’ which builders are finding suce essful. Some are : 
priced lots here.”—Laurence H. Cook, Mutual for the little builder, some for the big. Not all will work in every 
Savings & Loan, Bay City, Mich. city, but all are worth considering. 0 
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1. Best source: the experienced realtor 


“There is always one particular realtor in an area who has 
studied it for purchasable land over a period of years,” says 
builder-developer Clifford Orth of Portland, Ore. “Find such a 
man and use him. He will save you a good deal of effort and his 
knowledge of the thinking of land holders makes him a valuable 
agent.” 

Lue Bettilyon of Salt Lake agrees. “Our best source of informa- 
tion about land for sale is the realtor. We try to maintain good 
public relations with all the real estate men in town. When they 
call us about a piece of land we look at the property. We are 
careful to respect the rights of realtors and make sure they are 
paid their commissions.” 

Ralph Staggs, president of the Phoenix Home Builders, says: 
“Our most helpful suggestion to builders for finding land would 
be close cooperation with licensed realtors.” 

Land Developer Clayton Wyman of Dallas reports: “We find 
the spot we would like to develop and then use realtors as bird 
degs to find owners and to negotiate for the land.” 

Lester Matlock of Wichita: “Realtors know I am interested 
in a good land deal and never refuse to examine their suggestions. 
But it is also good business to know who owns all the prospective 
properties in your area and be on the prowl for the best. In the 
24 subdivisions I have helped develop I generally bought direct 
from the land owner but I have purchased land from realtors.” 


2. Ask the owner if it is for sale 


Don’t believe rumors about land not being for sale, cautions 
Builder-developer Wm. W. Mullendore of Knoxville. He says: 
“One of the most important ways to develop land is to find out 
if it is for sale. This may sound absurd, but many choice pieces 
are by-passed because the developer failed to deal with the owner 
direct. He has heard for years that John Smith would never part 
with his beautiful rolling acres and had refused some ridiculousls 
high offer. This is second-hand information and often it has 
caused a developer to lose a choice piece of land.” 

This also means dealing directly with other builders. “Some 
builders own land they want to dispose of,” says Howard A. 
Webber Jr., of Long Island’s Meklenburg Organization. “because 
they need cash or because they have found a piece of land they like 
better. They may only be waiting for an offer.” 


3. Write 500 letters 


This idea will come as a shock to some builders or developers, 
but a letter service will do it for you quite cheaply if you give 
them your list. Writing letters is the advice of A. G. Bogen, 
Minneapolis realtor and developer. “Suitable land locations in 
the suburbs,” he says. “can best be found by writing 500 to 2,000 
land owners near where you contemplate buying, Combing an 
area not only helps you find sellers, it is a great help in deter- 
mining local market values.” 


4. Let everyone know you want land 


In Providence, R. I., James J. Warburton, real estate man who 
turned to land developing to get the sale of new houses, says: 
“We let banks, builders, people in various city halls know that 
we are interested in land, On the first tip we immediately 
investigate by making personal contacts with owners or their 
representatives. We also spend any spare time we have driving 
to various areas, looking for farms or acreage.” 

“We have our entire sales staff, plus men employed on the 


outside, constantly alerted to our need of land for developments 
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and aware that we are always willing to make a bid on any 
offerings.”—Mel Foster, realtor and land developer, Davenport, 


Iowa and Moline, III. 


5. Get up in an airplane 


“It is amazing how much detail you can see from an airplane,” 
says Chick Wright of Ponca City, Okla. “The quickest way I 
know to inspect a sizable plot of ground and get a good, over-all 
picture is from the air.” He says his city has let a contract for 
aerial mapping of surrounding areas and implies that builders 
may be able to study such photographs. Other builders not only 
ao their scouting for land by plane, but get detailed photos with 
any camera with a good lens. 


6. Study maps of all kinds 


lew builders or land developers are aware of the wealth of 
information already printed on maps. Government topographical 
maps showing locations of farmhouses, minor roads, contours and 
grade conditions, drainage, streams and dozens of related factors 
can be bought for as little as 35 cents a sheet. (For a sample, see 
July issue, p. 120.) City, county, state and federal governments 
print maps that are valuable to land buyers. Louis Licht of Lane 
Itealty on Long Island says he uses maps which he gets from land 
offices and registry offices, also aerial maps he buys from aerial 
photographers. Most town clerks keep large-scale property maps 
which can be studied. 


7. Large builders sell to small ones 


Many large builders sell some lots to smaller builders, but here 
is a new angle to help the small builder: Clifford Orth of Port- 
land, Ore. suggests that it is good business for a project builder 
to sell some lots to other builders who are building in a price 
class just above him. Such builders raise the price level and the 
prestige of the project, as well as adding variety. For instance 
a small-volume builder in the $16.000 class might persuade a 
large builder of $14.000 houses to sell him a few lots. 


8. Ask your lumber dealer for help 


The country is full of builders who use all their spare time 
searching for land. They should ask their friends for help. Their 
friends include all the major firms they do business with who are 
dependent on the home building industry. 

Of all such firms, lumber dealers stand highest on the list 
because many are already helping to find or develop lots for their 
builder customers. H&H has repeatedly reported such operations. 

The individual builder who needs lots, especially the small- 
volume builder, may have difficulty convincing a lumber dealer 
that he should go into the land development business. But if 
several builders got together, they should have some chance for 
success. The fact that lumber dealers throughout the country 
are helping builders this way is a precedent to quote. 


9. Your mortgage broker can help 


Mortgage brokers want new business and to get it many of them 
are now developing finished lots for builders. In Houston the 
huge, 1,200-acre Meyerland development is being handled by the 
First Mortgage Co. which sells to quality builders. 

Outside Denver, the new Broomfield Heights project, which 
will eventually cover four square miles, is backed by two large 
mortgage firms. In dozens of other cities brokers now develop 
lots for their clients. If your broker does not want to go into the 
land business, he may at least help you find a land developer. 


continued 
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20 WAYS TO FIND LAND 








Sawyer Lumber Co. of Worcester, Mass. has developed 
lots for 28 builders in past few years, prefers small 
parcels to large ones. ‘‘In these days of high costs the 
small-volume builder needs a lift ’' says Bill Sawyer, 
‘‘so he can use his capital to build houses.’’ 


All over the US, lumber dealers and lenders 


10. Savings & loan assns. can help you 


Many savings and loan associations are vigorously going after 
project builders’ business. Typical of a fresh, new attitude toward 
ways to get business is the action of the Mutual Savings & Loan 
of Bay City, Mich. This progressive firm is developing a 222-lot 
subdivision, has sold most of its lots to small-volume builders. 
Yo get the project off to a fast start, Mutual set a sales price of 
only a few dollars per lot over its actual’ costs. Sales went well 
and Mutual has the mortgage business except for a few all-cash 
deals. To build good will with all the builders in town, Mutual 
limited sales to ten lots at a time, five on a definite commitment, 
five on an optional commitment, then maintained architectural 
control, required that houses be completed in eight months. Some 
small-volume builders took one or two lots, made no cash pay- 
ment for them. This project is an example of what a savings 
and Joan company can do to help local builders. The full story 
is told by Mutual’s executive vice president, Laurence H. Cook, 
in the Savings & Loan News for June. 


11. Get a local investor to turn developer 


Small-volume builders who have used up all the odd lots and 
small parcels and who are stymied unless they can find a money- 
man to develop new land should not forget the successful business- 
man who has never dabbled in real estate. Such an investor 
might not be willing to develop land for just one builder, but he 
might be persuaded by three, five or more who would guarantee 


to buy lots once streets, paving and utilities were in. This is an 
obvious group activity for small-volume builders all of whom are 
members of the same home builders’ association, and who could 





Twelve hundred acres of fine residential land are being turned into lots 
for builders by the First Mortgage Co. of Houston at its Meyerland project 
opened this year. 
maintaining strict architectural control. It has solved land problems for 
its participating builders, has set an ideal pattern for other mortgage firms. 





The mortgage firm is creating a high-class area by 


use the association’s lawyer to draw up whatever contracts were 


required, 

This kind of project involves little risk for the investor if plat 
plans are drawn by a capable land planner, approved by FHA 
and VA, a local lending institution and blessed by the city 
planner, engineer and other officials. This takes time and careful 
thought, but if done well it becomes a “package deal” which 
few investors would turn down. A little builder, working alone, 
is always a little builder, but five or more working together with 
a careful plan can become a more attractive business organiza- 
tion. For more on cooperative buying, see No. 8 on p. 113 and 


No. 19 on p. 117. 


12. Merchants want more new houses 


Shopping centers thrive in fast-growing neighborhoods and their 
owners often develop land to attract more families. When an 
owner has lots for sale it is obvious to every land-hungry builder. 
What is not so obvious is that there are hundreds of small neigh- 
borhood centers or strips of stores owned by investors who are 
not land developers but who might be persuaded to help finance 
residential land. Likewise, groups of merchants fearing the loss 
of business to a new shopping center some distance away might 
combine to develop unused residential land near their stores. 


13. There is always the land developer 


Greatest source of finished lots for many home builders is the 
professional land developer. In many cities it is he who keeps 
the building business going, for the typical builder cannot invest 
any large sums necessary for raw land and development costs. If 
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Mutual Savings & Loan of Bay City, Mich. developed 80 houses in this Irvin Blietz of Wilmette, Ill. has produced fine communities like this New 
Handy Park project during the war, has now gone on to create another England Village by taking land which other builders by-passed. He had 
55-acre tract, selling lots to builders. This is the kind of cooperation with imagination to see how a 20’ bank of earth and landscaping could shut 
builders which helps the mortgage firm get new business, helps the builder out a railroad track, how an entrance like this and loop streets could let 
solve his land problem, lets the city grow in an orderly way. his neighborhoods turn their backs on less desirable areas. 





help builders with land problems 


See 


the small-volume builder can buy lots here. he has no problem. 16. Read the papers 
But suppose the land developer wants to deal only with his ‘ ; ; 
: liad Tone won't aelttn- cian? Will Rogers used to say, “All 1 know is what I read in the 
i Builders who need lois may persuade such a developer to sell 2 Many : _aananrah, eC has found tips are 
% . . Py . ° . e > € , > Ss. Ss > > oels ¢ 1e r 
: by working through their home builders’ association, by agreeing in to a good land buy. ae ee ae iste oe —T . 
. me ; ; ae . *3 tow es therits. Someone buys a farm, or sells. 
; te improve their designs. submitting to architectural control, and — a i ecuopiaacess rs Sacra Piers 
; . . ° ° : . . xp J tory Is & ed, Or a cilizens group nounces 
‘ persuading him that his project needs more variety in design and relies debian Mbnithe omovies sar ee ee 
3 price. The fact that ten builders are at work in one project a slaughter house or some other nuisance which will have to ‘be 
: means diversified advertising in the papers, more publicity and moved, and so on. A skilled realtor can find hidden meanings in 
: Ss dé -Ttising > pé Ss. ‘ z 
same Gindtore: Activity breeds activity; at tenet land developers trivial news items, many of which may lead to land ownership 
} s Ss. s . as F; S @ p 
eR oes changes. A busy builder cannot spend his time following every 
have learned. 5 : é 
lead, but the small-volume builder may have to. 
%. e e 
J 14. Title insurance firms can scout é ‘ 
" 17. Watch for tips from city hall 
It would never occur to most builders to ask their title insurance W Cth ked | 
firm to help them find land, yet the California Pacific Title Insur- : hen some of the most successfu realtors are as ed 10M they 
¥ ance Co., with branches in several West Coast cities, reports: “We find land they say, “We have friends.” They make it their busi- 


: : . . . 1ess cnow s . in ¢ ity who knows when new sewet 
maintain three public relations men who make contact with land ness to know someone in authority . _ ™" 


P z Yr é ines are ab o im. F ase ay 3 ay le 
owners. Many subdividers. builders and brokers come to our or water lines are about to go in. These may open up a whol 


new residential area. New roads. or the paving or widening of 
an old road may be the key to some new land. Similarly a new 
park. the widening of a river. filling low land. city action on 


office inquiring about available lands and we have been of material 
assistance to them.” 


a dump or sewage disposal plant may be significant. 


15. Investigate tax-delinquent property 


Bribery is not a part of getting such information. A gow: 


Tax-delinquent land is worth investigating. It may look worth- newspaper reporter can ask the right questions and get the think- 
less, but a builder with imagination can often develop it. The ing of city or county officials, and a builder. too, can learn a lot 
suggestions in No. 18 (p. 116) may be helpful. hy asking questions. From the city or county planner he may 
A builder needing land should develop a source of information get clues available to anyone asking questions or stating frankly 
about such tax-delinquent property so that before it is sold at that he wants to buy some land. Although it is not FHA or VA 
auction, he can decide how-to handle it. Perhaps he can buy it business to give land tips, their field investigators travel a lot. 

from the owner before the auction. often can make helpful suggestions. 
continued 


ME AUGUST 1955 115 





116 





Steep hillsides can often be used by builders with imagination 


18. How to use the problem lot 


In city after city the small-volume builders are saying. “The easy 
lots are all used up.” What they mean is that the easy-to-build-on 
lots are gone. There are still plenty of problem lots which no 
builder was willing to bother with, They cost more to get in shape, 


but with land prices high they can pay off. 


The steep hillside lot is a problem to builders who have always 
huilt on level ground. A _ hillside takes a different house. a 
different foundation, a whole new approach to design. But it 
pays off for the builder (see “How to strike paydirt on a hill- 
side,” Dec. °53 issue) and for the buyer who gets an interesting 
house. The hillside house may be a split level with an entrance 
midway between floors. Or it may be a two-story house with a 
midlevel entrance. There is one set of problems for the house 
above the street, another for houses below the street. 

When a builder has problem lots he should consult the experts, 
for here the professional architect, engineer, earth mover really 
pay off. They have solved these problems before, know what 
to do. A builder may spend weeks puzzling over a problem site 


when a bulldozer man can give the right answer in ten minutes, 


The rock-ledge site is another problem. Blasting out a base- 
ment may cost too much, yet local finance institutions or public 
opinion may be unfavorable to nonbasement houses. Here an 
«ngineer or architect may suggest a fresh approach to siting the 
house, or to using slab or crawl-space design so that a minimum 
of blasting is necessary. But when basementless houses are built 
in a basement-minded town, builders must be extra sure they 
provide plenty of storage space above grade (see p. 126). 


The odd-shaped site, especially a pie shape with narrow front- 
age and enough land at the rear for several houses is a problem 
which a builder should discuss with an imaginative architect or 
site planner. Sometimes a cul-de-sac or a loop street may solve 
the problem. FHA planners can usually make helpful suggestions 
if they can study a contour map. Or a small-volume builder may 
get help from a big builder who has built on difficult sites. 


The low site has several solutions. The first is usually to bring 
in fill, and this may be relatively cheap if done at a time when 
someone else wants to get rid of earth. A way to find fill is 
suggested by Wm. Mullendore of Knoxville who says, “Much 


mart 


ej , ; ° 
Photo: Julius Shulman Designer: Gordon Drake 


fill dirt can be obtained by scooping it out of selected places 
hefore the sewer and water mains are installed, or before blacktop 
is laid on streets. We find that about 10% of the lots of each 
subdivision are undesirable due to terrain. By using earth moving 
equipment these lots can be salvaged.” 

Much low land has been drained and made into good lots. 
When a drainage ditch needs to be left, it can sometimes be 
faced with stone or brick and turned into a neighborhood asset. 
The low wet site is an engineering problem and a builder should 
get expert advice. Any builder with low land could profit from 
a trip to Minneapolis. where much of the remaining land inside 
the city is on the site of a very old lake. For years these lots 
were too expensive to develop but now builders are putting in 
deep piles, erecting foundations on them. 

“The upgrading of low land is becoming quite popular in this 
area,” says Chek Eide, vice president of the Knutson Co. of 
Minneapolis. “Most suburban areas prohibit building on filled 
land without specific inspection, subsequent permit and recom- 
mendations by the building inspector. It is possible, however, 
to secure permit on compacted fill, particularly if several years 
elapse between the time of the original fill, cutting and grading, 
and the application for permit. As a result, the usual arrange- 
ment made with the land owner is as follows: the building con- 
tractor furnishes the earth moving equipment and pays for cut 
and fill. all labor and any machine rental. The land owner enters 
into a long-term option for the sale of individual lots, if and 


when they are approved by the building inspector.” 


A good lot in a poor location is another special problem. Such 
a lot might require a house to be close to a noisy street, have 
1un-down barns or other buildings next to it. or be too close to 
some other nuisance. Usually FHA or VA would not approve 
such a site, but local financing can often be found if the problem 
is solved. A quick growing hedge or a high fence may screen 
out the nuisance, or a combination of a screen and a pleasant 
paved or landscaped garden may turn the liability into an asset. 
A high wire screen planted with fast growing vines may shut out 
an unsightly object. It should never be forgotten that what seems 
unattractive to conventional buyers may seem “quaint and charm- 
ing” to a couple of ex-art students who are not bothered by 
unconventionality. Here, again, the builder can get imaginative 
help from an architect or a landscape architect. 
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19. Cooperation may be the best answer 


The parade of homes in many cities has taught builders how 
easy it is to work together to buy land. There are many examples 
of teamwork among large builders. But it is still news when two, 
three, five or more really small builders get together. Yet the 
small builder has far more to gain from such a cooperative effort 
than the big builder. 

An inspiring example of joint effort is the action of builders 
in Tyler, Texas. They wanted to build some minority houses, but 
no one had the money, influence or inclination to tackle the job 
alone. So a dozen builders got together. worked through the 
local home builders’ association, got a fine piece of property 
which probably could not have been bought under other circum- 
stances, got good plans, FHA approval and, for the first time, 
got three local savings and loan associations to handle the mort- 
gages. Tyler, as a result, will get about 100 fine houses and a 
new neighborhood that is a credit to the city. 

Builders Holmes & Jensen of Salt Lake point out that land 
buying partners must have a clear-cut agreement on record keep- 
ing, on what happens if one partner slows down his share of the 
building, on who pays for curbs, gutters, street surfacing when 
two builders work on opposite sides of streets, on payment for 
special assessments. Greatest advantage that each partner gets is 


the elimination of competition for land, 


Much of this part of Colorado Springs was worthless to builders until 
entire area was unified by land planners. New streets were tied in with 
existing streets, schools and a shopping center located, a golf course laid 
out, drainage problems solved, and decisions made about an old coal mine. 
One land, firm bought 360 acres as soon as master plan was accepted. 
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20 WAYS TO FIND LAND 


20. Get professional planners to help 


This is so important it will be covered in detail in a later issue. 
There is space enough here only to say that one of the best, and 
sometimes the only solution to finding land lies in developing an 
ever-all master plan of an area. The planning firm of Harmon, 
O'Donnell & Henninger of Denver has done master plans in 
several cities, showing how an area could be developed and 
worked with builders and land developers in presenting such 
ideas to a city or county planning board. Once such a well- 
conceived plan is accepted, land which is almost worthless may 
suddenly become usable because it will be integrated into a 
desirable community. 

Such a plan was prepared by this firm for a large area in 
Colorado Springs. It created order out of disorder. It broughi 
in men with money who were willing to develop land for builders. 
It gave builders with their own money confidence to go ahead 
and develop land and build houses. It is bringing new houses 
to Colorado Springs where they are needed, keeping builders 
in business, creating good residential areas, golf courses, parks 
and orderly growth. (See plan below.) 

There are similar areas in many cities with a potential of 
hundreds or even thousands of lots. But this potential cannot be 
realized until builders and land developers get together, hire 


skilled planners. and create workable plans. 


Harmon, O’ Donnell & Henninger 
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New spirit in St. Louis 


Example No. 1: striking success rewards a bright young team p. 118 


Example No. 2: big lots help sell contemporary houses p. 122 


Exampie No. 3: 25-year-old builder tries prefabrication p. 124 
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.»- 160 houses in 1955 
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These houses are in first Kemp subdivision. 


Basementless, they sold quickly for about $17,500, with three bedrooms. 





At $2,000 less, this year’s houses take advantage of precutting 


and improved construction details. 
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No one knows better than the three builders whose houses appear on these pages 
that St. Louis is conservative in its home buying. But these builders had a 
hunch. If they themselves wanted to live in contemporary houses (and they 
did), wouldn’t others want them too? Wouldn’t they like better facilities for 
outdoor living, larger windows, larger lots, and houses with a fresh look? 

The three young builders played their hunch, put a few contemporary designs 
on the market last year. Overnight these houses scored such a hit with young 
middle income buyers that this year all three are selling many more houses. Now 
the question is: how big is the market for this kind of living? Is it big enough 








ns. 





ME 


to revolutionize builders’ house design in St. Louis? 





In St. Louis... 


‘Even the best house, too often repeated, 
becomes a tragedy—as for site develop- 
ment, great care has been taken to retain 
every possible tree.” 

This is the sort of thinking that char- 
acterizes Contemporary Homes’ president, 
Fred Kemp. Starting with a strong desire 
to give conservative St. Louis good houses 
with such contemporary attributes as 
indoor-outdoor living, built-ins, spacious 
closets and storage, he bought some un- 
developed lots in an apple orchard in 1953. 

At first Kemp could get no mortgage 
financing for his houses. After a dozen 
refusals, he hastily prepared brochures ex- 
plaining them and the theories behind 
them. Immediately he had two offers to 
finance the houses. Kemp chose a local 
savings & loan, which offered good terms, 

The 11 houses in Orchard Acres were 
quickly sold. The park-like development is 
flooded with apple blossoms in the spring. 


Gratified by their success, Kemp and 
his expanding firm purchased a 180-house 
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Example No. 1 


From a single house in 1952 to 160 houses this year 


Contemporary Homes has skyrocketed into an important place in St. Louis building. 


Youthful enthusiasm helped, but sound thinking is behind it 


tract in Florissant, a St. Louis suburb. 
After careful study of the land (see next 
page), Kemp decided to use straight streets. 
He felt that fewer houses could be seen 
than on curved streets—provided the 
houses were adroitly placed and skillfully 
landscaped. 

Kemp finds that contemporary gives him 
a free hand to work out exterior variations 
for his houses. With a larger “vocabulary” 
of design elements (because there are few 
“style” limitations), Kemp alters roof pitch, 
moves windows, and changes exterior ma- 
terials at will. There are three floor plans 
(very closely related to expedite produc- 
tion) ; but there are eight facade variations. 

Another advantage of contemporary, says 
Kemp, is easier adaptation to precutting. 
Since fussy detailing is eliminated, simple 
stock shapes are possible. 

But Kemp does not want to overwhelm 
his public with a house that is too modern. 
Robinwood, he feels, is a happy solution: 
Its clean-cut and tasteful houses will please 
many St. Louis buyers. continued 


Fred Kemp (i) met Robert Edwards (r) in 1953 
when Edwards sold him some land. Kemp was 
so impressed with Edwards’ sales ability that 
he decided to take him into his building busi- 
ness. Together they formed Contemporary 
Homes, Inc. Kemp, 29, is a graduate architect, 
acts as president, handies land planning and 
house design. Edwards, 24, handles sales. Says 
a local banker: ‘‘a fine union of opposites.’’ 
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Efficient production 
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Site planning 





Far-sighted Mortgage Lender John W. 
Blood, vice president of Roosevelt 
Federal Savings & Loan Assn, says: 
“Kemp & Edwards have succeeded the 
hard way. When they ran into financ- 
ing trouble they refused to take the 
easy way out and build conventional 
houses. I'm glad we let them sell us 
on their new ideas. They are making 
possible a pleasant way of life never 
before offered to home buyers in this 
area. Their success has proved the 
soundness of their ideas."’ 


























techniques 











Biggest economy factor is precutting. 
After careful study on the drafting 
board, Kemp builds a pilot house, re- 
cording all lumber dimensions. These 
cutting lists are bound in a notebook 
for the saw man. The cut studs and 
plates are then bound with a strapping 
machine (left) for delivery to the 
building site. A complete house is 
brought to the job on a flat-bed trailer 
pulled by a_ four-wheel-drive Jeep 
(which operates in the worst mud). 


Studs run wild into framing of slop- 
ing ceiling. Two 2 x 2’s are used as 
nailing grounds. This speeds construc- 
tion two ways: 1) tops of studs need 
not be cut to roof pitch or accurately 
fitted under rafters and 2) wiring is 
easily installed since no drilling is re- 
quired through a top plate. 
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Multiple-choice exteriors 
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THREE BUILDERS 


In St. Louis ... Example No.2 he Londoff brothers and Builder Disch believe 


big lots help sell contemporary houses 


a “Our crews balked. They wouldn’t change their ideas’”’ 

# Like every builder who has tried contemporary. Disch had trouble 
getting his crews to learn unfamiliar ways. So he had his designer 
limit the floor plans used to three basic types. From these, six 
house variations were developed. The houses fit on flat or rolling 
ground, and because there are few plan types. workmen quickly 


became accustomed to the new methods. 











or 


fase Disch’s workmen found several techniques new to them. The 
ceilings are exposed 2 x 6” T&G planks on 4 x 8” beams (girders 



































| L494 ——- range from 4 x 10” to 5 x 18”), Over the roof decking insulation 
GRE Bis Ge PE Peers oe Ripe Sor 
is laid and a hot asphalt and gravel roof applied. Exterior walls 
GLASS PAN sour GLASS < pages hoa : 
are dry-wall construction inside. V-joint redwood boards outside. 
se The boards are applied vertically or diagonally. The slab houses 
é Poe : are heated with hot-air perimeter ducts. 
our standard panels are shown here. Panel : : 
Biggest change for crews is the 4 x 8’ wall panels. The 4 


A is either solid (entirely covered with in- 
sulating sheathing board) or a vent panel. 
The vent is a 44” wood window mounted 


wide panels (used only in exterior walls) are designed to be made 
of standard 4 building materials, and to fit the 4’ module used 


above the 7’ horizontal framing member. throughout Disch’s houses. All lumber for the panels is precut and 
PORE Pe PP ere mee gees. WVER assembled on a jig. The four standard panels (shown, left) can 
the addition of framing (dotted line), a lower y a 

all be made on the same jig. 


vent can be used. Panels C and D are similar 


, Y a Te a 2 
Re OL eC When the panels are in position in the walls. a 4 x 4” post is 


formed every 4’. These posts support the 4 x 8” ceiling beams, 


plank-and-beam cogstruction, 
which are also 4/-0” o.c. 


























XB TA RIGID INSULATION» 
ca re pereg M ‘ 
AL~ 4X8 BEAMS 1 CEILING 
= | = iF 
| || 
| | 
+ the 
it 
|| Panels fastened together form 4 x 4” posts 
z= on 4 centers. This modified post-and-beam 
| 1} technique saves supervision at the site be- 
——_—Lila Li ~&___—_— cause panels align easily and accurately. 
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1.57) RENATO TEEN 


ivwia b.others James (ju /e/t) and George Londoff, 25. 
have been in real estate for several years. They formed the Con- 
temporary Development Co. last year, have sold 17 houses in their 
first subdivision, Pine Meadows. Together with their builder. 
Robert Disch III. they are forging ahead with plans to develop the 
remaining 53 lots. The Londoff brothers handle sales and develop- 
ment. retain an industrial designer, Russell Hughes, to design 
their houses. 

Lots in Pine Meadows average an astonishing one-half acre. 
with a distance of 80’ to 120’ between houses. Prices range from 
$16,950 for a three-bedroom. one-bath house. to $30,000 for four- 


bedroom, two-bath hillsider. Many extras are available. 


Biggest seller has rustic sales appeal. Stone 
chimney sets theme of house on outside, holds 
built-in range and oven in kitchen. House shown 
above costs $21,950. including washer and drier, 
dishwasher and garbage disposal unit. Carport 
is enclosed by storage wall that houses 600 cu. 
ft. of workshop and storage. Living area in this 
model is 26’ long, 20’ wide. Another version of 
the same plan has a 36’ long living room, 
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Biggest problem ( itemporary Development has faced is get- 
ting FHA financing. Because Pine Meadows has been built on a 
minimum budget, improvement of the entire tract was difficult, but 
FHA wants it that way before approval for loans. Contemporary 
also feels that FHA does not give enough consideration in their 
appraisal for the excavation necessary to make hilly ground into 
interesting lots. Rough land cost $700 per acre. but improvements 
‘roads, grading, etc.) brought the cost up to $2.200 per acre. 
Already looking to the future, Contemporary Development 
hopes to build a subdivision of low-cost contemporary houses. 


The firm is convinced that St. Louis is swinging in direction 


despite the present demand for “ranch” houses. 








continued 
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THREE BUILDERS 


In St. Louis .. . Example No. 3 


Glen Todd gave up colonial houses, turned to contemporary 


with prefabbed parts—and cleared $14,000 in three weeks 











Prefabbed panels for split level will be manufactured 
in shop Todd bought recently from local ice and fuel 
company. Panels are 6’-4” wide (entire house is laid 















out on a 4” module). Variations include solid panels and . 
panels with windows preset in unit. Methods for panel- 1 Oo 
izing split level are being studied. Todd is already on [ a 
the market with two prefabricated houses. one pack- [ a 
age costing $3,850, the other $6,950. 





Interest in his split level has been ‘‘fantastic.’’ Todd has 
high hopes for his huge (five-bedroom, three-bath) split level 
(photograph and plan above). He had so many inquiries on the 
pilot model, begun as an experiment. that he now plans to prefab 
as much of the house as possible to make the price competitive. 
Todd hopes to hold sales price for the house, in production, to 
$29,500. For a partly finished model (lower level rooms not 
finished) he plans to ask $22,500. 

This is a lavish split level. It has two terraces. two fireplaces 
and two all-purpose rooms. Best of all, it takes a crack at solving 
the cold floor problem in splits. The lower level has radiant heat 





in the slab; the upper level has hot-water baseboard heat. 
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Three years ago: colonial houses 





“Cooperating with the weatherman,”’ Todd gets a 
house roofed in between 7:30 A.M. and 4:30 P.M. 
only on days when the weather report is favorable, 
uses six Carpenters and two laborers (total wages: 
$190) to perform the day’s operation. Precutting, 
panelizing and swift erection, according to Todd have 
cut his total building costs to less than his former 
material costs alone. 
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Spahn Studios 





Spahn Studios 


Youth is the keynote of the Todd Construction Co. Its owner, 
Glen Todd (opposite), just 25 himself, prides himself that he is 
the oldest man in his organization. Todd was engaged in his 
family’s real estate business, decided to get into building in 1952 
to handle trade-ins to better advantage. He had moderate success 
with colonial houses, saw a brighter future in contemporary. 

“I saw unlimited possibilities for a contemporary house in staid 
and realistic St. Louis, provided such a house was introduced on 
a wave of showmanship,” says Todd. “I decided I could give the 
home buyer more in style and more for his money with a pre- 
fabricated contemporary unit.” Growth from 11 houses per year 
to his anticipated 520 is Todd’s goal. 


‘‘Nothing short of phenomenal.’’ That is how Glen Todd de- 
scribes his success. His most popular houses have been his Flori- 
dians (below). One Sunday in 1954 Todd sold 16 Floridians in his 
office from drawings, prior to construction. Although the square 
foot price is high (about $15), there are several luxury features, 
including a fireplace and radiant heat. A 5 x % storage closet 
opens into the carport. 

A remarkable extra is the swimming pool. These pools are 
built by Todd’s men, offered to owners for a small $975 (includ- 
ing accessory pool equipment) over the cost of the house. After 
the 30’ x 16’ excavation has been made. Todd lays reinforcing rods 
and mesh. then has his men place the cement mortar bottom. This 
is 4” of 6-sack mortar, well compressed, steel troweled and kept 
moist until well cured. Todd decided to build pool himself after 
getting bids for as much as $3,500 from pool contractors in St. 
Louis. 

At the rear of the Floridian is a 14’ x 16’ covered patio, which 
is off the kitchen. Owners use it for dining. but may plan to enclose 
it later as an all-purpose room. Todd finds this do-it-yourself 
feature an excellent sales booster. 
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Question: Why do so many buyers say they want a basement? 


Answer: Because so few builders offer a true “basement equivalent” when 


putting their houses on a slab or crawl space. 

Andy Place is the first builder to give home buyers a fair choice. He has 
taken the same money it would have cost to put a full basement (at $1.75 
a sq. ft.) under a 1.040 sq. ft. house and spent it to add 520 sq. ft. of 


partially finished space above ground. His on-grade space. finished like the 


room at right. costs $3.65 a sq. ft. But it is a better room than a basement: 
heated. insulated. it has four double-glazed windows. roughed in plumbing 
for a toilet. So buyers’ costs for it are $1,898 vs, $1,820 for a basement. 


Now Andy Place 


is restating the basement question in another way: 


For the same money, 
would your customers 


choose a basement... 


.-.. and look at all the other ways to use this ‘‘gradement room”’ space. 
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new ideas when local market gets tough 


Even in boom times some local markets go 
soft for a few months. Here is how Place 
Homes increased sales in South Bend after 
Studebaker and two other plants laid off men 
and depressed the housing market. 

These shrewd builders did not cut prices 
or go in for a cheaper house. Doing the exact 
opposite, they dropped their $9,000 houses. 
put more quality into their $13,000 line. 
introduced the new $16,500 “gradement” 
house (preceding pages), filled it with quality 
features and pushed their $22,000-and-up 
houses even harder than they did last year. 

Results: sales are better than last year and 
the $16,500 house (which most buyers pay an 
extra $900 or more to have Place finish) is 
outselling the $13,000 house. And the high- 
priced line is selling better than ever. 


Second-time buyers want quality 


What these best sellers prove is that the 
second-time buyer wants quality and will pay 
more to get it. His first house did not satisfy 
him. Now he wants something better. 

After Place had put an extra $1,000 worth 
of quality items in the $16,500 house, Sales 
Manager Jim Peacock held his breath while 
waiting to learn if people would pay extra 
for quality items. The answer: people will. 


The quality items included: 


Plumbing: combination shower and tub filler 
which is handier for children (see photo) ; 
about $30 more for a 10-year hot water heat- 
er; a floor drain in the furnace room; $13 
more for a better mixing faucet in the kitch- 
en; higher-priced plumbing fixtures, built-in 


wash basin with long-life counter. 


Heating: 125.000 Btu furnace (enough for 
expansion) with 10-year heat exchanger; $22 
more for a quality diaphragm gas valve which 
operates quietly; freon duct from furnace 
room to outside and a housing assembly be- 
low furnace for future air conditioning; 
asbestos cement or glazed clay tile heat ducts. 


Wiring: 100-amp., 20-circuit system with cir- 
cuit breakers, plug-in strips all over house 
(probably more circuits and outlets than any 
house at this price) with 220 v. to points 
where needed. Gas leads to drier, range, re- 


frigerator, water heater, 


Foundations and framing: reinforced slab 
of 3,000 Ib. concrete with a .006” plastic 
vapor barrier beneath; framing of No. 1 kiln- 
dried Douglas fir, two 2 x 6 top plates, 2 x 6 
trusses with split ring connectors, 3g and 14” 
plywood sheathing; 5/16” back-sealed pressed 
fiberboard siding; all exterior doors and win- 
dow frames of 15g x 6” redwood; double 
glazing throughout with vinyl weatherstrip- 
ping; vinyl tile in kitchen and bath. 


Smart builder uses quality features and 





Large sliding door from living room to front 
terrace is first in town in $16,500 house. This 
becomes a den or even a dining room if grade- 
ment room is finished off as a larger living room. 


Here is the basementless house 
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Living room fooking through hall to 


B 
kitchen with door to bedroom wing at 
right. Built-in book shelves and birch . 
panel partition (right) are popular. . 
ul 
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in South Bend 


Bedroom closets with five shelves, washable paint on all inside walls, 
and bathroom (right) were quality features which helped sell houses. 
Bath medicine cabinet is 36” square, has 2-way light. Tub has heat duct 
underneath, double grab bars, ‘“‘Queen Anne’’ shower and tub filler. 
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Phota (top) Lattimer Studios; (bot.) Hedrick -Blessing 


Unfinished ‘‘gradement”’ room takes almost entire 
left wing in photo and plan belo v, is a candidate 
for best ‘‘design-it-yourself’’ room in the US. 
Full 32” overhang on four sides and nicely lined 
up windows add to smart appearance. Attic is 
used for storage, reached via a folding stair. 





EE — 
| WORKSHOP 
18-O"X 7-0" 








LIVING ROOM 


a'-1'" x 16'- 7" 
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BASEMENTLESS HOUSE 


Newest idea in big 14 x 12’-6” kitchen 
is a novel hardware system (see story 
beginning opposite) which lets a house- 
wife move shelves up or down to suit 
herself. This shows how lower shelf is 
moved up to clear electrical equipment, 
which is connected to plug-in electrical 
strip. Pegboard here is not essential. 


Photos: Hedrick-Blessing 





Kitchen cabinets have twice as much shelf space 


and it is all adjustable 


Cabinets reach from floor to ceiling, utilize top space with separate shelf for storing 
little-used items like turkey roaster and other things usually stored in basement. 
These cabinets have approximately one-third more cubage than cabinets in typical 
kitchen and over 100% more shelf space. Sliding fronts are a bright color on one side, 
can easily be reversed to change kitchen color scheme. At left is glimpse of hand- 
some built-in counter top with range and thermostatically-operated fan. 
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Could your house profit from 
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Secret of new hardware is shown 





above. 
are supported in vertical channel 
slot, cannot slip out. This hardware 
can carry far greater weight than 
perforated board. Combination of 
pegboard and new hardware is ideal, 
as shown in photograph. 


this new store fixture hardware? 


It adjusts easily, holds anything, works anywhere 


Here is a new kind of hardware which lets every family arrange 
storage to suit itself. 

It is so strong, so adjustable to many purposes, that it can 
be used in kitchen cabinets, bedroom closets, for books. garage 
or hobby-room shelves or to support built-in furniture. It is 
one of the really new ideas in housing. 

Although it is brand new for homes, it has been used suc- 
cessfully in retail stores for years. Best testimonial for its prac- 
ticality is that three progressive builders (Martin Bartling. 
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Andy Place and Jack Sargent) learned of it last spring. liked 
the idea. tried it out and are now using it. 

How it works is shown in these five pages. Called “Adjust-a- 
bilt.” it is basically a system of vertical steel channels into 
which steel brackets fit. The brackets or other fixtures are 


locked into the channels and held there by tightening a screw. - 


Shelves or anything hanging on the channels can easily be 
raised or lowered. This adjustability is the hardware’s greatest 
asset, as storage shelves can be quickly moved to suit any needs. 


For more photos, turn the page 


Brackets which hold shelves 
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STORE FIXTURE HARDWARE 
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When builders Martin Bartling of Knoxville and Jack Sargent of | k— — 7-S'- . 14 
| | ze 
Topeka first saw this hardware they decided to try it out in their | | shelves for boxes, e 
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ia : » 7 a |! ' hat Is 
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hardware provides for storing clothes of many kinds. Not only is Cc 1 L, yshirts PI \| | 
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As the hardware has just been put on the housing market, prices ’ ; 
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cannot yet be given. builders using it say 1t is “comparable in cost suggests how much can be stored neatly. When two closets are 
to similar quality closet fittings. Manufacturer 1S the Bs, A. Dar- back to back, double channels can be used, flush mounted to hold 
ling Co., Bronson, Mich. either plasterboard, plywood or other thin wall materials. 
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Neat metal shelf replaces old-fashioned clothes pole. Quick 
adjustability lets any housewife remake her closet easily. 


Dibba ns iat ie tal 


Use this sShe/t fOr 


trays and plastic 


' BOXeS 


SWING ARM HOLDER SKIRT ARM | 
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Clips for attaching ) 
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Note: All she/ 
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work twice as well 


W olfe’s Commercial 


Jack Sargent’s model house closet at Topeka, with sug- 
gested arrangement from the Darling Co. Women par- 
ticularly liked the variety of storage facilities were quick 
to appreciate its value. Closet doors omitted for photo. 
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4" pane/s between channe/s 


Martin Bartling’s bedroom closets are much like Sargent’s. 
Bartling is one of the most enthusiastic backers of this 
hardware, believes it has a great future throughout the 
house. He used it first in his Hotpoint exhibition house. 


For more photos, turn the page 
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Designer-inventor Alfred G. Parke experimented with 
this installation in his own home, He has desks, cabi- 
nets, lights, shelves and pictures hanging from the 
channels. One of best uses is for living room shelves. 


Everything hangs on the wall 
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slips Into 


~hnannel rec ee 
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turns with action of {| halo. ¢° 
screw driver... | 
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rigshtened, it locks 
on securely » 





























In bedrooms two channels like these will hold reading lamps, shelves for miscel- 

laneous equipment. Lower shelf here is a plastic tray handy for a man to empty 

his pockets at bedtime. Channels can be painted to match room color schemes, 
z are practically hidden in paneled room. At right: operating details. 
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x fastened direct 
to studs — 


fastened directly 
to block wall 











SINGLE 
CHANNEL 





SINGLE ° 
CHANNEL 


For garages or wherever there 
are exposed studs, the channels 
can be screwed directly to the 
studs, giving long shelf runs. 


All you need for installation: one sc 
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tastener has slip tit 
~ to allow for variations 





4 panels ( 24" wide) 
slip into channels in 
wall assembly 



































CHANNEL FASTENER.—— 


used topand bottom. | 
on wood strips 374" x | /4"——— 
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2x4 Flat with channels 


ly on both ares. 


special panels 
have to be cut 









































Against basement or the 


Probably no 


other concrete walls 


channels can be fastened directly. 
more versatile system has been designed for adding 


Lasement storage to little-used space. 


rew driver 


Double channel, below can become basis for new 
structural system for interior walls, space dividers 
or for double closets. Plywood or other wall ma- 


terials fit neatly into metal grooves. 


vertical steel channels act as stron¢ 


supporting members for applying brackets 
and attachments >) | 
le channel Y t - Nj 
double channe No, \ ae 
7'-10' lengths for —— ee aeration, | 
Be! , : t 
ceiling 8 _ Say} 
4 A 
f — 
S DOUBLE 
CHANNEL 


two panels with channel 
at end will swing into place 
at end wall 






double channel with channel 
fastener inserted in each end of 
channel. Fasten in position 
at Top and bottom. Place 

Ya x 24" panels into channels 
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4 MORE WAYS 
TO BUILD BETTER FOR LESS 


This is the fifth of a series of cost-cutting articles appearing regularly in Housr & HoME 






























42 Full-length joists save $10 


A sharp eye for efficiency has helped Min- 
neapolis Builder W. D. Coffman build bet- 
ter for less. One-house-per-week Builder 





Coffman pays a premium for 24 floor joists. 
but finds he has saved $10 per house after 
installation. 


The big saving is in labor for placing 





and nailing joists, because the king-size 
joists go in much more rapidly than half. 


W. D. Coffman 


length ones. Additional speed comes from 
precision precutting of the joist lengths in 
the mill. Bridging in center is replaced by 
a 2 x 4” plate over the center steel beam. 
Coffman is impressed with the rigidity of 
this framing system, finds it is sturdier than 


the conventional method he used to use. 





Crown in full-length joists draws down to beam when flooring and 


partitions are installed. 














43 Save $35 when enlarging your house 2 
I 
( 
£ 
“IT save on foundation costs and have 
greater design possibilities by cantilever- ; 
ing.” says Architect Herman York, who q 
uses the technique in 60% of the houses he , 
designs for Long Island builders. : 
Bays can be projected or entire floors 
widened by cantilevering over the founda- 3 
tion. There are no expensive foundation 
breaks, and joists need not be thickened. a eS 
Assuming a 2’ cantilever 30’-long and 2 x 
8” joists (because span is no greater) : 
Saving over 3 x 8” joists... $45.00 
Saving extra foundation... -+11.70 
(less cost of extra finish, 
painting and insulation) ... —22.50 Section drawing shows 2’ cantilever over foundation wall. Extra space 
cea is gained in house with no additional foundation costs. Detail is 
Total saving ........... $34.20 especially appropriate in two-story or split-level construction. 
AUGUS 
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Ad Multiple savings with ‘‘one room”’ 





Knutson Bowers 





H. M. Sloan 


An enthusiastic proponent of the “one- 





room’ technique for home building (Jan. 
53 issue) is H. M. Sloan, of Colorado 
Springs. Builder Sloan saves 2 cents per 
sq. ft. in flooring costs alone by laying the 
entire floor before erecting partitions. Be- 
cause cutting and fitting at partitions is 
5 eliminated, flooring time is speeded. 
Even greater savings come from less- 


ened labor costs on interior wall board 





application. The Small Homes Council dis- 
covered that a whopping 50% can be saved Just one saving with ‘‘one-room” technique is rapid wall board installation f 
on labor costs by applying dry wall to ceil- 
ing and walls before the house is divided up 


into separate rooms, 


— 
r, | eD Save $200 on air conditioning 


In Dayton. Ohio the Sieber Realty & De- 
velopment Co. originally were cool to air 
conditioning because their $40,000 houses 
needed large 5-ton units. The cost, they 
felt, was prohibitive. A heating engineer 
suggested using a 24” attic ventilating fan, 
pulling air in one gable. blasting it out the 





other. By thus cooling the attic—the big- One 24” exhaust fan mounted over garage... 


gest heat source in the house—the over-all 
cooling load was sharply reduced. A 
smaller 3-ton unit was installed, at a cost 
$400 less than for the 5-ton size. Since the 
fan cost $200 installed, the net air-condi- 
tioning saving was a neat $200. 

(Note: experts point out that extra heavy 
ceiling insulation, plus good attic ventila- 
tion, might produce similar savings.) 


Photos courtesy Lau Blower Co. 





. .. pushes hot attic air through louvered gable end 
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Glazed doors meet a projecting brick wall in this house designed by 

Architects: Schweikher & Elting for suburban Chicago. Brick wall affords 
g ] 

protection to patio into which doors open. Post assembly is set ‘in mastic 


and anchored securely to masonry 
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Designed by Architect Marcel Breuer, this corner has fixed 
Note how return on stone 








lass intersecting an insulated stone wall 
at the same time giving wall massive 





g 
wall closes insulating ‘‘cavity, 
Conn 


look appropriate to stone. At New Canaan 


Lire photo by Richard Meck 
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Similar detail is used at structural posts 


glass, wallboard or plaster 
along wall, where milled ‘’stops’’ flank the post. John Johansen, a 


tect. At New Canaan, Conn 
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Photos by Photo-Art Commercial Studios 


Concave and convex plywood sheets form strong roof panel with scalloped edge (see detail at right) 


Here are 15 new ways to use plywood 


Golden jubilee meeting of Western plywood industry 
unveils striking designs by five top architectural firms 


The sales of plywood have tripled since the end of World War II. No end is in sight 
to the number of ways it can be used in home building. 

That much becomes certain following a remarkable display of 50 design ideas 
staged in Portland, Ore. at the Douglas Fir Plywood Assn.’s annual meeting (see p. 
53). No less than 50 designs were shown—some for the future but many readily 
adaptable now. The ideas are the work of five well-known Western archietctural firms 
commissioned by the industry—Anshen & Allen, Campbell & Wong, Jones & Emmons, 
Smith & Williams and Chris Choate (who staged the show). 

Builders and architects who have stepped up their use of plywood tremendously in 
the past few years will get an idea of what is in store for the future by studying 15 of 


Show was seen by 1,300 industry people the widely varied ideas shown on these pages. 
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Decorative spotlights 


Metal hooded spotlights (to use in kitchens or 
any room where direct downlighting is needed) 
can be changed with this plywood fixture to fit 
better with other plywood materials in the room. 
The hood is set inside three plywood fishtails, 
joined above hood. Anshen & Allen, designers. 














Carrying indoor-outdoor relationships a step 
further: a garden patio closed off by glass 







This conception of integrating the interior of a home with its outside area was worked 
out by Anshen & Allen and adapted to the exposition by Chris Choate. The patio is 
open to the sky but separated by glass on all four sides from the kitchen-family room 







area surrounding it. Arranged around it in a U shape are kitchen appliances, TV 






set and bar fixtures and an indoor stone barbecue (the stone extends into the garden ‘ 






patio a short distance). All units are arranged so ‘‘that you can see from outdoors 
through the entire setting to the outdoors beyond the other side. Thus it provides a 
living-dining-working area in which one has the true feeling of the garden patio with- 








out the irritations of insects or direct sun rays.’”’ 











Among the plywood design ideas around the glass-wa‘led patio (see above) are a light- 
ing fixture (far left below) consisting of 6” plywood boxes with open sides covered with 






translucent parchment alternating between sets of plywood ba‘iles, a long series of 






appliances and work units raised to a convenient height above floor, and (in the ceil- 






ing) an eggcrate fixture around fluorescent lights. Vertical plywood brackets surround- 
ing the tubes are set into grooved plywood in the ceiling. 






Barrel-vault roof panel 


Great rigidity is claimed by Anshen & Allen for 







this semistressed-skin roof construction. Con- 
cave panels consist of thin plywood sheets nailed 
and glued to end and midd'e framing members 
to form the hollow skin. The panels were used 
for a decorative overhang in the exhibition (opp. 



















page) but the designers believe the principle has 
many design possibilities. ‘‘The plywood arch 
creates additional strength and creates a place 
for water to run away from the joints,’’ Robert 
Anshen explains. ‘‘Sandbag tests show the 
Panels can span at least 16’ without interior 
supports, and they may span 32’ with further 
research. Flashing or lumber caps along hori- 
zontal top edges and shaped suports to fit bot- 
tom edges would seem to present no real con- 
struction difficulties.”’ 







continued 
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15 NEW WAYS TO USE PLYWOOD 


A wall for warm climates 

















Architect Choate suggests this radical roof system as a prac- 
tical cost-cutting building method. The roof has a two-level 
effect, achieved through use of 2’-wide, half-inch plywood 
and an economical roof — sheets separated by stringers running the length of the sheets. 
The 2 x 4 spacers permit a 16’ span and give the plywood the 
effect of a flange in an I-beam. Thin aluminum covers the 
roof applied with adhesive and so framed around the 1 x 2” 
edging members that it becomes a waterproof roof seal. 





The plywood wall in this small house frame designed by Chris Choate consists of 
posts on 3’ centers with random rectangles of plywood rabbeted into the posts. 
These alternate with glass in random sizes to give a Mondrian-like pattern. 
Aluminum extrusions take the place of horizontal cross members. On vertical 


borders, half-inch-square stops are used. 


Cantilevered seat and 
a novel lighting fixture 


These two designs are easily made and could fit into most 
modern houses. Anshen & Allen designed the cantilevered 
seat which is simply a plywood slab fastened to the wall 
with metal brackets. The 34” plywood surface is braced 
with longitudinal runners and has a simple edge treat- 
ment. The light fixture by Campbell & Wong throws light 
through its irregular triangular sides and out a pattern 
of holes drilled at top and bottom. 
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Garden shelter bent with 32’ plywood section 


This garden shelter for a contemporary home might down at each end. A shorter second piece is joined 
also be used for a builder’s model house sales beneath it with triangular members to eliminate side 
office. In either case, this design by Jones & Em- sway. At one end, the area of the shelter is defined 
mons is for the future. The unit is based on an arc by a similar plywood arc set on edge as a curved 
formed by a 32’ scarf jointed plywood panel, which wall or fence. Benches, table and sculpture are all 
the plywood industry has not yet put on a produc- made of plywood. One advantage of plywood for 
tion basis. The 32’-iong, 8’-wide piece is bolted bents: it ships flat. 





Outdoor furniture, shading device 
and a new plywood texture idea 


The plywood industry has coined the word ‘‘moké”’ for Archi- 


tect Whitney Smith’s way of cutting plywood in patterns and 
inserting dowels into the cuts to form three-dimensional 
effects. The fence behind furniture at left was one of 
many moké designs shown at the exposition. The plywood 
‘“*habachi’’ table with charcoal warming brazier built into its 
center was designed by Anshen & Allen (as were the detach- 
able high chair and curved benches). Chris Choate designed 
the overhead shade, its soffit consisting of 12” widths of ply- 
wood joined at right angles, held rigid with wooden dowels. 


continued 
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15 NEW WAYS TO USE PLYWOOD 


For remodelers 


Campbell & Wong suggest this approach for 
modernizing high-ceilinged rooms. The pattern 
is achieved by alternating 2’ x 8’ plywood panels 
on two planes in a three-dimensional checker- 
board. Panels are hung on rods that screw into 
metal brackets on ceiling surface and into straps 
glusd to a simple wooden frame on underside of 
plywood. Fluorescent tubes over panels would 
create a soft pattern of illumination. 


Photo-Art Commercial Studios 


Conversation platform and lighting soffit 


A completely fresh approach to small house design is offered by Architect Choate in 
his ‘‘conversation platform’’ concept. His premise: each area of a house has a certain 
function, therefore each should have a functional mass or unit. The platform substi- 
tutes for a furniture grouping. Here it consists of a 34” plywood surface raised 6” 
above the floor. Above is a soffit of plywood inside exposed linear framing members, 
providing an inexpensive method of indirect lighting and pulling the ceiling down for 
better relationship to platform. 


Wall volume storage 


Grooved plywood is used here to provide sup- 
ports for shelves at any height desired. Archi- 
tect Choate makes the point, also, that by thick- 
ening the wall space slightly, the volume within 
it can be made into storage space. 
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ROMP: 


Sliding plywood curtains 


These plans for a slightly curved plywood panel were 
the basis for sliding window curtains at the exposi- 
tion. Two panels of '4” plywood are glued back to 
back at their centers and bowed slightly away from 
each other at the ends with 1/2” stiles or spacers. This 
Campbell & Wong idea could serve as a closet door. 
The treatment might go a long way toward control of 
one of home building’s major problems, that of twist- 


¥ 
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ing and warping doors. 


Morley Baer 





Leisure house expands into three sections 


People are lazy. On that assumption, Campbell & Wong have designed this model of 


a three units to provide the utmost in relaxed living. One element (left) is 24’ square 
‘ and houses bath, kitchen and a small living area. A second (rear) is a small 12’. 
square, cave-like structure containing the only fireplace. The third (foreground) is a 
modern version of the old back porch. It has a sundeck and is close to a swimming 
pool. The designers say that plywood would be used extensively throughout. 
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Builder Clayton Powell started 
as a contract builder on $1,500 
in 1951. An organizational wizard, 
he parlayed his building know-how 
into a flourishing Savannah busi- 
ness within 15 months, organized 
the Home Builders Azgsn. of Savan- 
nah of which he is now president. 


Architect Ralph Thomas, Georgia 
Tech graduate is guaranteed 5% 
of sales price for a single plan and 
is paid $100 per start for repeats. 
“Design,” says Powell, ‘‘is the 
cheapest thing | buy. Many build- 
ers pay as much as $35 for a build- 
ing permit, less for an architect.’”’ 


1951: Crawl-space house, hiked high on its foundation, was first 
kind of house Powell built, conventional ‘‘just like everyone else’s.”’ 


Small builder grows bigger with « 


‘Easy does if.”’ 


With that philosophy Builder Clayton Powell has started a small revolution 
in Savannah home building, built himself a business that will see him do 
from 50 to 60 houses this year, set an example every small builder would 


be smart to follow. 

Most builders go on year after year doing things the hard old way because 
the hard way is easier and cheaper at first than learning more efficient 
methods and teaching them to unenthusiastic crews and subcontractors. 

But Powell says: “Before I finished my first house I was sure there must 
be easier ways to build. If they were easier, they must be faster. And if 
they were faster, they must be cheaper.” 

So he set out to find new ways to build better for less. 

He got his first big ideas at the NAHB convention and exposition in 
Chicago in January. 1953. He got more from House & Home’s report on 
“Ten proven ways to save 10% in construction” in February, 1953, He used 
eight of the ten ways and still saves himself 10%. He got more from House 
& Home’s study of post-and-beam construction in June, 1954. He gets still 
more from working with his Georgia Tech-trained architect, Ralph Thomas. 

As a result, Powell—in less than 16 months—has one of the most flourish- 
ing building businesses in Savannah: He is president of the local home 
builders association which he organized. And he has a 24-day construction 
schedule that saves money every day, 

On any given day Powell has no more than five houses to check; yet is 
always assured of completing each of them in- about 24 days, sometimes 27. 
Three elements form his successful building formula: 

Simplicity: Powell (lumber dealers, please note) uses more lumber to save 
labor and simplify erection. Occasionally he wastes two or three 4x4’s in 
building six different plans, “but the important thing is we never change 
the system.” 

Scheduling: his 24-workday schedule (p. 150) is synchronized with FHA 


inspection, his own crew capabilities and subcontractor availability. 


Subcontracting: Powell subcontracts all specialty work (dry walling. 
plumbing, heating, electrical) but since he can control his post-and-beam 
carpentry and its costs, he uses his own crews for the major structural 


operations. 
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1954: Post-and-beam house was Powell's first ven- 
ture as a merchant builder. Structural! windows 
align on all four sides under continuous lintel reflect- 
ing basic framework of post and beam in an organized 
way. Though house has narrow end to street, long 
low look is maintained by screened porch and carport 
at side; still elevation, plan can stand improvement. 
Plans by Architect Thomas also reflect broadening 
living needs of today’s home buyers: have two baths, 
family room. House has 1,056 sq. ft., 300 sq. ft. of 
screened porch, sells for $13,450 on $1,800 lot. 
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1953: Lower pitch to roofs, larger glass areas were next design 


1952: Powell dropped house off crawl space and onto siab, gave 
Though hip roofs are popular, Powell! also built gabled roofs. 


an even longer lower look to an already entarged house. steps. 





th) easier, better ways to build 


Wilt Buna 
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SMALL BUILDER GROWS BIGGER 


Powell uses eight of the ‘10 ways to save 10%’’—still saves 10% 


WHAT House & Home SAID IN JAN. '53: WHAT BUILDER POWELL NOW DOES: 


A the eub-andd 


ator of «a home 


trahe (ww alflesared 
PF cheets — mnulti- 
ATA, NAMB and 


ta” we, four 





]. Build on an interior module..............builds post and beam on a 4’ module 


‘‘Dimensionally standard sheet materials inside and out reduce cutting”’ 





International News Photo by Dave Cicero 


Bs Procht ON leben. 6. oaks icc cccdes - buys lumber precut and/or milled 


**Studs precut to 7’-1144” and 8-114”; ridge beam is beveled”’ 


r parca 
horizontal 


apptied before tilting. Greate 
low anon, Use sheathing material 
large aceurately cut sheets te fil 
tuds, Walls as long as $0 can he 
¢ big pach. The technique can be 
a variety of sheathing materials 
ne of exterior walls is not new to 
ation of iting is, SHC recommends 
far a» pomible before tilup, 

{: hanging of doors, Reason: witch 
arpentry i+ inefficient, anecenemical 
d when cheathing is applied white 

1 20%. 





3. Tilt up exterior walls..................+.prefers to tilt up without sheathing on 


“Small crew wants light walis to lift, applies sheet materials upright’’ 


0s 8 ie ide ap ke anid’ 





4. Apply wall board before partitioning. .....uses open-room principle in ‘‘two’’ big rooms 


“‘Dry wall sub applies 14’ sheets to ceilings before partitions are in’’ 





5. Use roof trusses.........2.eeeeeeee0+4- Cannot, roof pitch is 1-in-12, ceilings slope | ] 


“Architectural beauty is enhanced by sloping ceilings at little extra cost’’ 
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WHAT House & Home SAID IN JAN. ’53: WHAT BUILDER POWELL NOW DOES: 


it wells 
od witudows ix directly: under 
9 is cheaper beeawse ot cline 


wetter herause it <inyplibes 
hoard. (The area weer a 
ke architecturally attra: 


> ciminate the fit od 
ve is needed to fit a short 


windows have thew askbed 


Seeks of roam: 





6. Place windows at top of walis............sets windows under continuous lintel 


‘Nailing of jacks and cripples over windows is completely eliminated”’ 


8. Make ceiling Leights 8-0 3/6” 
Since partitions de set bear the roof te: 
weed, they con be precat and assemble 
floor and tipped into place. For efficient i 
tions sheuld he eut 4%” shorter than the «, 
just. Collaborative NAHB and ALA * 
builder house design have recommended a 
ing height of 80%" for all small house 
judge for themselves just how much or 

| heights should he, depending on the 

| force in working to chise talerances. 

: Partitions 8” high allow opplication 


oothoard verticatty ~~ Sarkecntal 





7. Make ceilings 8’ plus tolerance...........ceiling height at side walls is 8’ 


‘‘Room-size dry wall sheets applied horizontally eliminate vertical joints”’ 


anced for more 


the neatest building tre 
the dual parpone of clos 


arered and expensive. 1, 
essary and often result ix 
onal deors-a-wall fron 
space near the ceiling arr 

Improved chaset desien 
of fullarcess Hemet fro 
factory as 6 compete 

Industry & product 
less than the most eco. 
conts only half as much 
& high closet in half an 

5 riety of storage 

omaontr? 








8. Use storage walls...................+..buys prehung doors, KD closets, prefab cabinets 





‘“‘Never put anything together in building you absolutely don’t have to’’ 


tas ve 
plumbing is concen- 

ng and fitting of stan- 

vg is unneressary, 

er can work when he does 
> plumbing wall is erected 
vings may often go in the 
the relationship between 


- 
.~ 
3 
— 

~ 


Cc. 





be aot 

ee ny In denail chore, dackle wall around plumbing » 
“< pe in Schals Bouse (we p 166) shown heer a 
ne ie almoed te ame? 9 reaind : 


Dewey 





9. Use double wall around plumbing. ....... builds his wet wall around the plumbing 


“‘Post-and-beam framing avoids cutting bearing partitions for pipe’’ 


10. Lay floors before partitioning............gains flexibility by laying floors last 


“Customers want a wide range of choice in floor materials before buying”’ 
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Oversized ‘Savannah gray”’ brick veneer on 1,056 sq. ft. house sells it fast at $13,750 


Powell’s entry into quality house bracket is via this $17,900 house with 1,430 sq. ft. 


Here is Powell’s simplified ‘‘month-completion”’ schedule 


WORKING DAYS WORK COMPLETED BY POWELL’S OWN CREW WORK COMPLETED BY SUBCONTRACTORS 


Excavation, footings, foundation Rough plumbing topped out, cement finishing 
Wall framing, roof decking Insulation, brick veneer, electrical wiring 
Dry wall exterior walls only 
Interior partitions, closet walls, prefab cabinets, Dry wall partitions, tape joints, 
prehung doors, plywood panels weatherstripping, heating, tiling, glazing 
Exterior painting 
Interior painting 
Floor covering 
Electrical outlets, fixtures, landscaping, 
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SMALL BUILDER GROWS BIGGER 


Mass production 


with a ten-man crew 


Two-man crew excavates, puts in footings 
Plumbing subcontractor tops out rough work, cement sub lays slab 
within five-day period. Scheduling, though firm, is realistic enough 
so all subs can work within it. They are seldom delinquent. 


Four-man crew rough frames house in seven days Three-man crew installs prefab parts 


Key to Powell’s operation is post-and-beam system which eliminates pieces Two carpenters, helper easily erect few interior partitions, in- 
under 8’ by remarkable 85%. Posts are 4 x 4’s on 4 centers interspersed with stall storage walls, prefab cabinets, prehung doors under roomy 
2 x 4 nailers. Windows fit neatly between posts and under 4 x 8 continuous post-and-beam frame. Bigger pieces, fewer parts overcome 
lintel around entire perimeter. Most cutting is on 2 x 8 roof decking. handicap of today’s less experienced labor. 


Single superintendent oversees entire operation 


Powell’s 28-year-old super has a flexible mind about new methods: ‘He 
can’t tell me how things were done 20 years ago because he wasn’t build- 
ing then.’”’ Super really acts as expediter and troubleshooter since simple 
post-and-beam frame is a simple pattern which men follow easily. 


> * 
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interlocking strength of T&G joint permits panels to be installed at random, without butting on studs 


a. Fast, economical sheathing of walls, roofs and 
floors is the first obvious advantage of a new 
T&G plywood. but there are several others not so 
apparent. Self-supporting joints may occur any- 
where, instead of panels being cut to hit directly 
on studs or joists. Lengths cut off at corners ot 
wall openings are used to begin the next course. 
And tests are now being made to determine if the 
tight T&G joint will eliminate the need for build- 
ing paper under shingles or shakes. 

Builder John LaPorte, Portland, Ore., one of 
the first to use the sheets, noted that one man 
could handle them easily (he used 2’ widths) 
and that the T&G held the sheet firmly in place 
while it was being nailed. His men went straight 


across the side of the house, disregarding stud 





Between-stud joints, no saw waste with T&G plywood 


locations, sawed off the excess, then brought it 
back to start the next course. 

With the exception of the machined T&G edge, 
the product is regular Douglas Fir plywood, The 
tongue is 3-ply. and the lands are 2-ply to pre- 
vent splitting of the interlocked edge. and to pro- 
vide a solid joint. 

Three thicknesses are made: 4%", 56”, and 4”, 
and the 2’ and 4’ wide panels are 4’, 6’, and 8’ 
in length. For side walls, where concentrated or 
tlexing loads are light, or for roofs with 16” o.c. 
rafters, the 4%” thickness is ample. Subflooring, 


on 16” joists, requires only the 5<", even when 
used under nonstructural finish flooring. The 4” 
sheets are strong enough for roof decking on 48” 


continued on p. 158 
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THIS BRAND NAME ON LUMBER ALSO BRINGS YOU 
A WIDE VARIETY OF Wlost Coast Hemtock PXLProduchs 


“ie 











A LIVING ROOM PANELED 


with West Coast Hemlock sipine 


Because Hemlock is so beautiful, the owner and builder of 
this modern home selected Hemlock siding for the interior. 
Its light, warm color mellows with age. Its straight grain 
and fine, even texture are pleasing to the eye. These charac- 
teristics, plus light weight, stiffness, and high nail-holding 
power, make Weyerhaeuser 4-Square West Coast Hemlock 
ideal for a wide range of uses. Freedom from pitch, loose 
knots, and splinters adds to its workability. Natural finishes 
or paints go on beautifully, and hold very well. 


That’s why this species often is called the ‘Ability \ \ eyerhaeuser 


Wood.” For framing and sheathing, siding, molding, floor- 
ing, paneling, and scores of other uses, West Coast Hemlock Sale S C Omp any 
has few equals. eS 
Many lumber dealers are profitably featuring versatile 
Weyerhaeuser 4-Square West Coast Hemlock. Write for ST. PAUL 1, MINNESOTA 
full information and sales literature. 
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Advertisement 


New uses for sliding glass doors 


Varied installations now possible through 


use of Ador all-aluminum units 


Today’s trend to greater use of sliding glass doors has expanded far beyond residential 
construction. Commercial buildings of every type now feature the distinctive sliding 
glass wall. Contributing to this growing variety of installations has been the 
development of all-aluminum doors that meet the rigid 

requirements of this class of construction. 


The leader in this field is Ador—the first all-aluminum sliding glass door, 
weathersealed to permit use in every type of application, and in every climate. 
Representative of Ador commercial installations are the buildings shown here. 

For complete information on the Ador sliding glass door, write to Ador Sales, Inc., 


1631 Beverly Boulevard, Los Angeles 26, California. 


Supermarket has Ador sliding glass doors to focus interest on store entrance [Church e; 
and attract shoppers. Ease of door operation is an important consideration. [ ™ doors ope 





Office utilizes Ader sliding glass doors for partitions. Office managers find sliding glass units offer superior light- Gasoline Station hos full height sliding glass doors. Operator reports Bilndustriql 
ing, ond increase employee efficiency. improved product display and work efficiency with novel application. Where larg 











“a 


Showroom gains unique display advantages with 32-foot Ador sliding glass doors. Installation facilitates moving cars in and out of display area: 











Church expands classroom study area by means of all-aluminum sliding glass 
| doors opening into patio. 


EARN 


el :- al ——- 
Hotel-Inn features multiple sliding glass doors in each suite. Ador’s Alumilite finish permits use under the most 
severe corrosion conditions. 


2 " 
Industrial Building illustrates common practice of using sliding glass doors a « 
Where large window sizes and complete weatherstripping are requirements. America’s foremost all-aluminum sliding glass deor, 








SERVEL ALL-YEAR’ AIR CONDITIONING 





Offer your prospects the ultimate in 
controlled comfort at low, low own- 
ing cost. A single unit heats or cools, 
dehumidifies or adds moisture, cleans 
the air, ventilates and circulates. 


What’s more, Servel’s exclusive 
absorption principle operates with 
no moving parts. A simple flame 





does all the work. Your customers 
will enjoy clean, vibration-free cool- 
ing and heating . .. with low upkeep. 


Cash in on this proven salesmaker. 
Servel All- Year air-conditioning units 
are available in 2-, 3-, and 5-ton 
capacities. And they’re backed with 
a 5-year warranty. 


the name to watch 
elmo la-to] Melon Zelta- alt 


AIR CONDITIONING- 
REFRIGERATION 








- Beis Gee ogo omnenaesse4 


Servel turns 8.7 square feet into your “hottest” selling feature... 


7 big sales features in 
one package 


@ Cools in the summer 


Heats in the winter 


Dehumidifies in the summer 


Adds moisture in the winter* 


Filters the air year round 


Ventilates 


e@ Circulates 


*Standard equipment on 3- and 5-ton models, 
Contractor can install on 2-ton systems. 


Send coupon below for details... today! 





Name 


SERVEL, INC., Dept. HH-85, Evansville 20, Indiana 


Please send me complete information on Servel 
All-Year air conditioning. 





Address___ 





City_ ae 


County. 
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Johns-Manville 


ASBESTOS FLEXBOARD 


The fireproof 
building sheet 
which has 
helped 





revolutionize home design... 





Provides the beauty of board and batten construction 
—permanent as stone-can be painted as desired 


Johns-Manville Asbestos Flexboard 
is specified and used as exterior 
sidewall material in thousands of 
new houses. Applied over J-M 
Weathertite® Sheathing and combin- 
ed with wood battens, it provides 
a beautiful new exterior wall at 
unusually low cost. 

Made of asbestos and cement, 
Flexboard offers advantages never 
before combined in a single build- 
ing material. It is available in 4’ x 8’ 
sheets in 14", ic” and 14” thicknesses. 
Sheets are also available in 10’ and 


JOHNS -MANVILLE 





PRODUCTS 


17’ lengths. They can be nailed 
without drilling, worked with 
ordinary carpenter tools, and, if 
necessary, flexed to fit curves. 

Flexboard won’t rot, rust or burn. 
It needs no paint or special treat- 
ment to preserve it, yet it may read- 
ily be painted for decorative pur- 
poses. Once in place it provides 
years of maintenance-free service. 

y 7 vy 

For complete information about 
Flexboard, write Johns-Manville, 
Dept. HH, Box 111, New York,N. Y. 


Johns-Manville 
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= for further details check numbered coupon p. 210 


span-. providing that each panel is nailed to 
two supports. 

Testing at the laboratories of the Douglas 
Fir Plywood Assn, determined that the *4” 
panels had a minimum strengih value of 
more than 1,000 Ibs., and that deflection and 





joint slip were not great enough to cause 

damage to finish roofing. even when used 

over 48” spans. 

Price: Approximately $7.50 per M premium 

Manufacturer: Vancouver Plywood Co. 
Vancouver, Wash. 
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‘‘| specify T&B Baseboard . 
because that’s what my 
: customers want.”’ : 


eoeeeneeweveeew eee eweeweeveeewewereeweeeeeeweeweeee 


... says John F. Knaus, a leading 
Connecticut builder. 





We can’t, offhand, think of a better reason. You can’t afford to overlook the tremendous 
And it’s a fact that more and more discrimi- sales appeal of this most modern heating 
nating home buyers are demanding the lux- — system, because T&B Baseboard is a “plus 
urious comfort of hot water baseboard wehen” in any new home. 

heating. . 

Please write for complete information, 


Now, thanks to T&B’s exclusive, simplified : é 
selection data and installation details. 


4-step installation methods, it need cost no 
more to install than other, less satisfac- 


tory systems. 








Board-and-batten treatment gives strong ver- 
tical lines to Ridgewood (above). 
joints are hidden by shiplapped edges (right). 


Panelgroove 




























TWO HARDBOARD PANELINGS for exterior 


use, feature vertical striations 


Hardwood dives into the market for exterior 
siding with two new Masonite products, 
Panelgroove and Ridgewood, which combine 
the strength of hardwood, with the vertical- 
line texture popular with contemporary house 
designers. 

Panelgroove siding is a 5/16” thick, tem- 
pered (water resistant) hardboard, grooved 
(1/10” deep and *” wide) every +” along 
its long dimension. Like its plywood coun- 
terpart, Texture /11, Panelgrocve has ship- 
lapped edges, and joints must occur opposite 
structural members. The overlap on one 
edge is ™%” and the underlap on the opposite 


” 


edge is 144”. Each panel is actually 48°,” 
wide, to allow for joint treatment and still 
cover a full 48” of wall. Panels may be used 
on sheathed or unsheathed walls, and normal 
good practice on stud spacing, corner brac- 
ing, and use of building paper and vapor 
barrier should be followed. 


Protect with paint 

Though tempered hardboard is weather re- 
sistant, it should be painted as soon as pos- 
sible after installation. Three coats are rec- 
ommended, one primer and two finish coats, 
both exterior grade. At joints other than 
shiplap, calking is required, and wood cor- 
ner boards are recommended, 

Companion product to Panelgroove is 
Ridgewood. also a tempered hardboard. but 
with a surface vertically striated with fine 
lines, Intended primarily for board-and-bat- 
ten treatment, the panels have square edges. 
The textured material will be made in stand- 
ard panel sizes. horizontal siding in 12” and 
16” widths, and 12”, 16” and 24” shingles. 

Ridgewood is finished like any other tem- 
pered hardboard, but can also be given a 
two-tone effect by wiping a_ contrasting 
color over the dried top coat in the direction 
of the striations, 

Price: Panelgroove, 25¢ per sq. ft.; 
Ridgewood, 22¢ per sq. ft. 
Manufacturer: \asonite Corp. 
111 W. Washington St. 
Chicago 2, Ill. 


continued on p. 162 
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Originality like this sells on sight, whether 
its a new house or a conversion. No one can 
resist such diamond-sparkle beauty and care- 
free convenience. Especially when they find 
this luxury look doesn’t have a luxury price 
... in tile made of Bakettre Brand. Styrene 
Plastics. It’s light and strong, very easy to 
install. And it’s available in a rainbow of 
colors, in many sizes and styles and finishes. 


BAKELITE Styrene Plastics give tile all these 
features: Front-to-back depth of color, clear 
and uniform. * Easy cleaning, safe with soaps 
and detergents. + Resistance to acids, alka- 
lies, many other chemicals. + Resistance to 
denting, chipping and crazing. 


Ask your dealer for wall tile made of only STYRENE PLASTICS 
BAKELITE Styrene Plastics which s a 

meet the industry’s standards. It’s , : 

eligible for FHA loans. = 





ss 





“Miraplas” Wall Tile 
Miraplas Tile Company, Columbus 6, Ohio 


BAKELITE 


BRAND 






BAKELITE COMPANY, A Division of Union Carbide and Carbon Corporation 043 30 East 42nd Street, New York 17, N. Y. 
In Canada: Bakelite Company, Division of Union Carbide Canada Limited, Belleville, Ontario 
The term BaKELITE and the Trefoil Symbol are registered trade-marks of UCC 














One of the four basic designs of the new houses being built in the Long- 
meadow Community, Pikesville, Md. In all, 120 homes will be built 
here on a 72 acre area. Each home will have approximately 42 squares 
of Flintkote Tapered Strip Shingles. Houses sell from $33,000 to 
$45,000. Korb Roofers, Inc., of Maryland are the Roofing Contractors. 


““Flintkote Roofing 
helps sell the house, 


says Mr. Gordon Sugar, designer and builder 
of the beautiful LONGMEADOW Development 


44 


“Today roof color is very important in selling a modern type 
ranch house,” explained Mr. Sugar. “For the large roof area is 
one of the first things a prospect sees. 


“So we decided to really dress the roofs of our Longmeadow 
Development. To make a wonderful first impression! And to do 
this we selected Flintkote Tapered Strip Shingles. In those 
beautiful light pastel colors. 


“As for the long-lasting protection! Flintkote Shingles have 
always been well known for that, too!” 


Designers, architects and builders in every section of the 
country evidently agree with Mr. Sugar. For the trend to 
Flintkote roofing is even more pronounced than ever. 


Use Flintkote roofing on your own new houses. You'll sell 
them faster... therefore, more profitably. And you'll insure 
your reputation for quality. 


FLINTKOTE 
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The exquisite pastel shades of Flintkote Shado- 
Kool Tapered Strip Shingles add charm and 
character to a house. 


Flintkote Tapers are 25% to 33% thicker at 
exposed areas than ordinary shingles. They 
are constructed to lie flat for better protection. 


«to OR A REFUND oO 


S 
‘ Guaranteed by > 


Good Housekeeping 
<vor so 
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THE FLINTKOTE COMPANY, 
Building Materials Division, 
30 Rockefeller Plaza, 
New York 20, N. Y. 
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. You can add floor space 
and subtract costs 
with 
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COMBO-365 AIR CONDITIONER 
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| COMBINATION HEATING-COOLING UNIT 
Compact design saves floor space. 
“Floating Chassis” eliminates 
transmission of vibration to cabinet; 
permits addition of refrigeration 
unit subsequent to furnace 
installation. 
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Let us send you full U 7 T i IT I YP 
information on the 
complete Utility TRADE MARK 


heating and air 
conditioning line. 


UTILITY APPLIANCE CORP., Dept. 4H-3 
4851 S. Alameda St. - Los Angeles 58, Calif. 











GAFFERS & SATTLER Please send me full information on’: 


And OCCIDENTAL 
Automatic Gas Ranges 
UTILITY 

Furnaces « Air Coolers 
Air Conditioners 
Water Heaters 


C) Utility Automatic Heating and Air Conditioning Equipment 
() Utility Cooling Equipment 






CL) Utility Automatic Gas Water Heaters 
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CITY. ZONE STATE 
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everyone talks about the weather 


...But Arcadia solved the weather problem with Twin-Seal 
Wool Pile Weatherstripping —another important point of 
difference between Arcadia and other sliding glass doors. 


Twin-Seal Weatherstripping on Arcadia’s new custom 
aluminum door is shown below in a section at the latching 
jamb. A positive weatherseal between jamb and sliding 
panel is made by a double row of opposing wool pile 
weatherstrips. Wind, rain, cold and dirt are locked out 
tightly. Identical wool pile strips at head and interlocker, 
and a spring-loaded wool pile sill strip complete the four-side 
weatherseal. Arcadia’s aluminum-backed weatherstripping, 
fully silicoated for moisture and abrasion resistance, is 
easily replaced without dismantling the sliding panel. 


Twin-Seal Weatherstripping is just one Arcadia point of 
difference you should know about. Other important Arcadia 
features are detailed in our expanded 1955 Catalog 55-A. 

For a copy, phone your Arcadia distributor or wire us collect. 


THERE’S MORE TO 


aricia d ia sliding glass doors 


® THAN MEETS THE EYE 







...8ee an architect 


c. RANDOM WIDTH PANELING clips to special 


help build a better america 
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furring strips; no visible nails 


Oak paneling for old or new construction 
can now be clipped to walls as easily as 
chrome trim is fastened to autos, Using spe- 
cially grooved furring strips and an ingeni- 
ous metal clip, Georgia-Pacific’s Savannah 
Oak random width, three-ply plywood panel- 
ing has no exposed nails to mar its finish. 


FURRING 
’ 








Tight fit is assured by dual facing clips that 
lock into paneling grooves. 


Furring strips are first nailed to studs 
horizontally, one at top and one at bottom 


of the wall, others spaced 1’ apart between 


them. The patented metal clips are placed 
in the furring strip grooves and locked in 
place with a half turn. These clips engage 
the grooves of tle panel and hold it tight 
to the wall. 

Panels come in 6”, 8”, 10”, and 12” 
widths, each 8’ long. Each package contains 
paneling for 96 sq. ft. of wall, together with 
all clips and furring strip required. 

Around windows and above doors, Savan- 
nah Oak planks may be cut to fit with a 
hand or table saw. No painting or finish- 
ing is needed, for the wood is factory fin- 
ished and waxed, and the absence of visible 
nails eliminates need for any touching up of 
hammer marks, 

Matching moldings are available for base, 
cove or chair-rail effects, or to finish off 
inside and outside corners, door or window 


ARCADIA METAL PRODUCTS+ ARCADIA, CALIF. openings. 
Distributors in Canada, Puerto Rico, and throughout | 

the United States. National Member Producers’ Coun- 
cil, Inc., and National Association of Home Builders. 


Price: Approximately 56¢ per sq. ft. 


Manufacturer: Georgia-Pacific Plywood Co. 


270 Park Ave. 
New York, N.Y. 


continued on p. 168 
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Tri-level 
or 
eye-level 


Genuine red cedar shingles 
and shakes make the quality 
difference that sells homes 


Pick an architectural style you would like 
to build. Whatever you choose—traditional, 
contemporary or something in between — 
cedar shingles and shakes will provide you 
a host of exclusive construction economies 
... then help you sell the house faster. 


That’s because red cedar is the real article. 


| TAKE THE ROOF. It is the most 
important single unit in any house. 
It’s got to be good. If you build with 
cedar shingles over economical 
spaced sheathing it will be good! It 
will have natural charm and beauty as 
well as superior function. That’s why a 
cedar shingle roof is the accepted roof. 
And why many builders have discovered 
that cedar on the roof is like having 
another salesman on the ground! 


WALLS, TOO, benefit from the 

inherent quality of cedar. Beauti- 

fully striated, dimensionally square 

cedar shakes are being used on the 

most elaborate homes in our land... 
yet they remain the lowest priced genuine 
sidewall material on the market ! Double- 
coursed over economy-grade shingles, 
cedar shakes create the thick layers and 
heavy bands of shadow that buyers favor. 
And, like a shingle roof, sidewalls of cedar 
are naturally insulated. 


YES. Whether you’re building split-levels 
or ramblers, colonials or contemporaries, 
cedar shingles and shakes will help create 
the architectural beauty—the genuineness 
—that sells houses. Plan to feature shingles 
and shakes on your next job. You'll agree 


YOUR BEST 
“OUTSIDE SALESMAN” 
iS CEDAR, 


RED CEDAR SHINGLE BUREAU 
5510 White Bldg., Seattle 1, Wash. ¢ 550 Burrard St., Vancouver 1, B. C. 
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...help sell the house 


than Sold! 


-»swhen you use ALIGNALOCKS 
and ALIGNALOCK Sales Aids 


Judge a book by its cover? Course not. 

But your customers can judge... do judge a 
house by the brand name products they see in 
it. Particularly the locks! 

New houses built with AlignaLocks change 
hands fast. From builder to buyer. From you 
... to your customers. That’s because Aligna- 
Locks are made by SARGENT...a name 
that’s known and respected by everyone. And 
because AlignaLocks are recognized in their 
own right as “‘the Sign of a Well Built House.”’ 

So use AlignaLocks, like thousands of other 
smart builders. Use them throughout the house. 
Let your prospects see the Sargent name in 
every room ...as a reminder of quality. 

Every AlignaLock you install is guaranteed 
for the life of the house! 

Does this lifetime guarantee impress home 


Put more SELL in Every Room 


AlignaLock .. . the quality lock in the low 
priced field . . . is available for every household 
function. In four beautiful finishes! Perfectly 
balanced! One-piece knob. . . big and 

graceful! Self-aligning assembly! Five pin 
tumbler protection! All interior parts machined 
or wrought steel. No other locks can be 
installed faster! Order AlignaLocks today 

from your supplier. Or write direct to 

Sargent & Co., New Haven 9, Conn. Dept. 11-H. 


SARGENT 


buyers? Sure does! Customer comments... 
and actual home sales . . . prove it. 

You get maximum mileage . . . top benefits . . . 
from this Sargent AlignaLock Guarantee by 
using these free home-selling aids all around 
the house. 

(A) ... Hang copies of the Guarantee itself 
on the most used locks. (B) ...On windows 
and other convenient spots, put the AlignaLock 
signs saying, “ AlignaLock—the Sign of a Well 
Built House. Guaranteed by Sargent of New 
Haven.” (C) ... Wherever they can be picked 
up in the house, leave the colorful AlignaLock 
folders. In addition to selling the Guarantee, 
these folders point out the AlignaLock features. 

Help your new houses change hands fast and 
profitably ...with AlignaLocks and Aligna- 
Lock Sales Aids. Get in touch with your sup- 
plier today. 


with ALIGNALOCK 








LOCKS 


..- the Sign of a Well Built House 
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Cut sheathing costs. Every time one 
of your carpenters drives a nail into Cuth 
Temlok® Sheathing, you're adding a few [9 sq- 
pennies to your profits. That’s because lumbe 
the big 2’ x 8’ boards go up fast and re- Temle 
quire no building paper. With 4’ x 8’x 9 with e 
2540” Temlok Sheathing you can also 
eliminate costly corner bracing. Two | 
men can sheathe an average house with 
Temlok in one day, cutting installation 
time and labor costs by one-third. With 7 
Armstrong Temlok Sheathing, you also ; 
get valuable insulation at no extra cost, 
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Cut roofing costs up to $250 per 
house. In one application—one mate- 
rial—Temlok Roof Deck provides roof 
decking, insulation, vapor barrier, and 
interior ceiling finish. It’s so easy to ap 
ply that your men will cut installation 
time in half. It takes 4 men only 7 hours 
to cover a 30’x 40’ roof with Temlok 





Roof Deck, compared to 14 hours with 


conventional materials. 


You never stop saving with 
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one sf 
Cut handling time. Each of these carpenters holds material to cover 
































into 

few §96 sq. ft. of wall area. While the man on the left grapples with loose 
ruse lumber and nails up one strip at a time, the other simply removes six 
1 re. fTemlok sheets from the easy-to-handle package and covers 16 sq. ft. 


9’ |awith each sheet. Less handling pays off in extra profits. 


also 
Two 
with 9 No costly delays after rain. Stop worrying about 
tion § prolonged work stoppages and reduced profits from wet 
Vith & weather. Temlok’s Rain-Shield* Finish is a protective 
also 5 coating that prevents moisture from penetrating the 
cost. J board, even after several days of rain. * TRADE-MARK 

. 

4" 

4 

i 


ith TEML 


)Cut handling time. Since you'll be using Temlok Roof Deck on con- 
temporary one-story houses, the compact roof deck packages can be un- 
loaded directly from truck to roof. Temlok Roof Deck also eliminates 
iandling of roofing boards, roofing paper for vapor barrier, rigid insula- 
tion, and ceiling finish materials. 
















per 
nate- 

roof Attractive exposed beam ceiling. Temlok Roof Deck’s most sales- 
and worthy feature from your customers’ viewpoint is the beautiful ceiling 
0 ap. that it automatically creates. Supported by beams on 24”, 32”, or 48” 
ation centers, the pre-painted ceiling adds a feeling of spaciousness to the room. 
hours Another impressive feature is Armstrong Temlok Roof Deck’s built-in 
mlok insulation which provides comfort both in winter and summer. 


with 


For full details on making bigger profits with Temlok, see your Armstrong lumber 
dealer or write Armstrong Cork Company, 3708 Sixth Street, Lancaster, Penna. 


ith} ‘Armstrong TEMLOK ... house... after house 


SHEATHING * ROOF DECK «*_ INTERIOR FINISH 


AUGUST 





PROFITABLE APARTMENTS 





RESCUED FROM OBLIVION 
BY SMART REMODELING 


Overun by weeds and seemingly destined for 
wrecking to save taxes, this 1 10-year old Toledo, 
Ohio mansion was remodeled to income status by 
the Blair Realty & Investment Co. 

Addition of graceful lacy iron grillwork, repaint- 
ing in fresh green and white, and landscaping 
combined to restore charm to the exterior. 











The interior was remodeled to make apartments with kitchen- 
dining oreas like this .. . apartments quickly rented. Each has a 
Dwyer Kitchen ... concealed by louvred doors when not in use. 

















4 SIZES...39 to 69 inches wide 
Genuine vitreous porcelain on all 
exposed surfaces...easy to clean 


Gas or electric ranges (AGA and 
Underwriters approved), refriger- 
ator with freezer compartment and 
push-button door, one-piece sink and 
work top, storage cupboards .. . 
streamlined into compact units 39 
to 69 inches wide. 

One-piece range top, sink and 
counter area has no cracks or crevice 
to harbor dirt. 

Dwyer Kitchens are made com- 
plete in our own plant ... by an 
organization specializing in compact 
kitchens for over 27 years. Thousands 
of installations . . . nation-wide... 
have proven their durability in the 
hard usage of rental properties. 


DWYER PRODUCTS CORPORATION 
Dept. D&85, Michigan City, Indiana 





SEND FOR FREE BULLETINS ON DWYER KITCHENS 


Name ; Rio Sea 


i SM Ne RO LOT LES oN MD 


State 





DWYER PRODUCTS CORPORATION 
Dept. D85, Michigan City, Ind. 
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NEW 
PRODUCTS continued from p. 162 


i for further details check numbered coupon p. 210 


d. SOIL RETARDANT makes surfaces dustproof; 
can be used to treat carpets or fabrics 





Research has proved that apparently smooth 
surfaces like painted walls, rayon or cotton 
fabrics, etc., actually contain millions of pits 
and crannies. Dust settles into these depres- 
sions and resists removal. 


ri PARTICLES IN SURFACE POCKETS 





LIst obs nase sAa0 Oe aan nents Maoh B88 2 2920 RAVES, 


But textile chemists discovered that the 
submicroscopic particles of colloidal silica 
would fill these pores, keeping air-borne dust 
on the surface where it can easily be removed 
by conventional means. 





A typical solution contains 3% silica solids 
in a clear mixture. It can be sprayed, 
brushed, sponged or wiped on, filming the 
surface with an invisible but impenetrable 
(to dust) layer. 

Most obvious builder use is in model houses 
to reduce dirtying of carpeting, furniture and 
walls, and a “dust-proofed” house might be 
an effective sales feature. The coating 
(trade-named Ludox) does not prevent oil- or 


water-borne stains. 





Price: Approx. $7 per 
enough to do an entire house) 


gal. (more than 


Manufacturer: FE. |. duPont de Nemours 
Grasselli Chemicals Dept. 
Wilmington, Del. 


continued on p. 174 
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HARDWARE OF ALCOA* ALUMINUM 


... the luxury touch that adds value to your homes, yet costs no more! 


Manufacturers of builders’ hardware 
are now featuring more beautiful, more 
trouble-free, more rugged hardware 
of Alcoa Aluminum. Made in designs 
to harmonize with traditional or 
modern architecture, these luxury 
lines of lock sets, escutcheons, hinges, 
window and cabinet hardware add 
value and sales appeal to any home, 
yet sell at regular hardware prices. 

Alcoa helped apply aluminum’s 


advantages to builders’ hardware by 
developing alloys that are corrosion 
resistant all the way through and beau- 
tiful finishes that resist wear and won’t 
chip. Ask your hardware consultant 
about the quality lines of builders’ 
hardware made of Alcoa Aluminum 
that are now available. They’ re easily 
identified by this label. Aluminum 
Company of America, 1970-H Alcoa 
Building, Pittsburgh 19, Pa. 


Your Guide to 
Aluminum Value 
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‘Chamber of Horrors” temperature test 
fails to affect Curtis New Londoner Door 


From 110° F. to 0°—over and over, through 166 long 
cycles of sweltering heat and below-freezing cold! That 
was the rigid test which a Curtis New Londoner hollow- 
core flush door endured in a “‘chamber of horrors” spe- 
cially designed by Curtis engineers. 

What happened to the door? Just nothing. The special 
bonding of the 3-ply face panels held firm. There was 


HOLLOW-CORE 
FLUSH DOORS 


no peeling. The locked-in, all-wood hollow core retained 
its dimensional stability. New Londoner doors, you see, 
are unaffected by temperature changes. 

Curtis New Londoner doors and all Curtis Woodwork 
are sold by leading lumber and building-material deal- 
ers. For complete information, write Curtis Companies 
Service Bureau, Clinton, Iowa. 


CURTIS wWOCDWORK 


Heart of the Home 
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KENTILE ASPHALT TILE 






ie > jie 


Magnificent New Carnival colors capti- 


vate home buyers on sight. Here is deco- 
rating beauty—in eleven excitingly new color com- 
binations—to give floors the rich, modern appeal 
that home buyers are demanding more and more. 
New Carnival Kentile Asphalt Tile is so different 
... yet so in tune with latest trends in interior decor 
... that it promotes faster sales of development units 
— yet costs no more than regular Kentile. 


Carnival Kentile floors add extra years 


of value to small homes construction. 
Carnival Kentile colors are guaranteed not to wear 
off! In every room, Carnival defies continuously 
hard usage for years. Its smoother surface can’t 
collect dirt. Carnival Kentile cleans so easily, too— 
its harmonizing beauty is kept new looking with 
minimum care, and it stays clean-looking longer. 





Latest style triumph 
in tile floors 


Helps sell 
development units 
faster 


Keeps resale 
values high 


Strong national advertising is now creating 
tremendous preference for new, different 
Carnival Kentile. Homemakers from coast to 
coast are reading about this superior flooring in 
their favorite magazines...and imagining its excep- 
tional beauty and practical design in that new home 
they’re planning to buy. Be ready for them — greet 
them with Carnival Kentile! For full information, 
contact your local Kentile Flooring Contractor... 
or any of the offices listed below. 


KENTILE. 


The Asphalt Tile of Enduring Beauty 
KENTILE « KENCORK * KENRUBBER * KENFLEX « KENFLOR * 


REG. U.S. PAT. OFF. 


CARNIVAL 


















KENTILE, INC., 58 SECOND AVENUE BROOKLYN 15. NEW YORK ° 350 FIFTH AVENUE, NEW YORK 1, NEW YORK ° 708 ARCHITECTS BUILDING, 
17TH AND SANSOM STREETS, PHILADELPHIA 3. PENNSYLVANIA °1211 NBC BUILDING. CLEVELAND 14, OHIO* 900 PEACHTREE STREET N.E., ATLANTA 5S, GEORGIA 
1016 CENTRAL STREET, KANSAS CITY 5, MISSOURI*® 4832 SO. KOLIN AVENUE, CHICAGO 32, ILLINOIS* 4501 SANTA FE AVENUE, LOS ANGELES 588, CALIFORNIA 
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Pollman selects Insulite | 
for fabulous “House of 








Birmingham, Mich. Designer-builder: Richard 
B. Pollman, Richard B. Pollman Building Co., 


Detroit, Mich. Architects: Irving Palmquist & . « 
| Clifford Wright, Detroit, Mich. Build better and save with 


| 
| 
HOUSE & GARDEN’S 1955 ''House of Ideas,” 
i 


oa 
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| Roof Deck 
|) Ideas” 


[ 





BELOW: Richard Pollman, designer-builder of 
HOUSE & GARDEN’S 1955 ‘‘House of Ideas.’’ 





Money-saving Insulite Roof Deck is 
just as at home in the 1955 ‘‘House of Ideas”’ 
as it is in an economy 3-bedroom rambler. 


Designed to meet the highest structural 
and decorating standards, Insulite Roof 
Deck still returns an $80 to $300 saving 
per thousand square feet of surface. It re- 
duces building costs, yet adds a touch of 
quality to any home as these photographs 
of Richard Pollman’s “House of Ideas” 
clearly demonstrate. 















Here’s how 
Insulite Roof Deck can 
help you build better and save: 






















Cuts application time as much as 45%. Only 
one material to handle. New Insulite Roof Deck elim- 
inates need for separate roof boards, insulation, lath 
and plaster and ceiling finishing. Roof Deck can save 
12 man-hours per 1,000 sq. ft. of surface compared 
with 2”x6” D&M roof sheathing. 


It’s insulation with vapor barrier. No need for 
other insulation. Two-inch Roof Deck is comparable 
to 2” wood deck plus 1” fiberboard insulation and 
meets heat loss requirements for roof and ceiling con- 
struction. Exclusive built-in vapor barrier protects 
against condensation within the unit. 


Builds finished ceiling. The underside of Roof Deck 
is factory-finished in white. Lay Roof Deck over pre- 
finished beams and ceiling is done. No need to plas- 
ter, paint, stain or wax. Available in 2’x8’ units, 114”, 
2” or 3” thick with or without exclusive vapor barrier. 


Send for complete information now. Actual on- 
the-job pictures and construction details show how 
to use new Insulite Roof Deck to build better for less. 
Write Insulite, Minneapolis 2, Minn. 





. 
INSULITE ISA REGISTERED TRADE MARK, 


INSULI 


Made of hardy Northern wood 2 


INSULITE DIVISION—Minnesota and Ontario Paper Company, Minneapolis 2, Minnesota —= 
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ORANGEBURG i 


ROOT PROOF 
SEWER PIPE 



































model NOUS. Trusted brand names 


























are proof of high quality...create 
confidence...help close the sale. 
The sign out front “featuring 
Orangeburg Root-Proof Pipe adver- 


tised in Life” shows tr 
house IS modern t 








at this mode! 
nderground 





as well as above ground. Qrange- 
burg’s national advertising Is 
pre-selling your prospects. Tell 
them you use Genuine Orange- 
burg...It will create contidence... 








help sell the house. Write dept. 
HH-85 for free display sign 


ORANGEBURG MANUFACTURING CO., 


ORANGEBURG, N.Y. 
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NEW 
PRODUCTS continued from p. 168 


“ for further details check numbered coupon p. 210 







PLASTIC PANELS simulate appearance of 
brick walls, may be painted 


The texture of exposed brick walls is always 
popular, and a new plastic paneling is being 
marketed that accurately reproduces the ap- 
pearance of a painted brick surface. Called 
Studio Brick, the panels are 3’ x 5’, and 
are available in common, Roman and adobe 
patterns. Joints are staggered, so that the 
overlapping edge does not break up the 
pattern of the bond. 

The panels are applied with adhesive or 
with mastic and small finishing nails. Seams 
must be finished with spackling compound, 
then painted. 


Price: $1 per sq. ft. 


Manufacturer: Studio Brick, Inc. 
8424 Melrose PI. 
Hollywood 46, Calif. 











SYNTHETIC BRICKWORK is plastic appliqué; 
may be nailed or cemented to walls 


Another version of the simulated brick wall 
is Holl-E-Wood Brick, a polystyrene sheet 
molded in a common bond pattern, Where 
sheets are joined, half bricks can be removed 
to create continuous stretcher courses. .-Foints 
are concealed with a liquid plastic which 
also covers nail heads and outside corners. 

Three brick types are made: modern, 
roman and antique, each approximately 
2’ x 4’.. Mastic cement may be used to in- 
stall the panels, or small flat-headed brads 
or nails. All panels are white, but may be 
painted with any latex paint. 


Price: 60¢ per sq. ft. 


Manufacturer: The Holl-E-Wood Co. 
Onamia, Minn. 


continued on p. 180 
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SIDING 
is 
washable! 


































































































































































































































































Another feature 
that helps sell 
your homes! 






























With handsome, durable Ceramo glazed 
asbestos siding, you give your projects luxury-beauty and appearance—at far, 
far below luxury cost! And as a “‘clincher’—you have Ceramo’s 100% washability 

. . its lifetime freedom from painting or preservative treatment. The fact that it 
makes homes worth more for resale! 


Ceramo has a baked-on, glazed ceramic surface similar to the enduring finish given 
fine china. Just sudsing with ordinary detergent and water washes away dirt, 
grease, stains and soot! And Ceramo colors, in rich, deep tones, pastels and whiter- 
than-white, are an integral part of the Ceramic finish—won’t fade, 
bloom or wear off! 


Choose Ceramo for both new construction and remodeling. Get the | 
whole story today! Send for your free copy of ‘Carey Dependable 4 
Products”—picturing all the beauty and sales appeal of Ceramo and 
other Carey products in full color! Address pert. nus. Or, see A.I.A. 
Light Construction File No. 12. 





Harmonizing 
Deep-Tone and 
Pastel Colors for 


every architectural 
COLORED CERAMO SIDING _ treatment: 
NESS a AE Sherwood Green 
The Philip Carey Mfg. Company = $2/e™ Red 


Colonial Yellow 
Lockland, Cincinnati 15, Ohio Congo Brown 





Better products - ers. 
for better building In Canada: The Philip Carey Co., Ltd., Montreal 3, P. Q. pens 


since 1873 Ceramo Whitel 








Presenting the new Rheem IMPERIAL” 
multipurpose window air conditione 





The “Imperial” with a Rheem-Duct panel 


installed in a general office 


I y Tete Fe OTC 


The ‘Imperial’ with a Rheem-Duct panel 
installed in the garage window of a home. 


All of these typical installations and many more are possible because of the following Rheem “Imperial” features: 


AVAILABLE 











This “Imperial” unit has the functional Rheem-Duct front 
panel for multiple space air conditioning with duct work. 


RHEEM MANUFACTURING CO., 


Here’s a revolutionary Rheem “first” which provides multiple space 
air conditioning from a single window unit. The Rheem “Imperial” 
unit is designed for duct work applications as well as conventional 
single room air conditioning. All “Imperial” units are available with 
either the Rheem-Air or Rheem-Duct interchangeable front panels, 


The 
installed in a barber shop 


The 


Tar tiell (tome) 


‘Imperial’ with a Rheem-Duct panel 


| 
x 


A a —I Laem Bs TT Zul ft 


The “Imperial with a Rheem-Duct panel 


installed in the attic space of a home. installed in 





% Large, powerful centrifugal supply air blowers 
% Die-formed aluminum steel front panel 

% Oversize cooling and condenser coils 

% Design based on 120° outside temperature 

%* Electric heating for cool weather use 


% HP 1 HP 1% HP 


Up to 500 sq. ft. Up to 700 sq. ft. 


























7600 SOUTH KEDZIE AVENUE, 





Imperial” 


Up to 900 sq. ft. 


This “Imperial” unit has the beautiful Rheem-Air front panel 
for premium performance in room air conditioning. 
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with a Rheem-Duct panel 
n the roof of a small store 
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The “Imperial” with a Rheem-Air panel 


a typical window. 


ymild 


Up to 1200 sq. ft. 

























CHICAGO 29, ILL. 
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backsplash — ready # to install in kitchens and | bathrooms 
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The “custom-look” 
at a production line price! 


Want something that’s really packed with appeal for the 
feminine half of your market? Here it is—new Consoweld 
Curvatop—the preformed counter-top surfacing for 
kitchen counters or bathroom vanities. Gives the custom- 
made look that puts the lady on your side! 


Easy to install — right on the job! No special tools or 
forming equipment needed. Easy, step-by-step applica- 
tion procedures assure fast installation by your regular 
workmen. Counter edges are finished off with beautiful 
Consoweld Twin-Trim® Mouldings, color- and pattern- 
matched with Curvatop, for a neat, permanent and 
beautiful installation. 


Get the facts on the entire Consoweld line ! Curvatop is a 
companion to other Consoweld surfacings, each espe- 
cially designed to produce the best results at a minimum 
cost, depending on the requirements of the job: whether 
shop-fabricated or job-installed; vertical or horizontal. 
Inquire about extra thick Consoweld 10 for bathroom 
walls and shower stalls. 


Curvatop is registered and sold in Canada by 
The Arborite Company, Ltd., Montreal, Quebec 





= 





{ Preformed plastic surfacing - one-piece counter top and 










AUGUST 1955 


os Curvatop is a one-piece preformed Consoweld unit, 
— <= 8 feet long and 25% inches wide for standard coun- | 
ter widths. Easily cut to shorter lengths or widths. 
Your Curvatop “package” includes Curvatop in a : 
choice of 10 popular colors and patterns and 

| \\ Consoweld accessory items to produce a complete 
\)) } installation with that “custom-built” look. 








‘iii 


the nation’s finest plastic surfacing 


goad fp tell, tine, 


“ Mail coupon today = 
for complete information 


Consoweld Corporation, 
Wisconsin Rapids, Wisconsin 


2 f 
' Please send me complete information on Curvatop and & 
; name of nearest Consoweld distributor. 

g 

- NAME _ 
a FIRM 

gE 

i ADDRESS 


CITY 


Been scene 
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New low-cost method for inefalling 
Hardwood Strip Floore over concrete 















































Yy OAK FLOORING 
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“Vp — CONC. SLAB 
— WASHED GRAVEL FILL 
—EARTH FILL 








1.NO WOOD SUBFLOOR is needed with the 
“screeds-in-mastic” method of installing strip Oak 
Flooring over concrete slabs. It’s fast, easy, economi- 
cal... and proven successful in thousands of homes. 
Any approved type of slab construction with mem- 
brane moisture barrier may be used. 


3. RANDOM LENGTH SCREEDS are laid in a stag- 
gered pattern throughout the floor area with ends 
overlapped at least 4”. An inch gap between screed 
ends and the base plate provides necessary expansion 
space. Flooring may be laid as soon as screeds are 
in position without waiting for mastic to harden. 


No other floor gives you ALL the advantages 
of OAK for slab-on-ground houses 
@ Prevents costly heat loss through the concrete slab 
@ Counteracts the uncomfortable hardness of concrete 
@ Preferred by 8 out of 10 home buyers, builders, 

and architects 
NATIONAL OAK FLOORING 
MANUFACTURERS’ ASSOCIATION 
852 Sterick Building, Memphis 3, Tenn. 













Address__ 


City 











2. ECONOMY OF THIS installation method makes 
Oak Floors practical for even lowest-cost homes. No 
special skill or tools are required. A sound nailing sur- 
face is provided by short lengths of preservative- 
treated 2x4 screeds laid in an asphalt mastic which 
anchors them to the concrete slab. 





4. SIDE AND END-MATCHED FLOORING is used, 
blind nailed. Each strip bears on at least two screeds 
but joints don’t have to meet over screeds. Nailing to 
both screeds at lap joints binds the floor together in a 
tight, solid unit. Sanding and finishing follow in the 
usual manner, unless prefinished flooring is used. 


-_ 


Mail coupon for > 

free installation manual > 
NATIONAL OAK FLOORING \ 
MANUFACTURERS’ ASSOCIATION \ 
852 Sterick Building, Memphis 3, Tenn. 











State / 
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This revolutionary Trade-Wind Axial Flow Ventilator now steps 
out in front with its striking new bright metal grille. 
At the extra low price of $20.28 list, the Trade-Wind Model AF-7M 
makes kitchen ventilation a must even in the most economically 
designed house. Can be installed in either wall or ceiling—and needs 
no elbow for vertical discharge. 


Packed with Features... 


Delivers a full 300 CFM with unusually high pressure characteristics 
against duct resistance. Whisper-quiet performance. Only 50 watt 


motor. And now the new high style grille which makes a stylish, quality 
installation. 


WRITE FOR COMPLETE INFORMATION 





7 GOS Ke 
PERT. Cage 
5 Cad 





Also available in Model AF-7P 
with the attractive ivory grille. List 
$19.20 





he Wiad Meltrfans, hha 7755 Paramount Bivd., Dept. HH, Rivera, Calif. 
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Now! For the very first time, here’s a door latch with 
flush, smooth streamlined surfaces that are in keeping 
with modern architecture. It has no knobs to damage 
walls .. . eliminating the need for door stops. 


NEW EASE OF INSTALLATION 


To install a Soss Lev-R-Latch all that is necessary is 
to bore 2 holes and insert 4 screws. This can be done 
so easily and so quickly that labor costs are cut as 
much as 1/3. 


NEW LOW COST, NEW HIGH QUALITY 





This Soss Lev-R-Latch has fewer parts than any other 
latch set. Consequently, many of the operations that 
are necessary to produce ordinary latch sets have 
been eliminated. This is why the high quality Soss 
Lev-R-Latch is so low in cost. 


SOSS Manufacturing Company 














Eliminates Old-Fashioned Door Knobs i 


MECHANICAL AND DESIGN PATENTS PENDING 


REVOLUTIONARY NEW CONCEPT 
IN DOOR HARDWARE 
Opens doors with the flich of a finger 
e Available with or without locking 
mechanism for all interior doors 


NEW MODERN DESIGN 


° ee eee ee 
—s ra ~' 





| P.O. Box 38, Harper Station, Dept. 23 
ee OO Detroit 13, Michigan 
pote Aap Please rush me complete information and prices on: 
world-famous | The startling new Soss Lev-R-Latch 
Rinae, the |_| The world-famous Soss Invisible Hinge 
Thet Hides 
Ag | | am a dealer jobber_ shecinieds 
The Soss Hinge has no protrud- | tg ———— 
ing hinge butt. It's completely 
hidden from view when doors FIRM NAME___ ie ee 
or lids are closed. Use it when- | 
ever you build or remodel. Seen eae (Se aoe 
city 2ONE__STATE 





NEW 
PRODUCTS contiuued from p. 174 


s for further details check numbered coupon p. 210 


g. BURGLAR-PROOF WINDOWS hove lights set 
at angles to control and direct ventilation 


An all-aluminum window unit, embodying a 
unique ventilating principle, is now being 
marketed. The Solar window has its panes 
set at an inward-sloping angle, with ventila- 
tion on the bottum. Though this opening is 
screened, it is not visible because it lies in a 
horizontal plane, and rain cannot enter. 

The opening shutter is sealed by a plastic 
weatherstrip calculated to defy even the sand 
and dust storms of west Texas, as was proved 
at the Texas A&M air-movement laboratories, 
As no glass opening is more than 12” high, 
the window is recommended as entry-proof 
(except by very thin burglars). 

For the builder, the window arrives on the 
job ready to be nailed into the rough open- 
ing. No sheetrock return, apron or stool is 
required. For shipping to quantity buyers, 





the window knocks down, and reassembly re- 
quires 30 min, with pliers and screwdriver. 

Units are made in an almost unlimited 
variety of sizes and may be stacked or com- 
bined with fixed panes for picture-window 
arrangements, 


Representative prices: Glazed 2’ x 4’ (four 
lights), $19.23; 3’ x 
4’, $22.59; 3° 6"'x 9’ 
(five lights), $24.40 
Manufacturer: Solar Corp. 
317 S. Jones, P.O. Box 2166 
Fort Worth, Texas 


continued on p. 186 
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ALUMINUM FENESTRATION STUDY #I—SCHOOLS 


Ualco Awning Fenestration 
And Porcelain Enamel Panels, 
Is New, Practical Combination For Schools! 










school | McClintock Junior High School 


location | Charlotte, North Carolina 








R. Edwin Wilson & Associates 


E. G. Wilson Construction Co. 








architect 





contractor 


Alummum Windows 


vent only opens slightly for draft-free ventilation during 





Esthetic: Ualco’s satin-smooth aluminum sections combined 


with Porcelain Enamel Panels—modern materials, comple- cold or rainy weather. 
mentary to each other and contemporary design -—- make 
Mes . » Ualeo Awning Windows are Koroseal weather- 
an inviting facade to learning. Structural: & 
stripped around perimeter of each vent, combine with Por- 


Psychological: Ualco’s proportion of narrow sections of alu- celain Enamel Panels which are surrounded with heavy 
minum to large glass areas gives interiors wide-open feel- Koroseal gasket ... make window walls which are water- 


ing, eliminates hemmed-in feeling students reject proof, wind-proof, rigid and permanent! Walls are easily 






assembled ... go up on job site... 


panels “fall” into place. 


Healthful: Ualco provides good control of ventilation. Ualco’s 
exclusive strip-proof operator automatically unlocks, opens 


and locks vents in any position up to 90 degrees. Or—lower 


Construction takes standard mullions and accessory sec- 
tions, no expensive extras ... mullion widths are variable 


for variances in masonry openings. 





World's Largest 


See Our Catalog In Sweet's or Write Us for Complete Information Architectural File 16A . Light Construction File 5A 


U UN 


* ENGINEERING PLANNING SER VICE: Assists architects, engineers and contractors in making 


“take-offs" and solving window problems. 
ce |- 
L J 


A445 Gieoccice 
Than Any Other 
Aluminum 


Window 





ofT 1 
4 





(> Sais 





MORITONTAL pwormeo su MIT 
Stteree worPER 


UALCO WINDOWS ARE 





UNCONDITIONALLY 
GUARANTEED AGAINST 
DEFECTIVE MATERIALS 

AND WORKMANSHIP 


SALES OFFICES & WAREHOUSES: Canton, Ohio: Elizabeth, 
N. J.: Hialeah, Fla.; Florence, Ala.; Van Nuys, Calif.; Greensboro, 
N. C.; Ruston, La.; Montgomery, Ala.; Kansas City, Mo.; 


SOUTHERN SASH SALES & SUPPLY CO., INC. 
Sheffield, Alabama 





Washington, D. C. 
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Texture One-Eleven is dependable 
DFPA industry quality grade-trade- 
marked Exterior fir plywood (EXT- 
DFPA®), made with waterproof glue. 
Specify it by name because only Tex- 
ture One-Eleven gives you all these 
features: 


@ Shiplap edges neatly conceal 
vertical joints. 


@ Deep, clean-cut grooves, interesting 


surface texture. 44” panel thickness 
permits full 14”-deep grooves 
backed by 3%"-thick panel. 


@ Grooves either 2” or 4” o.c. Panels 
available in several stock sizes. 


@ EXT-DFPA® on panel means 
waterproof glue. 


For full color idea folder and other 
data, write Douglas Fir Plywood 
Association, Tacoma 2, Washington. 








Sen 


accent with 


Texture One-Eleven 


EXTERIOR FIR PLYWOOD 


e EXT-DFPA 


adds visible value to any home... 


equally effective outside or in 


ACCENT flat 
materials with Texture One-Eleven. Fits 
new panelized exterior treatments. 


ACCENT residential or commercial interiors 
with Texture One-Eleven. Deep parallel 
grooves create striking shadowline pattern. 


Introduced only last year, Texture One-Eleven 


has already stirred the imagination of countless 


architects and builders. Here are a few of the ways 


it’s being used —for accent or feature . . . outdoors 


orin... for residential or commercial buildings. 


ACCENT your homes with Texture One- 


Eleven patio fences and outdoor storage 
units. Adds sales appeal at little extra cost. 


ACCENT lines created by bold grooves add 
high style to strength, durability and econ- 
omy of Exterior fir plywood. 


3 2 - = Be. ; 
* . vial 
ACCENT carport walls, add extra bracing 
strength with Texture One-Eleven. Panels 


weather well, made with waterproof glue. 


BE ‘ 

ACCENT on savings. Builders report panels 
slash application time and labor costs. Can 
be applied without sheathing. 


See your lumber dealer. He stocks Texture One-Eleven or can get it for you. 








Bruce Prefinished Flooring cuts hardwood 
floor costs as much as $100 per house 


e+e AND SAVES 3 TO 5 DAYS’ TIME 


Sanding and finishing on the job are completely eliminated with Bruce 
Prefinished Flooring. Builders everywhere say this saves them 3 to 5 days 
in getting homes ready for the market. It also cuts floor costs because factory 
finishing costs less than on-the-job finishing. 

You give owners a more beautiful, longer-lasting, easier-to-maintain floor 
... a floor that’s sanded on modern machines and finished with a penetrating 
seal finish baked under infra-red lights. 

For faster sales, feature Bruce Prefinished Floors in your homes. Impres- 
sive color advertising in home magazines has made BRUCE the brand that 
people know best and want most. 


For complete data and prices, write 


E. L. BRUCE CO., MEMPHIS 1, TENN. 
World's largest maker of hardwood floors 


ce PREFINISHED 
ardwood Floors 


OVER 250 MILLION FEET NOW IN USE 
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“This Janitrol 
system in 

my own home 
requires no 
floor space 
... very little 
duct work.” Architect O. W. Stiegemeyer 


\ 3 Sheraton Drive, St. Louis Co. 24, Mo. 
° 4 


“In my home, I use a combination radiant and circulating 
warm air heating system. For distribution, I simply discharge 
warm air directly into my insulated crawl space, which 
extends under the entire house. Air inlets to rooms are in 

the floor, directly below each window. This permits the 
slightly pressurized warm air from the crawl space plenum 
chamber to wipe the cold glass surfaces as it enters the rooms. 


“T save floor space by suspending a Janitrol gas-fired 
horizontal conditioner from the ceiling of my utility room. 
My air return is ducted from grilles placed low in the 
center of the house. 





F 
5 
f 
i 


eo 
: Here is the suspended Janitrol conditioner in e paiipe ad : : 

ys a ite : “That ‘cold 70° or ‘lag’, so common to other installations 
Mr. Stiegemeyer’s installation. Return air duct ‘s definitel 7 ‘1 thi This is t} tt 

ry is at left. Supply duct at right extends into crawl 1s definitely absent in this system. [his is the only home 
space plenum. Conditioner is gas-fired, 150,000 we've ever lived in where my wife has been completely 

- Btu/hr. input capacity. satisfied with the heating.” 

ng 

BS- 

iat 


More information? 


If you would like more information or design assistance, 
please write, without obligation, Dept. HH-58. 





Janitrol 


‘7 


Registers are the unobtrusive 14’’x 24 
perimeter type, spaced below windows 
as in conventional perimeter systems. 


Heating & Air Conditioning Division 
Surface Combustion Corporation. 
Columbus 16, Ohio 

in Canada: Alvar Simpson Ltd., Toronto 15 





ALSO MAKERS OF urface INDUSTRIAL FURNACES ano Kathabar HUMIDITY CONDITIONING 
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Greenhaven Development, Covina, Calif, 
Harold B. Zook, AIA, Pasadena, Calif. 


Add selling features 
at aided cost 


y+. TEXTURED CEILINGS 
.,... GENUINE LATH & PLASTER 


= look for features these days. That's 
why progressive tracts, like the 80 house 
Greenhaven Development, feature the beauty 
of textured ceilings and the structural super- 
iority of genuine lath and plaster. The Plasterer 
appreciates the ease and speed of Plaster- 
Master gun application. Architects like the uni- 
form texture and color; the sound deadening 
qualities achieved with Plaster-Master...no 
trowel marks, either. With all these advantages 
at no extra cost, sales agents and builders 
coast-to-coast are joining the movement to ma- 
chine applied plaster. 


Reg. T.M. 


GUN APPLICATION MACHINE 


available through your plastering contractor 





The modern way to apply plas- 
ter. Pumps 31. cu. ft. per min. 
Fast, efficient, economical, 
Handles plaster containing half 
sand as aggregate. 

For brown coat, exterior color 
coat, textured ceilings. Plaster- 
Master has more power, better 
control, greater maneuverability 
.+. it's the standard of the 
industry. 






























Machine applied is better 
«+ Plaster-Master is best! 





Write today 

for name of 
nearest contractor 
using 
Plaster-Master 


SANTA ANITA MFG. CORP. 


2828 Newell St., Los Angeles 39, Calif. 
EES LT Sa a a 
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NEW 
PRODUCTS continued from p. 180 


; for further details check numbered coupon p. 210 


h. PLASTIC SKYLIGHT can be opened manually 
to furnish natural ventilation 
Wasco’s newest version of their plastic- 
bubble skylight, the Air Dome, offers the 
convenience of natural ventilation to the 
daylighting of interior areas. Mounted di- 
rectly in the roof opening, the Air Dome 
has the same one-piece acrylic plastic dome, 












; 
3A 
Bacd 


and aluminum frame and curb as other 
Wasco units, but adds an- adjustable lifting 
hinge hand operated by a cord. A remova- 
ble screen at the base of the dome prevents 
insects getting in while the unit is open. 


Price: $75-$145, according to size 


Manufacturer: Wasco Flashing Co. 
87 Fawcett St. 
Cambridge 38, Mass. 


WwW 


i. ALUMINUM AIR FILTER catches dirt with 
thousands of burred edges 


Rough, talon-like burred edges in the Evans 
air filter gobble up dirt particles the way a 
sure-handed infielder gobbles grounders. 

In a 20” x 20” x 2” filter, incoming air 
is forced across over 76,000 scoops, and across 
1.24 miles of burred surface area. Progres- 





sively smaller openings permit the dirt to 
penetrate deep into the filter instead of 
merely clogging the surface. 

Both the die-cut filter pack and the rounded 
frame are of aluminum, and the unit may be 
washed clean with either hot or cold water 
(plus detergents, if greasy). Unless physically 
damaged, the unit will never need replace- 
ment, 


Price: 16” x 25/ x 2”, $10.55 
Manufacturer: The Geo. Evans Corp. 
Moline, Ill. 


continued on p. 192 






























High Velocity 
Non - Recoil 




















AIR DRIVE 


DOD e 


FIRE LONG FASTENERS 
INTO HARDEST WOODS 
with 100 P.S.I. or less 








Bes, 





~—yr- 





All the heavy duty fastening jobs so ably 
performed for years by manually operated 
Spotnailers now can also be done with the 
super speed and convenience of air. 













The new Models PEL and PHL Spotnailers 
are beautifully balanced tools which may 
be operated at arms length because no 
effort is required except to position the gun 
and operate the trigger — astonishing to 
those accustomed to using air guns that 
must be held tightly to the work. It opens 
up great new opportunities for cost saving 
fastening. 












Most millwork and furniture fastening jobs 
can be done more profitably with Spot- 
nailers. See your local Spotnail Man. His 
experience can help you. 


* HIGH VELOCITY 
NO-BOUNCE ACTION 
% LOW HANDLE 
EXCELLENT BALANCE 
* LIGHT WEIGHT 
REDUCES FATIGUE 
* DRIVES 16 or 18 GAUGE 
13/16” LONG FASTENERS 
* LARGER, INSTANT-LOAD 
| MAGAZINE HOLDS 200 FASTENERS 
Si COUNTER SINKING TO 
Macaig SUIT - GUIDE PLATES 


SE 
POINTS 





Write for 
complete 
information 
Spotnails, Inc. 
Evanston 11, Ill. 


















SPOINAILS, 7. 
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Hang extra sales-appeal on 





MASONITE PEG-BoaRD PANELS 


It’s so easy! You add a few strategically placed 
Masonite® Peg-Board* Panels. In return you get 
terrific buyer interest all out of proportion to the 
low cost involved. 

Your prospects are immediately intrigued by the 
possibilities of these versatile, durable panels. 
Every woman, subconsciously perhaps, starts plan- 
ning how she will use the “interest walls” in living 
areas, knowing full well she can change arrange- 
ments whenever she wants. 


*T, M, Reg., B. B. Butler Mfg. Co., Inc. 


But Peg-Board panels really “strut their stuff” 
in work areas and storage places. Helped by a wide 
variety of interchangeable hangers, they turn 
ordinary walls into ‘working walls’, keep things 
orderly and within easy reach. 

Where will you use Peg-Board panels in your 
next house? You can buy them, as well as the many 
other Presdwood® products, through your lumber 
and building materials dealer. Masonite Corpora- 
tion, Dept. HH-8, Box 777, Chicago 90, III. 


Look for this man vin He makes the difference 


MASONITE CORPORATION 


MANUFACTURER OF PRESDWOOD PANEL PRODUCTS 
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American-Stardatr 
YEAR ’ROUND AIR 








Gas-Fired 
Heating-Cooling 
Unit 


Heating* | Cooling 
~ 75,000 Btu | 2hp | — 
100,000 Btu | 2hp | 3hp 
125,000 Btu 2 hp 3 hp 


150,000 Btu | 2hp | 3hp 


*Btu Input 










































Here—at competitive price—is a 
famous-brand, top quality year ‘round 
unit that offers a variety of heating 
capacities with choice of 2 hp or 3 hp 
cooling. 

Compact in size, ruggedly built, this 
model performs efficiently in any style 
of home . . . can be installed in utility 
room, closet or basement with only a 
minimum of floor space required. The 
complete comfort it provides is a strong 
selling point for the builder, and a 
strong incentive to present home owners 
to replace their old furnaces now with 
year ‘round air conditioning. 

Available with summer-winter ther- 
mostat and manual or automatic 
summer-winter changeover damper. 
Unit may be obtained less cooling 
circuit if desired. The cooling circuit 
is covered by American-Standard Five 
Year Protection Plan. 





























: FACTORY ASSEMBLED—READY FOR INSTALLATION 
Refrigerant circuit is packed separately for convenient handling. 















BUILDERS! 


See your American-Standard Air Conditioning Dealer 
or Distributor. He’s listed in the Yellow Pages of 
Your Classified Telephone Directory 
under ‘“‘Air Conditioning Equipment” or ‘‘Furnaces”’ 
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1} ANNOUNCES 2. NEW 
CONDITIONING PACKAGES 


Oil-Fired 
Heating-Cooling 
Unit 


__Heating" | Cooling _ 
85,000 Btu 2hp | 3 hp 


~112,000 Btu 2hp | 3 hp 


*Btu at Bonnet 

















American-Standard’s new oil-fired 
combination summer and winter air 
conditioner offers flexibility as to rela- 
tive heating and cooling capacities. It 
enables the new home builder or the 
present home owner to achieve the 
utmost in year round comfort at lowest 
cost consistent with top-brand quality. 


Handsomely styled, compact in de- 
sign, this unit can be installed in any 
type of home wherever a few square 
feet of floor space is available—utility 
room, closet or basement. 

Not only does this model excel in 
performance— it’s competitively priced 
to sell fast. Features include manual or 
automatic summer-winter changeover 
damper, and summer-winter thermo- 
stat. The cooling circuit is covered by 
American-Standard Five Year Protec- 
tion Plan. Unit is available with or 
without cooling circuit. 








FACTORY ASSEMBLED—READY FOR INSTALLATION 
Refrigerant circuit is packed separately for ease of handling. 





A = American-Standard 


AIR CONDITIONING DIVISION 


ELYRIA, OHIO 


ain conomowing American Radiator & Standard Sanitary Corporation 








AIR COOLING 
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Here are the facts: 


MARKWA marble wall tile is a true quarried mar- 
ble, produced exclusively by America’s foremost 
marble producer and fabricator, the Vermont 
Marble Company. 

MARKWA marble wall tile is half the thickness and 
half the weight of conventional marble slabs — 
\% inch thick, 7% lbs. per square foot. It is cut to 
three sizes: 8” x 8”, 8” x 12”, and 12” x 12” (less 
3/32 inch joint allowance to provide for Modular 
Measure). MARKWA is absolutely flat, uniform in 
size and thickness to a close tolerance of 4¢ inch. 











marble 











/ @ 
le tile 


At last, for the first time, magnificent marble, with all its lustrous beauty and vi- 
brant color, is now available in lightweight, half-inch thinness for walls or floors. 


It is set by tile layers in exactly the same manner 
as clay tile, either with mortar or by adhesion. 
MARKWA marble wall tile costs as little as $2.85 
per square foot set in the wall depending on variety 
of marble and type of installation. It is stocked in 
a wide variety and color range. 

MARKWA marble wall tile is ideal for wall or floor, 
in bathroom, kitchen, living room or foyer, for 
countertops or fireplace facings, in residential or 
commercial buildings, for interior or exterior. It 
comes polished with cushion edges; matte finish 
available for floors and exterior walls. 





HOW MUCH DOES IT COST? So little more than clay 
tile that a typical bathroom installation could be 
made in MARKWA for less than a hundred dol- 
lars more. How little that is in terms of the added 


MARBLE 








value that marble provides. 


WHERE DO YOU GET IT? Most tile contractors either 
have it or can get it. Or contact any of the 12 
Vermont Marble Company branches listed below. 


SEE MARKWA NOW! Specify it for your next job. Write for complete specification data. 


WALL TILE 





The quarried marble that is lightweight because|it is thin. 


mY 


Produced exclusively by the VERMONT MARBLE COMPANY, PROCTOR, VERMONT. 
BRANCH OFFICES: BOSTON CHICAGO CLEVELAND DALLAS HOUSTON PHILADELPHIA 
LOS ANGELES NEW YORK SAN FRANCISCO IN CANADA: ONTARIO MARBLE COMPANY, LIMITED, 
TORONTO AND PETERBOROUGH. ONTARIO CONTINENTAL MARBLE COMPANY, LIMITED, VANCOUVER, B.C, 


















¥% inch— 
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ADJ 
Helps you save 3 ways 


® Saves 43% on installation 
® Saves on fixture costs 
® Saves on sales time and effort 





Extra features like ADJUSTO speed sales 


Now you can offer a refreshing shower plus tub 
facilities — without extra cost. ADJUSTO costs 
less than a tub filler and separate shower and 
cuts installation time 43%. The single ADJUSTO 
does the work of both and it's quickly installed 
after plastering and tiling to prevent pilferage. 


TUB FILLING SITTING SHOWER SHAMPOOING CHILDREN'S SHOWER 


CLIP COUPON AND MAIL TODAY Now you can guarantee a dry basement with 
: MILWAUKEE Cellar Drainers. pia 


Gentlemen — Please send me your new K-55 Catalog 
showing the ADJUSTO Shower and complete line of 
faucets, fixtures and cellar drainers. 

K-7002-2 — New upright pump with a large ca- 
NAME . pacity offers top performance, long life — without ' 
CN ale i oe |] k-7002-2 

K-7004-2 — Submersible pump operates under water 
— entire unit installs below the floor for whisper . 
quiet operation. _—_ 


The new K-55 Catalog contains all the latest SEE YOUR MASTER PLUMBER K-7004-2 


information on styles of quality plumbing és ‘ 
so —._ |MILWAUKEE (zz 
et ’ 


MILWAUKEE Faucets, INC. 2 : 
Dept. C. WAU isch Rie, Mihaeaien 12, Whe. MB} Dept. C, 318 E. Reservoir Ave. MILWAUKEE 12, WISCONSIN 
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With these two FREE guides 
and genuine TECO WEDGE-FIT 


ring connectors — 


You can build your own 


TECO TRUSSED RAFTERS 
easily, quickly, economically, 
right at the job site. 


Easy to Fabricate— Just cut the four 
different pieces from common 2x4s and 
2x6s, quickly and accurately on the 
simple fabricating bench you can build 
from the detail drawing that’s FREE— 


Assemble Without a Jig— Precision 
assembly of the four members, in pairs, 
is fast and easy with TECO Wedge-Fit 
connectors in conforming grooves cut 
with the special TECO grooving tool— 


Quickly Erected—Just swing TECO 
trussed rafters into place on exterior 
walls—no interior load-bearing par- 
titions needed .. . 


and for added strength throughout, 
tie down your trusses with TECO 
Trip-L-Grip framing anchors. 


Send today for the FREE detail drawing 
of the portable Fabricating Bench, and a 
copy of “How to Build Wood Frame TECO 
Trussed Rafters” giving detailed instructions 
on fabricating, assembling, and erecting 
these versatile roof trusses. 


TIMBER ENGINEERING COMPANY HH-555 
1319 18th Street, N.W., Washington 6, D. C. 
Please send FREE drawing of Fabricating 


Bench design and copy of “How to Build 
Wood Frame TECO Trussed Rafters”. 


gg IE a on 


RR SI 
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NEW 
PRODUCTS continued from p. 186 


DISHWASHER fits into standard cabinet 
drawer space, has replaceable front panel 


Any 18” base cabinet becomes the housing 
for the James dishwasher, engineered to fit 
the standard 24” depth and 36” height as well 
as the width. Knockout openings permit 
plumbing and electrical connections to be 
made from either side, back or bottom of the 
dishwasher. 

Custom matching of any kitchen color 
scheme is made possible by a removable front 
panel. Factory finished in white, the panel 
may be painted or papered, or even com- 
pletely replaced by a plywood veneer panel 
of any kind. 

The stainless-steel wash-well holds a com- 
plete service for eight, and the last rinse 
provides water of 180° F. for sterilizing. Dish 
and glass racks are plastic coated. 


Price: $339 


Manufacturer: James, Inc. 
Independence, Kan. 





FLAT RIMMED SINK is designed especially 
for post formed plastic counters 


Growing popularity of counter-top lavatory 
units, with their built-in sinks, brought out 
Universal-Rundle’s cast-iron, flat rim Park 
Ledge sink. It is intended specifically for 
tiled-in installations, post formed counter 
tops, and all types of undersink cabinets. 
Dimensions are 21” x 20”, with a full 7” 
depth at the sump. All sizes are provided 
with a 4-hole drilling for faucet with spray. 


Five colors are available. 
Price: white, $26.35; color, $29 


Manufacturer: Universal-Rundle Corp. 


New Castle, Pa. 


continued on p. 196 








On top of 


everything . °. a 


= 


A TV Antenna 
Custom Installed by 
RCA Service Company 


With a view to increased, faster, new-home 
sales, make television viewing easy for home 
buyers. Have RCA Service Company custom 
install a reliable, powerful antenna... roof- 
or attic-mounted...with concealed interior 
wiring and baseboard plug-in outlets. 

An RCA Custom antenna installation costs 
you little, yet works so hard at selling homes 
because it saves home buyers really con- 
siderable money. And depend on RCA Service 
Company technicians for exactly the right 
installation for local conditions. Their work fits 
smoothly into your construction schedule. 

Coupon brings RCA Service Company help 
in planning your developments with RCA Cus- 
tom TV Antennas—an “extra” that really 
does sell your homes. 


A Radio Corporation 
of America Subsidiary 


® 


Ma, 
eae 


RCA SERVICE COMPANY, INC; 








RCA SERVICE COMPANY, INC. A33 
Dept. 621, Camden, N.J. 


Details, please, on Custom TV Antenna Installations! 


NAME 





COMPANY. 





ADDRESS 





CITY. ZONE STATE 
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eagsvco... America’s Finest Aluminum Window 
engineered to reduce 


costs... sell homes faster! 























APCO single-hung windows are available in all 
popular sizes and arrangements. Windows can be 
used with brick, shake or wood exterior walls. 








Houston builder Marion Settegast says, ‘“‘Low 
initial cost, ease of installation, and outstanding 
beauty make APCO Aluminum Windows my choice 
for homes of all price ranges.”’ 





The versatile APCO Aluminum Window is engineered to dows are stronger, more rigid, easier to operate. You 
reduce costs of. new home construction, remodeling specify structural beauty and lifetime customer satis- APCO’s versatility is revealed in this traditional 


bay window installation. Custom sizes are avail- 


and light commercial building. Because APCO’s fixed faction when you specify APCO. See Sweet’s Light ans TU eine ON eee fematen ie 
meeting rail is tenoned through the jamb, APCO Win- Construction File 5a/ALm for complete specifications. switching to APCO. 


Successful Architects and Builders Have Used Over 1,000,000 eagse@ Windows Since 1947! 


Beautiful APCO Windows add new selling features to 
every home you design or build. The exclusive APCO 
design harmonizes with colonial, modern and conven- 
tional architecture. APCO adds style and grace that make 
windows a selling asset rather than a construction detail. 


Sturdy APCO Windows are constructed of heavy extru- 
sions with reinforced, mitered head corners, aluminum- 
backed woven wool pile weatherstripping, stainless steel 
spring tape balances. Fin trim optional. Twin locks in- 
crease safety. For complete details, mail coupon below. 


ALUMINUM PRODUCTS CO. 
1901 Franklin Ave., Houston 2, Texas 
Rush complete facts on APCO ALUMINUM WINDOWS. 


{ am a: ____Distr. Builder Dealer _ Architect 


COMPANY 


Completely Assembled Unit . . . Ready to Nail Into Opening . . . Reduces Building Costs! apenese 


) glazed, screened, weatherstripped, by one carpenter. Needs no adjusting, utes. 


% 
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> APCO Window arrives completely APCO Window can be handled easily Easily installed in a matter of min- ae 


APCO Window gives lifetime, 


| with installation hardware attached. no fitting. trouble-free operation. BY 





Now—a low cost counter-top unit for builders 


New Crane “Countess’!| 
= — 


* 
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‘Lavatory Ensemble 


To put more quality “sell” 
in the homes you build... 


@ Wood-core counter-top available in 
three color patterns. Textolite or For- 
mica laminated plastic. 


© “Countess” lavatory in choice of white 
and seven colors. Embassy or Neu- 
Rainier trim. Dial-ese supply. 


© Medicine drawer with check stop. 
Easily removable for cleaning. 


O Stationary shelf utility cabinet. 


© One-piece wood cabinet, faced with 
choice of three laminated-plastic 
wood-grained color patterns. 


© Doors have semi-concealed hinges, 
chromium plated knobs, roller-type 
spring latches. 


Size: 42 x 182 inches 


Almost every home buyer wants built-in lava- 
tories these days...and here’s one you can 
easily afford to put into even your lowest- 
priced homes. 

Crane’s popular “Countess” lavatory, styled 
by famed designer Henry Dreyfuss, now comes 
with its own pre-built wood-grained cabinet 
and Textolite or Formica counter-top... and 
at a real budget price! 
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Attractive design. Lots of storage space... 
and lots of counter space. Available in a wide 
selection of color combinations for bathrooms, 
powder rooms—even bedrooms. 

Why not ask your plumbing contractor 
about the modern new Crane ‘‘Countess’”’ Lava- 
tory Dressing Table Ensemble? They’re so easy 
to install he’ll be happy to see them in your 
specifications. 
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LONG LENGTHS are assembled 


the quickest sewer 


Perma-Line is the only fibre pipe 
available in 5, 8, and 10-foot lengths. 
It goes in fast, resists ground heav- 
ing; tapered joints are root-proof and 
leakproof, and the pipe lasts for a 
lifetime. It can’t rust, shatter, crack, 
or leak. It’s strong, light, tough. In 
solid pipe for sewers and drains; per- 
forated for field tiling, footings, and 
septic tank beds. Full line of coup- 
lings, fittings, bends, and adapters to 
connect to soil or sewer pipe. Many 
uses, in homes, farms, industry. 


Write L-M, or mail the coupon. > 


PERMA-LINE Pipe 


LINE MATERIAL COMPANY 


196 


on the ground, lowered into trench, and 
tapped into position to make a root-proof, watertight joint. Easy to handle, 
quickly installed. Only Perma-Line is available in 5, 8, and 10-foot lengths. 


L-o-n-g lengths make 


PERMA-LINE 







& 


pipe to install 


[iicaealienticnetinendieeiametaendnnntbmetinetmtatiemtetaaaaamtaaiamatoael 


| LINE MATERIAL CO. HH-45 
{ Milwaukee 1, Wisconsin 


| Send full information about Perma- 
| Line Pipe and name of nearest dis- 
| tributor. 


Name 











| Company 








| Address 





217A (a McGraw Electric Company Division) | City State 








NEW 
PRODUCTS continued from p. 192 


: bor further details check numbered coupon p. 210 


MATCHED COLOR PAINTS tie in with GE’s 
colored appliances 


The five colors being offered to GE appli- 
ance and cabinet buyers this year are dupli- 
cated in Horn’s Colorage paints, formulated 
to “match or mix” with the appliance tones. 
Besides the five basic colors, graduated 
shades are possible by adding white. 

Two paints are produced; 1) Satin Lustre 
enamel for walls, ceiling, woodwork and wood 
cabinets, and 2), High Gloss Porcelain 
enamel, for refinishing old (or new) appli 
ances, metal cabinets, radios, etc. Ranges 
and other hot surfaces cannot be refinished 
with this paint. 

The alkyd-resin paints are odorless, non- 
toxic, and scrubable, and both may be brush 
applied. 

Price: Satin Lustre, $7.85 gal.; High Gloss 
Porcelain, $2.30 qt. only 


Manufacturer: A. C. Horn Co. 
10th St. & 44th Ave. 
Long Island City 1, N.Y. 
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m. STEEL GARAGE packaged complete in three 


sizes, uses nailable steel framing 


Builders can now order garages as easily as 
they do kitchen cabinets, and install them 
with about the same ease. Steelcraft’s ‘car 
barns,” made in one, one-and-a-half-, and two- 
car sizes (12’ x 20’, 14’ x 20’, and 20’ x 20’), 
are packaged complete with overhead doors 
and all hardware, and can be erected by two 
men in a few hours, 

Instructions include photos, plans, and iso- 
metric drawings. Five types of fasteners are 
provided, and only hand tools are needed to 
complete the assembly. Base channels are 
bolted to the foundation, framing constructed, 
then roofing and siding are nailed to the steel 
framework. Designed for normal roof and 
wind load conditions, the garage will with- 
stand winds in excess of 75 mph. 


Prics: $399, $449, and $625, F.O.B. 
Window, $12; service door, $45 


Manufacturer: Steelcraft Mfg. Co. 
Rossmoyne, Ohio 


Technical Literature on p. 198 
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What to look for in a 
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in @ A quiet house is easier to sell. 

li e . . 7 : 

es Check these points before deciding which Is it good looking? New home prospects want smart style as well 

ad . é as comfort. When they see ceilings of the new Cushiontone Full 
material to use in your houses Randon, its appearance alone will make a favorable impression. 


Cushiontone’s non-directional pattern together with its smooth 
white finish brings a fresh new beauty to residential ceilings. 





Be 

Is it easy to install? Ease of installation saves you money on the job. 
Cushiontone now comes in a new tongue-and-groove joint which your 
men can staple as well as nail. The joint speeds installation, helps level 
each tile, and hides all staples or nailheads. Armstrong Cushiontone 
is also available with butt edges for cement application to solid bases. 








“a i i 





AMERICAN HOMIE 


Is it efficient? All ceiling tiles aren’t sound-conditioning materials. Armstrong Cush- 
'  iontone is a real acoustical tile that absorbs up to 75% of the noise that strikes its sur- 
ee ' face. You can demonstrate it by slamming a cabinet door or striking a ruler against a 
' counter top. Your prospects will hear how the noise is swallowed up . . . and will be 
convinced that Armstrong Cushiontone gives your homes extra comfort and value. 








as 
em 
car 
wO- 
'), 
ors . 
wo : 
iso- 
are 
to Is it nationally advertised? Well-known brand items impress your 
are prospects. Each month full-page Cushiontone ads appear in The Amer- 
ed, ican Home and Better Homes and Gardens to tell 7,000,000 home- 
eel minded families about the new comfort of quiet. Armstrong Cushion- 
snd tone is the first acoustical tile to be promoted nationally for use in homes. 
ith- 
Is it expensive? Acoustical ceilings vary in price—economical Arm- 
strong Cushiontone adds little to your costs. Cushiontone is a complete 
ceiling in itself: it replaces plaster or drywall and comes factory painted, 
ready to install. No special tools or training is needed to install it. For (Armst rong CEIL IN G Ss 
, full information, see your Armstrong Building Products dealer or write Cushiontone® © Temlok® Tile 


Armstrong Cork Company, 4208 Sixth Street, Lancaster, Pennsylvania. . . . to quiet and beautify homes 
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COMBINATION WINDOW KIT turns 

prime window into complete unit. 
A new window idea introduced by DeVAC 
combines any prime window and the DeVAC 
self storing combination windows into a single 
unit. Photo shows complete DeVAC Bilt-In 
kit, sold by the DeVAC factory only to mill- 
work distributors and manufacturers. 

Builders laud the advantages of drastically | 
reduced installation cost and ready acceptance | 
by the homeowner. Installation eliminates the 
cost of separate storms and screens, plus the 
fitting of hardware and painting of all storm 
and screen sash. The Bilt-In kit is installed 
by the millwork manufacturer or distributor 
where the prime window is produced or 
assembled. 

The Bilt-In operates in a patented wood 
surround which is attached to become part 
of the window frame. This wood surround 
unit is produced by the millwork manufacturer 
or distributor. 


ie at 
















































Advantages to the homeowner give the unit 
an impressive list of sales features. Cost of 
obtaining a complete self-storing unit is sub- 
stantially reduced. Clean exterior appearance 
with a minimum of exposed metal fits any 
type of architecture. Normal window main- 
tenance is reduced tremendously and _ both 
storm sash and screen lift out from inside the 
home for easy cleaning. The anodized alumi- 
num will not tarnish nor even show finger- 
marks and is impervious to customary lime 
corrosion when plaster is left on metal during 
construction. Aluminum is extra heavy duty 
6063-T6 extrusion, Screen is lifetime Fiber- 
glass. 

Dealers and contractors may obtain the 
DeVAC Bilt-In as a part of their prime window 
through the following distributors: 

Bardwell-Robinson, Fargo, N.D. 

Bardwell-Robinson, Bismazck, N. D,. 

Carr-Cullen, Minneapolis 

Curtis Companies, Inc.: 

Minneapolis, Minn. 
Wausau, Wisconsin 
Clinton, Iowa 
Sioux City, Iowa 
Lincoln, Nebraska 

Jordan Millwork Co., Sioux Falls, S.D, 

A. A. Kindem & Sons, Minneapolis 

Knecht Lumberman Supply, Rapid City, S.D. 

Lake Street Sash & Door, Minneapolis 

Snell Sash & Door, Omaha, Neb. 

Snell Sash & Door, St. Paul, Minn. 

Key sales areas are still available and dis- 
tributors are encouraged to make inquiry for 
franchise openings in their particular region. 
Write today for complete information, price 
list, literature and catalogue sheet on the 
DeVAC Bilt-In. 

DeVAC, Inc. 


5901 Woyzata Blvd. Dept. H. 
Minneapolis, Minnesota 
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258. BUILT-INS. 





255. KITCHEN PLANNING. Frigidaire Kitchen Plan 


BSD 101. Frigidaire Div., Dept. HH, General 
Motors Corp., Dayton 1, Ohio. 81/2" x 11” 
kit. $1 

First in a series of kitchen areas commis- 
sioned from leading architects by Frigidaire, 
Robert Little’s plan is designed for the 
medium-priced house. Plans, detailed draw- 
ings, elevations, colors, and specifications of 
equipment. Others in the series will follow.at 


intervals. 


256. CONTRACTORS’ EQUIPMENT. The Sherman 


Power Digger. Sherman Products, Inc., 
Dept. HH, 14 Mi. Rd. at Coolidge, Royal 
Oak, Mich. 4 pp. 81/2." x 11” 


Photos and descriptions of the multitudi- 
nous jobs performed by this tractor mounted 
Specifications and 


trencher shovel. acces- 


sories for different tasks. 


257. HEATING. Duct Furnaces (B-55-D) and Cen- 


tral Heating Furnaces (B-55-P). Reznor 
Mfg. Co., Dept. HH, Mercer, Pa. 4 pp. ea. 
81, "s 11” 


Specifications and performance data on these 
new Reznor furnaces. 


Installation Instructions For 
Revco Bilt-Ins. Revco, Inc., Dept. HH, Deer- 
field, Mich. 16 pp. 81." x 11” 


Dimensions, specifications and installation in- 
structions for Revco’s refrigerator and freezer. 
Drawings and diagrams for preplanning these 
conveniences. A second booklet, in full color. 


shows typical installations in kitchens. 


259. ARCHITECTURAL METAL. Standard Perforat- 


ed Metals. Standard Stamping & Perforat- 
ing Co., Dept. HH, 3131 W. 49th Place, 
Chicago 32, Ill. 114 pp. 5” x 8” 


Designérs searching for new materials will 
find a mine of ideas in the hundreds of per- 
foration patterns in this book. A wide range 
of rounds, slots, oblongs, squares and _tri- 
illustrated, as well as various 
Materials that will take 
perforating are listed, and tables of weights 


and gauges, 


angles is 
ornamental sheets. 


continued on p, 204 
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ASSURE YOU A 


PERMANENT BOND! 


It’s not enough just to put good 
tile in the homes you build... 
make sure the adhesive you put 
behind the tile will give an ab- 
solute permanent bond. CHAPCO 
Adhesives have proven their 
ability to do a better job on thou- 
sands of installations. Profes- 
sional tile contractors all over 
the country have used CHAPCO 
exclusively for years. On your 
next group of homes... use 
CHAPCO adhesives and prove 
to yourself that they surpass on 
every count! Your buyers will 
be glad you did! 


@ Porcelain Tile Adhesive 
No. 300 (White grouting 
type) 

@ DURA-WITE White Res- 
in Mastic No. 301 (for 
Plastic or Metal Tile, 
grouting type) 

@ DURA-TITE Natural 
Color Resin Mastic No. 
= ~~ Plastic or Metal 

le 


@ FASTIK Rubber Tile 
Adhesive 
inyl Tile Ad- 
bd — - voy Conforms to 
U.S. Standards 
@ Putty and caulking Tests CS 168-50 
compounds 


BUILDERS! ARCHITECTS! DISTRIBUTORS! 


Write today for more information 
on CHAPCO Adhesives. Ask for 
report on tests by Independent 
Chemical Engineers proving 
CHAPCO superiority. 


S OF ADHESIVES 





PUTTY AND CAULKING COMPOUNDS 


CHICAGO ADHESIVE PRODUCTS CO. 


815 E. 93rd St., Chicago, Ill. 


CANADIAN BRANCH — LONDON, ONTARIO 
AARNE RE ROR AARHUS 





CHAPCO ADHESIVES 
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EXTRA BEAUTY! 


Sol (reuned 


ASBESTOS SIDING 
with UNDERCOURSING 


Design-wise builders know that Ruberoid Color-Grained Asbestos 
Siding with undercoursing* is the sure way to build attractive side- 
walls with extra sales appeal. Undercoursing creates a heavy shad- 
Owline at each course, adding dramatic character—a Luxury Look 
—to the beauty of the sidewall design. (In application over non- 
wood sheathing, undercoursing provides the only safe, sure anchor 
for nailing. ) 


Color-Grained Siding is the fastest selling asbestos siding on the 
market because it has every sales feature that builders want. A wide 
range of exciting decorator colors . . . the special Autoclaving proc- 
ess that prevents shrinking, warping 
and cupping... the Duroc*-with- 
Silicone finish that “locks” the 
beauty in for a housetime. 
Ruberoid Color-Grained 
Asbestos Siding with un- 
dercoursing is a sidewall 
combination that can’t be 
beat for design, beauty 
and economy. See your 
Ruberoid dealer today for 
| further details. 
iD 


Undercoursing 
adds the Sales Appeal of 


HOWE 
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wm 
































Undercoursed Color-Grained Siding costs 25% less! 


A country-wide check of current material and application costs 
shows that Color-Grained Siding with undercoursing costs 25% less, 
applied, than wood shakes or clapboard. Here is a big area for 
cost savings. 























*Write today for your free copy of the Ruberoid Undercoursing brochure. It contains detailed 
application instructions on the inexpensive wood strip undercoursing method. 


The RUBEROID co. 





Asphalt and Asbestos Building Materials 
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REGARDLESS OF PRICE— 
THE ONE TILE THAT 
FITS THE PLANS OF 


EVERY HOME YOU BUILD 


PLASTIC WALL TILE 


Now you can look with confidence to a single source 
for wall tile whatever the cost of the house you are build- 
ing. Tilemaster is the one wall tile where luxurious 
beauty and enduring quality is present regardless of 
price. For in Tilemaster tile the promise of the supe- 
riority of plastic wall tile has reached fulfillment. Here 
you have the widest range of colors available in any 
wall tile of any type. Here, too, are features that Tile- 
master alone can give you—exclusive Bev-all arched- 
construction that will never “‘dish’’ or cup—and the 
patented, Mastic Seal rib that seals all water out. For 
beauty, for trouble-free installation, always specify 
Tilemaster wall tile . . . the luxurious tile with the 
common sense price. 






EASY REFERENCE COLOR COORDINATOR 
Arranged so that you or your clients 
can easily select the tile colors and 
accessories best suited to their homes. 
NATIONALLY ADVERTISED 
NATIONALLY DEMANDED 


60,000,000 readers of America’s Leading Magazines 
will be pre-sold by Tilemaster advertising this year. 


TILEMASTER CORP., 1415-21 Diversey Pkwy., Chicago 14, Ill. 
Western Office and Warehouse: 3708 S. Main St., Los Angeles, Calif. 


Please send me complete information on Tilemaster Plastic Wall Tile 








Dept. HH-308 








| 
! 
1 
! 
; (_] Architect |} Builder |} Dealer {_} Distributor 
| FIRM NAME 
ADDRESS 
i CITY ZONE STATE 
: 
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SORE RARE ST ACE EN RR 
Sell Better Homes — Faster 


WITH 


Baseboard Air Conditioning 


by 


.-.and cut installation costs 





INDUCED 
R00M AIR 








| 3" FLEXIBLE HOSE 












FILTERED * 
PRIMARY 4 
AIR j CONDENSATE ORAIN 
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Recent surveys reveal that home buyers want a central heating- 
cooling system that will give them the maximum in year-round 
comfort, convenience and beauty at the lowest price. 


You can offer your prospective buyers all these with VULCAN's 
sensational Year-Round Baseboard Air Conditioning, the first 
integrated baseboard heating-cooling system in America. 


Learn all about this exclusive better homes sales feature now. 
Get all the facts about VULCAN’s advanced engineering that 
retains 100% of its heating performance and still provides 
100% cooling comfort. 


Simple installation reduces 
on-the-job time—cuts your 
costs. You earn two ways: 


@ Lower installation costs 


@ Sell better homes—faster 


See SWEET'S CATALOG 


File No. 4A 


Heating and cooling facilities take up 
little room in the basement. Flexible 
ducts and blower are located overhead— 
utilize minimum space. 


Write today for detailed information, design and installation data. 


Dept. H-C 2 
The VULCAN Radiator Company 


775 Capitol Avenue - Hartford 6, Conn. 
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*LIFE Magazine told her all 


about Gonber Rathwems 


Just mention the name Gerber to M’Lady and she knows 
immediately that it’s the Plumbing Fixture that she read 
about in Life and Good Housekeeping. She knows that 
17¢ a day will get her a Gerber Bathroom—and that a 
few cents more will buy Gerber COLORED fixtures. 
Gerber national advertising is a promotional extra that 
adds sales appeal to your homes while keeping prices 
competitive. Investigate Gerber fixtures today! 


CRU PLUMBING FIXTURES 
232 No. Clark Street Chicago 1, Ill. 
EASTERN SALES OFFICES: 500 Green St. » Woodbridge, New Jersey 


FIVE GREAT FACTORIES: Delphi, Indiana * Kokomo, Indiana 
West Delphi, Indiana * Woodbridge, N. J. * Gadsden, Alab 








SEND FOR A REPRINT OF THIS AD AND THE COMPLETE GERBER PROFIT STORY 


NAME 

















GERBER PLUMBING FIXTURES, 232 No. Clark ‘Street, Chicago 1, Ill. 
Dept. A-85 





COMPANY. 





ADDRESS. 








CITY. ZONE STATE 





HOME 
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ws SERIES 700 
ROOF LOUVERS 


Rust proof, heavy gauge aluminum con- 
new struction with tab-fold seams for added 
strength 


construction Fit any type roof . . . Gable, Hipped, 


Pitched, Flat 


t ' 
ested Improved design leaves three sides open for 
design maximum ventilation 


Guard wall around base opening affords 
with greater weather protection 


th Built-in aluminum 8-mesh screens keep in- 
ese sects out .. . prevent clogging from leaves 
fe and bird nesting . . . tend to break up snow 

atures and rain . .. meet FHA requirements 


Wide mounting flange makes installation 
simple and easy 





Cutaway illustrates construction de- 
tail . . . shows base opening with 
guard wall for weather pro- 
tection. 










Get all the facts about these 
new, attractive, durable, low 
cost, Lo Man Co Roor Louvers. 
Ask your dealer or write Louver 
Manufacturing Co. for complete 
information. 

















SPECIFICATIONS 
: : Sq. Inches 
Model No. Overall Size Including Flanges Free feec 
730 12%" x 17%" x 4” 30 
750 15%” x 21%” x 5” 50 
770 17%" x 23%” x 6” 70 











WORLD'S LARGEST EXCLUSIVE LOUVER MANUFACTURER 


I 0 U V f rg MANUFACTURING 
& SUPPLY COMPANY 


5815 West 36th Street « Minneapolis 16, Minnesota 
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FOR BETTER DESIGN, ECONOMY} 4 


], SHADE SCREENING made with Kaiser Aluminum blocks 
hot sun rays— keeps interiors as much as 15° cooler. Reduces 
glare. Won’t stain, corrode or rust. Improves exteriors by 
providing clean, uniform, handsome window lines. 





Aluminum give more economical protection against dirt, 
dust, weather. Non-corrosive, and won’t rust. Aluminum 
weatherstripping retains spring tension after years of con- 
tinuous use. 





3, WEATHERSTRIPPING and thresholds made with Kaiser 


2, STAIR RAILINGS made with Kaiser Aluminum provide 
bright modern accent. And aluminum’s beauty lasts with 
minimum maintenance. Requires no painting. Light weight 


means easier installation, lower costs. 
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4, REVOLVING DOORS made with Kaiser Aluminum are ligh! 

in weight, light in feeling. Clean and modern in appearance 
Far easier to operate than old-style revolving doors. Cat! 
rust or corrode. 
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AND BEAUTY... SPECIFY ALUMINUM 





H 


ire light 
arance, 
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5. WINDOWS of any style made with Kaiser Aluminum 
give a bright, light look that lasts for years. Won’t shrink, 
rattle, or leak. Never need paint. Never can mar exteriors 
with red rust streaks. 


Arcurrecrs and builders specify aluminum 
building products for commercial buildings to 
complement their designs, to lower the cost of 
construction, to provide modern beauty. 


Almost any building product is better in alu- 
minum because aluminum offers a combination 
of advantages no other material can match— 
including light weight with strength, corrosion 
resistance, long life, low maintenance, economy. 


As a basic producer of aluminum our efforts 
are put behind the job of serving manufacturers 











6. WALL PANELS prefabricated with Kaiser Aluminum are 
light in weight, easy to handle, economical to erect. Can be 
fabricated in various handsome exterior designs. Narrower 
wall section may be used—increasing interior floor area. 


—to help improve their products and reduce 
costs. 


Engineering assistance is available from our 
qualified aluminum engineers. Or for names of 
building products manufacturers who will be 
glad to work with you, contact the Kaiser Alu- 
minum sales office listed in your telephone di- 
rectory. Kaiser Aluminum & Chemical Sales, 
Inc. General Sales Office, Palmolive Bldg., Chi- 
cago 11, Illinois; Executive Office, Kaiser Bldg., 
Oakland 12, California. 


Kaiser Aluminum 


setting the pace—in growth, quality and service 


Kaiser Aluminum helps build demand for aluminum building products like these through 


consistent, colorful advertising in national magazines like Saturday Evening Post and Time. 
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NO HOME IS 
REALLY MODERN 
WITHOUT 









é 






gas-fired 
incinerator 






MODEL Bi— 2-BU. Capacity 


To sell a house—you must please the 
housewife. She’s quick to see the ad- 
vantage of Incinor. It ends the problem 
of trash and garbage disposal—gives 
her undreamed of convenience. Incinor 
is fully automatic, too—just set it and 
forget it.” 


You can claim this powerful selling 
advantage by featuring Incinor in the 
homes you build. It’s a must in homes 
with automatic heat. 


Put this low-cost sales tool to work 
now. Choose from a complete line of 
dependable, trouble-free Incinor mod- 
els. Incinor is A.G.A. approved for use 
with natural, manufactured, mixed or 


LP gases. 
APPROVED WRITE TODAY 
BY A.G.A. FOR DETAILS 





BOWSER, INC., CAIRO, ILLINOIS 


“PIONEERS IN GAS-FIRED INCINERATION 
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TECHNICAL PUBLICATIONS 





continued from p, 198 


260. LIGHTING. Vogue-Lites. Swivelier Co., 
Inc., Dept. HH, 30 Irving Pl., New York 3, 
N.Y.4 pp. 81/2" x 11” 


Adjustable lighting fixtures for direct and 
indirect lighting. Dimensions and specifica- 
tions, as well as illustrations of the colors 
available. 


26 


. BATH FIXTURES. Permalume Shower Enclo- 
sures. Shower Door Co. of America, Dept. 
HH, 1301 Chattahoochee Ave., N.W., At- 
lanta, Ga. 28 pp. 81.” x 11” 


Shower doors and enclosures for any conceiv- 
able tub or shower arrangement. Complete 
technical information. 


262. PLASTICS. Resolite Panels. Resolite Corp., 
Dept. HH, Zeniople, Pa. 8 pp. 81/.” x 11” 


A “how-to” booklet, detailing the uses and 
typical installations of glass fiber reinforced 
plastic panels. 


blueprint 
for 





263. PROMOTION. Blueprint For Sales. Amer- 
ican-Standard, Plumbing & Heating Div., 
Dept. HH, P.O. Box 1226, Pittsburgh, Pa. 
15 booklets in a 10” x 121." folder 


Every important phase of builder promotion, 
what to do, how to do it, and when. The 
15 booklets cover items like newspaper and 
radio ads, publicity, signs and displays, how 
to photograph homes, and kitchen and bath- 
room planning. All are filed for easy refer- 
ence, and offer constructive advice on every 
phase of the builder’s toughest problem— 
how to sell houses. 





264. STONE. Cold Spring Granites. Cold Spring 
Granite Co., Dept. HH, Cold Spring, Minn. 
32 pp., 8Y."” x 11” 


Fourteen granites, their specifications, col- 
ors and characteristics. Some _ interesting 
suggestions for using granite steps, platforms 
and flooring. 


continued on p. 210 


SELL MORE HOMES! 


Assure your prospects of adequate storage space. Pres 
ision can help your homes move fast for more profits! 


America’s No. 1 Stairway 


PRECISION FOLDING STAIRWAY 


Stocked by 190 leading jobbers in the U. S. A. and 
Canada. 


QUALITY PLUS SEVEN EXCLUSIVE FEATURES 


Write today for 
Illustrated Folder 


Two Standard Sizes: 
8'9" and 9'9” 
MANUFACTURED BY 


PRECISION PARTS CORPORATION 


400 — HH North First Street . Nashville 7, Tennessee 














Are You Changing 
Your Address? 


If so, please tell us at your earliest 
convenience so that you may 
continue to receive copies 


without delay. 


To expedite the change kindly 
send the old address as well as 


the new to: 


house & home 


540 North Michigan Avenue 
Chicago II, Ill. 
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The catch gat never misses! | 


MAGNETIC Jha e LATCH 


INSIDE 


‘ with new COATING. ACTION | svoay 


4 From Leco, world’s largest manufacturer of re} 3 
. magnetic fastening devices, the powerful new 
: Leco-Latch with floating magnet poles to assure 





3] a positive, non-slip grip. Holding force equal SALES 

= to over 700 times the weight of the magnet. 

= Pulls even sagging or warped doors up snugly, SUCCESS 
; yet so gentle it opens easily, quietly. 


; Ruggedly built for lifetime service! | 
ny New Leco-Latch is built into a rugged, shock-resistant poly- 
styrene case. Beautiful neutral finish to complement the finest 

¥ cabinetry. Powerful, permanent magnet, lasts a lifetime! 






Write today for FREE SAMPLE 
‘Test new Leco-Latch on wood or metal screens, 
doors, cabinets. Hundreds of hardware and 
builder applications. Free sample on request. 
World’s leading magnetic fastening engineers 
LABORATORY EQUIPMENT CORP. 
101 Hilltop Road, St. Joseph, Michigan 





Ed. Tillman, Architect 


Sales Start At Doorway 
When Glass Greets Prospect 





' 


Continuing sales have proven to Fischer & 
Frichtel, St. Louis County builders, that to- 


There’s so much more ina MOEN! 


Contemporary design accents day’s home buyer is sold on contemporary 
Extra appeal in your aeons and baths SELLS HOMES figured glass entranceways ; ina ji 
FASTER. larger dollar profits every sale; savings in labor and throughout Frostwood Addition. design. And a a modern than 
materials, no cross-piping necessary; MOEN faucets fit conven- translucent glass. ‘Buying starts at the 


tional sinks or Seecinotent drip-proof double-sealed, closes with 
water: gor eg: MOEN faucets are triple-plated, have a heavy 
chrome finis ~ a 20 years against defective materials or 
workmanship: OEN lesen! have been tested in use more than 
10 years, are standard equipment on leading dishwasher-sink units. 


MOEN VALVE COMPANY 
Division of Ravenna Metal Products Corp. 
6518 Ravenna Avenve ° Seattle 5, Washington 


door”, says Ed Fischer and “we have found 
that Mississippi Bandlite helps dramatize 
the interior, set the stage for the sale”. 


Translucent glass floods interiors with flat- 
tering “borrowed light” . . . makes them 
appear larger, friendlier, more liveable. 
And glass adds an air of luxury, for it is 





modern, practical, beautiful. And glass is 


so easy to install and maintain. It eyes 
Ed, Fischer, President i ‘ 
right and sells on sight! 


Buyers want that 
“different look’’. See 
your nearby Mississ- 
ippi distributor and 
select from a variety 
of patterns and sur- 
face finishes that can 
add extra sales ap- Write today for free 


catalog. Address Dept. 
Larry “Bud” Frichtel, Vice-Pres. peal to your homes. 9. Samples on request. 


Cars COMPANY 


SAINT LOUIS 7, MO. 


FULLERTON, CALIFORNIA 





88 ANGELICA ST. 


spray tub-shower deck single mount wall NEW YORK « CHICAGO 








There's a Moen to fit every uvse—See Your Plumbing Jobber 





WORLD'S LARGEST MANUFACTURER OF ROLLED, FIGURED AND WIRED GLASS 
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Everyday, More and More 
Builders Are Switching To— 
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Se tem er Wherever you go in this 


broad land of ours you 

a1? find evidence of America’s 

~ record building program. 
October You see something else, 
too—a new swing to qual- 



























































J ity in residential construc- 
zis ia} Seize tion. And as the building 
& Jom] ee] eases] o8) of industry becomes more and 
rs} ta |*? | ee] a0] Ble more ‘‘quality conscious” 
aaj 75) 36 [ae | 39! McKee sales continue to rise. 
Oo Proof indeed, that McKee 





is America’s Quality 
Overdoor! 


McKee Overdoors combine 
utility, ease of operation 
and dependable all- 
weather service for maxi- 
mum function-ability. A 
McKee Door Distributor is 
always as close as your 
phone for ready service if 
necessary. Shown at right 
are three typical McKee 
Overdoor installations. 
Special door designs shown 
are available on all McKee 
Residential Overdoors. 


nity TOOAV! 


See your local 
McKee Door Dis- 
tributor for illus- 
trated literature 

today. 5 








oVERDOOR, 


MeKez 


TRADE MARK 


‘ OPER ator? 


McKee Door Canpany 


90 HANKES ST., AURORA, ILL. 
(N CANADA: McKEE DOOR OF CANADA, LTD. 
#4 JUTLAND ROAD, TORONTO, ONTARIO 


2% 




















$7550 


is the national average cost of all the Brikcrete required 
to build all the walls of the "Contempora” 3-Bedroom 
Heme, including garage, fireplace and chimney. Same 
per sq. ff. cost for any type of structure; may vary by 
locality. 















BRIKCRETE 


WORLD’S MOST MODERN MASONRY 


Inherent structural values—planned beauty—low a 

ready availability. Considered in these terms, Brikcrete 

qualifies as the preferred masonry where pride and price FACTUAL INFORMATION 
are running mates. Brikcrete is for homes or housing All units 12” long. 

projects. For apartments, motels, schools and other - Ton shieivinaedet @ and 4° 
public buildings. For practically all types of commercial Two heights: 334" and 2.2/3". 


and industrial construction. 

(All dimensions include *%" P 
allowance for mortar.) | 
Two faces: plain and wire-cut. ‘ 


Because of decentralized manufacturing, Brikcrete— 
material for material—costs less than lumber. We will 
cooperate with architects or contractors in the short 
haul procurement for any size building or project. Write Range of 14 colors. 
for Brikerete Book No. 1 and name of nearest plant. 


BRIKCRETE ASSOCIATES, INC., 416 W. 25th St., Holland, Michigan 
In Canada: Dunn Masonry Machinery Ltd., 818 Dundas Highway, Cooksville, Ontario, Can. 


MANUFACTURING TERRITORIES OPEN 


More local plants are needed to supply increasing d d. Brikcrete is truly an out- 
standing manufacturing opportunity, either by itself or as supplementary to building 
operations. Plants operate in franchise-protected territories. Liberal sponsor coopera- 
tion. High income potentials. Requires no skilled labor. Equipment available on 
lease arrangements to responsible operators. Write for Brikcrete Book No. 2. 











<= Little Things 


—— 






<A sons 


An extra quality touch is added to the house you 
are building, when you use genuine CARVED MOULD. 
INGS on closet shelves, mantels, flush doors, wall 
panels, cornices or for crown mouldings and chair rails. 
The use of Bendix Mouldings spells elegance and glam- 
our to the woman, who is all important in the home 





buying decision. 

And the added sales appeal of Bendix Mouldings 
costs only a few pennies extra...a worth while in- 
vestment to any sales-minded builder and architect. 


IN STOCK FOR IMMEDIATE DELIVERY 


Ri 


nO U Idings 


INC, 
IN AVE NEW YORK 


Write for fully illustrated catalog No. 853-A 
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protect concrete slabs, craw! spaces! 





from subsoil moisture... permanently | a. 


supe 
sss 
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Warren Olson, Oakland, Calif., member of NAHB, is another builder who protects the 
hundreds of homes he builds from moisture by using VISQUEEN film under the concrete slab. 


Water is a natural enemy of woodframe con- 
struction. As much as 12 gallons per 1,000 square 
feet per 24 hours evaporates from unprotected 
crawl spaces into stud walls causing rot, paint 
peeling and other damage. Many gallons seep 
into unprotected concrete slabs, resulting in 
cold floors, higher heating bills and costly 
damage to household goods. 

You can keep this water out forever with 
VISQUEEN film—at a very modest cost. A mois- 
ture barrier of VISQUEEN film in place beneath 
the slab, is ageless and changeless. 

1,000 square feet of 4 mil weighs less than 20 
pounds. VISQUEEN is made in widths up to 





DOLLAR SAVING “ON THE JOB” 
uses of VISQUEEN film 
Cover prefinished floors in place. Build par- 


titions right over the film. Salvage for re-use 
wherever needed. 


Cover building materials, tools, equipment. 


Close openings during cold or stormy weather. 
VISQUEEN film lets in all the light. 











20 feet . . . saves you money on labor costs. 
For detailed information clip the coupon, 
attach to your letterhead and mail. 


Use VISQUEEN under concrete slabs or floors ® in 
crawl spaces * on warm side of outside walls 
and top floor ceilings * wherever moisture 
vapor or water must be locked out. 


important! V/SQUEEN film is all polyethylene, but 
not all polyethylene is VISQUEEN. Only VISQUEEN, 
produced by process of U.S. Patents No. 2461975 and 
2632206, has the benefit of research and resources of 
The VISKING Corporation. 


look for this name on the selvage! 


° CY) 
ViQuan film...a product of 


THE VISKING CORPORATION, Box HH8-1410 
Plastics Division, Terre Haute, Indiana 
World's largest producers of polyethylene sheeting and tubing 


In Canada: VISKING Limited + Lindsay, Ontario 
In England: British VISQUEEN Limited + Stevenage 
Name 


Title 


“Ss eee ae 8 eS 




















PLASTERED BRICK 
A new type real brick which lets your 
dreams become realities. Don’t be limited. 


ARCHITECTS 
recommend it 


BUILDERS 
like it 


Quikbrik opens the imagination of the 
architect and designer . .. It’s hard 
burned face brick with additives which 
is applied like wet plaster . . . Gives a 
real brick surface .. . Truly an innova- 
tion for the building trade. 

@ Not a siding 

@ Not in sheets 
Fireplaces @ Real brick in its most 
Feature Walls versatile form 
Recreation Areas 6 rich colors 


Outside Veneer Non-fading 
Breaks monotony 
of building customs 


Partitions 


Write for detailed description 
and Quikbrik uses 


American Cement Products, Inc. 
7306 Puritan Avenue 
Detroit 38, Michigan 














add sales appeal to any home! 


V- 
Kennatrack 


SLIDING DOOR HARDWARE 


Demonstrate quality construction ... with 
sliding doors that really work. Secret is in the 
selection of hardware. Kennatrack BUYER’S 
GUIDE helps you select the right type, simpli- 
fies detailing, cuts costs. Send for free 
Architectural Portfolio. 


Kennatrack Corporation, Elkhart, Indiana 














HOW TO BUILD MORE 
SALEABLE SPACE INTO HOMES 


Write today for 
FREE 
BESSLER 
CATALOG 
and 
WALL CHART 
showing how 
easily and 
economically 
you can use 
BESSLER 
DISAPPEARING 
STAIRWAYS 





(7 Models) 


IMMEDIATE 
DELIVERY 


assured on all models! 


to assure more 
cubic feet per 


building dollar! 


THE BESSLER DISAPPEARING STAIRWAY CO. 


1900-E East Market Street, Akron 5, Ohio 











- Bee Ree ee 
| $98.00 
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PACKAGED and VALUE PACKED 
for Your Profit and Customer Satisfaction 





ANOTHER Great Series of 
AURORA 


SHALLOW WELL | 

WATER SYSTEMS 
in BOTH 

TANK MOUNTED 

and FOOT MOUNTED 





These easy-to-install Mainliners deliver quiet, 
economical and generous water supply on a par 
with the finest city water service. Moreover, Main- 
liners LAST— they possess the year in and year 
out dependability that creates GOOD WILL. We 
invite you to acquaint yourself with AURORA 
Mainliner Water Supply Systems, the product of 
exclusive builders of fine pumps. Here are Values 
you can be Proud to recommend. 


THE AURORA LINE 


Enables you to handle any water supply job, large 
or small. Consult us. 


V3 H.P. Foot Mounted 
for Use with Your Tank 


$74.00 


WRITE DISTRIBUTORS IN PRINCIPAL CITIES 
FOR 


suLTIN AURORA’ PUMP oivisiox 


133-MIS  THEONEW YORK AIR BRAKE yerety§) 
7 DEARBORN STREET  ° AURORA» ILLINOIS 
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Yemoulded fjembrane 


TRADEMARK 


the original 7E4E VAPOR SEAL 
Times 


‘ MORE 
WEG LRCTIE 


than any other material now 
used as a Vapor Barrier! 


es Poor 


He 





“WATER VAPOR 


Nn Ww ANY TRANSMISSION 
(in perms) 

















MATERIAL 

SEALTIGHT PREMOULDED MEMBRANE .0066 
"POLYETHYLENE FILM (.004 in. thick) | 108 
 ASHROM ROOFING = | 05 
"30-30-30 DUPLEX PAPER 405 








*Laboratory Reports available on special request. 


There is NO equal! 


Don't risk your reputation by using an inferior ''so- 
called” vapor barrier. When specifying a vapor seal 
material be sure it meets these Sealtight standards of 
quality: permeance rating of only .0066 grains per 
square foot... resistant to rot, mold and termites... 
strong enough to resist tearing and puncturing . . 
expandable quickly and easily installed— 
Premoulded Membrane has them all. 

We sincerely advise and invite your comparison of 
Premoulded Membrane against all other vapor seal 


products ... we're sure that once you do, you'll also 
agree, that there's only one true vapor seal on the 
market ... Sealtight Premoulded Membrane. 


ARCHITECTS, BUILDERS, HOMEOWNERS 


Remember the time to ‘‘eliminate’’ destructive 
moisture and vapor is in the original construction, 
with the use of Sealtight Premoulded Membrane 
and Corktite perimeter insulation ... all other 
methods are merely temporary “stop-gaps’’. 
WRITE TODAY FOR COMPLETE INFORMATION. 


"G nd. of the Ho ” 
MANUFACTURED BY... 


W. R. MEADOWS, inc. 


10 KIMBALL ST. « ELGIN, ILLINOIS 
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SUGAR PINE 








one of 10 woods from the 


WESTERN YI NE region 




















Light-weight, strong, little shrinkage, workable, nailable, 
soft and uniform-textured, light colored—Sugar Pine fits 
all those specifications! You can specify it for every 
construction job from foundation to roof ridge—window 
and door frames, paneling, stairs and all architectural 
woodwork. 


Sugar Pine comes in 3 select, 5 common, 4 factory grades. 
Your local lumber dealer has it on hand—or can get it 
quickly from one of the Western Pine Association mem- 
ber mills. 


IDAHO WHITE PINE 
PONDEROSA PINE 
SUGAR PINE 


the Western Pines 


LARCH 
DOUGLAS FIR 

WHITE FIR 

ENGELMANN SPRUCE 

INCENSE CEDAR 

RED CEDAR 

LODGEPOLE PINE 


the Associated Woods 


get the facts on SUGAR P IN E 


write for the FREE illustrated booklet to 
WESTERN PINE ASSOCIATION, Dept. 303-V 
Yeon Bldg., Portland 4, Oregon 














@ 1955 CALENDER 


Today's Demand 


for 
ELECTRIC HEAT 
SOLVED BY 
ELECTROMODE 


WORLD'S MOST COMPLETE ne 
ALL-ELECTRIC HEATER 
ELECTRIC HEATING SYSTEMS 



































































CEILING R 


Electromode poy Ho 
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ceiling radiates = 
ic Seal coa 
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embedded in 
ture control 





each room. 





BASEBOARD HEATER 


Low-Level Perimeter H 
pS pots €at spreads a shield 
trom , Earnie 2 against cold walls 
asic Unit: 32” long, 814” hi i 
’ 2 igh, 3” 
sean, tatelen, By voltae Blank ide 
Provide an unbroken bascbened aie” oY 





BATHROOMS 
nite or Chrome 
Finish 


WALL-TYPE HEATERS 
@ Capacities for ANSE a1 Rooms 
DOWN-FLO 
MATES ane 
e 
Grey Hach 


El Only Electro- 
SA phish heat- 


re 
for 5 yea 
Laboratories. 














3,N. Y. 


sl ORPORATION 
, Rochester 


, c re with specifications, 
= insta 
Muste — — MNow to figure and ins 
illustrat 
i eceromode Heaters. 


Name. 
Address. 
City 
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TECHNICAL PUBLICATIONS continued from p. 196 





265. HEATING. Gas-fired and Oil-fired Furnaces. 
Airtemp Div., Chrysler Corp., Dept. HH, 
1600 Webster St., Dayton 1, Ohio. 6 pp. 
ea., 81," x 11” 


Closet and basement models of Airtemp 
furnaces, with features and specifications. In- 
cludes the new Spacesaver V-type cooling 
coil that mounts on the furnace for year 
’round air conditioning. 


266. FLOOR COVERING. Fremont Floor Fashions. 
Hewitt-Robins, Inc., Dept. HH, Fremont, 
Ohio. 16 pp. 8." x 11” 


The full line of Fremont floor tiles and foam- 
backed carpeting and _ accessories. Color 
photographs. 


267. APPLIANCES. Hotpoint Dishwashers and 
Disposall. Hotpoint Co., Dept. HH, 5600 W. 
Taylor Ave., Chicago 44, Ill. 12 pp. 81/2” 
eS ae! 


Outline drawings and installation perspectives 
of this labor-saving equipment, with special 
recommendations for septic tank capacity and 
service, 


268. PREFABRICATION. Crestwood Homes. Crest- 
wood Homes Co., Dept. HH, Greenville, Pa. 
12 pp. 81/2" x 11” 
Eight prefabricated house models in four- 
color illustrations, for the dealer-contractor. 
Floor plans and suggested variations. 


269. HARDWARE. Accordion Door Hangers. Grant 
Pulley & Hardware Corp., Dept. HH, 31-85 
Whitestone Parkway, Flushing 54, N. Y. 
4 pp. 82” x 11” 


Hardware for all kinds of folding doors, with 
specifications and installation instruction. 


270. PLASTICS. Naturalite Dome Skylights. Plastic 
Products of Texas, Dept. HH, 1400 Cedar 
Spring Ave., Dallas, Texas. 8pp. 81/2." x 11” 
Ceiling domes and skylights of acrylic plas- 
tic. Detail drawings, sizes and dimensions, 
and specifications. 


271. HARDWARE. Railings, Columns and Allied 
Products. Locke Mfg. Co., Dept. HH, Lodi, 
Ohio. 12 pp. 82" x 11” 


Ornamental wrought iron for porches, stair- 
ways, terraces, etc. Illustrated. 
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city 
IMPORTANT: 


In addressing direct inquiries, please mention 


| 
| 
| 
Any inquiries with money or check enclosures must be addressed directly to the manufacturer. | 
house & home and the issue in which you saw the product or publication, | 


| 
| 
PRODUCTS AND PUBLICATIONS COUPON : 
| | 
| | 
For more information on new products and publications in this August issue | 
| 
| h h | 
check key numbers below and mail to: ouse & ome | 
| 
| 9 Rockefeller Plaza, New York 20, N.Y. | 
| | 
NEW | 
| 
! PRODUCTS TECHNICAL PUBLICATIONS | 
yo 
| | 
| | 
| a. Vancouver T&G plywood ........eeeseeeeeeeeeeeeeeees C).. DBS, Frigidatde Deitehen. plan. < ovo. isicciestiwgebsscactess r} a 
| b. Masonite Panelgroove and Ridgewood ........+-.-+++- ET Gees CREAM OWNS TURRET «sec cs ss csscecdsusecessteess Oo | 

. Georgia-Pacific clip-on paneling ........+eeeseeeseeeees wee) ee i ee reree ere oe ee O 
55 Min Poet cell sonmedant. «0s Darvecnysoprrncnerosees CT Me I ils fa. cigs se cade <a vaso oO | 
| e. Studio brick paneling steno e een eseneeeeeaseeereseeees CO) 259. Standard perforated metals .........-..eeeeeeeeeeeee QO) | 

. -E-Wood brick pameling ....--.sceseeeseeneeevees » Swivelier Vogue-Lites ...........--eecececesececcees ] 

f. Holl-E Ww d_ brick l [] 260 im} 

g. Solar windows teeter ee een ee een eseererneresesrsereeees {] 261%. Permalume shower enclosures ..........eeseseeeeeee C] | 
| h. Wasco skylight teen eee eee tent nate eee teas eeeneaees CJ S62,“ Resclite plastic panels <....6.0 65.00. ce seis cece ooh | 
| i. Evans air filter ........0. tet e nett nett eee eee reees At? MRI TEM TUNED C5 cs ce scce ces cvccescnenscocgoess C] 

i- James dishwasher ......+- +000 se eeeeee cree cere ee ene eens D7. Ns PRONE MNTOE QCRMINED 5, 5. cies es ts cov evedecscdatsegiers O | 
| k. Park Ledge sink ............esseeee erect eee e seen ee eees Leo BBB. Kharyelet Farmaces. oo ss. cc cctapivewessseevateceesoees 0 | 

le remont floor fasBiONs ....ccccccccccccccsescvesccce _} 
| 266. F fl fashi C) 
267. Hotpoint appliances .........ceeeeecceceeseeeeeecees CL) | 
- Crestwood prefabricated homes .......-...++e++e000- % 
| 268 f oO | 
| Ss SAIGME MRPUMEEE Sic cus foe seis ee tcervesdectsbcsepcees CJ 
270. Naturalite skylights ..... io ies SEPP ene es Lape ney. {] | 
| 271. Locke railings and columns ..........0sseeeeeeeeees O | 
| | 
| | 
| | 
| | 
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Imperial 

Twin Pedestal— 
Kneehole Vanity 

Sizes: 66'’, 72’’, 84’ 
Sink Cutouts Available: 
Left or Right 

or for Two Sinks 


You can afford Vanity Fair in your homes! 
Don’t guess—Write for prices! 


For all of its beauty, utility and range of nine decorator colors, Vanity Fair is 
priced low—amazingly low to sell the project builder. That’s why America’s 
largest builders like Winn-Rau Corp., Kansas City, Mo.; Rose-Hill Builders, 
Detroit; Warranch & Buxbaum, Norfolk, Va., and R & R Const., Hialeah, Fla. 
specify the vanity that is Formica from top to 
entire base—in a range of sizes from 27” to 84”— 
with choice of one or two bowls. ..with matching 
Formica mirror-front medicine chests. 


Lir- 





7 ; Special 
| 3 Vanity-Sink Cabinets f Available with or without sink and fittings. Single Pedestal Vanity 
7 of Genuine You owe it to yourself to write Size: 27" 


i Beauty-Bonded 


ORMICa 


VANITY CO. Available: Left 


or Right Hand 


for prices and full color brochure. 


167 Avenue A, Bayonne, N. J. » HEmlock 6-8200 











COLOR @ 


A choice of 21 beautiful colors 


STRENGTH @ 


IN A BUYER’S MARKET, you need something new and different 


| 
LJ 













Shatterproof . . . withstands 
impact, weathering 


SIZES @ 
Corrugated and flat panels in 
complete range of sizes 


FINISH @ 


Flawless permanent finish . . 


to add extra buy appeal .. . spark interest . . . help close the sale. 


That is why architects, builders and contractors spec- 
ify STRUCTOGLAS! 


This decorative and functional translucent plastic paneling cre- 
ates its own sales talk . . . adds new eye-appealing interior and 
exterior motifs. 









x exclusive new “pebbled” design STRUCTOGLAS also is tops in quality. Made by an exclusive 
5 UNIFORMITY @ molding process, it features extreme and consistent uniformity of 
a Special production process as- color, gauge and strength. This accuracy makes installation fast, 
. sures best quality control easy and profitable. 
cI Priced compare). 4 WRITE TODAY FOR DETAILS AND NAME OF NEAREST 
O in spite of superior DISTRIBUTOR. 
ie quality and performance 
= 
5 
O 
oO 
O 
Oo 
a = 
Write for Catalog STRUCTOGLAS 
fag ® SL-46. 4394 West 35th Street, Cleveland 9, Ohio 
division of . : Please send me, without obligation, ( ) literature 
international molded plastics, inc. ( ) name of nearest distributor for STRUCTOGLAS 
‘ 4394 west 35th street * cleveland 9, ohio plastic panels. 
Name Title 
rer. 
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biBERGLAS 


manufacturers of famous 





BROOKPARK 


Street 





plastic dinnerware 


City Zone —— State 












APPEARANCE MAKES the SALE 


e * 


Pe SARL iMG tas j he 
ARCHITECTS — BUILDERS — HOME OWNERS... 
Beautify your entire home—the living room, bath, kitchen, 


entrance hall—with glass block fashion 
and WINCO VENTILATORS. 


hs those duitindtive WIN O (edt... 


No draft ventilation @ Complete privacy with natural light 

® Ventilators can be left open at night without fear of rain 
damage or burglary. @ Delivered as a complete package, 

including glazing and screening—no other accessories needed. 

@ Winco residential ventilators are available in nine sizes— 

for use with every type of Glass Block. 

Call your nearest glass block distributor for Winco residential and commercial 
ventilators " pspashnez 7 ee abana era a 566 ot ae aot ae a aa ake aad - 
| WINCO VENTILATOR CO. INC. 


] (covered by Patents | 533 Bittner St. St. Lovis, Mo. 


and | Please send me illustrated Winco Literature. 
Patents Pending). 






LLU | 














TRACE MARK @® U.S. PAT. OFF. NAME 
| ADDRESS 
BE WISE AND VENTILIZE! 
I CITY ZONE ae 








N + 
ew Plastic Forms 

A new addition to the Symons Forming System is a Plastic Corner 
Form. It is less than 14 the weight of a comparable steel corner and 
14 lighter than a plywood corner. This new type corner is easy to strip 
and extremely durable. It leaves a very smooth finish and the material 
does not chip or scuff at the edges. Formed on a 34” radius it leaves 
an attractive curved corner. 

Symons Forms can be rented with purchase option—rental charges 
apply on the purchase price, during a 60 day period. Send for Catalog 
F-10 which describes and illustrates the Symons Forming System. 


SYMONS CLAMP & MFG. CO., 4277 Diversey Avenue, Dept. H-5, Chicago 39, Illinois 
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On Restore Old 


REDWOOD 


WITH 
BEHR PROCESS 


Liquid 
Raw-Hide 














is new life for wood, a durable and 
flat, true-color finish. This Behr Proc. 


deep into the surface for long term 
protection which does not hide the 
grain of the wood. 


Always buy the finish with the 
"BEAR" on the can, a sign of quality 
which means easy application, long 
elastic life and low cost. See your 
paint dealer or write for FREE wood 
finishing pamphlet and color repro- 
duction of this and other BEHR 
PROCESS stains and finishes. Write 
today to... 


LINSEED OIL PRODUCTS CORPORATION 


1118 South Fremont Avenue, Alhambra, California 





















a “iitterbug” 

j 

4 

' cement tamper 


F.O.B. 
$14 5,75 Kansas City, Mo. 


Tamps down heavier aggregate, leaves lighter 
material on top. Made of heavy-gauge steel for 
long life. Round holes in 6” x 48” tamping 
grill for less splash and easier cleaning. Light- 
weight, only 17 Ibs. Four easily removed 
screws permit fast knockdown. Rubber 
grip handles. Order No. 146. Send 
check, money order. Fully guaranteed. 
FREE TOOL CATALOG—1,056 
tools for contractors and trowel 





















NEW tradesmen. 100 pages, illus- 
MPROVED trations. Send postcard. 
GOLDBLATT TOOL COMPANY, Dept. F-8 
DESIGN! 192, Walnut, Kansas City 8, Mo. 

















INTRODUCING THE NEW 


WasteMastev 


TO THE BUILDING INDUSTRY! 


¢ Immediate delivery ¢ Has quiet, exclusive 
Shavitron Shredder ¢ Easy installation * No 
vibration e Priced right * Umbrella Slinger 
keeps motor always dry! 


Adds more “sell” to home! 
Write NOW for detailed information! 


A PRODUCT OF THE 


LOCKLEY MACHINE COMPANY 


310 GROVE STREET NEW CASTLE. PA 





HOUSE & HOME 


REDWOOD COLOR STAIN & PRESERVATIVE #4 | 


ess oleochemical coating penetrates J 








More th 
TON sto 
Movie s} 
favorite 
your cas 











lusive 
+ No 
linger 








Give your agents an extra talking point 


—use CAST IRON SOIL PIPE 


Keep ’em agreeing, and they end up buying — any sales agent 
knows that. That’s one reason why even the hidden features of 
your houses mean so much. Take the plumbing drainage system, 
for instance... 

Today’s second-home buyer has already suffered through 
clogged-up sewer lines. He knows the heavy costs of replacing 
nonmetallic lines. And he'll start agreeing when your agent tells 
him you’ve built permanence into your house with Cast Iron 
Soil Pipe. 

It’s his tip-off that you're a quality builder, and have used 
quality materials throughout. And he'll be that much more 
likely to sign. 

Cast Iron’s Tailored for Developments 
Cast iron is installed at low labor cost. That’s because it needs 
no elaborate trenching . . . no special joint supports . . . no 


grading or sifting of backfill . . . no babying while it’s being 
installed. Even rough grading is easier, for trenches can be 
bulldozer-filled without harming cast iron. And in many cities, 
cast iron sewers are the only sewers permitted in the same trench 
with the water supply line — so you can often eliminate a trench 
by using cast iron! 
Help for Your Agents 
We'll give you tags and booklets to help your agents put across 
their Cast Iron Talking Point quickly. The tags, on cellar pipe, 
prove quality to husbands prowling through the basements. And 
their wives can take the booklets home — they'll discover “What 
You Should Know About Plumbing Drainage” — and be happy 
you ve given them cast iron. 

For free samples of these helpful sales aids — just mail the 
coupon. 


CAST IRON SOIL PIPE INSTITUTE 
Dept. HH-8, 1627 K St., N. W. Washington 6, D. C. 





More than 30 million people have seen the cast 
‘ron story “Permanent Investment’ on TV and in 
movie showings. Millions more have read it in their 
favorite magazines. They'll be quick to appreciate 
your cast iron story. 








THE MARK OF 
QUALITY AND 
PERMANENCE 


, 


Want proof for yourself? Ask for ‘Best in the Long Run,’ 


Name 





which contains 
photographic evidence of what can happen to nonmetallic pipes. We'll 
also send you samples of helpful sales aids. No obligation, of course. 





Address____—— 
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Action 

Ador Sales, Inc. 

Alliance Ware, Inc. 

Aluminum Co, of America 

Aluminum Products Co, 

American Cement Products, Inc. 

American Brass Co. 

American Kitchens Div. (Avco Mfg. Corp.) 
American Motor Corp. (Kelvinator Division) 
American Olean Tile Co. 

American Radiator & Standard Sanitary Corp. (Sunbeam 
Air Conditioner Div.) 

American Sisalkraft Corp. 

American Radiator & Standard Sanitary Corp. 
Andersen Corp. 

Arcadia Metal Products 

Armstrong Cork Co. 

Armstrong Furnace Co. 

Aurora Pump Co. 


Bakelite Co. (Division of Union Carbide & Carbon) 
Bendix Moldings, Inc. 

Bell & Gossett Co. 

Bennett-Ireland, Inc. 

Bessler Disappearing Stairway Co. 

Blue Ridge Glass Corp. 

Borg Warner Corp. (Ingersoll Products Division) 
Bowser, Inc. 

Brickrete Associates 

Briggs Mfg. Co. 

Bruce Co., E. L. 

Bull Dog Electric Products Co. 


Case & Son Mfg. Co., W. A. 
Carey Mfg. Co., The Philip 
Cast Iron Soil Pipe Institute 
Ceco Steel Products Corp. 
Celotex Corp., The 
Certain-Teed Products Corp. 
Chase Brass & Copper Co. 
Chicago Adhesives Products Co. 
Consoweld Corp. 

Curtis Companies Service Bureau 
Crane Co. 


Douglas Fir Plywood Assoc. 
DuPont De Nemours, E. I. 
Dwyer Products Corp. 


Eljer Co. 
Electromode Corp. 


Fabrow Mfg., Inc. 

Flintkote Co., The 

Flynn Mfg. Co., Michael 

Frigidaire Div. (General Motors Corp.) 


General Electric Co. 

General Motors Corp. (Frigidaire Div.) 

Given Mfg. Co. 

Gerber Plumbing Fixture 

Gold Seal Division, Congoleum-Nairn Inc., Gold Seal Floors 
and Walls 

Goldblatt Too! Co. 


Harnischfeger Corp. 

Higgins Industries, Inc. 

Hobart Mfg. Co., The 

Holcomb & Hoke Mfg. Co., Inc. 

Homelite Corp. 

Hotpoint Company (Div. of General Electric Co.) 
House & Home 


Ingersoll Prod. Div. 

Inland Homes Corp. 

Inland Steel Products Co. 

International Molded Plastics, Inc. 

Insulite Division (Minnesota & Ontario Paper Co.) 


Janitrol Heating and Air Conditioning Division (Surface 
Combustion Corporation) 
Johns-Manville 


Kaiser Aluminum & Chemical Sales, Inc. 
Kelvinator Div, American Motor Corp. 
Kennatrack Corp. 

Kentile, Inc. 

Kwikset Sales & Service Co. 
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Laboratory Equipment Corp. 

Lennox Furnace Co. 

Lewyt Air Conditioner Corporation 

Linseed Oil Prod. Co. 

Line Materiol Co. (Division of McGraw Electric Co.) 
Lockley Machine Co. 

Louver Mfg. & Supply Co. 


McKee Door Co. 

Marsh Wall Products, Inc. 

Martha Washington Distributing Co. 

Masonite Corp. 

Mastic Tile Corp. of America 

Meadows, Inc., W. R. 

McGraw Electric Co. (Line Material Co. Division of) 

Milwaukee Faucets, Inc. 

Minneapolis-Honeywell Regulator Co. 

Minnesota Mining & Manufacturing Co. bs ” 
Mississippi Glass Co. ’ 
Minnesota & Ontario Paper Co. 

Moe Light Co., Inc. 

Moen Valve Co. 

Monsanto Chemical Co. 

Mueller Climatrol 


Mullins Mfg. Corp. 


National Gypsum Co. 
National Homes Corp. 
National Oak Flooring Mfrs. Assn. & 
National Vanity Co. 

New Castle Products, Inc. 
Nutone, Inc. 


Orangeburg Mfg. Co., Inc. 


Precision Parts Corp. 
Pryne & Company, Inc. 


RCA Service Company (Div. of Radio Corp. of America) 
Red Cedar Shingle Bureau 

Remington Arms Co., Inc. 

Reynolds Metals Co. 

Rheem Mfg. Co. 

Rowe Manpfacturing Co. 

Ruberoid Co., The 


Samuel Stamping & Enameling Co. 
Santa Anita Mfg. Co. 

Sargent & Co. 

Schlegel Manufacturing Company 


Scholz Homes, Inc. 

Self Storing Window Co.. Inc. St 
Servel, Inc. 

Soss Mfg. Co. 

Southern Sash & Supply Co. (Ualco Aluminum Windows) 

Spotnails, Inc. it 
Sun Valley Sliding Door Co. 

Symons Clamp & Mfg. Co. 

Sutton Corporation, 0. A. TI 


The Thyer Mfg. Corp. mak 
Timber Engineering Co. 

Tilemaster Corp. dous 
Trade-Wind Motorfans, Inc. PES 


Tuttle & Bailey, Inc. 

wash 
Union Carbide & Carbon Corp. (Div. of Bakelite Corp.) for e 
United States Plywood Corp. Whi 
Universal-Rundle Corp. hit 
Utility Appliance Corp. clude 


Uvalde Rock Asphalt Co. 


Van-Packer Corp. 
Visking Corp., The 
Vermont Marble Co. 
Vulcan Radiator Co., The 


Western Lock Mfg. Co. 

Western Pine Assn. 

Westinghouse Electric Corp. 
Weyerhaeuser Sales Co. 

Whirlpool Corp. 

Winco Ventilator Co., The 

Wood Conversion Co. 

Worthington Corp. 


Yale & Towne Mfg. Co., The 


Zegers, Inc. 
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.. Acclaimed 
as ‘just the 
ticket’ to 





save money with 
new builder plan 


The new Whirlpool builder purchasing plan 
makes it easy and very economical to put tremen- 
dous Whirlpool sales appeal in all your new houses 

.. large or small. Whirlpool has three models of 
washers with matching dryers .. . literally a model 
for every price-bracket home. And, remember, 
Whirlpool home laundry appliances can be in- 
cluded in the PACKAGE MORTGAGE. 








CLYDE, OHIO 


SELL HOMES QUICKER! 





BUILDER DIVISION Be: 
WHIRLPOOL CORPORATION, St. Joseph, Michigan 


The World’s Largest Manufacturer of Washers, Dryers and Ironers 





More and more merchandising-wise builders are using Whirlpool to 
gain a big sales advantage. They know if you give a woman what she 
wants... complete freedom from time-wasting, back-breaking washdays 
with Whirlpool . . . houses sell quicker, easier and more profitably! 


And, the new Whirlpool Deluxe fully-automatic washer with match- 
ing dryer is “just the ticket.” It has famous Whirlpool quality at low 


price . . . Agiflow washing action for cleanest clothes ever . . . Seven 
Rinses . . . Therma-Flow action for drying all fabrics gently . . . space- 
saving design, each unit is only 2414” wide . . . and many other leader- 


ship features proven “Most Wanted by Most Women”! 


Add the prestige of Whirlpool, the greatest name in home laundering, 


wi U My 




















° LAPORTE, INDIANA e 


ITS EASIER TO SELL WHIRLPOOL-EQUIPPED HOMES 


AUGUST 1955 


Deluxe Fully-Automatic 
Washer and Dryer 








. ¢ " 
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BUILDING 





® Builders aren’t the only ones who find profits in Harnischfeger’s 
P & H Homes. Large project developers, land owners, investors, 
and mortgage people have all had larger, faster, and safer returns 
on their investments in P & H Homes. 


IN BUILDING—P & H Homes offer builders lower site costs 
and overhead, and a better, more salable home. Harnischfeger 
provides land planning and sales help for its builders, and aid in 
construction loans, processing and final mortgage placement. 


IN DEVELOPING—There’s less initial investment and risk in a 
P & H Homes development. And with the 30-day completion of 
the homes, capital returns faster. Harnischfeger’s land planning, 
construction equipment and development know-how can make 
the difference between risk and sure profit. 


HARNISCHFEGER } 3; 





" There are 3 ways 
to make money 


with Ps H Homes 





DEVELOPING 








SL ener 


DIESEL ENGINES POWER SHOVELS 


pli 


PREFABRICATED HOMES 















FINANCING 


IN FINANCING— Mortgages on P & H Homes are usually the 
safest and most profitable in a lender's portfolio. Safe because 
of Harnischfeger’s 70-year reputation, the solid standing of 
P & H Homes’ builders and buyers, and the lasting resale value 
of the homes. Profitable because commitments are shorter, 
processing is standardized. 


DETAILS ON BUILDING, DEVELOPING, FINANCING 


Builders, Land Owners, Developers—Write or phone today for 
details on the profits in building and developing with P & H 
Homes. Write: P & H Homes, 58 Spring St., Port Washington, 
Wis., Phone 611. 


Lenders— Chances are there’s a volume of sound investment 
opportunities in your area, in P & H Homes. Write for information 
now: Builders Acceptance Company, Harnischfeger Corporation, 
58 Spring St., Port Washington, Wis. 





Port Washington, Wisconsin HOMES 








ae 


HOISTS SOIL STABILIZERS WELDING EQuiIPMENT OVERHEAD CRANES 




















HOUSE & HOME 
















The touch of glamour — 


so dramatically illustrated in this exciting 
advertisement has captured the public fancy. 
More and more of your prospects would 

like to see Eljer’s living beauty in the homes 
you build. So, take advantage of this extra 
sales appeal. Your plumbing contractor has 
Eljer fixtures (in cast iron, formed steel, and 
vitreous china) and brass fittings. 


ELJER, DIVISION OF THE MURRAY CORPORATION OF AMERICA, 
THREE GATEWAY CENTER, PITTSBURGH 22, PA. 
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DIVISION OF THE ‘ t aj 







"@ CORPORATION OF AMERICA 
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ELJER —-the only name she needs “| to know in plumbing fixtures 











ERE IS A WAY to have hundreds of people go 
H through a model home—and make Jots of sales. 
A National Homes builder-dealer franchise includes 

a ‘“proved-profit’” formula based on National’s ex- 
perience with more than 2,700 open house promotions. 


These showings have attracted many hundreds of 
thousands of visitors, sold millions of dollars’ worth of 


homes. 


What does a NATIONAL HOMES 
FRANCHISE offer? 


First, a Highly Saleable Product 


National’s tremendous buying power and exclusive 
production-line methods result in lowest costs to you. 
Only the finest quality brand-name materials are used. 
All National homes are quality controlled from start 


to finish and pre-tested . . . professionally designed, 
engineered, and color-styled for charm, comfort and 
livability. 


Second, Unparalleled Public Acceptance 


Through the years a high degree of public acceptance 
has been built by a carefully planned and executed 
national advertising program. Full-color pages con- 
sistently appear in Lire, SATURDAY EVENING Post, 
Goop HouseKEEPING, READER’S DiIGEsT, and dozens 
of other well-known magazines. This program is sup- 
ported with powerful promotion at the local level. 

And National homes are widely accepted by build- 
ing authorities and leading financial institutions. More 
than 600 banks and insurance companies—among them 
the largest in the country—have invested in National 
home mortgages. 


ONE OUT OF EVERY 48 HOMES BEING BUILT 





“They Came—They Looked—They Bought !’”’ 


“We took a National Homes franchise in 1954 and built 
34 homes that year. Then this January we held an Open 
House for our new 140-home project. We sold 52 houses the 
first weekend—we had people standing in line, waiting to 
sign up! Our entire development was virtually sold out 
within a month. When house ‘shoppers’ see a National, 
they stop looking, and buy!” 

—Rosert Monce, Monge Bros., Pekin, IIl. 











Third, Unexcelled Services 
for Builder-Dealers 


As a National Homes builder-dealer you will have: A 
trained organization to assist with land acquisition, 
site planning, and your entire building program; a 
“house package’? that represents two-thirds of the 
building job (this is delivered to the site on schedule 
for the most economical use of local labor—there is no 
need for warehousing or inventory); a faster comple- 
tion time that means a more rapid turnover of capital 
and a higher dollar volume of profit; financing by the 
National Homes Acceptance Corporation of VA- or 
FHA-approved mortgages. 


How Do YOU Fit In? 


If you are now a builder with a good reputation in 
your community; if you want to double or even triple 
your present volume profit; if you want a quick turn- 
over of invested capital; if you want a virtually un- 
limited opportunity to grow in the home building field 
—then we invite you to investigate a National Homes 
builder-dealer franchise. 

Write to me personally. JAMes R. Price, President, 
National Homes Corporation, Lafayette, Indiana. 





IN AMERICA TODAY IS PRODUCED BY... 








